FLAM'S  SOLVIXG  RIG  CITY  PUBLIC  AT  lOX  PROBLEMS 

ait^ITOR  &  PUBLISHERS 
IS  The  Fourth  Estate  E 
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In  1928  Chicago  Tribune  Kea€ler»«  Wrote. 

632,011 

LETTERS 


to  Tribune  Feature  Editors! 


IN  1928  readers  in  the  Chicago  territory 
wrote  632,011  lettern  to  the  Chicago 
Tribune!  And  of  this  tremendous  t<»tal,  more 
than  275,000  letters  were  from  women 
readers ! 

Here  is  proof  positive  that  the  confidenee  a 
newspaper  wins  among  women  readers  is  not 

-  regulated  by  the  clock.  Here 

are  a  of  the  »»  ««  avalanche  of  corrc- 

ihune  Feature*  spondcuce  that  best  answers 

I  Hold  Women'*  l|ip  threaidbare  theory,  “use 

lntere*t  evening  newspapers  to  reach 

the  home.” 


Here  are  a  Few  of  the 

Tribune  Feature* 

That  Hold  Women'* 

lntere*t 

Barcainn  . 

I.4M 

Brut  .Movipn  . 

819 

Doris  Blakr . 

4.41 1 

Bricht  SayincH  . . , 

44.S43 

Clotllde  . 

30,491* 

Anlolnettr  Don- 

nolly  . 

14,613 

KmbarrassInK  Mo- 

ments  . 

8.496 

Dr.  Evans  < Health) 

29,767 

Home  Hfirmonlonii 

4,987 

Mae  TInee  (Mov- 

les)  . 

2,802 

Sully  Joy  Brown 

(Friend  In  Need) 

2.1.983 

Sally  Lunn  . 

2,792 

Shoppers’  Servire.. 

959 

Yon  and  Yonr  Chll- 

dren  . 

1,337 

1  *lnclMd^s  only  requests  for  1 

fatternj  receivtd  at 

Chicago. 

Today  and  tomorrow  and 
every  <lay  thousands  of  let¬ 
ters  from  women  pour  into 
the  Tribune  office  —  from 
women  who  prefer  the  Trib¬ 
une  to  any  paper,  morning, 
evening  or  Sunday,  because 
it  gives  them  features  which 
capture  their  interest. 


No  other  newspaper  in  the  world  employs  so 
large  a  staff  of  editors  wholly  devoted  to  the 
interests  of  women  readers. 

Each  year  this  barometer  of  feminine  interest 
pushes  to  new  high  levels.  As  Trihiine  circu¬ 
lation  attains  new  heights  of  efficiency  for 
advertisers,  scores  of  thousands  of  new  read¬ 
ers  express  their  confidence  in  their  new  news¬ 
paper  by  writing  to  the  Tribune  f(»r  inf<»rnia- 
tion,  aulvice  ami  help.  So  the  mail  bugs  pile 
higher,  giving  tangible  eviilence  of  the  Trib- 
iine^s  strong,  personal  appeal  among  women 
reailers. 

And  today,  with  Tribune  circulation,  daily  and 
Sunday,  reaching  more  women  readers  than 
at  any  previous  time  in  Tribune  history,  ad¬ 
vertising  ilirecteil  to  women  reaches  the  largest 
and  most  responsive  amlience  of  women  of¬ 
fered  by  any  newspaper  in  this  rich  market. 

(Sifimgo  QTrilmiie 

THE  WORLD'S  GREATEST  NEWSPAPER 


Oiivinal  lecond  clais  entriM!  Tbe  Jou»»au$t,  March  24th.  1884;  NEWtrAruixiM,  March  1892;  The  Foubth  Estate,  March  lit.  1894;  The  Editoe  &  Pvelisreb,  December  7th,  1°01:  T»* 
Euitoe  &  PI’ELISHEE  AED  louENALitT.  October  30th,  1909;  Adveetising,  February  7th,  I92S;  Eoitue  &  Poiushee,  May  llth,  1916;  Revised  entry,  Editoe  &  Pl-ilisree.  The  Foueth  Eitin. 
December  3rd,  1927,  at  the  Post  Office  at  New  York.  N.  Y.,  under  the  act  of  March  3rd,  1879  and  additional  second  clast  entry  at  Albany,  N.  Y.,  issued  every  Saturday  by  The  Edit"*  4 
LisHEE  ('oMrANY,  James  Wright  Brown,  President.  Office  of  publication.  General  and  Editorial  offices.  Suite  1700,  Times  Building,  New  York. 


The  Importance  of  Proper  Bed-Plates 


Rigidity,  Smoothness  of  Operation  and  Freedom  from  wear  in  any  modern  High-Speed 
Newspaper  Press  depend  largely  upon  the  Bed-Plate  Construction  or  Foundation  on  which  the  press 
is  built. 

Scott  Unit  Bases  and  Scott  Folder  Bases  are  one-piece  castings,  skillfully  designed  and  amply 
proportioned  with  adequate  bracing  to  stand  up  rigidly  under  every  possible  strain,  and  are  provided 
with  rigid  mtegrally-cast  supports  tor  the  main  drive.  They  are  NOT  made  up  of  series  of  indi¬ 
vidual  rails  and  cross  ties  that  are  merely  bolted  together  on  relatively  small  bearing  surfaces. 

Scott  Unit  and  Folder  Bases  are  spaced  apart  by  heavy  one-piece  Passage  Bases  (containing 
integrally-cast  corrugated  safety  floorings)  which  are  equally  rigid  and  which  bolt  solidly  to  the  Unit 
and  Folder  Bases,  making  firm  contact  on  machined  surfaces  ten  feet  long  by  more  then  seven  inches 
deep.  This  machinery  is  exactly  interchangeable  by  a  special  patented  method,  making  practical 
any  original  arrangement  or  later  rearrangement  of  Folders  and  Units,  and  assuring  always  exact 
alinement. 

This  exclusive  Scott  Bed-Plate  Construction  is  an  important  factor  in  producing  not  only 
a  remarkable  Freedom  from  Wear,  but  also  enhances  the  High  Speeds  and  Smooth  Operation 
of  which  Scott  **Straight-Unit”  and  *’Multi-Unit”  Presses  are  capable.  When  buying  your  next 
press  look  carefully  to  its  Bed-Plate  Construction.  No  Press  can  be  better  than  its  Foundation 
and  no  Bed-Plate  is  better  than  the  Scott  construction. 


"MULTI-UNIT”  or  "STRAIGHT-UNIT”  PRESSES 

CYLINDER  SPEED — 400  R.P.M. 


Walter  Scott  &  Company 

Main  Office  and  Factory,  Plainfield,  N.  J.,  U.  S.  A. 

Cable  Addresa:  WALTSCOTT  NEW  YORK 


Monadnock  Bldg.,  Ckicugo,  I' 


1457  Broadway,  New  York  City 


Xew  High  Records 


A  Gain  of  24,873  on  Weekdays 
A  Gain  of  41,376  on  Snndays 


The  New  York  Herald  Tribune  takes  pride  in  announcing  its 
average  •  net  paid  circulation  for  the  six  months’  period  ending 
March  31,  1929,  compared  with  the  same  period  of  a  year  ago. 
These  figures  represent  not  only  the  greatest  circulation  the  New 
York  Herald  Tribune  has  ever  had,  but  also  the  greatest  gainsy 
both  weekday  and  Sunday  since  the  consolidation  of  the  New  York 
Tribune  and  the  New  York  Herald  on  March  19,  1924 — a  new 
high  record  attained  solely  on  the  merits  of  the  newspaper,  with¬ 
out  the  aid  of  premiums  or  circulation  contests  of  any  kind. 

This  addition  of  many  thousands  of  new  readers  to  the  great, 
responsive  circulation  of  the  New  York  Herald  Tribune  adds 
another  successful  chapter  to  the  history  of  steady,  soli<l  growth  of 
this  powerful  metropolitan  newspaper. 

Advertisers  buying  space  in  the  New  York  Herald  Tribune  are 
buying  on  a  rising  market. 


NEW 


YORK 


YORK 

MAIN  OFFICE 
22S  Wml  40ih  itlmt 


CHICAGO 

WOODWARD  A  KEXLV 
360  N.  Michigan  Ave. 


SAN  FRANf:iSCO 

VCRREE  A  CONKIJN 
681  Market  Street 


DETROIT 

WOODWARD  A  KELLY 
flae  Arte  Baildiag 


BOSTON 

CARROLL  JL’DSON  SWAN 
931  Perk  Htfiiare  Bldg. 


IMIII.ADKLIMIIA 

KELLV  SMfTtl  COMPANY 
Atlantic  Bnildiag 
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^^onsider  the 

"needs  oe  the  moment'’ 

market . 


Mud-bespattered  clothes  . . . 
an  empty  compact ...  a  sore 
throat . . .  soiled  hats  ...  a  run 
in  silk  stocking^s ...  a  mid¬ 
morning  lunch  of  somebody’s 
breakfast  cereal  and  a  cup  of 
coffee  . . .  these,  and  a  host  of 
other  needs  that  develop  on 
the  spur  of  the  moment,  com¬ 
prise  the  “Needs  of  the  Mo¬ 
ment”  market . . .  the  big  plus 
market  of  the  morning  news¬ 
paper. 

And  just  where  is  this  mar¬ 
ket  in  a  city  like  Detroit?  It’s 


right  around  the  corner  from 
any  downtown  sales  location, 
within  the  congested  commer¬ 
cial  district  of  the  one-mile- 
from-the-city-hall  area.  Young 
business  women;  prosperous 
men  who  buy  when  the  need 
arises;  scurrying  messengers 
and  office  boys — they  are  your 
additional  market,  offered  ex¬ 
clusively  in  Detroit  through 
The  Detroit  Free  Press. 

The  Free  Press  is  the  only 
Detroit  newspaper  to  reach 
this  impressive  “Needs  of  the 


Moment”  market  between 
opening-up  time  and  “com¬ 
ing -back -from -lunch”  time. 
When  an  urgent  purchase  is 
necessary  in  the  downtown 
area  between  8  A.  M.  and  2 
P.  M.,  Free  Press  advertising 
directs  the  sale. 

Access  to  this  additional 
market  is  but  another  feature 
of  the  versatile  merchandising 
offered  Free  Press  advertisers. 
There  is  the  concentrated  met¬ 
ropolitan  market  of  Cireater 
Detroit  that  comprises  Ma¬ 
comb,  Oakland  and  Wayne 
Counties,  where  there  is  a 
copy  of  The  Free  Press  for 
every  1.7  homes.  There  is  the 
weekly  shopping  area  that 
extends  out  for  a  hundred 
miles  where  Free  Press  circu¬ 
lation  reaches  every  other 
home. 

There  is  no  extra  charge  for 
the  plus  market — the  “Needs 
of  the  Moment”  market 
offered  exclusively  through 
The  Detroit  Free  Press  in 
Detroit. 


^Vtt  ^W33i|5i 

V^ERREE  &  CONKLIN  INC.,  National  Representatives 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 
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The  SUN-TELEGRAPH 
is  read  exclusively  (evening  and  Sun¬ 
day)  by  45%  of  Pittsburgh’s  Trading 
Population. 

Compare  this  with  the  fact  that  the  com¬ 
bined  circulations  of  Pittsburgh’s  two 
evening  and  Sunday  newspapers  do 
not  offer  100%  coverage  of  this  great 
market. 

Surely  Pittsburgh— America’s  5th 
Market — ^is  a  TWO-newspaper  town. 

And  the  Pittsburgh  Sun-Telegraph  is 
ONE  of  the  newspapers  NECESSARY 
to  use. 


A  Retail  Sales  Analysis 

of  the  Pittsburgh  Market  has  been  compiled 
for  the  Sun-Telegraph  and  those  advertisers 
who  wish  to  make  use  of  the  authentic  infor¬ 
mation  it  contains,  by  Mr.  Edgar  A.  Pettingill, 
prominent  Retail  Sales  Analyst.  A  copy  will 
be  supplied  upon  request. 


PITTSBURGH 

Sun -Telegraph 

National  Advertising  Representatives,  PAUL  BLOCK,  Inc. 

NEW  YORK  CHICAGO  DETROIT  BOSTON  PHILADELPHIA  SAN  FRANCISCO 

ONE  OF  THE  TWENTY-EIGHT  HEARST  NEWSPAPERS  READ  BY  MORE  THAN  TWENTY  MILLION  PEOPLE 
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IHEIIICA» 


THIHD 


WHERE  €NE  NEW»EAEER  €IVES  YHCRCUCH  CCYER4CE 


IHAHKET 


OM.^  lMi>  Krrul  iiiurkfl H  t'Xfeni 
l*liila<i<‘l|iliiu  ill  extriit  ami 
M  ra  1 1  li . 

None  eveeeiiH  il  in  llie  o|>|M>rt iiiiil y  it 
ofTerK  advertiHerx  liMiay: 

Tlie  o|>|M>rl unity  efft^-livrly  to  eover  a 
great  nietro|Mililan  area— Milli  one 
new<«|»a|M‘r — at  a  lov»  ailvertiHing  eoHt. 

Here  i^  a  eonipaet  eity  market  of 
liomeM.  nitli  eloM'-lying  xuburh^, 
far-fameii  for  llieir  uealtli. 

Here  in  a  trading  area  eontaining 
three  million  |ieople,  of  Hueh  divertM; 
aetix'ilieH  that  |iro»|M‘roiiN  times  con- 
sistently  prevail. 

Here.  I'lie  Kvening  Itulletin  offers 
that  ideal  situation  to  the  advertiser: 
the  thorough  coverage  of  a  great 


market  in  one  nevtspa|MT,  withont 
diiplii-ation  or  vtaste. 

Six  liiindri‘«i  thousand  homes  of  the 
permarieri t  inrotur  class; 
ilaily  eireiilation  of  the  fn^rntanenl 
reattrr  class. 

'I'lie  Kvening  itulletin  is  not  sold  hy 
lieaiilines;  nor  hy  premiums,  prizes 
or  contests. 

'I'iiirty-tliree  years  of  <  lean,  aeeiirate 
journalism;  the  making  of  a  news-  ' 
paper  that  typified  I’liiladelphiu;  a 
newspaiM-r  that  refleetiil  the  |M‘oplt‘*s 
own  sane  standards;  that  meritiHl 

1898 _ 1903 1906 1913  1918  1923  1928 

r  I  M  *]  - - 'I-  '94«ls73 


their  eonfidenee  hy  its  dav-to-day 
|>erfornianee  .  .  . 

'I'hese  are  the  factors  which  hiiilt  I'lie 
Ihilletin  from  a  fevt  thousand  readers 
in  KM.i  to  more  than  half  a  million 
tisiav . 

'i'hesi'  are  the  factors.  tiMi.  which  pro- 
iliiei-  results  for  advertisers.  For, 
while  'I'lie  Itulletin  has  Iteeome  hy  far 
the  largest  nev«spa|M‘r  in  itseity,— one 
of  the  greati'st  in  America.— it  has 
always  iMdieved  that  the  /listory' ami 
the  e/iaraeter  of  eireiilation  are  more 
ini|M>rtant  than  the  i|uaiitity. 

Investigate  this  newspa|M‘r  situation. 
Aiialvze  the  market.  Keiiuee  sidling 
costs!  Kliminate  advc*rtising  viaste! 
Sell  your  product  in  Philadelphia. 


An  Open  Challenge  to  America's  Markets 
Make  your  own  analysis  of  the  sales  oppomini- 
iies  in  America's  great  markets  today.  Check  up 
advertising  costs,  thoroughness  of  coverage, 
character  of  circulation.  Let  the  hgures  show  the 
unique  situation  for  intensive  selling,  for  effec¬ 
tive  advertising,  at  a  lomparatively  low  cost, 
which  exists  in  the  Philadelphia  market  today. 


Philadelphia's  Largest  Neuspaper  by  Far 
The  circulation  of  1  he  Evening  Bulletin  is  all- 
inclusive.  The  Bulletin  is  read  in  mansion  and  m 
modest  home.  It  is  the  ne»spaper  approved  by 
all  Philadelphia.  In  the  rich  suburbs,  as  in  the 
city,  the  sales  of  1  he  Bulletin  greatly  exceed  the 
combined  daily  sales  of  all  morning  papers.  The 
Bulletin's  net  paiddaiIyaverageis34H,)':3copies. 


Wxt  €6enit®  l^xillttin 


York  Oficet  247  Park  Armor 
Ckicago  Ofiert  SSS  N.  Mlrki|pin  Arroor 


City  Hall  Square 

PHILADELPHIA 


l>rlroU  Ofirr:  321  laofarrttr  Bitolrrard  * 
S«a  Fraorirro  flfim  6R1  Market  Street 
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Decentralization  is  the  new¬ 
est  idea  finding  general  adoption  as 
a  metropolitan  newspaper  scheme  of  op¬ 
eration.  The  great  central  plant,  serv¬ 
ing  all  sections  of  the  city,  has  had  and 
vtill  has  its  day,  hut  in  London,  New 
York,  and  Chicago,  traffic  congestion 
distances  to  be  covered,  and  the  bulk  of 
great  editions  are  forcing  some  pub¬ 
lishers  to  split  the  task  into  two  or  three 
pieces. 

.\s  applied  to  date,  the  decentraliza¬ 
tion  idea  has  taken  several  forms.  One 
is  the  establishment  of  branch  plants. 
This  has  long  been  a  feature  of  publica¬ 
tion  in  the  British  Isles,  where  the  news¬ 
papers  treat  the  entire  island  kingdom 
as  a  New  York  or  Chicago  publisher 
treats  his  forty-mile  radius  trading  area. 
In  New  York,  the  branch  plant  idea  has 
been  put  into  effect  by  several  evening 
papers  and  the  morning  paper  of  largest 
circulation,  partially  to  divide  the  press- 
run.  and  partly  to  make  editions  availa¬ 
ble  while  the  immediate  market  for  them 
is  best,  .\nother  form  of  decentraliza¬ 
tion  is  the  sale  of  space  at  rates  which 
«ry  according  to  geographical  zones. 
This  phase  of  decentralization  will  be 
discussed  in  EniroR  &  Publisher  next 
week. 

.\lthough  executives  interviewed  were 
unwilling  in  most  instances  to  reveal  the 
actual  cost  of  operating  one  or  more 
printing  establishments  separate  from  the 
main  plant,  they  agreed  that  the  system 
was  well  worth  the  expense  in  view  of 
the  results  achieved  in  meeting  competi- 
t^  and  overcoming  the  hazards  of  big- 
city  traffic. 

The  hundreds  "of  thousands  of  automo¬ 
biles  that  fill  New  York’s  north-and- 
south  bound  streets  from  morning  till 
night  every  business  day,  present  a  seri¬ 
ous  obstacle  to  speedy  passage  of  news¬ 
paper  delivery  trucks  from  downtown 
plants  of  evening  papers  to  the  crowded 
business  districts  of  14th,  23rd,  and  34th 
Streets.  Times  Square  and  the  (Irand 
Central  zone.  Trucks  often  meet  with 
difficulty  in  getting  papers  to  the  Penn¬ 
sylvania  and  Grand  Central  railroad 
terminals. 

To  cope  with  this  condition,  the  .Vetu 
York  Sun,  Telegram,  Daily  Xnvs  and 
Journal  have,  within  the  past  several 
.'ears,  established  auxiliary  production 
plants  at  strategic  centers  in  Manhat¬ 
tan.  Brooklyn  and  the  Bronx.  These 
plants  are  fed  from  the  main  buildings 
with  mats  or  plates  of  news  and  adver¬ 
tising  pages  for  each  edition,  and  dupli- 
fate  editions  are  run  off  with,  in  some 
instances  additional  sectional  features 
and  late  sporting  news. 

The  Sun’s  third  plant  which  contains, 
m  addition  to  regular  stereotyping  equip- 
"tmt.  two  straight-line  unit  type  Hoe 
presses,  occupies  part  of  a  lO-story 
building  on  F.ast  14th  street.  No  type¬ 
setting  is  done  in  the  plant,  although 
upper  fl<M)rs  are  available,  if  it  is  found 
necessary  to  install  composing  machines. 

Mats  are  sent  by  boys  from  the  main 
office  at  2X0  Broadway,  taking  from  11 
*9  18  minutes.  With  everything  run¬ 
ning  at  top  speed  the  Sun  can  be  placed 


By  JOHN  F.  ROCHE  and  ALLAN  DELAFONS 

on  the  stands  in  the  Grand  Central  zone  tion  such  as  confronts  New  York's 
15  minutes  after  the  mats  leave  down-  dailies,  and  therefore  have  one  great 
town.  problem  less  to  cope  with. 


f 2,250,000  Brooklyn  Plant  of  the  New  York  Daily  News, 


The  plant  was  opened  in  October  last 
year  at  a  cost  of  $1,000,000,  including 
purchase  price  of  the  building  and  re¬ 
modeling  for  installation  of  ecpiipment. 

Through  a  special  arrangement  with 
the  Herald  Tribune  part  of  the  Sun’s 
circulation  is  printed  at  the  morning 
paper’s  plant  in  VV’est  40th  street.  The 
same  plan  of  shipping  mats  and  dis¬ 
tributing  papers  is  used  here  as  in  the 
East  Side  plant. 

Executives  of  the  Sun  were  unwilling 
to  reveal  production  figures  or  give  out 
statistics  on  auxiliary  plant  operation, 
but  Edwin  S.  Friendly,  business  man¬ 
ager,  told  FlniTOR  &  Publishe:r  that  the 
two  additional  plants  save  invaluable 
time  in  placing  papers  in  the  uptown 
area. 

“The  New  York  traffic  problem  and 
the  location  of  the  city  on  a  narrow 
island  running  north  and  south  with 
very  small  width  from  east  to  west 
makes  zone  production  a  necessity  in 
handling  large  circulaticHis,’’  Mr.  F'rieivl- 
ly  said.  “The  principal  direction  of  dis¬ 
tribution  in  Manhattan  is  to  the  north, 
and  consequently  the  extra  plants  up¬ 
town  speed  it  up  and  relieve  the  strain 
on  the  main  plant.  Bnxiklyn,  lower 
New  Jer.sey  and  Staten  Island  circula¬ 
tion  is.  of  course,  handled  from  the 
downtown  office,  which  is  near  the 
bridges-  and  ferries.’’ 

Commenting  on  the  possible  spread  of 
auxiliary  plant  operation  to  other  cities 
than  New  York,  I^onrlon  and  Chicago, 
Mr.  Friendly  said  that  it  would  depend 
entirely  on  the  traffic  problems  oi  each 
city.  It  is  possible  for  a  paper  to  cir¬ 
culate  in  most  cities  for  an  erpial  dis¬ 
tance  in  all  directions.  They  are  not 
limited  by  peculiarities  of  land  forma- 


The  Bronx  plant  of  the  livening 
Journal,  openeil  in  June,  192t),  is  serveil 
from  the  main  building  downtown  by 
motorcycles  aixl  fast  light  automobiles. 
One  set  of  plates  is  rusherl  to  the  Bron.\ 
presses  at  149th  street  and  Mott  avenue. 
Fudge  equipment  affords  opportunity  for 
getting  late  baseball  and  fcKitball  scores, 
racing  results  and  general  news  into  the 
Bronx  and  Harlem  editions. 

The  Journal  can  put  late  news  on  the 
street  in  Harlem  and  the  Bronx  three- 
quarters  of  an  hour  earlier  than  its 
downtown  editions,  due  to  the  fudging 
process. 

Complete  editorial  and  advertising  de¬ 
partments  for  the  uptown  sections  are 
maintained  in  the  Bronx  plant  in  addi¬ 
tion  to  the  mechanical  equipment  and 
delivery  force.  These  deiiartments  handle 
the  special,  Bronx  and  Harlem  sectiim 
of  the  Journal. 

The  Bronx  plant  is  two  stories  high 
and  is  set  in  a  foundation  designed  to 
snpjxtrt  10  stories,  if  nee<le<l.  for  future 
expansion.  It  cimtains  13.000  feet  of 
floor  space  and  the  press  rfK>m  has  a 
capacity  of  .36.0(K>  papers  (kt  hour.  The 
plates  receiverl  here  include  the  entire 
regular  edition  of  the  Journal  as  printed 
at  the  downtown  plant  and  the  special 
Harlem  and  Bronx  sections  are  added. 

A  special  Brfxiklyn  sectiim  published 
as  a  supplement  to  the  Journal  is 
printed  in  the  main  plant,  which  is  near 
the  Brooklyn  and  Manhattan  bridges 
and  makes  for  quick  distribution  to  the 
borough  across  the  East  River. 

To  meet  competition  in  the  theatre, 
shopping  and  uptown  business  territory 
the  Journal  has  had  a  mid-town  plant 
crnistructed  on  ,lXth  street  fietween  Sec¬ 
ond  and  Third  avenues.  A  large  garage 


was  leased,  presses  and  delivery  room 
iiluipment  were  installed. 

The  auxiliary  plant  of  the  Telegram, 
located  at  .Mth  street  and  10th  avenue, 
gives  the  delivery  force  the  advantage  of 
a  wide  crosstown  avenue  and  two  north 
aiul  south  hound  streets  not  generally 
used  by  passenger  automobiles.  The 
chief  advantage  of  its  nearness  to  the 
uptown  liusiness  centers  lies,  not  primar¬ 
ily  in  time  save<l  on  distributing  edi¬ 
tions,  but  in  the  great  number  of  copies 
which  can  be  laid  down  at  specific 
points,  according  to  Thomas  J.  Dowling, 
circulation  ilirector  of  the  Scripps-How- 
ard  newspapers. 

“We  save  time  of  course  in  printing 
papers  niitown,’’  he  said,  “but  even  when 
we  don’t  save  a  minute,  we  still  have  a 
great  advantage  in  fieing  able  to  lay 
down  more  copies  of  an  edition  than  a 
pajH-r  delivering  from  a  downtown 
plant." 

Plates  are  rusheil  from  the  downtown 
plant  by  motorcycle  carrier  to  the  34th 
street  jiresses.  The  usual  run  for  the 
iiKitorcycles  takes  12  minutes,  but  five 
minutes  leeway  is  allowed  for  each  edi¬ 
tion. 

I'udge  equipment  in  the  Telegram’s  up¬ 
town  plant  makes  it  doubly  useful  dur¬ 
ing  f(M)tball  and  baseball  seasons,  when 
.New  York’s  home-gi>ing  throngs  de¬ 
mand  the  latest  results  and  box  scores  of 
the  day’s  games.  This  eiiuipment,  Mr. 
Dowling  explained,  enables  the  Tele¬ 
gram  to  carry  late  scores  in  its  uptown 
editions  although  the  plates  leave  the 
Dey  strwt  plant  with  page  one  all  made 
up.  The  scores  are  fudged  in  when  the 
plates  reach  their  destination  and  the 
sports  editions  utitown  are  on  the  streets 
with  later  results  than  would  be  possi¬ 
ble  if  everything  were  printed  at  one 
plant. 

The  Telegram’s  auxiliary  plant  was 
oiH'iied  in  (ictobc-r,  1927,  after  extensive 
r«-m<Kleling  of  the  ground  floor  of  the 
Kymson  Building  at  10th  avenue  and 
,14th  street.  It  occupies  fliKir  space  of 
6,(KK)  square  feet  ami  contains  three  oc¬ 
tuple  (joss  printing  presses  and  complete 
W(kk1  stereotyping  machinery.  The  press 
crew  ami  mail  room  force  numbers 
alxiiit  45  men. 

In  the  cases  of  morning  papers.  New 
York  traffic  is  not  considered  a  problem. 
I’ajH-rs  getting  out  bulldog  editions  run 
into  heavy  traffic  in  the  theatrical  dis¬ 
trict,  but  the  flowntown  streets  are  clear 
for  a  quick  run  to  the  imjiortant  ujitown 
outlets.  .After  midnight  the  delivery 
trucks  have  the  streets  practically  to* 
themselves. 

.Although  its  second  plant  in  Brmiklyn 
was  built  in  March.  1927,  to  relieve  the 
Manhattan  eipiipment  of  some  of  the 
strain  of  printing  its  large  circulation, 
the  Daily  News  has  found  it  a  di.stinct 
advantage  in  distributing  papers  through¬ 
out  Brooklyn,  Queens  aiid  all  of  Long 
Island,  J.  S.  Sullivan,  circulation  man¬ 
ager  told  Ekitoh  &  Publisher.  One  of 
the  greatest  items  of  saving  effected 
through  this  plant  is  the  reduction  of 
wear  ami  tear  on  rolling  stock,  Mr.  Sul¬ 
livan  said. 

"We  maintain  a  large  fleet  of  motf>r 
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trucks  and  horse-drawn  vehicles  in 
Brooklyn  to  handle  the  output  of  that 
plant,”  Mr.  Sullivan  explained.  ‘‘They 
are  garaged  and  stabled  near  the  News 
building  on  Pacific  street,  nor  far  from 
the  l^ig  Island  Railroad  terminal.  This 
eliminates  the  long  run  from  downtown 
Manhattan  across  the  Brooklyn  or  Man¬ 
hattan  bridges,  resulting  in  a  saving  of 
gasoline,  saving  of  the  drivers'  time  and 
cutting  dovi-n  of  running  time  to  outlying 
districts  of  Brooklyn  and  Queens." 

As  a  further  move  toward  reducing 
distribution  expense,  the  Daily  News 
plans  shortly  to  erect  a  garage  for  50 
two-ton  trucks  adjoining  the  Pacific 
street  building,  thereby  eliminating 
garage  rent  from  tlie  budget. 

The  .Manhattan  plant  of  the  Daily 
News  is  at  present  located  on  Park 
place  and  Murray,  just  off  Broadway, 
and  borders  <jn  the  financial  district. 
While  this  l<K:ation  would  be  a  distinct 
advantage  to  an  afternoon  newspaper,  it 
is  not  considered  so  in  the  case  of  a 
morning  daily,  according  to  Mr.  Sullivan. 
The  great  majority  of  morning  paper 
circulation  is  in  the  residential  districts 
where  people  may  buy  jwpers  on  their 
way  to  work  or  have  them  delivered  to 
their  homes  by  newsdealers. 

This  characteristic  of  New  Vork  circu¬ 
lation  habits  is  one  of  the  reasons  for 
the  construction  of  the  new  $10,000,000 
Manhattan  plant  of  skyscraper  propor¬ 
tions  for  the  Daily  News  at  42nd  street 
and  Third  avenue,  adjacent  to  Grand 
Central  Terminal  and  not  far  from 
Pennsylvania  Station.  This  more  cen¬ 
trally  located  building  will  replace  the 
downtown  structure  and  is  designed  to 
ease  the  present  production  strain  in  ad¬ 
dition  to  providing  quicker  access  to  the 
to  the  Manhattan,  Bronx  and  West¬ 
chester  residential  districts,  Mr.  Sullivan 
said. 

In  addition  to  the  residential  territory 
another  im{xirtant,  though  highly  con¬ 
centrated,  districts  which  figure  largely 
in  morning  circulation  are  the  theatre 
<listricts  of  Manhattan  and  Brooklyn  and 
any  outlying  sections  where  theatres  are 
grouped,  according  to  Mr.  Sullivan. 
These  sections,  particularly  Manhattan 
and  HriKjklyn,  are  the  most  important 
distribution  points  for  bulldog  editions, 
he  said. 

‘‘These  early  editions  are  the  most 
perishable  of  all  newsi)a|»ers,”  he  told 
Kiimm  \  I’l  BLi'iiKK.  "If  they  are  not 
on  the  spot  when  theatre  i)atrons  are 
coming  out  of  the  sh(»w  houses,  thousands 
of  them  might  remain  unsold.  The  News 
gets  out  a  ‘pink  edition,’  which  is  in  the 
mail  r<M>m  at  8:32  p.  m.  This  is  sent 
up  to  the  theatre  districts  and  railroad 
depots  in  plenty  of  time  to  get  the 
theatre  crowds.  It  is  usually  uptown 
15  to  20  minutes  after  the  press  starts. 

‘‘I.ater  editions  have  less  time  to  make 
these  districts.  Time  is  everything.  For 
instance:  a  theatre  can  l)e  emptied  in  five 
miuutes.  Some  of  the  theatres,  jwrticu- 
larly  the  movie  houses  hold  three  or  four 
thousand  people.  If  we  miss  those 
crowds,  we  miss  much  circulation.” 

The  ‘‘pink  edition"  must  Ih‘  sold  at 
night  to  be  of  any  value,  Mr.  Sullivan 
said,  l)ecause  it  is  never  used  for  distribu¬ 
tion  the  next  moniing.  except  in  cases 
where  far  distant  cities  have  to  l)e  served, 
and  the  (wper  must  be  placed  there  on  the 
date  of  issue. 

In  breaking  down  delivery  areas,  the 
News  uses  horse-drawn  wagons  to  sup¬ 
plement  its  fast  trucks.  These  wagons 
are  served  from  the  main  plants  by  the 
trucks  and  carry  the  papers  through 
small,  congested  districts  where  dealers 
are  close  together.  In  addition  to  the 
Brooklyn  barn,  another  is  maintained  in 
the  Bronx. 

The  Brooklyn  plant  of  the  News  was 
constrtKted  at  a  cost  of  $2,250,000  and 
was  opened  in  February,  1927.  It  is  six 
stories  and  basement  and  is  designed  so 
that  three  more  stories  may  be  added  when 
needed.  Space  is  provided  for  storage 
of  5,500  tons  of  newsprint.  Qjmplete 
stereotyping  equipment  and  36  units  of 
f'loss  presses  are  in  operation  and  265 
men  are  employed  in  the  plant.  A  small 
staff  of  photographers  work  from  the 
Brooklyn  office  covering  borough  news. 

.Across  the  .Atlantic  zone  production 
assumes  an  entirely  different  aspect.  Lon¬ 
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don  iiewspa|KTs.  with  their  huge  circula¬ 
tions,  strive  for  island-wide  circulation, 
covering  all  of  England,  Scotland,  Wales 
and  evtni  (R'lietrating  into  Ireland.  The 
comiKiratively  small  area  of  the  British 
Isles  makes  such  circulation  possible  and 
to  facilitate  distribution,  the  London 
Daily  Mail  maintains  an  auxiliary  plant 
at  Manchester  and  the  London  Express 
started  o|)eration  <if  a  complete  modern 
plant  in  that  city  in  March,  1927,  and 
another  in  Glasgow,  Scotland,  in 
.\ovemt)er  last  year. 

The  Manchester  edition  of  the  Daily 
Mail  serves  northern  Wales,  northern 
F.nglaiHl,  Scotland  and  Ireland  and 
8(X).(XXi  copies  a  day  are  printed  in  that 
plant,  an  iiKrease  of  8(),(KX)  copies  over 
last  year.  Daily  Mail  executives  told 
.Allan  Delafons,  Dindon  editor  of  Ed¬ 
itor  &  pLBLisHtJi  recently. 

-An  elalxirate  system  is  necessary  to 
<>I»erate  these  British  auxiliary  plants  in 
conjunction  with  the  main  outfits.  Photo¬ 
telegraphy.  Creed  transmitters  and  the 
services  of  two  railways  are  used,  insur¬ 
ing  simultaneous  publication  of  Manches¬ 
ter  and  Glasgow  editions  with  London 
issues. 

Following  a  thomugh  investigation  of 
zone  prinluction  methods  in  (ireat  Bri¬ 
tain,  Mr.  Delafons  sent  to  Editor  & 
Pi'iiusiiF.R  the  following  description  of 
the  ojieration  of  Daily  Mail  and  Express 
auxiliary  plants : 

f)f  the  regular  24-i)age  issues,  in¬ 
creased  in  accordance  with  pressure  on 
space  on  occasion  to  36  pages,  12  pages 
in  actual  area  are  made  up  and  mats 
are  taken  of  these,  this  space  containing 


Imth  advertisements  and  features.  Com¬ 
plete  sets  of  these  mats  are  dispatched  on 
two  different  railway  lines  to  avoid  delay 
in  case  of  accident.  Two  mats  for  cast¬ 
ing  curved  plates  and  one  mat  for  cast¬ 
ing  flat  type  high,  in  case  of  need,  are 
sent  on  each  railway  for  each  page.  In 
addition,  unmounted  half-tone  blocks  are 
also  sent,  this  being  mounted  and  dropped 
in  the  flat  stereos  that  are  cast  occasion¬ 
ally  to  ensure  really  first-class  reproduc¬ 
tion  of  the  illustrations  of  each  page.  A 
stitched  “dummy”  in  {lamphlet  form, 
with  pages  and  blank  columns  indicated, 
according  to  the  number  of  pages  in 
that  issue  of  the  pajier,  is  marked  up  to 
guide  the  make-up  ^itor  at  Manchester. 
Of  the  remaining  12  pages,  many  of  the 
illustrations  on  the  picture  page,  two 
pages  of  sporting  news,  the  main  news 
page  and  its  turnover,  the  leading 
articles,  financial  news,  law  court  reports 
and  other  of  the  news  pages  are  sent  to 
Manchester  hy  Creed  transmitters  and 
by  the  Siemens- Halske  Photo-Tele¬ 
graphic  system.  Company  meeting  re¬ 
ports  for  the  advertisement  columns  are 
also  set  up  in  London  and  facsimiles 
.sent  in  telegraphic  form  over  the  wires 
to  Manchester.  .Allow’ances,  of  course, 
are  made  in  the  Manchester  edition  for 
the  insertion  of  local  news  omitted  from 
the  London  edition  and  for  the  insertion 
of  local  advertisements.  Printing  some 
1,2(X),(KX)  copies  per  day  at  Northcliffe 
House,  the  Daily  Mail  prints  some 
HtlOOnO  each  day  at  Manchester. 

•Analyzed,  the  simultaneous  publication 
system  in  various  centres  means  an  eli¬ 
minating  of  four  liohrs  daily  in  the  cir¬ 
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culation  of  an  edition  of  a  daily 
containing  late  news  in  the  northern^li 
of  the  country.  That  is  to  say,  an  «B- 
tion  of  the  Daily  Mail  may  'be  printed 
in  Manchester  and  contain  ffie  same  Utt 
news  that  the  last  edition  printed  in  Lon¬ 
don  carries,  and  will  be  circulated  k 
Manche-ster  and  the  northern  area  « 
least  four  hours  ahead  of  the  London 
edition,  had  the  latter  been  dispatched 
from  London  by  train.  The  whole  syi- 
tem  of  zone  publication  in  Great  Britain 
has  been  developed  to  a  high  degree  of 
perfection  and  yet  it  is  still  developiig. 
The  photo-telegraphic  system,  introduced 
in  perfected  form  some  eighteen  months 
ago  by  Siemens-Halske  and  by  Western 
Electric,  and  the  use  of  the  aeroplane— 
the  Daily  Mail,  by  the  way,  has  its  own 
machine  and  pilot — are  developments  that 
show  how  every  effort  is  made  to  extend 
the  time  up  to  which  late  news  can  be 
received  and  made  use  of  in  the  northern 
edition  of  the  paper. 

The  Daily  Mail  has  most  complete  and 
up-to-date  machine  and  display  compos¬ 
ing  room  equipment  at  Northcliffe 
House,  London.  .As  all  advertisements 
are  sent  to  Manchester  either  in  mat 
form  or  in  facsimile  by  photo-telegraphy 
there  is  no  necessity  for  so  large  and 
complete  a  display  composing  room  to 
be  maintained  at  Deansgate,  ^lanchester, 
although,  of  course,  adequate  facilities 
for  setting  the  news  that  is  telegraphed 
are  essential.  The  Manchester  machinr 
room,  too.  is  fully  equipped  with  unit 
type  presses,  etc.,  and  where  so  many 
pages  are  received  in  mat  form,  a  foun¬ 
dry  able  to  cope  with  the  matter  sent  in 
flong  from  London  is  a  necessity. 

Four  hundred  men  earning  an  average 
of  five  guineas  a  week  (about  $25)  wiA 
the  exception,  of  course,  of  the  depart¬ 
mental  heads — an  addition  to  the  wages 
bill  of  about  £100,000  a  year — work  in 
the  Glasgow  plant  of  the  London  Ex- 
jiress.  A  most  modern  plant,  including 
iwttery  of  liiwitypes,  We.stern  Electric 
photo-telegraphic  receiving  apparatus. 
Creed  transmitters  and  printers  and  high¬ 
speed  unit  type  rotaries  with  magazine 
reel  stand  equipment  is  in  operation  and 
a  quarter  of  a  million  copies  of  the  paper 
are  now  being  turned  out  daily  and  sup¬ 
ply  the  northernmost  points  of  Scotland 
as  well  as  northern  Ireland. 

Twenty-four  page  papers  are  now 
being  published  regularly  in  the  three 
centres  by  the  Daily  Fjcpress.  Fourteen 
pages  of  advertisements  and  illustrated 
features  are  made  up  in  ^ndon  and  mats 
of  these  are  sent  by  train  both  to  Man¬ 
chester  and  Glasgow  arriving  about  four 
hours  before  press  time  in  each  centre 
To  avoid  any  delay  from  railway  acci¬ 
dents  or  other  causes  of  stoppage  dupli¬ 
cates  of  these  mats  are  sent  by  two  trains 
at  approximately  the  same  time  of  de¬ 
parture  from  Euston  Station  and  front 
St.  Paiicras  Station.  The  mats  art 
packed  flat  in  stout  wooden  cases  re 
inforced  with  metal,  and  with  each  batch 
of  mats  there  is  sent  a  make-up  show¬ 
ing  the  position  in  that  issue  of  the  paper 
of  the  advertisements  and  features. 

.As  news  stories  are  received  front 
the  usual  sources — news  agencies,  cor¬ 
respondents,  etc. — at  the  London  office 
they  are  handled  by  the  sub-editors  ir 
the  usual  way.  When  the  news  c^ 

has  been  prepared  for  the  composing 

rexim  it  is  sent  into  the  telegrafto 
room  and  there  Creed  telegraphist* 
transmit  it  to  the  Manchester  and  Glas¬ 
gow  offices.  To  insure  correct  dupli¬ 
cation  of  the  headlines  to  the  various 

news  stories  each  heading-style  is  num¬ 
bered  and  this  number  is  telegraphed 
with  the  other  details  of  the  story. 

Details  of  the  make-up,  p<jsition5  fw 
the  various  stories  on  the  main  and 

other  news  pages  are  also  telegraphed 
In  the  Ixmdon  edition  there  appear  twe 
pages  generally  of  classified  advertise 
ments.  These  relate  mostly  to  the  Lon¬ 
don  area,  and  in  consequence  the  space 
occupied  hy  them  in  the  London  e<litiw 
is  used  for  local  display  and  small  ad¬ 
vertisements  and  also  more  local  ncwi 
in  the  northern  and  Scottish  edition- 
important  news  stories  collected  in  the 
circulation  area  of  the  other  two  edi¬ 
tions  are  telegraphed  by  the  Creed  in¬ 
struments  to  London. 

Some  of  the  pictures  for  the  picture 
(Conlintwd  on  page  44) 
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LOUISIANA  PRESS  ATTACKING  GOVERNOR 


Majority  of  Newspapers  Unite  in  Demanding  Impeachment  of  H.  P.  Long  After  Threat  to  Baton  Rouge 

Editor — House  Committee  Now  Considering  Charges 


SPURRED  on  by  a  united  demand  The  Xew  Orleans  Item-Tribune,  Jinnef, 
from  editors  of  the  state,  the  Louisi-  M.  Thomson,  publisher,  also  joined  the 
ma  legislature  is  expected  to  vote  this  attack,  printing  an  article  entitled,  “How 
atek  on  an  impeachment  resolution  pre-  Long  Picks  Highways  for  Hard  Sur- 
ierred  against  youthful  Gov,  Huey  P.  facing.”  The  article  dleged  that  the  gov- 
Long.  Evidence  on  the  19  charges  is  ernor  ignored  data  compiled  by  the 
being  heard  by  a  committee  of  12  House  highway  commission  and  marked  on  a 
members,  with  other  legislators  as  an  map  with  a  pencil,  “here  and  here  and 
adience.  All  impeachment  charges  here”  the  roads  to  be  pavetl. 

^inst  Ix>ng  will  he  included  in  one  .\dding  to  the  governor’s  troubles,  a 
nil  which  will  then  be  presented  to  the  decision  of  the  I'nited  States  Supreme 
House  for  action.  If  the  impeachment  Court  halted  collections  of  the  state 
is  voted,  it  is  believed  that  the  legisla-  severance  tax  on  oil  and  minerals,  de- 
mre  will  adjourn  for  two  weeks,  before  priving  Louisiana  of  one  of  its  major 
Long’s  trial  before  the  Senate  begins,  sources  of  revenue.  The  measure  had 
Gov.  Long  can  blame  his  situation  been  rushed  through  the  legislature 
brst  on  his  own  acts  and  second  on  under  _  Long’s  guiding  hand, 
alert  newspapers  of  I^uisiana.  At  the  While  the  state’s  chief  executive  was 
Hme  of  his  election  to  the  governorship,  drawing  up  plans  to  call  a  special  session 
(nme  newspapers  favored  his  candidacy,  of  the  legislature  to  validate  new  income 
bat  when  his  acts  appeared  to  be  against  measures,  a  professor  at  l^ouisiana  State 
the  best  interests  of  the  state,  practically  Xormal  College  was  "fired”  by  Long’s 
tvety  daily  and  weekly  turn^  against  newly-appointed  president  and  the 
him.  As  details  of  his  administration  Shreveport  Times  in  a  series  of  articles 
«re  exposed,  talk  of  impeachment  was  showed,  with  affidavits,  that  the  professor 
bard  and  at  the  present  time  all  news-  had  not  assailed  Long  in  his  classes,  as 
fipers  are  demanding  that  he  he  tried  the  president  of  the  college  charged,  but 
«  the  charges  which  have  been  brought  instead  was  being  released  at  the  request 
gainst  him.  of  the  governor’s  sister,  who  had  been 

The  “revolt”  in  Louisiana  came  to  a  appointed  an  art  instructor  at  the  college 
bad  less  than  10  months  after  I-ong  was  "hen  Long  became  governor.  The  series 
naugurated  as  governor  and  it  was  led  stories  was  given  added  “punch”  when 
by  a  newspaper  which  supported  him  in  Ij»ng’s  sister  threatened  to  get  her 
!m  race  for  governor.  Other  news-  brother  to  disband  the  students’  associa- 
f^rs.  as  they  reviewed  the  accumula-  tion,  because  it  gave  a  vote  of  confidence 
tion  of  charges  brought  day  by  day  to  the  ousted  professor, 
against  the  executive,  gradtiallv  turned  The  extra  session  of  the  legislature 
against  him.  Finally,  the  North  Lxjuisi-  "as  called  by  Gov.  Umg  but  no  mention 
ana  Press  Association  denounced  his  "as  made  of  legislation  to  eradicate  the 
tactics.  A  flood  of  newspaper  editorials  cattle  “tick”  in  the  state.  The  parasite 
atttcking  the  governor  followed.  causes  millions  of  dollars  loss  annually  in 

In  the  election  of  a  vear  ago.  Long  Ix>uisiana.  Every  parish  police  jury  in 
ns  supported  bv  onlv  one  \ew  Orleans  the  state,  with  one  exception,  had  ap- 
aewspaper,  the '  States.  Coupled  with  proved  a  state-wide  anti-tick  program, 
the  States  was  the  Shrn-efort  Times,  in  When  D.ng  declined  to  include  it  in  the 
twth  Louisia-'a.  Both  are  owned  by  call,  proponents  of  a  tick  measure  refuse*! 
Col.  Robert  Ewing.  to  vote  for  I»ng’s  pet  .scheme,  a  tax  on 

Lnig's  election  was  hailed  as  a  Ewing  <^<1  refineries  in  the  state, 
fictory  and  as  a  consequence  great  sur-  H’c  governor,  seeing  that  he  was 
prise  was  caused  when  the  Lone-Ewinir  blocked  on  every  hand,  acceded  to  the 


judiciary:  that  he  attempted  to  bril>e 
legislators ;  that  he  has  misappropriate*! 
and  misapplied  state  funds  and  property ; 
that  he  has  contracted  illegal  loans  for 
the  state:  that  he  has  politicalized  the 
educational  institutions  of  the  state  and 
removed  school  officials  and  intimidated 
teachers  and  pupils ;  that  he  has  sub¬ 
ordinated  civil  authority  to  the  militarv : 
that  he  habitually  carries  concealed 
weapons:  that  he  is  guilty  of  g^ross  mis¬ 
conduct  in  public  places :  that  he  at¬ 
tempted  to  intimidate  Charles  P.  Man- 
ship:  that  he  discharged  a  convict 
ineligible  for  parole:  and  that,  while 
governor,  he  attempted  to  induce  a  man 
to  kill  and  murder  J.  Y.  Sanders,  Jr., 
a  member  of  the  state  house  of  repre¬ 
sentatives.  and  one  of  ling’s  bitter 
enemies. 

The  Morehnuse  Futerprise  voices  the 
opinion  of  most  newspapers  in  the  state 
when  it  says.  “We  are  convinced  at  this 
time  and  we  believe  even  his  most  staunch 
supporters  are  of  the  same  opinion,  it^at 
T-ong  is  not  fit  to  be  governor.”  ’The 
Shrr:rt'ori  Journal  says  that  “virtually 
all  *lailv  newsp;»pers  in  Louisiana  are 
united  in  the  demand  that  the  tyrannical 
and  ruiiK'us  rule  of  I>ing  be  brought  to 
a  pn>nn)t  cessation”  and  adds  “his  tac¬ 
tics  reveal  him  to  be  willing  to  resort  to 
almost  any  expedienev  to  carry  out  his 
wishes  and  purposes.’’  The  Concordui 
Simthii'l  declares  that  “multitudes  of  those 
who  voted  for  laing  are  now  wondering 
how  they  could."  In  referring  to  Long’s 
threat  against  F.*litor  Manship  of  the 
Baton  Rouge  State-Times,  the  U'est 
Carroll  Gazette  wonders  if  “th^ff  •* 
man  or  woman  who  can  conscientiously 
tolerate,  much  less  approve  of,  this  con¬ 
duct.  They  must,  in  their  hearts,  be  con¬ 
vinced  that  tliere  are  few  levels  to  which 
he  would  not  stoop  in  venting  his  spleen 
mxin  his  enemies.” 

.Among  other  papers  which  have  e*li- 
toriallv  demanded  the  impeachment  of 
Gov.  Long  are  Monroe  Neu's-Star.  Keio 
l''rrui  I- "irr’'ri<r  h’ieltinonil  Peaeon- 
Xrtos.  Mansfield  Enterprise,  .lle.randria 
Tou-n  Talk.  Xatchitoches  Enterprise 
and  Poston  Panner. 


FIFTY  SIGN  FOR  BERLIN 


Large  Chicago  Group  Will  Attend 

1.  A.  A.  Convention  in  August 

I'ifty  (  hicago  advertising  men  have 
signed  as  memlK-rs  of  the  citv’s  delega¬ 
tion  to  the  International  .Advertising 
.Association's  convention  in  Berlin  m 
August,  C.  A.  Tupper,  chairman  of  the 
cfmimittee  for  the  Advertising  Council 
of  Chicago,  has  announced. 

The  party  will  sail  from  New  York 
July  .10  on  the  S.  S.  .America  and  will 
arrive  at  Bremen  .Aug.  10. 

Offices  for  the  twenty-fifth  annual 
convention  of  the  I.  A.  .A.  to  l>e  held  at 
the  I’alnwr  house.  Chicago,  in  May,  have 
iH-en  ojH-ned  at  the  head(|uartcrs  of  the 
Audit  Bureau  of  Circulations  by  Col. 
Edward  T.  Miller,  for  eleven  years  sec¬ 
retary  of  the  I’nited  Typ<>thetae  of 
.America,  who  has  Iteen  appointed  con¬ 
vention  manager. 

.Among  the  other  organizations  plan¬ 
ning  to  hold  their  annual  convention  in 
(  hicago  at  the  same  time  are  the  .Agri¬ 
cultural  Publishers’  .Ass(x:iation,  the 
.American  Community  .Advertising 
Association,  the  Direct  Mail  Advertis¬ 
ing  .Ass<Kiation.  the  Internati*>nal 
.Assoriati*in  of  Newspaper  Advertising 
Executives,  Ecfleration  of  AA’omen’s 
.Ailvertising  Clubs  and  the  Theater  .Ad¬ 
vertising  Publishers’  .Association. 


OCHS  FAMILY  GROUP  IN  FLORIDA 


CLUB  SOLICITOR  ARRESTED 

John  Sullivan  of  AA'atertown.  Mass., 
was  arrested  last  week  by  Boston  police 
for  attempting  to  obtain  $25  from 
Congressman  CJeorge  Holden  Tinkham 
by  selling  him  membership  in  a  psuedo 
ciub  flescrilied  as  the  “.Associated  Press 
and  Press  Club.” 


torial  flaying  the  governor  for  renewing 
contracts  for  $2.00«0,000  insurance  policies 
^  state  buildings,  without  competitive 
bidding.  Previously  the  Times-Picayune 
n>d  been  considered  a  staunch  Long 
organ. 


The  publisher  of  the  iVeu'  York  Times  at  one  emi  of  the  group  and  the 
future  publisher  at  the  other  end  hem  in  (he  feminine  members  of  the  family. 
Adolph  S.  Oehs  is  shown  with  his  daughter,  Mrs.  Arthur  Hays  Sulzberger,  and 
her  four  children.  Marian.  Ruth.  Judith  and  Arthur,  photographed  reeently 

in  Florifla. 
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FINANCIAL  AD  BUREAU 
OPENED  BY  GANNETT 

Edward  R.  Redmond,  Formerly  of 

Brooklyn  Time*  Placed  in 
Cliar(o — Office  in  Eagle 
Building 

The  Gannett  Financial  Bureau  for  the 
purpose  of  centralizing  the  financial  ad¬ 
vertising  service  of  the  16  newspapers 
owned  by  Frank  E.  Gannett  was  organ¬ 
ized  this  week  with  headquarters  in  the 
Brooklyn  Eagle  building,  Brooklyn,  under 
the  direction  of  Edward  R.  Redmond. 

Immediately  after  the  announcement  of 
the  new  bureau  was  made  on  April  1, 
Mr.  Redmond  started  a  tour  of  the  (ian- 
nett  newspaper  chain  to  gather  first¬ 
hand  details  of  the  individual  financial 
advertising  conditions. 

Mr.  Redmond  left  the  Brooklyn  Times, 
where  he  was  manager  of  the  financial 
department  for  the  last  four  years,  to 
head  the  (iannett  bureau.  He  lias  had 
16  years  experience  with  Wall  Street 
affairs,  including  brokerage  connections 
and  direction  of  financial  advertising  and 
news  agencies.  He  has  specialized  in  the 
latter  phase  for  the  last  12  years. 

Interviewed  by  Editor  &  Publisher. 
Mr.  Redmond  declared: 

“It  is  Mr.  (iannett’s  ambition  to  im¬ 
prove  the  financial  pages  of  his  news¬ 
papers  to  give  readers  and  advertisers 
the  most  complete  and  accurate  service 
possible.  The  new  bureau  will  be  a  cen¬ 
tral  office  where  advertisers  and  agency 
representatives  will  be  made  acquainted 
with  full  details  of  Gannett  newspapers. 
It  will  also  be  a  place  where  complaints 
may  be  made  and  handled  properly.  In 
effect,  the  bureau  will  Ir‘  the  mrHJtlipiece 
of  the  (iannett  organization,  as  far  as  fi¬ 
nancial  advertising  services  are  concerned. 

“Eventually,  it  is  our  plan  to  expand 
the  bureau  to  pren-ide  a  financial  news 
service  division  which  would  have  direct 
contact  with  each  of  tin-  (iannett  news- 
japers  and  supply  each  with  information 
about  Wall  Street.” 

The  new  bureau  will  function  under 
the  personal  guidance  of  Frank  E.  Tripp, 
vice-president  of  the  (iannett  Newspap¬ 
ers,  and  Robert  Mcl^ean,  general  man¬ 
ager.  Mr.  Redmond  conferred  with  Mr. 
McLean  in  Albany  this  week,  where  he 
was  the  guest  of  .\rthur  D.  Hecox,  gen¬ 
eral  manager  of  the  Albany  newspapers, 
and  John  J.  Connors,  advertising  director. 

BUNDFOLD  TESTS  ATTACKED 

Mickigao  Hou*e  Demand*  Inv**tiga- 
tion  of  UniTer*ity  Activity 

A  resolution  providing  for  a  legisla¬ 
tive  investigation  of  Old  (5old  “blindfold 
tests”  at  the  I’niversity  of  Michigan  was 
adopted  last  week  by  the  Michigan  house 
of  r^resentatives.  .\n  investigating 
committee  was  appointe<l. 

According  to  the  charges  presenteil  to 
the  legislators,  cartons  of  cigarets  were 
sent  to  the  students.  Ixith  girls  and  boys, 
with  the  request  that  they  make  the 
“blindfold  tests”  userl  so  extensivelv  in 
the  Old  Gcdd  national  advertising.  Jsome 
of  the  students  receiving  the  cigarets 
were  under  17  years  of  age.  it  is  claimed. 
Most  of  the  students  co-operat«l  in  the 
test,  the  legislators  were  told,  and  the 
results  of  the  experiment  were  announced 
in  the  Miehigan  Daily,  student  newspaper. 

CAMERAMAN  THREATENED 

Thomas  Burns,  of  I^>s  .Angeles, 
cameraman  for  the  .Associated  Press, 
was  threateneil  with  arrest  at  Naco, 
Senora.  Mexico,  this  week  when  he 
attempted  to  take  a  photograph  of  one 
of  the  victims  of  the  bomb  outrage 
there.  The  action,  queerly  enough,  was 
taken  by  U.  S.  immigration  authorities. 
This  interference  with  the  operations  of 
a  newsjiaper  reporter  has  bwn  brought 
to  the  attention  of  the  Immigration 
authorities  at  Washington. 

McCOMB  RECUPERATING 

John  £.  Mc(3omb,  assistant  to  the  pub¬ 
lisher  of  the  Sari  .Antonio  Exf're.is  atid 
Evening  Xeu's,  is  recovering  from  a  re¬ 
cent  operation. 


WHITE  HOUSE  CORPS  ELECTS 

Wilbur  Forre*t  of  New  York  Herald 
Tribune  Named  Pre*ideat 

(Special  to  Editor  &  Puiushei) 

Washi.noto.n,  D.  C.,  April  4. — VV’^il- 
hur  Forrest,  formerly  Paris  correspond¬ 
ent  of  the  \nv  York  Herald  Tribune, 
now  the  White 
House  corres¬ 
pondent  of  the 
same  paper,  was 
elected  president 
of  the  White 
House  Corres- 
IKindents  .Asso¬ 
ciation  this  week, 
defeating  Ralph 
E.  Collins  of  the 
New  York  Sun 
by  a  54  to  49 
vote. 

The  vote  was 
the  largest  cast 
in  the  history  of 
the  organization,  and  the  contest  was  the 
most  spirited. 

Carlisle  Bargeron  of  the  ll’asliinglon 
Tost  was  elected  vice-president  without 
opposition,  as  was  Oliver  B.  Lerch  of 
the  Wall  .Street  Journal  for  the  posi¬ 
tion  of  secretary-treasurer. 

James  L.  West  of  the  .Associated 
Press  ajid  I^wrence  Sullivan  of  the 
United  Press  were  unopposed  for  mem¬ 
bership  on  the  executive  committee, 
which  has  for  its  other  memliers  the 
officers  and  the  retiring  president,  J. 
Russell  Young  of  the  Washington  .Star. 

Bargeron  polled  99  votes.  Lerch  103, 
Sullivan  98  and  West  95. 

MID-W^  PAPERS  TO 
GET  RALEIGH  COPY 

Cigaratte  Introduced  by  Brown  dk 

William*on  La*t  December  With 

Rotogravure  Campaign  to  be 
Adverti*ed  in  Obio  and  Mich. 

.Advertising  for  Raleigh,  the  new  cig¬ 
arette  which  entered  the  market  last  De¬ 
cember  with  a  rotogravure  campaign  in 
New  York  newspapers  and  subsequently 
spread  to  roto  and  black  and  white  space 
throughout  New  York  State,  New  Eng¬ 
land,  Pennsylvania  and  in  Baltimore  and 
Washington,  I).  C.,  will  open  a  campaign 
in  daily  newspapers  to  cover  Ohio  and 
the  territories  surrounding  Indianapolis, 
Detroit,  Grand  Rapids  and  Ixiuisvillc. 
Ky..  April  7,  it  was  announced  this 
week  by  Batten,  Barton,  Durstine  &  Os- 
liorn.  New  York  agency  handling  the 
account. 

The  copy  will  be  in  rotogravure  and 
black  and  will  be  in  632  and  360  lines 
and  five  column,  page-deep  space.  The 
principal  Ohio  cities  in  which  copy  will 
be  placed  are  Cleveland.  Cincinnati,  Co¬ 
lumbus  and  Toledo.  In  addition  to  these 
cities  newspapers  will  he  used  in  smaller 
towns  in  the  surrounding  territory. 

Since  its  inception  last  December  the 
Raleigh  campaign  has  been  carefully 
planned  and  all  territorv  cautiously  an¬ 
alyzed  before  entering,  it  was  stated  at 
the  agency.  In  some  cities  every  daily 
pajier  was  used,  if  necessary.  Rotogra¬ 
vure  copy  was  run  on  Sundays  and  black 
and  while  follow-up  advertising  appeared 
during  the  week.  Where  more  than  one 
paper  was  used  in  a  city  the  advertise¬ 
ments  were  staggered,  running  in  each 
pajier  on  alternate  days. 

Preferred  position  was  requested,  but 
run  of  paper  and  the  .sport  pages  were 
used  also. 

When  it  entered  the  New  York  field 
last  winter  the  Brown  &  William.son 
C  ompany  featured  a  new  handy  package 
as  a  container  for  Raleigh  cigarettes. 
This  was  played  up  in  all  advertising 
copy  together  with  the  quality  of  the 
cigarette,  which  sells  for  20  cents.  This 
appeal  has  been  continued  throughout  the 
campaign,  and  no  attempt  to  use  testi¬ 
monial  copy  has  ever  been  made  in  Ra¬ 
leigh  advertising. 

In  addition  to  newspaper  copy  the 
only  promotion  methods  used  were  win¬ 
dow  display  cards  and  dealer  helps  in 
the  form  of  counter  change  trays  and 
small  counter  cards. 


EDITOR  A.ND  PUBLISHER 
CALENDAR 

April  16 — New  York  State  Cir¬ 
culation  Managers'  Aasn.,  Bingham¬ 
ton,  N.  Y. 

April  17-  Sigma  Delta  Chi,  New 
York  City,  Founders'  Day  Dinner. 

April  17-19 — 16th  National  For¬ 
eign  Trade  Convention,  Baltimore, 
Md. 

April  18-20 — American  Society 
of  Newspaper  Eiditors,  National 
Press  Club,  Washington,  D.  C. 

April  20— South  Louisiana  di¬ 
vision  of  Louisiana  Press  Assn., 
Ponchatoula,  La. 

April  22 — Associated  Press,  an¬ 
nual  meeting,  Waldorf,  New  York. 

April  24-25-26— A.  N.  P.  A.  an¬ 
nual  convention,  Waldorf-Astoria, 
New  Y’ork. 

April  26-27 — South  Texas  Press 
Assn.,  meeting  San  Antonio. 


CUSTOMS  MEN  DELAY 
FOCH  PICTURES 


LIPPMANN  IS  NAMED 
N.  Y.  WORLD  EDITOR 


Succeed*  Ralph  Pulitzer,  Who  Will 
Now  Devote  Full  Time  to  Execu¬ 
tive  Po*t  a*  Pre*ident  of 
Pre**  Publi*king  Co. 


Walter  Lippmann,  editor  of  the  edi¬ 
torial  page  of  the  Netv  York  World, 
was  appointed  editor  of  the  paper  this 
-  week  by  Ralph 


Waltfs  I.irrMANN 


Pulitzer,  presi¬ 
dent  of  the  Press 
Publishing  Com¬ 
pany,  publishers 
of  the  World. 
Mr.  Pulitzer  had 
been  editor  since 
March,  1924, 
after  the  death 
of  Frank  Cobh, 
former  editor,  in 
December,  1923. 
Mr.  Pulitzer  will 
devote  himself  to 
his  duties  as 
president  of  the 


company. 

Mr.  Lippmann  was  graduated  from 
Harvard  University  in  1910  and  was  one 
one  of  the  founders  of  the  New  Repitb- 
lie.  During  the  World  war  he  was 
assistant  to  the  Secretary  of  War  and 
was  placed  in  charge  of  the  organiza¬ 
tion  formed  to  prejiare  data  for  the 
International  Peace  Conference.  He  was 
a  captain  in  the  Military  Intelligence 
Service  of  the  .A.  E.  F.  in  1918,  and 
after  the  war  returned  \o  the  New  Re¬ 
public. 

Joining  the  World  in  1922.  Mr.  Lipp¬ 
mann  served  on  the  editorial  staff  until 
1924.  when  he  was  named  editor  of  the 
editorial  page. 

Mr.  Lippmann  has  written  several 
books  on  politics. 


N.  Y.  TIMES  ADDS  TO  STOCK 


Capitalization  RaUed  From  6,000,- 
000  to  $26,000,000 

Capital  structure  of  the  .Vcw'  York 
Times  Company  was  increased  $10,(X)0,- 
000— from  $16.(X)(),()00  to  $26,000,000— 
at  a  special  meeting  of  stockholders  in 
New  York  April  3.  Of  the  new  $10.- 
(KlO.dX)  fourth  preferred  shares,  $5,000,- 
(KX)  will  be  presently  distributed  as  a 
divideml  to  common  stockholders,  and 
the  remainder  will  be  held  for  further 
disposition  by  the  company. 

The  capital  of  the  company  ,is  now 
dividetl  into  $1,(XK),000  common  shares; 
$4.000.(KX)  first  preferred  8%  cumulative 
redeemable  shares ;  $5,000,(X)0  second 
preferred  8%  non-cumulative  redeemable 
shares ;  $6.0(K).(X)0  third  preferred  S% 
non-cumulative  rwleemable  shares,  and 
$10,000.0(X)  fourth  preferred  8%  non- 
cumulative  redeemable  shares. 

The  first,  second  and  third  preferred 
shares  have  heretofore  been  declared  as 
stock  dividends.  The  company  has  no 
bonds,  mortgages,  or  other  forms  of 
indebtedness. 


Refuse  to  Clear  Pkoto*  When  S.  $.  /'si  ■ 
Pari*  Arrive*  at  Night,  Causing  CnK 
Several  Hour*  Delay — A.  P. 

Planned  to  U*e  Plane  I 


Efforts  of  .American  news  picture  serv¬ 
ices  this  week  to  rush  pictures  of  the 
funeral  services  of  Marshal  Foch  to 
clients  throughout  the  counto'  met  with 
serious  delay  at  the  hands  of  United 
States  Customs  officers  in  the  port  of 
New  York  when  they  refused  to  clear 
prints  arriving  on  the  S.  S.  Paris  Tues¬ 
day  night  compelling  the  picture  services 
to  wait  until  eight  o’clock  Wednesday 
morning  to  get  them  off  the  ship. 

The  Paris  steamed  into  quarantine 
Tuesday  night  with  prints  for  all  the 
leading  photo  agencies  on  board,  but  cus¬ 
toms  officials  declared  it  was  too  late  to 
go  through  with  the  formalities  of  clear¬ 
ing  them  for  entry  to  this  country. 

The  Associated  Press  Picture  Service 
had  planned  to  send  a  hydroplane  to 
meet  the  Paris  1.50  miles  out  at  sea. 
according  to  Norris  Huse,  editor.  Oil 
was  to  be  spread  on  the  water  to  over¬ 
come  the  billows  tossed  up  by  the  high 
wind.  Upon  notification  from  the  steam¬ 
er's  captain  that  his  ship  would  arrive  at 
the  proposed  meeting  place  after  dark, 
the  plan  was  abandoned. 

The  pictures  were  carried  on  to  New 
Y’ork,  where  automobiles  waited  to  rush 
them  to  the  .A.  P.  office  but  plans  for 
distribution  of  the  prints  that  night  were 
upset  by  the  customs  action. 

Pictures  of  ceremonies  before  the 
funeral  were  sent  by  A.  P.  on  the 
Duchess  of  Y’ork  which  touched  at  St. 
John,  N.  B.,  last  Saturday  night,  from 
which  port  they  were  flown  to  Boston 
and  relayed  by  train  to  New  York,  where 
they  arrived  Sunday  at  1  p.  m. 

The  first  pictures  obtained  by  Inter¬ 
national  News  Reel  were  flown  from 
Paris  to  London  and  dispatched  by  radio 
to  New  York.  Pictures  of  the  actual 
funeral  services  were  handled  the  same 
way  and  additional  prints  were  placeel  on 
eight  different  steamers  of  five  trans- 
.Atlantic  lines.  The  Paris  was  one  of 
these. 

.A  special  tug  was  sent  down  New  York 
harbor  Wednesday  morning  to  meet  the 
Paris  at  quarantine  after  the  previous 
night’s  effort  to  get  the  prints  off  had 
failed.  After  the  customs  inspectors  got 
to  work  the  pictures  w-ere  cleareil  in  10 
minutes  and  hurrievl  up  the  harbor  to 
be  distributed  by  air  mail  from  Inter¬ 
national’s  main  office,  according  to  L.  J. 
Bourne  of  that  organization.  All  pictures 
were  on  their  way  across  the  ctmntp-  by 
9  a.  m.  Wednesday,  Mr.  Bourne  said. 

NE.A  al.so  rushed  the  pictures  from 
Paris  by  fast  train  to  Havre,  where  they 
were  placed  on  the  steamship  Paris. 
Representatives  met  the  liner  at  quaran¬ 
tine  in  New  York  in  a  tug,  and  after 
having  the  pictures  cleared  by  customs, 
rushed  them  to  the  docks  where  they 
were  placed  in  a  waiting  motor  truck  and 
taken  to  headquarters. 

Good  time  was  likewise  made  by 
P  &  .A.  practically  the  same  routine  be¬ 
ing  followed.  In  New  York  the  Paris 
was  met  by  representatives  in  a  tug,  the 
pictures  transported  to  a  waiting  truck, 
and  hurrieil  to  the  office. 


I.  A.  A.  INVITES  HOOVER 


Committee  Chairmen  in  Washington 
A*k  President  to  Attend  Berlin  Meet 

.An  invitation  to  attend  the  Berlin  con¬ 
vention  of  the  International  Advertising 
.Association  .August  12-15  was  extended 
to  Presklent  Hixiver,  March  28.  by  H.  H. 
Charles,  general  convention  chairman ; 
Gilbert  Hridges,  chairman  of  the  program 
committee:  Frederick  Hume,  chairman 
of  the  publicity  committee;  and  Senator 
.Arthur  Capper,  publisher  of  the  Capper 
Publications,  all  of  whom  visited  the 
President  at  the  White  House. 

Senator  Capiier  has  definitely  accepteil 
a  place  on  the  convention  program. 


* 
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HIGH  COURT  HAS  SUPPRESSION  LAW  CASE 


Chicago  Tribune  Lawyers  Declare  Minnesota  Statute  Revives  Libel  on  Government”  in  Brief  Calling 
on  State’s  Supreme  Court  to  Declare  Law  Unconstitutional — Cites  History  of  Suppression 


Tyrannous  and  corrupt  govern¬ 
ments  have  ever  sought  to  suppress 
free  speech  and  freedom  of  the  press,  it 
is  argued  in  a  brief  prepared  by  the 
Oiicago  law  firm  of  Kirkland,  Fleming, 
Green  &  Martin,  counsel  for  the  Chicago 
Tribune,  and  submitted  to  the  Supreme 
court  of  Minnesota.  The  Tribune  has 
undertaken  an  appeal  of  the  case  to  be 
uken  to  the  United  States  Supreme 
court,  if  necessary,  to  test  the  constitu¬ 
tionality  of  the  Minnesota  gag  law  which 
provides  that  the  courts  may  issue  an 
injunction  suppressing  as  a  nuisance  any 
newspaper  which  “regularly  publishes 
malicious,  scandalous  and  defamatory 
matter." 

The  brief,  which  was  filed  in  the  case 
of  the  State  of  Minnesota  versus  J.  M. 
.Year,  publisher  of  the  Saturday  Press, 
and  is  377  pages  in  length,  traces  attempts 
at  suppression  from  the  time  of  Socrates, 
2300  years  ago,  through  the  inquisition 
and  the  Star  Chamber,  up  to  the  present 
time.  Fair  and  honest  governments,  the 
brief  holds,  have  never  tried  to  gag  the 
press  because  they  have  no  cause  to  fear 
criticism. 

The  Minnesota  law  is  in  violation  of 
the  constitutions  of  Minnesota  and  the 
United  States  in  that  it  abridges  the  right 
of  free  speech,  the  right  of  trial  by  jury, 
the  right  of  a  citizen  to  pursue  his  pro¬ 
fession  and  the  right  freely  to  criticize 
the  government,  the  brief  contends. 

“From  the  fall  of  the  Roman  empire 
until  well  beyond  the  renaissance,”  the 
brief  reads,  “reason  was  enchained  and 
discussion  prohibited. 

“Many  scientific  works  were  pro¬ 
scribed,  to  the  great  detriment  of 
process.  It  was  during  this  period  that 
the  inquisition  flourished  and  that  censor¬ 
ship  was  the  accepted  practice  with 
church  and  state  alike. 

“It  was  the  law  in  England  prior  to 
this  century  that  merely  to  speak  con¬ 
temptuously  or  scornfully  of  the  govern¬ 
ment  or  the  chief  officers  of  the  state 
constituted  a  ‘libel  on  government’  pun¬ 
ishable  as  a  crime. 

“But  the  doctrine  of  libel  on  govern¬ 
ment  was  so  dangerous  to  the  liberties  of 
the  people  that  today  only  words  which 
directly  tend  to  instigate  breach  of  exist¬ 
ing  law  or  violent  overthrow  of  the  gov¬ 
ernment  are  punishable. 

“The  doctrine  of  libel  on  government 
never  took  root  in  colonial  America.  The 
adoption  of  the  constitution  introduced 
the  theory  of  the  sovereignty  of  the 
people.  It  may  lie  of  the  highest  im¬ 
portance  for  the  sovereign  people  to 
speak  contemptuously  of  their  servant, 
the  government. 

“Gofsd  governments  do  not  fear  the 
publication  of  the  truth  and  they  combat 
lies  by  fdemon.strating  their  falseh(K>d;  it 
is  only  corrupt  or  defective  governments 
that  tremble  at  free  discussion  and  seek 
to  protect  themselves  by  suppressing  it. 

“Therefore  it  is  that  the  weapon  of 
suppression  never  is  used  but  by  such 
governments,  and  therefore  also  is  it  that 
the  framers  of  the  constitution  denied 
this  power  to  good  and  bad  governments 
alike  knowing  that  the  good  had  no  need 
of  it  and  that  the  bad  would  invoke  it 
only  to  cover  their  iniquities. 

"This  Minnesota  statute  apparently 
slumbered  for  two  years  and  was  sud- 
denlv  invoked  in  1927.  .-Knd  note  for  what 
purpose  it  was  invoked.  It  was  invoked 
by  a  questionable  city  government  to  sup¬ 
press  a  troublesome  critic  who  was  cut¬ 
ting  too  close  to  its  safety ;  if  the  expose 
had  been  allowed  to  continue,  the  city 
government  soon  might  have  been  voted 
out  by  the  disgusted  jieople. 

“.Socrates,  in  the  year  399  B.  C.,  at  an 
advanced  age,  was  brought  to  trial ;  he 
was  said  to  be  an  atheist ;  he  was  accused 
of  engaging  in  the  regular  dissemination, 
by  means  of  his  teachings,  of  scandalous 
matter  treated  in  such  a  way  as  to  excite 
attention  and  interest,  and  so  as,  espe- 
ti*lly.  to  corrupt  the  youth.  Socrates 


could  have  escaped ;  he  could  have  given 
an  undertaking  to  teach  no  more,  and 
had  he  done  so,  that  is,  had  he  submitted 
to  an  injunction,  he  doubtless  would  have 
been  acquitted.  But  he  scorned  such 
weakness,  and  he  was  condemned  to 
death.  The  motives  of  his  judges  were 
political — this  has  been  proved. 

“Had  a  statute  similar  to  the  one  in¬ 
volved  in  this  case  existed  in  .Athens, 
Socrates  would  not  have  been  the  only 
illustrious  victim;  Aritophanes,  too, 
would  have  fallen  under  its  condemna¬ 
tion  and  been  abated  as  a  public  nuisance 
because  he  regularly  and  customarily 
produced  plays  in  which  he  held  up  to 
scorn  and  ridicule  and  publicly  defamed 
citizens  of  .Athens  both  in  their  public 
and  private  lives.  Perhaps  Lucian,  too, 
would  have  fallen  under  the  ban,  and 
Sappho.  Iiecause  of  the  immoral  tend¬ 
ency  of  their  works.  Had  they  been 
suppressed,  literature  would  have  lost 
much  indeed. 

“Christ  was  crucified  by  the  Jews  for 
criticizing  Mosaic  law — a  libel  on  gov¬ 
ernment.  Will  any  one  assert  that  the 
Jewish  government  (the  high  priests) 
was  not  evil  and  corrupt?” 

Continuing  through  the  centuries,  the 
brief  gives  many  examples  of  suppres¬ 
sion  of  freedom  of  speech  of  the  press. 

“Napoleon  subsidized  and  .so  bullied 
the  press  that  it  reflected  solely  his 
views  .  .  .  James  I  and  Charles  I 
considered  themselves  not  only  kings  by 
divine  right,  but  also  as  the  head  of  the 
church.  .  .  .  Under  them  the  star 

chamber  of  the  iwtorious  Jeffries  flour¬ 
ished  .  .  .  Charles  II  and  James  II 
with  Chief  Justice  Scroggs — these  royal 
liliertines  could  bnxik  no  opposition 
.  .  .  the  reign  of  the  (ieorges  was  so 

oppressive  that  the  United  States  had  to 
declare  for  indepetwlence.” 

The  great  trial  in  the  United  States 
prior  to  the  adoption  of  the  constitution 
was  that  of  Peter  Zenger  in  New  York, 
in  the  year  1724,  the  brief  points  out. 

“The  conflict  here  was  over  pro¬ 
cedure,”  it  says.  “Zenger  liad  severely 
criticized  the  colonial  governor  for  pay¬ 
ing  illegal  fees.  The  judges,  who  were 
subservient,  disbarred  Zenger’s  attorneys 
for  taking  exception  to  .some  minor  rul¬ 
ing.  Andrew  Hamilton  of  Philadelphia 
volunteered  his  services.  .Against  bullv- 
ing  and  unjust  rulings  by  the  court,  who 
denied  the  defendant's  right  to  prove  the 


truth  and  the  right  to  argue  the  law  to 
the  jury.  Hamilton  succeeded  in  getting 
an  acquittal.” 

Since  the  Minnesota  statute  involved 
in  no  way  qualifies  or  restricts  the  word 
"defamatory,”  the  brief  ptiints  out,  all 
defamatory  publications  are  included 
therein,  “and  the  conclusion  is  inescap¬ 
able  that  the  statute  resuscitates  the  an¬ 
cient  law  of  ‘lilnds  on  the  government,’ 
in  flagrant  defiance  of  the  constitutions 
of  Minnesota  and  of  the  United  States. 
It  will  not  lie  maintaineil  that  the  statute 
was  passed  for  the  benefit  of  the  persons 
as.sailed  they  have  their  ordinary  civil  and 
criminal  remedies — it  was  passed  for  the 
purpose  of  suppressing  defamation  as 
such.  ‘Libels  on  the  government’  are 
defamatory  and  may  lie  suppressed  under 
this  statute.  Thus  what  we  have  learneil 
to  consider  an  inalienable  right — the  right 
to  criticize  the  government  and  the  public 
servants — has  lieen  obliterated ;  for  even 
before  any  prosecution  has  lieen  insti- 
tute<l  under  this  statute,  the  critic  will 
lie  deterred  from  publishing  even  what 
he  knows  to  be  true  ‘libel’  if  he  has 
to  do  so  at  the  peril  of  convincing  every 
judge  in  the  county,  under  whom  he 
might  be  prosecuted,  that  the  publication 
is  true  and  made  with  gocxl  motives  and 
for  iustifiable  ends.  The  handir-  is  too 
enormous ;  how  can  any  man  estimate 
the  reaction  of  judges  varying  in  tem- 
jierament  and  ability?  And  as  for  re¬ 
suming  publication  of  defamation  after 
an  injunction  has  issued,  it  is  a  practical 
impossibility ;  the  publisher  must  change 
the  name  of  his  newspaper,  which  has 
been  enjoined,  and  even  then  proceed  as 
if  walking  on  a  tightrope  in  order  to 
avoid  contempt.  Again,  the  statute  for¬ 
bids  the  regular  and  customary  publica¬ 
tion  of  defamation;  but  it  is  only  by 
regular  and  custoviary  publications  that 
a  point  can  be  hammered  home,  the  people 
aw  akened,  and  the  corrupt  government 
ousted. 

“It  is  our  contention  that  ‘libels  on 
the  government’  cannot  exist  in  a  republi¬ 
can  form  of  government.  The  legisla¬ 
ture’s  position,  we  expect  to  show,  is  a 
reversion  to  the  position  taken  by  the 
Finglish  government  prior  to  the  adop¬ 
tion  of  our  constitution.  It  is  a  posi¬ 
tion  against  which  the  .American  colonies 
revolted.  It  is  a  position  which  is  sub¬ 
versive  of  free<lom  of  spdech  and  liberty 
of  the  press.’’ 


LINOTYPES  CHIRP  FOR  TALKIES 


The  inressant  rlirking  of  the  linotype  machines  has  found  its  placer  in  the 
talkies.  Earl  Taggard,  sound  expert,  is  shown  here  recording  the  sound  of 
33  machines  in  the  composing  room  of  the  /.os  /f/igefe.s  Examiner,  which  is 
reproduced  in  the  M-fJ-M  production  “Copy.” 


The  brief  cites  the  famous  decision 
of  the  Illinois  Supreme  Court  in  dis¬ 
missing  the  $10,000,000  libel  suit  brought 
by  Mayor  Thompson  in  the  name  of  the 
city  of  Chicago  against  the  Chicago 
Tribune  as  a  case  in  which  the  right  of 
the  press  to  criticize  the  government  is 
upheld.  In  rendering  the  decision,  the 
brief  says,  the  wurt  vindicated  the  Tight 
of  the  jieople  to  discuss  their  govern¬ 
ment  without  fear  of  being  called  to  ac¬ 
count  in  the  courts  for  their  expressions 
of  opinion. 

In  its  conclusion,  the  brief  holds  the 
Minnesota  statute  invalid  because  it 
abridges  freedom  of  the  press  by  iiu- 
(losing  an  unconstitutional  previous  re¬ 
straint  ujion  it.  “It  constitutes  a  single 
judge,  sitting  as  a  court  of  equity,  a 
cen.sor  and  licensor  within  whose  unre¬ 
strained  pleasure  rests  the  absolute  dis¬ 
cretion  of  issuing  an  injunction  com¬ 
pletely  tying  up  the  business  of  the 
newspaper.  He  may  issue  a  temporary 
injunction  immediately  and  no  one  may 
gainsay  him ;  his  authority  is  absolute 
Such  procerlure  is  a  tyrannical  abuse 
of  the  jiower  to  issue  temporary  injunc¬ 
tions  the  use  of  which  should  be  con¬ 
fined  to  emergencies  in  order  to  prevent 
irreparable  injury,  and  should  not  be 
used  to  stifle  a  legitimate  beneficial  basi- 
ness,  throwing  it  into  liankruptcy.  Its 
purpose  seems  to  be  to  protect  the  gen¬ 
eral  public  morality,  but  even  were  it 
a  measure  properly  adapted  to  achieve 
this  end,  the  public  is  not  going  to  be 
ilemoralized  so  rapidly  that  there  is  no 
time  for  a  jury  trial,  nor  will  the  social 
disintegration  be  so  swift  that  a  tem¬ 
porary  injunction  ruining  the  business  by 
closing  it  up  pending  the  trial  is  justi¬ 
fied.  The  business,  at  least  any  ordinary 
business,  will  be  financially  wrecked  be¬ 
fore  it  can  establish  even  the  defense  of 
ti'uth  permitted  it  under  the  statute. 

“The  statute  places  an  intolerable  load 
upon  the  defendant  by  impming  the 
whole  burden  of  pr<x>f  upon  him  in  the 
one  defense  it  allows  him.  All  the  gov¬ 
ernment  need  do  is  to  introduce  a  mass 
of  publications  as  evidence  of  the  regu¬ 
lar  and  customary  publication  of  defama¬ 
tion  and  then  the  prosecution  can  rest 
its  case.  The  government  now  sits  back 
with  folded  hands,  and  graciously  allows 
the  defendant  to  enter  upon  the  endless 
task  of  proving  the  truth,  his  gcnid  mo¬ 
tives,  and  the  justifiable  ends  of  a  hete¬ 
rogeneous  mass  of  news  items  of  every 
description  from  statements  of  fact  to 
mere  opinions.  The  situation  is  an  ut¬ 
terly  inqMissiblc  one  for  the  defendant 
and  if  it  did  no  more  than  impose  enor¬ 
mous  expenses  on  him  in  collecting  his 
evidence,  it  would  be  unfair  and  oppres¬ 
sive.  ... 

“h'reedom  of  siK-ech  and  press  is  a  lib¬ 
erty  of  which  no  jierson  may  be  deprived 
without  due  prficess  of  law  under  the 
Fourteenth  .Amendment.  Since  this 
statute  is  arbitrary  and  unreasonable  it 
is  a  deprivation  of  lilHTty,  without  <lue 
lirocess  of  law.  It  is  unconstitutional 
to  issue  an  injunction  stifling  a  newspajier 
even  after  hearing  and  trial;  to  issue 
a  temiHirary  injunction  liefore  hearing 
and  without  any  trial  whatsoever  is  a 
despotic  act  which  the  .American  iKH)ple 
have  always  thought  could  be  character¬ 
istic  only  of  a  (,'zar  or  the  Inquisition, 
and  inconceivable  in  a  democracy.  .  .  . 

“  ‘No  abuse  of  a  free  press  can  lie  so 
great  as  the  evil  of  its  suppression.'  We 
therefore  ask  this  Court  to  vindicat-  the 
freedom  of  the  press  and  to  protect  a 
right  for  which  so  much  blo<Kl  has  iK’cn 
.shed  down  through  the  centuries.” 

HOLMESDALE  TO  RESIGN 

Jeffrey  Holniesdale,  fifth  Earl  of  .Am¬ 
herst  and  dramatic  editor  of  the  New 
York  li'orlil,  will  resign  that  position, 
.April  20.  He  will  visit  Englaml  during 
the  summer  and  will  return  to  this  coun¬ 
try  in  the  Fall  He  has  not  announced 
wiiether  he  will  return  to  newspaper 
work. 


*< 
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MEMPHIS  SPORTS  EDITORS  DEMAND  promotions  in  jersey  city 
PROOF  OF  BRIBERY  CHARGES  Gaincway  Named  M.  E.  of  Jersey 

,  Journal — Croall  City  Editor 

Local  Writers  Challenge  Robert  Beck,  Vice-Commander  of  Three  promotions  in  the  editorial  staff 


American  Legion,  to  Produce  Evidence  That  They 
Received  Money  From  Sports  Promoters 


of  the  Jersey  City  (X.  J.)  Journal  have 
been  announced.  hVederick  J.  Gainsway, 


Robert  heck,  vice-commander  of 
♦  Am#»riran  I  nnst  of  Mom- 


the  American  Legion  post  of  Mem- 
phis,  will  be  forced  to  prove  charges  he 
made  recently  before  the  Tennessee  legis¬ 
lature  that  “Memphis  sports  writers 
receive  emoluments  for  space  on  their 
pages." 

This  was  the  announcement  made  this 
week  by  Herbert  Caldwell,  sjKirts  editor 
of  the  Memphis  Commercial  Appeal,  Bob 
Pigue,  sports  editor  of  the  Memphis 
lli'ening  Appeal,  and  Naylor  Stone, 
sports  editor  of  the  Memphis  Press- 
Scimitar. 

Beck  made  his  charges,  which  also  in¬ 
directly  accused  Nashville  sports  writers 
of  “grafting,”  in  an  address  before  the 
Judiciary  Committee  of  the  House,  which 
has  under  consideration  a  bill  that  would 
give  the  American  Legion  a  virtual  mo¬ 
nopoly  on  the  promotion  of  boxing  and 
wrestling  matches  in  Tennessee. 

Beck,  in  his  speech,  directly  accused 
Memphis  writers,  and  told  an  Eiiitor  & 
Pi'BLiSHi-*  representative,  “I  not  only 
accuse  them  of  grafting,  but  I  can  prove 
my  charges  at  any  time.” 

Bill  Rollow,  sports  editor  of  the  Nash¬ 
ville  Tennessean,  attended  the  hearing  of 
the  bill  before  the  committee  and  was 
(|uestioned  by  Beck.  Beck  asked  him 
“V\'hat  commission  do  sports  writers  in 
Nashville  demand  for  giving  publicity  to 
the  promoters?  It  is  practically  under¬ 
stood  that  Memphis  sport  scribes  receive 
eiTHilumcnts  for  space  on  their  pages.” 

Rfillow  answered :  “I  cannot  siieak  for 
any  other  sport  writer  except  myself,  but 
I  will  say  I  have  never  asked  any  con¬ 
sideration  or  favor  whatsoever  from  Mr. 
Graham  (Graham  is  a  Nashville  pro¬ 
moter  of  wrestling),  and  my  sport  page 
has  given  him  the  largest  amount  of  pub¬ 
licity  he  has  received  in  Nashville  be¬ 
cause  I  am  interested  in  the  high  quality 
of  his  work  and  think  it  deserves  the 
news  space.” 

“Do  you  know  that  grafting  is  going 
on  now  among  Memphis  sjKirts  writers 
and  the  promoters?”  Beck  was  asked  by 
Editor  &  PriiLisHER. 

“Yes,  and  I  can  prove  it  when  the 
time  comes,"  he  answered.  Mr.  Beck, 
however,  refused  to  name  any  specific 
charges,  saying,  “I  will  tell  you.  though, 
of  an  in.stance  which  hapjien^,  I  believe, 
in  1Q24  or  1925. 

"Mr.  Eastman,  local  promoter,  was  to 
put  on  matches  under  the  auspices  of  the 
American  Legion.  We  had  a  meeting 
with  the  sports  writers  in  regard  to  pub¬ 
licity.  They  demanded  five  per  cent  of 
the  gross  receipts  to  handle  the  publi¬ 
city  on  their  pages  for  us.” 

“Did  they  get  it  ?” 

“I  don't  know.  Mr.  Eastman  handled 
all  that,  but  I  can  prove  any  charge 
when  necessary.” 

“It  has  become  necessary,”  say  Cald¬ 
well.  Stone  and  Pigue.  (Taldwell,  in  a 
signed  editorial  on  his  sport  pages, 
March  31,  came  out  against  the  Ameri¬ 
can  Legion  bill  and  demanded  that  Beck 
prove  his  charges,  offering  his  own  col¬ 
umns  for  that  purpose : 

“I  am  not  in  sympathy  with  the  tac¬ 
tics  of  the  I^egion  in  an  effort  to  gain 
support  for  the  bill,  especially  in  their 
efforts  to  besmirch  the  characters  of 
sports  writers  ujion  whom  they  no  doubt 
will  depend  for  success  or  failure  if  they 
gain  control  of  the  sports  mentioned. 

“Mr.  Beck  has  made  a  serious  charge. 
It  is  up  to  him  to  prove  it. 

“If  Mr.  Beck  can  submit  any  proof 
that  the  sports  editor  of  the  Commercial 
.Appeal  receives  money  for  the  space  on 
the  .sport  pages,  his  evidence  will  be 
gladly  printed.  If  he  cannot,  then  he 
deserves  to  be  branded  as  a  reckless  and 
irresponsible  gossiper. 

"Until  Mr.  Beck  has  some  foundation 
for  his  charges  or  is  able  to  substantiate 
them,  we  cannot  see  where  he  or  the 
Legion  expects  to  gain  any  sympathy  or 


support,  especially  from  the  memliers  of 
the  newspaper  profession.” 

Bob  I’igue,  sports  editor  of  the 
Memphis  Evening  Appeal,  said :  “What 
I  think  of  Mr.  Beck  at  the  present 
moment  is  not  fit  for  publication.  I  can 
readily  say  I  don’t  know  what  he’s  talk¬ 
ing  about  when  he  says  Memphis  sports 
writers  are  grafting,  and  I  know  he 
doesn’t  either.” 

Naylor  Stone,  sports  editor  of  the 
Memphis  Press-Scimitar,  says  he  will 
■force  Beck  to  prove  his  charges.  “1  in¬ 
tend  to  take  some  action  against  Beck, 
whether  the  other  sports  writers  do  or 
not.  What  he  says  is  a  false  and 
malicious  lie.  No  promoter  ever  offered 
me  money  for  publicity,  as  Beck  calls  it. 
and  if  he  had  I  probably  would  have 
mashed  his  nose.” 

Heck  was  in  Nashville  this  week  at¬ 
tempting  to  get  the  bill,  which  has  the 
support  of  the  Memphis  American 
legion  and  other  posts  throughout  the 
state,  through  the  legislature. 

Newspapers  and  sports  writers  outside 
of  Memphis  are  fighting  the  bill.  Sports 
writers  in  Memphis  arc  against  it,  but 
the  newspapers  as  yet  have  taken  no  edi¬ 
torial  stand. 

Beck  is  a  former  member  of  the  state 
legislature  of  Tennessee  and  an  insurance 
salesman.  At  present  he  holds  the  posi¬ 
tion  of  traffic  bureau  chief,  being  affili¬ 
ated  with  the  Memphis  police  depart¬ 
ment. 

Several  sports  promoters  of  the  state 
have  denied  that  they  have  ever  paid 
money  to  sports  writers  for  publicity. 

George  Morris,  vice-president  of  the 
Commercial  Appeal,  Inc.,  stated  he  had 
not  heard  of  any  bribery  among  mem¬ 
bers  of  that  newspapers  sport  staff  and 
declared  Beck’s  charges  unfounded.  “I 
wouldn’t  permit  a  man  guilty  of  taking 
bribes  to  work  on  the  papers,”  he  said. 

“Mr.  Beck  says  he  has  proof  to  sub¬ 
stantiate  his  charges  that  Memphis  sports 
writers  are  receiving  graft  money  from 
promoters.  Mr.  Beck  will  confer  favor 
toward  the  newspajier  publishers  if  he 
presents  his  proof,”  T.  E.  Sharp,  editor 
of  Press-Scimitar,  said.  “So  far  as 
Press-Scimitar  is  concerned,  the  editor 
will  assist  Mr.  Beck  in  every  possible 
way.” 


F.  J.  Oaissway 


James  I,.  Ceoall 


formerly  city  editor,  has  been  named 
managing  editor,  his  former  position  now 
being  in  the  hands  of  James  L.  Croall, 
formerly  assistant  city  editor.  J.  Al¬ 
bert  Dear,  Jr.,  succeeds  Croall  as  assist¬ 
ant  city  editor. 

Gainsway  has  been  with  the  Journal 
since  1907,  first  as  reporter,  then  as  city 
editor.  Previously  he  had  been  with  the 
I’tica  (N.  Y.)  Daily  Press  and  the  Bay¬ 
onne  (N.  J.)  Times.  Croall  has  been 
with  the  jiaiH-r  11  years,  as  reporter, 
telegraph  editor  and  assistant  city  edi¬ 
tor.  His  previous  experience  was  with 
the  Netv  York  .American  and  Journal. 

Dear  has  had  exjieriencc  in  all  depart¬ 
ments,  having  joined  the  paper  in  1921. 
His  last  position  was  as  financial  editor. 
He  previously  served  on  the  staffs  of  the 
Chicago  Daily  Netos,  the  Omaha  Daily 
Nnes  and  the  Omaha  ll' arid- Herald. 

Joseph  .^.  Dear  is  editor  and  part 
owner  of  the  Journal. 


PARTNER  SUES  PUBLISHER 

\V.  L.  .Xiken,  one  of  the  publishers  of 
the  Sharon  (Pa.)  Nexvs-Telegraph,  on 
March  28  filed  eijuity  priKeeding  against 
.•\.  C.  Dickinson,  majority  stockholder, 
asking  the  court  to  force  Dickinson  to 
turn  over  to  ,^iken  101  shares  of  stock, 
for  which  he  has  made  an  offer,  which 
would  give  .\iken  and  his  partner,  C.  B. 
Lartz,  a  controlling  interest.  It  is  al¬ 
leged  that  Dickinson  entered  into  an 
agreement  to  give  Aiken  and  Lartz  the 
first  opportunity  to  buy  the  paper’s  stock, 
in  case  Dickinson  wanted  to  sell,  and 
that  Dickinson  had  violated  the  agree¬ 
ment  by  offering  his  shares  to  an  outside 
interest. 


FELLOW  ARTISTS  HONOR  CROSBY 


y 

\  I 


Seven  nationally  known  newspaper  rarloonists  and  illustrators  were  among 
those  present  at  a  dinner  given  Perry  Crosby,  creator  of  “Skippy”,  at  the 
Warwick  Hotel,  New  York,  April  1,  in  anticipation  of  his  marriage  April  4 
to  Dale  Locke.  Those  shown  in  the  photograph  are  Heft  to  right):  Harry 
Hershfield,  Louis  Bicderman,  Jack  Calahan,  Jefferson  Marhamer,  Percy 
Crosby,  Bert  Green,  Cliff  Sterrett  and  Harold  H.  Knerr. 


MILLIS  TAKES  BANK 
CASE  TO  COURT 


Obtains  Temporary  Injunction  R| 
straining  Officers  from  Can* 
celling  Extra  Endorsements 
on  Trade  Acceptances 


A  hearing  on  the  question  of  whether 
a  temporary  restraining  order  issued  .  nc 
March  27,  prohibiting  the  People’s  Suit  , 
Bank  of  Indianapolis  from  cancelliig  .  repr 
certain  indorsements  on  trade  accept.  j,,rt’iiii 
ances  held  by  the  bank  as  trustee  for  sul).  , 
scriptions  to  advertising  funds  of  the  ri  . 
Minis  .Advertising  Company,  shall  be  ^  ^ 
made  permanent,  will  lie  held  .April  Ij 
by  Judge  Joseph  M.  Milner  in  Superior 
Court,  Room  5. 

Fred  Millis,  president  of  the  adverts-  " 
ing  agency,  obtained  the  order  from 
Judge  Milner  on  the  representation  that 
the  bank  was  “mutilating”  notes  deposited  **{! 
with  it  for  collection.  At  the  bank  it 
was  said  the  inelorscments  were  regarded  ' 

as  superfluous  and  would  not  affect  the  " 

status  of  the  paper.  The  h 

The  tratle  acceptances  were  made  b)  of 
members  of  national  groups  for  which  the  f* 
Indianapolis  agency  is  conducting  adver-  papcf  i' 
tising  campaigns.  They  are  the  Societr  it  wc 
of  American  Florists  and  Ornatnentil  ote  as 
Horticulturists,  the  Laundry  Owners’ .^5-  :  t  valu 
sociation  of  the  United  States  and  aier,  el 
Canada,  Photographers’  Association  oi  *<ap  ma 
America.  National  Retail  Lumber  Deal-  oi  i 
ers’  Association,  Engraved  Stationerv  iacts  an 
Manufacturers’  .Association  and  .Ameri-  4rfer  s 
can  Bottlers  of  Carbonated  Beveragev  Perha 

The  People’s  State  Bank  has  acted  ai 
trustee  for  the  Millis  Company  aW  more  f: 
four  years,  and  is  said  to  be  depository  atealiz 
and  trustee  for  several  million  dollars  in  -atetitui 
negotiable  paper.  ations 

“In  definite  trust  declarations  this  in-  cualitati 
stitufion  was  made  trustee  for  cerfaii  c 
organizations,  subscribers  to  funds  it  vrea^ii 
which  they  were  interested  and  an  adver  ;^r,,^i;ui 
tising  agency,”  said  Felix  M.  MeWhirter,  ..i.ertis 
president  of  the  bank.  “VV'e  have  been  i-d  gro 
and  are  at  all  times  endeavoring  earnesth  jj, 
to  uphold  the  integrity  of  this  trust  as 
to  all  parties  concerned.” 

Millis  .said  the  order  was  obtained 
"only  after  we  had  made  every  effort 
without  success,  to  find  why  the  bank 
was  mutilating  these  trade  acceptances  ,  ^ 

and  to  get  the  bank  officials  to  stop  the  ^ 
work  of  mutiliation  until  a  conference 
could  be  arranged  of  everyone  con-  ^ 

cerned.” 

“We  were  advised  by  our  legal  counsel  . 
that  the  unauthorized  mutilation  of  the 
acceptances  by  the  People’s  State  Bank 
was  a  clear  violation  of  our  rights  and  ’ 

of  the  rights  of  the  trade  associations  •  . 

for  which  the  bank  is  trustee  and  we  are 
advertising  counsel,”  Millis  said.  .iJLu 


DROVE  CAR  OVER  TRESTLE 


Chattanooga  Times  Reporter,  Cover-  nation 
ing  Story,  Took  Shortest  Route  ’"d  di 

George  Hull,  a  reporter  for  the  Chat- 
tanooga  Times,  while  covering  a  story  ^ 
of  a  cloudburst  which  swept  away  a  In  a 
B(>y  Scout  camp  in  Rockwood,  Tenn..  'iard  i 
drowning  eight  boys,  drove  his  automo-  iJiust  I 
bile  across  a  dangerous  railroad  trestle  hlferei 
in  order  to  reach  the  scene  of  the  dis-  <her 
aster.  ^  to  j 

The  regular  highway  bridge,  which  advert! 
was  seven  miles  from  the  town,  had  been  tunitie 
washed  away,  and  Hull  chose  this  means  poblisl 
of  reaching  his  destination,  rather  than  advert 
walking  across  the  trestle  and  going  on  tjtal 
foot  the  rest  of  the  distance,  as  other  lea 
reporters  were  forced  to  do.  He  took  a  ewsif 
train  back.  c 


TO  ENTER  DAILY  FIELD  f  otl 

S.  .A.  Buchanan,  owner  of  the  recently 
established  Superior  (Wis.)  Journal,  a 
weekly,  has  announced  that  the  Journal  "  " 

will  become  a  daily  morning  paper  sooe  If 

,A  building  and  additional  equipment  has 
been  purchased. 


H.  A.  JOHNSON  PROMOTED 

H.  A.  John.son,  classified  advertisin* 
manager  of  the  Madison  (Wis.)  Capil* 
Times,  was  this  week  appointed  natwoal 
advertising  manager. 
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UNAGE  DATA  KEY  TO  UNSEEN  SALES 

iparison  of  Local  With  National  Volume  in  Staple  Lines  and  Other  Indices  of  Opportunity  Out¬ 
lined — Day-to-Day  Charts  Now  Available  for  Many  Cities 


Jtar  General  Motors  will 
1  spend  more  money  in  newspapers 
•:ai.  ever  l)efore  and  will  spend  it  in 
■  M  newspapers  mat  provide  General 
Motors  with  the  most  facts  and  figures 
•  a:  represent  facts  in  relation  to  sales 

Pfdri'.inity." 

It  is  almost  exactly  a  year  since  Presi- 
Sloan  of  General  Motors  made  that 
.:a!tnKtit  in  his  speech  at  the  A.  P.  A. 
Bureau  of  Advertising  annual  dinner. 

the  full  meaning  of  his 
t  ir<l>  registered  with  a  great  n*uiy  ad- 
men  present.  They  had  es- 
:,-v!al  significance  to  two  men  there  who 
,frt  just  then  launching  a  new  enter- 
;rst  whose  sole  concern  was  fact  find- 
■Ti  in  relation  to  one  vital  phase  of 
,*>painr  advertising. 

The  head  of  any  other  industry,  great 
K  small,  might  reasonably  make  the 
sane  revealing  statement  to  the  news- 
pjper  fraternity,  having  in  mind  facts 
;iit  would  disclose  sales  opportunity 
quite  as  much  as  facts  intended  to  prove 
:-<■  value  of  media.  The  food  adver- 
astf,  electrical  appliance  manufacturer, 
Mip  maker,  cosmetician  and  the  industry 
«i  the  bliml-fold  test  are  all  eager  for 
ijcts  and  figures  that  point  the  way  to 
arger  sales  volume. 

Perhaps  most  of  all  the  newspaper 
•yjhlishtr  is  concerning  himself  with 
■srf  facts  that  may  disclose  his  own 
anrealizcd  sales  opportunities.  He  is 
substituting  economic  data  for  general- 
mtioiis  by  analyzing  his  linage  records 
qualitatively ;  interesting  himself  in  the 
[»'Wfr  of  his  publication  to  influence  an 
lucreaMMg  percentage  of  consumer  ex- 
ifflditurts  by  a  study  of  comparative 
.d.frtising  by  groups  of  retail  stores 
4.ud  groups  of  commodities. 

In  this  prsxedure  the  publisher  finds 
:ms<lf  dealing  in  terms  that  define 
"juall)  his  own  and  his  advertisers’  way 
to  increa.sed  .sales.  VVTien  a  publisher 
asks  himself  the  question,  “Are  my  re¬ 
al  shoe  advertisers  getting  their  share 
i  my  readers’  exjienditures?’’  he  touches 
a  phase  of  the  retail  business  in  his  city 
of  vital  importance  to  himself  and  all 
shoe  merchants.  The  fact  that  a  news¬ 
paper  enjoys  a  pronounced  leadership  in 
shoe  advertising  indicates  only  the 
preference  of  that  paper  by  shoe  mer¬ 
chants;  it  docs  not  inform  shoe  mer- 
fhfflts  that  they  are  or  are  not  adver- 
'ising  “shoes"  in  competition  with  other 
commodities  to  the  extent  that  they 
should  to  get  maximum  value  of  shoe 
sales.  Only  the  publisher  can  establish 
■his  fact  for  the  .shoe  industry. 

Similarly  in  the  more  important  classi¬ 
fication  of  grocery  advertising,  both  local 
and  national,  a  study  of  the  facts  of 
hnage  will  result  beneficially  to  both 
publisher  and  his  advertisers. 

In  all  such  studies,  of  course,  a  stan¬ 
dard  of  practice  in  comparable  cities 
fnnst  be  known;  an  average  relation  of 
different  groups  of  advertising  to  each 
dier  and  to  total  volume  must  be  set 
lip  to  guide  both  the  seller  and  buyer  of 
advertising  in  gauging  their  own  opjior- 
lunrties.  It  is  much  more  vital  for  a 
Pidilisher  to  know  that  his  retail  shoe 
advtrti.^ing  falls  below  3  per  cent  of  his 
retail  store  advertising  than  that 
leads  all  his  competitors  in  the  shoe 
classifications.  He  can  then  bring  to  his 
‘hoe  clients  the  fact  that  as  a  group  they 
art  being  out-advertised  by  merchants 
other  lines  and  can  produce  proof 
^tlj  'rcim  comparisons  with  leading  news- 
f  j  papers  and  successful  shoe  merchants 
rial  m  other  cities. 

ic*  If  his  local  grocery  linage  falls  be- 
has  ^  a  known  average  percentage  of  total 
■rUiI  advertising  or  his  national  grocery 
falls  below  a  certain  percentage 
iff  his  total  national  advertising  he  can 
,in(;  facts  to  bear  upon  the  situation 
ilil  Ilf  the  sort  that  all  good  business  is 
inal  The  same  logic  that  uses 

i*adership  as  a  reason  for  preferring  a 


By  WILLIAM  D.  NUGENT 


given  newspaper  is  even  more  forceful 
when  it  takes  the  form  of  showing  speti- 
fically  that  chain  grocery  stores  in  some 
cities  are  now  using  newspapers  three 
and  four  times  a  week  where  previously 
they  confined  t’neir  advertising  to  once  a 
week.  In  one  case  the  leadership  is 
shown  by  one  gross  figure.  In  the 
other  the  individual  record  of  the  same 
chain  stores  in  a  variety  of  cities  dis- 
clo.ses  frequency  of  insertion,  size  of 
copy,  even  choice  of  days  for  different 
commrKlities. 

.An  examination  of  the  records  of  the 
ten  leading  newsiiapers  of  the  country 
in  volume  of  six-day  national  grocery 
linage  shows  the  need  of  this  type  of 
study  and'  its  practical  application.  The 
following  table  gives  the  national  grocery 
linage,  its  |)ercentage  of  total  national ; 
also  kxral  grocery  linage  of  the  same 
papers,  with  its  percentage  of  total  local : 


Sub-Clas»ifi  cation 
NATIONAL  GROCERY 


I'akttiK  Products  . 

I’cvcraKcs . 

60.543 

No.  80 

211.823 

No.  3 

(Vnalsand  Ilreakfast  Kornls. 

103,837 

No.  10 

A  onilinifiits . 

No.  13 

Uairy  Pn  ducts . 

HifsiiifcctanH  and  Extcrnii- 

116,192 

No.  3 

nators  . 

43.497 

No.  15 

Malt  and  llotis  . 

64.404 

No.  12 

Meats  and  Fish . . 

57,564 

No.  3 

Soa|>s  and  C'lcansers  . 

151,220 

No.  1 

Misccllanei'iis  (irnccries . 

114,775 

No.  12 

970,414 

Thus  it  apixars  that  while  first  in  total 
griK'cry  linage  the  leader  is  actually  first 
in  only  one  sub-classification  and  its  po¬ 
sition  ranges  from  first  to  eightieth.  Let 
us  take  baking  products  as  indicating  the 
first  sales  opportunity  to  this  paper.  The 
highest  figure  in  baking  products  that 
apjK-ars  in  any  daily  paixr  is 
lines,  more  than  double  the  volume  of 
the  leader  in  total  grocery. 


GROCERY  LINAGE  YEAR  1928 


No.  9  .  780.062 

No.  10  .  774.62.1 

Total  and  avrraKV . 8, 4 11. .18 1 


of  advertising  in  relation  to  all  compet¬ 
ing  national  and  retail  advertising  in 
those  papers ;  whereas  the  third  paper 
should  seriously  arouse  its  local  grocer  - 
merchants  to  their  opportunity  as  shown 
in  its -large  national  volume.  Even  the 
first  paper  could  profit  by  examining  the 
day-by-day  advertising  practice  of  the 
grocers  in  the  second  and  fifth  cities 
for  inspiration  to  its  own  local  grocer 
clients.  Certainly  the  grand  averages 
of  .TO  per  cent  and  per  cent  will  fur¬ 
nish  to  publishers  a  starting  point  for 
.sound  study  of  their  own  opportunities. 
This  grocery  study  becomes  even  more 
interesting  when  the  ten  daily  papers 
that  lead  in  volume  of  Irxral  linage  are 
considered : 


National  Ti 

Per  Ont 
tal  National 

la  ral 

Per  Ont 
Total  Local 

970,414 

.30 

359,581 

.03 

911,720 

.36 

821,033 

.07 

838.706 

.32 

148,117 

.01 

835,022 

.27 

530,.t97 

.04 

833,447 

.33 

697,846 

.08 

828,706 

.34 

334,766 

.04 

820,444 

.33 

465,487 

.04 

818,237 

.25 

551.909 

.04 

780,062 

.28 

436,449 

.05 

774,623 

.27 

483,973 

.05 

.8,411,381 

.30 

4,829,558 

.045 

ind  Since 

the  record  of  everv 

individual 

as  ;tdvertiser  in  the 

162,'>'>0  lint 

s  is  avail- 

use  able  to  the  leader. 

t)ne  of  tw 

►  facts  can 

be  established;  cither  there  are  large  na¬ 
tional  advertisers  in  one  market  and  not 
in  the  other,  or  the  former  non-adver¬ 
tisers  in  one  city  have  Ix-en  more  suc¬ 
cessfully  developed  than  in  the  other. 
In  either  case  the  facts  ilisclose  a  siwcific 
opportunity  and  supply  the  precedents 
for  its  realization.  The  same  applies  to 
every  other  classification. 

This  is  a  scientific  use  of  linage  facts 
now  being  successfully  employed  by 
many  progressive  newspajH-rs  who  have 
learned  to  bM)k  far  Ih-voiuI  linage  data 
as  simply  records  of  iH-rformance. 

.Another  phase  of  this  subject  that  is 
engaging  thoughtful  newspaix-r  execu¬ 
tives  is  better  co-ordinatioil  of  national 
and  local  advertising  effort  in  the  sales 


GROCERY  LINAGE  YEAR  1928 


Total  and  average . 8,047,354 


Local 

Per  Ont 
Total  Ivocal 

National 

Per  (■ 
Total  Xati 

1,068.825 

.14 

341,950 

.22 

863,294 

.10 

642,776 

.27 

853.,386 

.08 

714,421 

.25 

845,328 

.16 

200.399 

.21 

821.033 

.07 

911.720 

..36 

766.280 

.11 

620,150 

.29 

742,416 

.12 

195,416 

.20 

699,376 

.09 

454,347 

.28 

697,846 

.08 

833,447 

.33 

689.570 

.16 

452,814 

.23 

8,047,354 

.10 

5,367,440 

.27 

It  will  be  noted  that  only  two  papers 
appear  among  the  ten  leaders  in  both 
national  and  local  grocery  volume.  Ob¬ 
viously  local  competitive  conditions  may 
influence  some  of  these  situations  to  a 
degree  in  both  local  and  national  volume, 
but  it  must  be  equally  obvious  that  these 
two  sets  of  figures  disclose  pronounced 
opportunities  to  both  publishers  and  ad¬ 
vertisers. 

It  is  hardly  necessar>-  to  point  sales 
procedure  to  publishers  who  have  these 
comparative  figures  before  them.  But 
a  further  refinement,  which  can  now  be 
easily  made,  will  exemplify  the  obvious. 

These  total  national  figures  are  made 
up  of  ten  standard  sub-classification 
figures  arrived  at  by  actual  measurement 
and  day-by-day  recording  of  individual 
accounts.  The  following  table  gives 
these  sub-classification  fibres  and  the 
nunteral  following  each  gives  the  stand¬ 
ing  of  the  leading  newspaper  in  that  sub¬ 
classification  among  the  papers  of  the 
country : 


interest  of  specific  comnuxlities..  Space 
limitation  prevents  more  than  a  mere 
suggestion  of  possibilities  of  such  co- 
r)rdination.  Complete  studies  of  this 
subject  are  now  within  the  reach  of  any 
newspaper  executive  since  standardized 
figures  for  all  important  national  adver¬ 
tisers  and  the  most  detailed  records  of 
local  advertisers  are  available.  .A  single 
illustration  will  serve  as  a  type  of  the 
possibilities  of  co-ordination. 

The  electrical  appliance  industry  has 
two  major  retail  outlets,  local  electricaj 
stores  (including  public  utility  stores) 
and  the  electrical  department  in  depart¬ 
ment  stores.  When  all  three  factors, 
the  manufacturer  and  his  two  retail  out¬ 
lets  are  alert  to  opportunity  presented  in 
a  given  newspaper,  genuine  co-ordination 
of  advertising  to  produce  maximum  in¬ 
fluence  on  the  readers  of  that  pai^r  re¬ 
sults.  It  happens  that  this  co-ordination 
is  clearly  shown  in  the  newspaper  that 
leads  the  entire  country  in  six-day  na¬ 
tional  electrical  appliance  linage.  That 


paper  has  an  almost  eiiual  volume  from 
iiolh  the  department  stores  and  the  elec¬ 
trical  stores. 

The  electrical  figures  for  one  paper 
for  1928  follow  ; 

National  .  174,441  Lines 

Department  Stores  .  170,()1,1  Lines 

Retail  Stores  .  162,248  Lines 

507,302  Lines 

Now  this  total,  well  distributed  be¬ 
tween  national  and  retail  effort,  repre¬ 
sents  2'/j  iHT  cent  of  the  entire  display 
linage  in  that  pa|K'r  and  indicates  that 
the  electrical  industry  is  making  a  finely 
co-ordinated  effort  to  get  a  large  per¬ 
centage  of  the  exi>enditures  of  that 

I)ai>cr's  readers.  Mow  strong  this  effort 
is  may  Ik‘  further  judged  by  the  fact 
that  the  entire  grm-ery  linage  both  IcK'al 
and  national  in  the  same  |)aper  is  only 
7  per  cent  of  the  total  display.  And 
the  iKtjHT  is  one  of  the  leaders  of  the 
Country  in  total  business.  It  happens 
also  to  1h-  within  the  knowledge  of  the 
writer  that  sales  of  electrical  merchan- 
di.se  in  the  city  in  (|uesti(»n  arc  among 
the  biggest  in  the  country  and  are  the 
highest  in  the  departnwnt  stores. 

The  facts  relate<l  may  l)e  the  result 
of  studied  effort  on  the  part  of  the 
newspajH'r  in  (|nestion  or  they  may  have 
t)een  brought  about  only  by  the  alert¬ 
ness  of  the  other  two  factf)rs,  the  manu¬ 
facturers  and  the  merchants.  In  either 
event  they  jMiint  the  way  to  progress  not 
onK  m  this  cl.issification  but  in  all  news¬ 
paper  advertising  when  sales  executives 
ch<K)se  studiously  to  use  the  Farts  of 
linage  that  are  available  to  all. 

(ieneral  Mot<<rs  h;td  to  appeal  to  news¬ 
papers  for  figures  that  have  an  economic 
meaning,  a  close  relation  to  sales  opjxir- 
tunities.  .Are  not  the  facts  relating  to 
sales  opportunities  in  every  other  in¬ 
dustry  within  the  fiiwling  of  publishers 
and  are  not  sikIi  facts  vital  to  the  pro¬ 
gress  of  newspajK-r  advertising  ?  The 
answer  to  this  (piestion  is  obvious  to  all 
iniblishers  who  sec  in  comparable  linage 
recorfis  something  vastly  more  important 
than  eviflence  f)f  indiviflual  success;  who 
choose  to  analyze  such  records  w'th  a 
view  to  making  newspaper  advertising 
control  a  constantly  increasing  percent¬ 
age  of  consumer  expenditures  in  the  in¬ 
terest  of  all  souihI  biisiness. 


ICE  ADVERTISING  URGED 

Dealers  Told  They  Must  Compete 

With  Electric  Refrigeration  Copy 

Need  oi  ice  manufacturers  to  stress 
national  advertising  as  a  means  of  better 
competing  with  electric  refrigeration 
comiKinies  was  impressed  upon  members 
of  the  .Southwestern  Ice  .Manufacturers’ 
.Association  at  their  annual  convention 
recently  in  h'ort  Worth.  I.4:slie  C. 
.Smith,  of  (liicago,  representative  of  the 
national  association,  explained  the  pro¬ 
gram  launche<l  by  that  body  for  national 
advertising. 

Smith  quoted  figures  to  show  that 
sales  of  ice  in  1928  were  8.1  per  cent 
greater  than  in  1927  anrl  that  profits 
from  thfvse  sales  were  15  per  cent  greater. 

E.  St.  Elmo  Lewis,  counseller  in  con¬ 
sumer  and  trade  relations.  National  Serv¬ 
ices,  Inc.,  Detroit,  also  cited  the  neerl  of 
advertising. 

MISSOURI  PAPER  SOLD 

The  Maryville  (Mo.)  Democrat 
Forum  and  Tribune,  published  at  Mary¬ 
ville,  Mo.,  has  been  sold  by  W.  S.  Ruj)e 
to  a  group  of  four  men,  Oscar  Stauffer 
of  the  Arkansas  City  (Kan.)  Traveler, 
J.  R.  Herrick,  Winfield,  Kan.,  a  nephew 
of  the  late  Myron  T.  Herrick,  United 
States  Ambassador  to  France,  M.  W. 
Stauffer,  Winfield,  Kan.,  and  Walter  S. 
Todd  of  Maryville.  Herrick  will  be  ed¬ 
itor  and  M.  W.  .Stauffer  publisher. 
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Editor  &  Publisher  The  Fourth  Estate 


for  April  6 ,  1929 


CHAIN  PAPERS,  GHOST  WRITING,  STATUS 
OF  EDITORIAL  PAGE,  A.  S.  N.  E.  TOPICS 


STAFF  REGRETS  SHOOING 
“PEST’  CALLER  AWAY 


PRINTED  INTERVIEW 
DENIED  BY  MELLON 


m 


Nation’s  Leading  Editors  to  Discuss  Problems  of  Craft  at 
Annual  Convention  in  Washington  April  18—20 — 

White  to  Speak  on  Political  News 


PK(J(jKAM  of  the  eighth  annual  con¬ 
vention  of  the  American  Society  of 


vention  of  the  American  Society  of 
Newspaper  Editors,  to  be  held  in  Wash¬ 
ington,  D.  C., 
- '  April  18,  19  and 


20,  calls  for  dis¬ 
cussion  of  prac¬ 
tically  all  the 
major  problems 
that  are  at  pres¬ 
ent  facing  the 
editors.  The  elli- 
cacy  of  the  edi- 
t  o  r  i  a  1  page, 
ghost  writing, 
the  chain  news¬ 
paper,  the  Sun¬ 
day  paper  and 

WALTr.  M.  Ha»,s-.n 

are  among  the 
subjects  listed.  All  sessions  are  to  lx- 
held  at  the  National  Press  club. 

Prominent  editors  from  all  over  the 
United  States  are  scheduled  to  address 
the  convention  <yr  to  lead  the  discussions. 
The  annual  dinner  on  Saturday  night 
will  lx-  held  at  the  Willard  Hf>tel,  with 
Walter  M.  Harrison,  of  the  Oklahoma 
City  Oklahoman  and  Timas,  presklent 
of  the  association,  as  toastmaster. 
Speakers  are  to  be  announced  later. 

The  c(Ht vention  opens  Thursday  at  2 
o’clock  with  an  address  by  Mr.  Har- 
risfxi.  ffdlowing  which  E.  H.  Hutler,  of 
the  Buffalo  Sews,  and  president  of  the 
American  Newspaper  Publishers  Asso¬ 
ciation.  will  present  greetings  from  his 
association. 

The  reports  of  officers  and  standing 
committees  will  also  be  heard  during  the 
afternofxi  session. 

The  repwt  of  W.  P.  Beazcll,  assist¬ 
ant  managing  editor  of  the  Snv  York 
U'orld.  and  chairman  of  the  association's 
committee  on  sports,  will  be  followed 
by  a  general  discusskm  led  by  F'.  K. 
Hall,  the  national  chairman  of  the  foot¬ 
ball  rules  committee,  and  Cieorge  B. 
.Armstead,  of  the  Hartford  Courant. 
The  committee  on  legislation  and  free¬ 
dom  of  the  press  will  present  its  find¬ 
ing  through  R.  (i.  Dunlap,  of  the  .ST. 
Paul  Dispatch,  chairman.  A.  W.  Cum¬ 
mins.  of  the  Wilmitiaton  (Del.)  Nrtvs. 
and  Ixxiis  B.  Seltzer,  of  the  Clei'cland 
Press,  will  lead  the  discussion  on  this 
subject. 

H.  T.  Claus,  of  the  Boston  Trans¬ 
cript,  chairman  of  the  committee  on 
schools  of  journalism,  will  offer  his  re¬ 
port.  following  which  R.  E.  Stevenson, 
of  the  IVaterbury  (Conn.)  American, 
will  lead  the  discussion. 

.An  address  by  William  .Allen  White, 
editor  of  the  Emporia  (Kan.)  Gazette, 
on  “The  News  and  Its  Influence  in 
National  Campaigns,”  will  close  the 
f>pening  session. 

The  program  for  the  remaining  ses¬ 
sions  follows: 


QUINN  REJOINS  POST 


Friday  Mornint.  Session — 9:30 

1.  “The  News  and  Public  Utilities" — 
Boyd  Gurley,  the  Indianapolis  Times. 
Discus-ion  led  by  George  R.  Parker, 
editor-in-chief  of  the  Scripps-Howard 
Newspajx-rs;  Col.  Henry  J.  .Allen, 
Omaha  S’ews-Bee. 

2.  "Is  the  Editorial  Page  on  the  Way 
t)ut'" — Two  addresses  on  this  .subject: 
Senator  .Arthur  Capper,  Topeka  Capital; 
Hamilton  Owens,  editor  of  the  Balti¬ 
more  Ejcniufi  .^un.  Discussion  led  by 
I’aul  Bellamy,  Cleteland  Plain  Dealer. 

.3.  “<  ihost  Writing’’ — Ik  Shuman,  ex¬ 
ecutive  editor  of  the  Brooklyn  .Standard 
I'nion.  Mr.  Shuman,  as  a  reporter  for 
the  Seie  York  Times,  travelled  with 
Col.  I.indlx^rgh  through  Mexico,  Central 
.America,  and  the  West  Indies.  Discus¬ 
sion  led  by  Tom  Wallace.  I.oiii.n-ille 
Times;  Roy  1).  M<M>re,  the  Brush  M<H)re 
Newspaix;rs. 


Five  thousand  dollars 

and  a  bic  storv  walked  in  and 


Friday  AtTraNooN  St:4>sioN — 2  0’cux:k 

1.  “The  Business  iJcpartment  and  the 
Editor” — LxMiis  Wiley,  business  manager 
of  the  New  York  'Times.  Discussion 
led  by  Henry  D.  Bradley,  Bridgeport 
Times-Star. 

2.  “Is  the  Chain  a  Menace  to  Amer¬ 
ican  Journalism?" — Col.  Frank  Knox, 
general  manager  of  the  Hearst  News¬ 
papers.  Discussion  led  by  Roy  Howard, 
chairman  of  the  board  of  the  Scripps- 
Howard  Newspajiers:  W.  F'.  Boman, 
editor  of  the  Newark  Star-Eagle. 

3.  “The  British  Institute  of  Jixirnal- 
ists” — Percy  S.  Bullen,  American  corre¬ 
spondent  of  the  London  Daily  Telegraph. 
Discussion  led  by  Ca.sper  Yost,  St.  Louis 
Globe-Democrat ;  C.  M.  Morrison,  Phila¬ 
delphia  Public  Ledger. 

.Satirday  Mormxo  Se.ssion — 9:30 

1.  “What  Shall  We  Do  With  Our 
Sunday  Papers?  .Are  We  Ready  for  a 
Change?” — W.  G.  \'orpe,  (develand 
Plain  Dealer.  DiscussicMi  le<l  by  W.  M. 
Park,  Detroit  Seres;  Ralph  Pulitzer, 
Sew  York  World. 

2.  “Property  Rights  in  News” — M. 
Koenigsberg.  (ieneral  discussimi. 

3.  Changes  in  the  C<xistitution. 

4.  Reprirt  of  rcsoIuti<Mis  committee, 
(ieneral  discussion  of  the  findings  of 
tlx*  resolutions  committee. 

.s.  Election  of  officers. 

Shop  Tai.k  Li'N'ciieon  .Saturday — 

1  P.  M. 

1.  “Tlie  .Art  Department” — Edward 
Dart,  chief  of  the  art  department  of  the 
New  A'ork  Times. 

2.  “The  Make-Up” — Mark  Watson, 
assistant  managing  editor  of  the  Balti¬ 
more  .Sun. 

3.  “The  Copy  Desk” — Henley  Hill, 
night  editor  of  the  Sere  York  Herald 
Tribune. 

Officers  of  the  association,  besides 
Mr.  Harrison,  arc  Willis  .Abbot,  first 
vice-president ;  Grove  Patterson,  second 
vice-president;  Marvin  Creager,  .secre¬ 
tary,  and  E.  S.  Beck,  treasurer.  Mr. 
Patterson  is  chairman  of  the  program 
committee. 


and  a  big  story  walked  in  and 
out  of  the  city  room  of  the  Albany 
( N.  Y.  >  T intes-Lnion  one  day  this 
week  without  anyone  getting  ex¬ 
cited  about  it  until  it  was  half  an 
hour  too  late. 

In  fact,  when  Harold  Hutchin¬ 
son  of  Montreal  came  to  the  office 
to  complain  about  city  traffic  rules 
he  was  regarded  as  just  another  of 
“those  people.”  He  had  been  ar¬ 
rested  and  fined  for  speeding. 

But  after  he  had  left,  police  of 
two  nations  announced  he  was  the 
man  who  was  sought  in  connection 
with  the  disappearance  of  Barbara 
Pilcher,  Montreal  society  beauty 
for  whom  $5,(H)0  reward  was  posted. 


DAILY  ATTACKS  CITY 
LIGHTING  CONTRACT 


Company  ReceiTad  $175,000  Excoss 
Paymants,  St.  Louis  Post-Dispatch 
Charges — Investigation  Under 
Way 


Former  Business  Manager  of  Wash¬ 
ington  News  Returns  to  Cincinnati 

Ralph  H.  Quinn,  for  the  past  five  years 
vice-president  and  business  manager  of 
the  li’ashington  (D.  U. )  .\'i~u's.  has  been 
named  bu.siness  manager  of  the  Cincin¬ 
nati  Po.st,  succeeding  Frank  W.  Rostock 
now  editor  of  the  I*ost  and  president  of 
the  Post  Publishing  Company. 

Before  going  to  Washington,  Quinn 
was  advertising  manager  of  the  Post.  He 
got  his  first  newspaper  experience  as 
Flenderson,  Ky.,  corresp<indent  for  Cin¬ 
cinnati  and  Louisville  papers,  going  to 
('incinnati  as  advertising  solicitor  of  the 
FTiquirer,  and  was  advertising  manager 
of  that  pajxr  for  five  years. 


The  St.  Louis  Post  Dispatch  recently 
ex|H>sed  a  city  lighting  contract  given  to 
the  Ryckoff  Company  of  Chicago 
through  which  the  Post-Dispatch  asserted 
the  contracting  company  had  charged  the 
city  $175,(XK)  for  work  which  could  not 
ix)ssibly  have  been  done. 

The  coinjiany,  in  installing  new  lights, 
bad  a  minor  contract  to  relay  brick  at 
1 1  cents  a  square  f(K>t  over  new  conduits 
along  the  walks.  The  Post-Dispatch 
hired  two  firms  of  engineers  who  meas¬ 
ured  the  maximum  amount  of  brick  lay¬ 
ing  possible  and  asserted  that  at  least 
$1/5,000  paid  the  contractor  was  in  excess 
of  the  amount  of  work  actually  done. 

Investigation  by  the  Post-Dispatch  at 
the  City  Hall  disclosed  the  fact  that 
no  records  of  the  alleged  work  were 
available.  City  inspectors  had  not  filed 
written  reports  and  there  was  no  report 
on  what  actually  was  done.  Slipshod 
methods  of  checking  up  on  all  city  con¬ 
tracts  were  uncovered.  It  was  learned 
that  the  Ryckoff  company  had  bid 
$1,2<)0,(KK)  on  lighting  contracts  and  had 
Ix'en  paid  $1,800,0(X). 

The  Post-Dispatch  forced  the  city 
administration  to  agree  to  employ  disin¬ 
terested  engineers  to  examine  the  Ryckoff 
work  and  report  on  the  maximum  amount 
of  brick  laying  done.  This  will  take  two 
months  or  more.  < 

The  Post-Dispatch  sj^nt  several  thou¬ 
sand  dollars  in  its  individual  work  and 
place*!  all  of  its  information  at  the  dis- 
IMisal  of  the  mayt>r  and  city  attorney. 


PLANNING  MARBLE  TOURNEY 

Seventh  annual  finals  for  the  National 
Marble  Tournament  will  be  played  at 
Ocean  City,  N.  J.,  the  week  of  June  24, 
it  was  announced  this  week  by  Central 
Group,  Scripps-Howard  Newspapers,  the 
sponsors.  Howard  Stephenson,  former 
national  director,  is  succeeded  bv  Ralph 
E.  Shurtleff  of  the  Oeveland  group 
headquarters.  Stephenson  will  remain 
in  Toledo,  where  he  is  associate  editor 
of  the  Servs-Bce. 


WRITES  LOCAL  SERIAL 

Boardman  (ietzinger,  managing  editor 
of  the  Waterbury  (t'onn.)  .imcrican.  is 
the  author  of  a  murder  story  which  is 
running  seriallv  in  the  newspaper,  called 
“Marry  Della.”  The  hxrale  is  in  the 
city  of  Waterbury  and  surrounding  ter¬ 
ritory,  and  the  .American  staff  plays  lead¬ 
ing  role  in  the  action. 


Washinfton  Writer  Di(ini($«4  k 
United  Press  When  Secretary 
Sejrs  He  Did  Not  Authorise 
Use  of  His  Comments 


By  Gex>rge  H.  Manning 

ft'ashmt/toH  Correspondent,  Editor  &  I’l  ni  !<hj 

The  charge  of  Secretary  of  the  Tre*-  * 
ury  Mellon  that  he  did  not  authorize  * 
interview  carried  by  the  United  Pre'.J' 
on  March  23,  his  seventy-fourth  bir.-. 
day,  has  brought  about  the  dismissal  oi 
Alfred  P.  Keck,  of  the  Washirp 
bureau,  from  the  org^ization’s  empl.j, 

The  interview  carried  under  Reckj 
“by-line”  in  the  early  editions  of  th; 
Washington  Daily  News,  came  to  th; 
secretary’s  attention,  with  the  result  tiu; 
the  News  was  informed  as  follows: 

“Mr.  Mellon  gave  no  such  inter\i«s 
as  that  carried  in  the  Washington  Ne*: 
and  other  papers  on  Saturday,  March  Zi 
In  fact,  he  refused  to  give  any  sui 
interview.” 

The  News,  accordingly  withdrew  th; 
story  quoting  Mellon  on  his  philosopiV. 
of  life  as  a  wealthy  man  from  the  late; 
editions,  printed  the  above  denial  an: 
followed  with  the  following  comment: 

“It  is  the  understanding  of  the  Nev: 
that  Secretary  Mellon  does  not  challengt 
save  in  minor  particulars,  the  accurao 
of  the  quotation  attributed  to  himsdt 
He  docs  resent  their  publication  withoc; 
his  permission.  The  News  sympathiiP 
with  his  attitude  in  this  resp^  ar.^. 
wishes  to  express  regret  that  his  coi! 
fidence  was  abused.” 

The  United  Press  dismissed  Reck  ini 
mediately  and  four  days  later,  the  Wa*h 
ington  News  carried  a  letter  from  th* 
correspondent  in  which  he  stated  he  dit 
not  care  to  start  a  controversy  even  witr 
such  a  distinguished  person  as  the  Seen 
tary  of  the  'Treasury  but  was  anxious  t 
present  his  side.  He  said  further: 

“I  went  to  the  Secretary’s  office  t 
the  regular  twice-weekly  press  confer 
ence.  After  the  conference  was  cur 
eluded,  I  told  Mr.  Mellon  I  had 
sent  over  to  obtain  a  birthday  intervia 


McCORMICK  FLIES  SOUTH 

T  he  Unten  Bowler,  the  Chicago  Trib¬ 
une's  air  yacht,  last  week  flew  from  Chi¬ 
cago  to  .Augusta,  Ga.,  in  seven  flying 
hours.  It  carried  as  passengers  Col.  R. 

R. ^  McCormick,  publisher,  and  Robert 
Wood,  staff  writer,  of  the  Tribune.  The 
Bowler  anchored  at  Augusta  for  a  while 
and  Col.  McCormick  went  on  to  Aiken, 

S.  C.,_  for  a  brief  rest.  \\  (xxl  returned 
to  Giicago  by  train. 


HEADS  POWER  COMPANY 

.A.  R.  Graustein,  president  of  the  In¬ 
ternational  Paper  and  Power  Company, 
has_  been  elected  president  of  the  Inter¬ 
national  Hydroelectric  System,  a  Massa¬ 
chusetts  voluntary  association  to  acquire 
control  of  the  New  England  Power 
Company  and  the  Canada  Hydroelectric 
Corporation,  Ltd.,  affiliates  of  the  Inter¬ 
national  Paper  and  Power  Company. 


“Mr.  Mellon  informed  me  he  did  nc* 
care  to  have  his  birthday  exploited,  add 
ing,  however,  the  statement  he  could  ft" 
stop  the  newspapers  from  writing  abw; 
it  It  they  desir^.  He  imparted  the  in 
formation  that  he  understood  a  Urg' 
New  York  paper  had  prepared  a  Son- 
day  story  on  his  birthday.  He  also  in¬ 
formed  me  he  had  refus^  several  other 
requests  for  birthday  interviews. 

“I  told  Mr.  Mellon  I  had  to  write  a 
story  about  it  and  wanted  to  ask  him 
some  personal  questions,  adding  that  I 
would  not  feel  offended  if  he  did  not 
answer  them.  He  nodded  his  head.  1 
asked  the  questions  and  he  answered 
them,  discussing  them  at  some  length. 

“I  thanked  him  and  left  without  Mr 
Mellon  implying  or  openly  stating  the 
discussion  should  not  be  used.  I  kfr 
with  the  impression  that,  as  a  modest 
man,  he  did  not  care  for  personal  pub¬ 
licity  but  because  of  his  prominent  p<^ 
tion  in  the  government  he  also  realized 
he  must  be  subjected  to  a  certain  amoort 
of  it.” 

Raymond  Qapper,  chief  of  the  Wash¬ 
ington  Bureau  of  the  United  Press  ^ 
fused  to  comment  on  the  situation  beyond 
saying  that  “the  man  who  gave  us  the 
interview  is  no  longer  connected  with  ou: 
organization.” 


BYERS  ON  CARRIBEAN  TRIP 

X’incent  («.  Byers,  managing  editor  of 
the  .\eti'  }  ork  L.vening  Post,  sailed, 
March  28.  for  a  two  weeks  tour  of  the 
(  arribean.  He  was  accompanied  by  Mrs. 
Byers,  and  will  visit  Havana.  .'3an  Juan, 
Porto  Rico.  Nassau  and  Jamaica.  Row¬ 
land  \\o<kI,  city  editor  of  the  Po.-t,  is 
acting  managing  editor. 


MURPHY,  O’BRIEN  RESIGN 

Charles  J.  \'.  Murphy,  of  the  Ae? 
York  World,  has  resigned  to  join  _G.  f 
Putnam’s  Sons,  publishers.  .April  L"',  ^ 
John  ('.  O’Brien,  city  hall  reixirter  tof 
the  World,  will  go  to  the  Setc 
Herald  Tribune.  .April  Ifi.  Mr.  Murj*' 
joined  the  World  in  November.  19-* 
after  working  for  the  Seiv  York  HtJ 
ning  Post.  He  went  to  Greenley 
for  the  paix*r  to  cf»ver  the  story  of 
Bremen  landing.  Mr.  O'Brien  left  the 
■ViNC  )’ork  Daily  Seres  in  Septembef. 
Y>27.  to  go  to  the  World. 


■'  / 
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“agency  occupies  new  13-STORY  BUILDING 

b]  — 

urj  jjandsome  Limestone  Structure  Erected  by  N.  W.  Ayer  &  Son  Will  Be  Exclusively  Devoted  to  Agency’s 
*  Business — Firm  Founded  60  Years  Ago  This  Month 
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The  new  building  ot  N.  W.  Ayer 
4  Son  was  formally  dedicated  this 
((He.  There  was  no  pomp  or  cere¬ 
mony  other  than  the  raising  of  a  huge 
^jnerican  Hag  on  the  roof,  in  the  presence 
of  all  of  the  t^cials  and  the  entire  staff 
of  the  agency;  a  brief  talk  by  Wilfred 
Vy.  Fry,  senior  partner  of  the  firm  and 
*  invocation  by  the  Rev.  Dr.  George 
Ffffuson  Finnic,  pastor  of  the  North 
Baptist  Church,  in  Camden,  N.  J.,  which 
tiK  late  F.  Way  land  Ayer  attended  for 
gany  years.  Sixty  years  ago  this  month 
iht  agency  was  founded. 

The  new  building  faces  historic  Wash- 
igton  ^uarc,  laid  out  by  William  Penn 
gd  is  within  the  shadow  of  Independence 
Hall  and  the  Curtis  Publishing  Company, 
it  is  13  stories  high,  of  white  limestone 
and  houses  about  600  employes.  Eleven 
of  the  13  floors  are  already  being  used  by 
ie  agency.  The  others  are  being  made 
ndy  for  occupancy. 

Ralph  B.  Bencker  of  Philadelphia  was 
the  architect  and  Kctcham  and  McQuade 
the  contractors  for  the  building.  The 
irst  10  stories  measure  on  the  outer  walls 
IdJl^  115  feet,  with  a  floor  area  each  of 
^proximately  9,000  square  feet  after 
{pace  is  deducted  for  light  wells,  ele- 
ntors  and  stairways.  The  three  upper 
floors  are  set  back. 

Two  things  stand  out  prominently  in 
relation  to  the  new  building.  One  is  the 
s>inbolic  decoration  throughout  the  build- 
ng.  all  of  the  details  of  design  haying 
to  do  with  the  business  of  advertising. 
Chief  among  these  decorations  are  the 
Sgure  of  "Truth,”  with  a  sword;  the 
book,  the  carrier  pigeon  and  the  rays 
of  light.  Door  panels,  cast  in  bronze. 

I  carry  stylized  groups  representing  cer- 
I  lain  of  the  contributing  elements  in  the 
I  harness  of  an  advertising  agency— art. 
copy-,  printing,  etc. 

The  other  important  feature,  which  is 
of  interest  to  advertising  agencies  gen- 
rrally.  is  the  scientific  placing  of  each 
dtpartmi-nt  in  relation  to  every  other 
de^rtment  with  which  it  constantly  is 
in  contact.  Specialists  in  office  arrange¬ 
ment  and  executives  of  the  Ayer  organ- 
nation  devoted  months  to  an  expert  studv 
of  this  matter  of  arrangement  with  the 
object  of  providing  the  most  favorable 
working  conditions  and  at  the  same  time 
fo-ordinating  the  location  of  the  various 
d^rtments  so  as  to  speed  up  production 
with  a  minimum  of  waste  effort. 

The  main  lobby  is  quite  a  contrast  to 
the  small  room  on  one  of  the  narrow- 
back  streets  of  Philadelphia  where  Fran¬ 
ck  Wayland  Ayer,  with  his  father, 
Nathan  Wheeler  Ayer,  started  the  busi¬ 
ness  back  in  1869. 

The  entire  motif  is  modernesque,  with 
only  a  few  bits  of  furniture  and  an 
Bformation  desk  visible.  Designs  in 
trt  moderne  feature  the  decorations,  even 
the  patterns  on  the  upholstery  being 
nhra-modernesque,  featuring  vari-colored 
flhnts  and  flowers.  And  to  complete 
the  picture,  even  the  flowers  and  leaves 
in  the  vases  match-up  with  the  furniture 
decorations. 

To  the  left  as  one  enters  the  lobby 
we  Ae  Ayer  Galleries,  designed  for  ex- 
Wbition  of  contemporary  art,  both  dis¬ 
tinct  from  and  in  its  relation  to  adver¬ 
tising.  I.ast  month  the  Galleries  staged 
Ml  exhibit  of  contemporary  .-Xmcricaix 
photography.  This  month  they  house  an 
“historic  show”  of  American  advertising, 
f«turing  newspaper  and  magazine  adver¬ 
tising  a  hundred  years  ago  and  all  down 
the  line  to  the  present  vogue  moderne. 

The  lobby  is  formed  in  a  semi-circle, 
*ith  elevators  on  either  side.  In  the 
rtu  of  the  elevators — and  on  all  sides 
ot  the  lobby  excepting  the  front  en- 
tt^nce— is  located  the  Ayer  printshop, 
»ith  its  battery  of  presses.  Although 
®  the  same  level  with  the  lobby,  no 
•0^  or  vibration  of  the  presses  is 
^td.  A  person  entering  the  building 


never  would  know  presses  are  at  work  department.  This  precludes  the  necessity 
in  the  building,  much  less  a  few  feet  for  delivering  packages  to  the  agency 
from  where  they  stand.  Each  press  is  through  the  front  entrance.  It  also  take> 
mounted  on  a  special  floating  "island"  care  of  the  transfer  of  outgoing  ma- 


Flag  raising  ceremonies  marked  the  official  opening  of  the  new  home  of  the 
N.  W.  Ayer  agency  this  week.  Those  in  the  photograph  are  <  left  to  right ) : 
Rev.  <>eorge  Ferguson  Finnic;  Wilfred  W.  Fry,  senior  partner;  U'ni.  M. 
Armistead,  partner;  Mrs.  Wilfred  W.  Fry,  daughter  of  F.  Wayland  ,4yer; 

Thomas  McKnight.  oldest  employee  of  the  agency;  James  M.  Mathes. 

partner;  Adam  Kessler,  Jr.,  partner. 

of  cork.  The  walls  of  the  printshop  arc  terial — plates,  electrotypes  and  so  forth, 
sound-proof.  On  tin-  second  Moor  is  the  oMicc  of  the 

A  separate  entrance  at  the  rear  of  the  superintendent  of  the  buihling,  where  all 

printshop  is  laid  out  as  the  shipping  matters  in  relation  to  huilding  service 


New  home  of  N.  W.  Ayer  agency  towering  over  Washington  .S<|uare. 


are  handled.  On  this  floor  also  is  the 
telephone  exchange  and  the  hcadtjuarters 
of  the  Annual  Newspaper  Directory, 
published  by  .Xyer. 

The  third  floor  is  occupied  by  an 
art  service  corporation  which  works 
closely  with  the  Ayer  organization.  The 
fourth  and  fifth  floors  are  unoccupied 
and  arc  now  being  used  temporarily  as 
storage  rooms.  Ultimately,  they  will  be 
partitioned  and  turned  into  offices. 

The  sixth  floor  houses  every  depart¬ 
ment  that  has  to  do  with  accounting — 
the  accounts  department,  cashier's  bureau, 
general  bureau,  publishers’  bureau,  cus¬ 
tomers’  bureau,  registration  bureau  and 
file  room. 

The  seventh  floor  is  occupied  by  all 
departments  having  to  do  directly  with 
the  business  of  contracts  and  forwarding. 
These  include  the  rate  bureau,  corre¬ 
spondence  department,  electrotype  depart¬ 
ment,  order  bureau,  information  and 
statistical  bureau,  ^ucational  bureau, 
estimate  bureau  and  mail  and  supply. 

( )n  the  eighth  floor  is  the  plans  depart¬ 
ment  and  also  the  business  department. 
One  flight  up,  on  the  ninth  floor,  is  the 
art  bureau,  engraving  department,  pro¬ 
duction  bureau  and  detail  department. 

The  copy  vlepartment  is  on  the  tenth 
floor,  which  houses  a  row  of  small,  single 
iirtlces.  sci>,»rate«l  hy  w(hh1  and  glass  t>ar- 
titions  about  si\  f«.-ft  high,  each  occupievl 
hv  a  Copy  writer.  .-Adjoining  it  is  the 
editorial  bureau  and  nearby  are  the 
stenographic  aiul  filing  ilepartments. 

On  the  eleventh  fl<H)r  is  the  business- 
getting  department,  which  houses  the  out¬ 
side  .salesmen.  .-Across  the  room  is  the 
publicity  depitrtment. 

The  twelfth  fli«>r  is  given  over  to 
members  of  the  firm.  .Air.  Fry,  \V.  M. 
.Armistead.  .Adam  Kessler,  Ir.  and 
George  H.  Thornley.  James  H.  Mathes, 
the  other  partner,  is  located  at  the  New 
York  office  of  the  .-Ayer  organization. 

On  the  thirteenth  floor  is  the  as-embly 
hall,  a  jjrivate  dining  r<K>m.  cafeteria, 
ex|H'rimental  kitchen  and  a  hospital. 

In  his  s])eech  at  the  dedication  of  the 
new  huilding  .-April  1.  .Air.  Fry  com¬ 
mented  as  fcdlows  on  certain  trends  in 
miKlern  advertising: 

"In  order  to  make  sure  that  no  busi¬ 
ness  should  Ik-  in  ipiestioiiable  eoinpany 
here,  Mr.  .Ayer  and  his  -tssociates  relin- 
i|iiishe<l  large  and  profitable  accounts  in 
patent  medicine  advertising.  ‘We  can 
neither  make  nor  fake  a  miracle.’  he 
said.  N.  W.  .Ayer  X-  .Son  thus  pion¬ 
eered  the  fight  against  insincerity  in 
advertising.  There  has  lieen  a  recrudes¬ 
cence  of  this  old  evil  of  late,  in  exag¬ 
gerated  form,  l-’ortunately,  this  has 
occasioned  widespread  and  growing  con¬ 
cern,  and  I  have  reason  to  believe  that 
the  day  is  not  far  rlistant  when  reput¬ 
able  new-spaiH-rs  and  magazines  viill 
again  purge  their  pages  from  untrue 
and  exaggerate*!  claims  and  testimonials. 
It  is  not  an  easy  matter  to  staiul  against 
a  treiul  or  'style'  in  advertising,  but  our 
customers  have,  to  their  lasting  credit, 
stiMwl  with  us  solidly  against  this  abuse.” 

On  the  occasion  of  the  laying  of  the 
corner  stone  of  the  new  huilding,  Feb.  4, 
l')2.S,  the  eightieth  anniversary  of  the 
birth  of  F.  Wayland  Ayer,  Mr.  Fry,  out¬ 
lined  the  general  scheme  on  which  the 
structure  was  erected. 

“In  preparing  for  this  new  building,” 
he  said,  "we  toeik  ample  time  for  plan¬ 
ning.  We  have  sought  to  let  purpose 
and  material  control  design,  to  mould 
form  to  decoration  rather  than  decora¬ 
tion  to  form,  and  to  approach  architec¬ 
ture  through  logical,  structural  channels. 

“We  believe  this  new  home  will  ful¬ 
fill  in  completeness,  efficiency,  comfort 
and  simple  dignity  all  that  we  can  hope 
for.” 

•Since  1002  the  main  offices  of  the 
agency  have  been  in  the  Mariner  and 
Merchant  Building,  at  the  comer  of 
Third  ami  Chestnut  streets. 
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Romances  of  American  Joumalis 

Stories  of  Success  Won  by  Leaders  of  the  Press 


shot  came  closer  to  me  than  the  Co!  r 
I  was  standing  at  McMullen's  side 
had  just  caught  hold  of  his  arm  wr.r 
the  weapon  was  fired.  The  ball  *•: 
into  the  office  railing  near  me.  I  imme. 
diately  grasped  both  wrists  of  the  asai. 
ant  from  behind  and  held  him  in  ncii 
a  position  that  he  could  not  fire  agaa. 
Others  in  the  office  disarmed  him.” 

To  bring  in  anoth'-r  of  Mr.  .Mlsopp, 
interests  and  activities,  it  is  necessary  to 
back  track  slightly  on  the  story.  Tbs 
relates  to  l)o<jks,  his  lifetime  hobby  am 
next  to  his  family,  the  interest  ocaip\ 


By  RAY  REID 


SURVEYING  in  retrospect  his  career 
in  journalism,  Fred  VV.  Allsopp,  sec¬ 
retary  and  general  manager  of  the 
(iazettc  Publishing  Company,  publishers 
of  the  Lillie  Hock  (Ark.)  Gazelle, 
lias  a  mellowed  and  grateful  feeling 
toward  the  profession,  despite  the  ups 
and  downs  encountered  in  43  years  of 
activity  leading  to  his  present  positicm 
from  the  lowly  post  of  a  newsboy  in 
the  then  straggling  village  of  Prescott, 
.\rk. 

These  43  years  represent  the  span  in 
time.  In  distance,  the  career  has  taken 
Mr.  Allsopp  frfjm  Tettenhall,  Wolver¬ 
hampton,  England,  where  he  was  born 
in  1868,  across  the  Atlantic  for  a  brief 
residence  at  Toronto,  Canada,  thence  to 
the  town  of  Prescott  and  finally  to  his 
present  residence  in  Little  Rock. 

Newspapers  exerted  an  early  influence 
in  his  life,  for  it  was  a  newspaper  ac¬ 
count  of  opp<irt  unities  awaiting  new 
settlers  in  Arkansas  that  determined  his 
father,  William  Alksopp,  to  cast  his  lot 
with  the  Bear  State.  However,  the  son 
knew  little  of  this  early  newspaper  in¬ 
fluence.  He  was  only  18  months  old 
when  the  family  crossed  over  from  Eng¬ 
land. 

Recalling  his  43  years  of  service  and 
observing  the  freshness  and  the  zest 
with  which  he  still  pursues  his  work, 
one  neefls  a  sharp  reminder  to  remem- 
Ikt  that  his  perio<l  of  lalmr  cirtinects 
the  mfKlern  era  of  journalism  with  the 
prrdession’s  very  primitive  iK-ginnings, 
and  that  while  he  may  from  his  office 
watch  the  <  iazette's  suiK-rsjK'ed  presses, 
he  once  pulled  the  “.\rchimedean  lever" 
on  the  early  hand  press  in  the  office  of 
the  Xci'ada  Couiily  ricayiiiie  at  Pres¬ 
cott. 

Shortly  f)efore  1883.  when  Mr.  .■Ml- 
sopp  became  the  (iazette's  corresjxuident 
at  Prescf)tt,  he  enteretl  the  employ  of 
the  Nevada  County  Picayune  and  for 
three  months  performed  all  kinds  of 
work.  While  this  period  may  have 
been  shfirt  in  actual  accomplishments, 
he  gained  some  proficiency  in  setting 
type  and  this  enabled  him  in  1884  to 
obtain  a  place  in  the  (iazette  establish¬ 
ment  as  mailing  clerk.  It  was  in  Little 
Rock  that  he  met  his  lifetime  com- 
panirm.  Miss  Mary  F.  CTiapple,  to 
whom  he  was  married  in  18*>2 

In  developing  his  business  ability,  the 
subsequent  chapters  of  his  life  find  him 
progressing  from  the  mailing  room  to 
the  editorial  department  and  from  there 
to  the  business  office,  which  he  reached 
by  learning  shorthand  in  his  spare  time. 

"It  is  all  right  to  be  an  editor  or  re¬ 
porter,”  Mr.  Allsopp  declared,  in  detail¬ 
ing  his  reasons  for  preferring  the  busi¬ 
ness  office.  “The  Hitorial  department 
is  by  far  the  most  fascinating  part  of 
the  business  and  though  some  of  my 
friends  still  attempt  to  ‘razz’  me  for 
alleged  failure  as  a  reporter,  I  even  yet 
prize  the  news  end  most  highly.  Rut  I 
wanted  to  get  ahead  in  the  world  and 
the  business  office  at  that  time  offered 
a  better  opportunity  and  I  took  it." 

However,  Mr.  Allsopp  made  good  as 
a  reporter.  He  followed  several  of  the 
Arkansas  political  candidates  in  speech¬ 
making  trips  of  that  day,  and  his  re¬ 
ports  exhibit  proficiency  and  a  thorough 
understanding  of  news  values. 

The  next  few  years  touched  in  this 
chronicle  may  be  chiefly  concerned  with 
the  influence  exerted  by  Mr.  .MlsojVp  in 
stabilizing  the  Gazette  and  thus  prepar¬ 
ing  for  the  present  era  of  journalism. 

Founded  in  1819  at  Arkansas  Post  by 
W.  E.  Woodruff,  the  Gazette  was  re¬ 
moved  to  Little  Rock  in  1821.  Mr. 
Woodruff  continued  as  head  of  the 
newspaper,  with  several  intermissions, 
until  he  permanently  retired  in  18.i3. 
Several  ownerships  followed. 

However,  the  period  of  change  came 
to  an  end  in  18W  w'hen  a  corporation 
was  formed  by  Little  Rock  business  men 
't<5  take  over  the  property.  The  corpora- 


His  collection  includes  many  othr 
rare  volumes,  ranking  it  as  perhaps  the 
best  and  mostly  costly  in  the  Southwest 
However,  he  has  two  friendly  rivals  lot 
this  distinction.  The  Luetcher-Sta- 
family  in  Texas  has  assembled  an  ex 
celknt  collection  of  rare  volumes,  .c 
one  nearer  home  is  the  prized  li'ii.ir 
of  a  long-time  friend,  Jo  Frauenthal,  : 
Conway,  Ark.  It  is  not  meant  to  sa, 
that  these  men  are  in  a  race.  Ka:': 


FRED  W.  ALLSOPP 
General  Manager,  Little 
Rock  (Ark.)  Gazette 


has  been  through  this  newspaper,  an! 
nothing  in  business  life  gives  me  nwu 
pride  than  the  high  regard  in  which  out 
publication  is  held.  You  see,  I  hart 
been  here  43  years  and  there  could  k 
no  other  business  home  for  me.” 

Aside  from  his  connection  with  tk 
Gazette  Publishing  Company,  Mr.  All¬ 
sopp  is  a  director  of  the  Union  Trus 
_  :  _  f  dx 

Market  and  Arcade  Company 
of  the  Frederica  apartment  hotd 


Specially  drawn  for  Editok  &  Pl'Blishek  by  Seymour  Marcus. 

tion  conducted  the  business  successfully  sopp.  Thus  the  period  of  apprenticeship 
until  189*^  when  W.  B.  Worthen,  the  ended  for  the  Gazette’s  business  man- 
Gazette’s  financial  backer  in  its  day  of  ager,  and  his  work  from  that  point  has 
tribulation,  was  elected  president.  Mr.  been  as  part  owner  and  the  executive 

Allsopp  was  made  secretary  and  busi-  officer  in  charge  of  the  business  office.  ...  „  . . 

ness  manager.  Of  the  many  events  developed  during  Company,  secretarv  and  director  of 

In  the  successive  changes  of  owner-  the  Gazette’s  early  days,  one  related  to  City  ■  -  - 

ship,  Mr.  Allsopp  remain^  as  its  finan-  the  attempt  b^-  State  Senator  R.  D.  owne 
cial  head.  McMullen  to  kdl  Colonel  J.  N.  Smithee,  and 

“I  remained  with  the  Gazette’s  differ-  then  president  and  editor  of  the  publica-  hous' 
ent  publishers  so  long  and  so  persist-  tion.  It  seems  that  the  Gazette  had  estat 
entlv,”  he  said,  “that  some  of  them  were  denounced  McMullen’s  actions  and  had  pj, 
wont  to  claim  they  had  raised  me.  I  questioned  his  integrity,  until  he  was  ^ 
take  these  intended  pleasantries  as  some-  goaded  to  make  a  show  of  resentment,  vvord 
what  complimentary  because  if  those  He  therefore  came  to  the  Gazette  armed  pppy, 
who  made  them  were  entirely  ashamed  with  a  pistol,  cocked  and  ready  to  fire,  jj  a, 
of  me,  they  would  be  more  apt  to  deny  and  entered  the  editor’s  office.  Mr.  All-  {],(.  , 
rather  than  claim  such  a  relationship.”  sopp  thus  descries  the  near  tragedy:  “The 

Despite  the  new  company’s  prosperity,  “Everybody  got  out  except  the  Colonel 
the  newspaper  was  due  to  have  one  and  myself — and  I  suppose  I  would 
more  change  in  ownership.  The  control  have  run  except  for  being  caught  in  a  Sf 
was  surrendered  in  1902  by  Mr.  Worth-  corner,  McMullen  was  within  five  feet  Th 
en  and  passed  into  the  hands  of  C.  W.,  of  the  Colonel  when  he  fired,  and  his  its  fi 
J.  N.  and  Fred  Heisldll  and  Mr.  All-  target  was  an  extra  large  man,  but  the  3  to 


change  from  colored  to  white  paper  was 
not  because  of  the  saving  in  the  cost  of 
the  red  and  green  paper,  but  because  ot 
the  dissatisfaction  of  the  advertisers  and 
many  classes  of  readers.  I  he  advertisers 
particularly  objected  because  of  the  ditfi- 
culty  ol  reading  their  copy.  It  is  under¬ 
stood  that  advertisers  registered  objec¬ 
tions  last  year  on  this  score,  but  that  the 
colored  extras  were  such  good  circula¬ 
tion  builders  that  the  executives  hesitated 
to  abolish  them.  It  is  said,  however,  tliat 
the  change  to  black  and  white  has  not 
resulted  in  any  losses  of  circulation  and 
that  many  readers  have  written  to  the 
editors  commending  them  lor  having 
made  the  change. 


pYPOmnriOM  'vorw  on  the  All  Nations  Exposition  that 

exhibit  their  art  treas¬ 
ures,  pottery,  sculpture,  laces  and  other 
valuable  materials  made  in  the  respective 
Ju  countries. 

A  tie-up  with  School  Board  resulted 
in  the  closing  of  classes  on  certain  after¬ 
noons  that  the  teachers  and  school  chil¬ 
dren  might  take  a  “trip  around  the 
world"  as  an  etlucational  feature. 

Now  the  Press  is  planning  using  Cleve¬ 
land's  proposed  stadium  for  an  exposi¬ 
tion  on  even  a  larger  scale. 

In  discussing  the  promotion  Cook  said 
“We  consider  the  All  N.ations  promo¬ 
tions  not  only  as  giKid-will  getters  and 
constructive  civic  progressive  measures, 
but  also  in  the  light  of  having  createci 
a  big  news  story  of  interest  to  Cleve¬ 
land’s  great  population  and  running  over 
a  jieritKl  of  months  at  a  time.” 


Qood'Will  Promotion  Stunt  of  Cleveland  Press  Staged 
Public  Auditorium — More  Than  $30,000  in  Receipts, 
Leaving  Sum  for  Use  of  Citizenship  Groups 


(y^fool /o  Eoito*  4  Pi'iLisHE*)  songs  and  dances  before  a  crowd  of 

'LEN’ELAND,  O.,  April  3. — A  good-  17,000  persons.  This  one-night  affair 
I  will  promotion  which  appealed  di-  paid  for  itself  and  showed  a  profit  of 
to  a  large  proportion  of  Cleve-  $3,000  which  was  turned  over  to  the 


NEW  BASEBALL  SYSTEM 
TO  AID  CIRCULATION 


With  Numbering  of  League  Players, 
Fans  Can  Substitute  Newspaper 
for  Score  Card,  Boston 
Circulator  Declares 


DAILIES  DISCONTINUE 
COLORED  EDITIONS 


Cincinnati  Post  and  Times-Star 
Agree  to  Substitute  Black  and 
White  for  Red  and  Green 
Sport  Finals 


The  placing  of  numerals  on  the  uni¬ 
forms  of  professional  baseball  players— 
a  plan  to  be  put  in  use  by  the  New  York 
Yankees  and  all  teams  in  the  New  Eng¬ 
land  League  this  year — will  greatly  in¬ 
crease  the  sale  of  newspapers  at  the  ball 
parks,  in  the  opinion  of  “Cy”  Murphy, 
of  the  circulatiuii  department  of  the  Bos¬ 
ton  ^Idvertiscr.  Murphy  has  sjient  some 
time  in  trying  to  figure  out  what  had  been 
cutting  down  ball  park  newspaper  sales, 
and  believes  that  the  numeral  system  will 
re-establish  the  demand  for  “before  the 
game"  editions. 

His  idea  is  that  the  baseliall  fan,  armed 
with  a  newsiKi|K'r,  will  have  no  need  for 
score  cards.  \\  ith  the  newspapers  print¬ 
ing  the  players’  numbers,  and  the  electric 
scoretniard  showing  the  line-up  and  bat¬ 
ting  order  by  number,  the  need  for  buy¬ 
ing  a  score  card  is  obviated,  Murphy 
believes. 

Several  months  ago,  according  to 
Murphv,  when  Walter  Howey,  now  man¬ 
aging  editor  of  the  New  York  Daily 
Mirror,  and  Malcolm  Lunn,  now  circula¬ 
tion  manager  of  the  New  York  Ameri¬ 
can,  were  managing  editor  and  circula¬ 
tion  manager  respectively  of  the  Boston 

, - .  ,  American,  the  subject  of  decreased  ball 

sporting  staff,  the  composing  rixim  and  park  newspajier  circulation  and  possible 
the  advertisers.  remedies  came  up. 

It  was  admitted  by  the  executives  of  Murphy  told  them  that  the  reason  for 
the  dailies  that  the  main  reason  for  the  the  les.sened  sales  was  liecause  of  the 

comiietition  of  the  electric  score  board. 
- -  Before  this  time,  he  said,  the  news¬ 
papers’  batting  order  was  the  only  guide 
the  fan  had,  and  wliat  changes  were 
.  -•  maile  were  announced  by  megaphone. 

^  With  the  appearance  of  the  score  board, 

disappeared. 


A  Hungarian  group  at  the  .All-Nations  Exposition  staged  by  Cleveland  Cress, 


land's  population  has  just  been  completed  W 
by  the  Cleveland  Press.  I*t 

.After  five  month’s  organization  work 
among  the  foreign  born  groups  of  the 
city,  the  Press  staged  an  All  Nations  Pi 
Ex^sition,  building  an  international  las 
nll^e,  exhibiting  a  million  dollars  worth  pt' 
of  products  and  art  objects  from  over-  sic 
itas  and  staging  nightly  pre^rammes  of 
national  dancing  and  singing  by  the 
poups  in  costume. 

Staged  in  Cleveland’s  big  Public  Audi¬ 
torium,  the  exposition  attracted  76,000 
paid  admissions  of  50,  25  and  10  cents 
and  paid  for  itself.  The  expense  was 
C5,000  and  more  than  $30,000  in  receipts 
were  realized.  Profits  went  to  the 
roups. 

Thirty-one  foreign  born  groups,  mak- 
inng  up  more  than  75  per  cent  of  Cleve¬ 
land's  population  participated.  The  com- 
nittee  members  working  for  the  exposi¬ 
tion  numbered  more  than  6,000. 

Italian  villas,  Polish  castles,  Irish  cot¬ 
tages,  Tyrolian  homes  and  dwelling 
plaas  typical  of  the  homelands  of  the 
various  groups  formed  a  real  village  on 
Public  Auditorium’s  main  floor.  There 
were  real  streets,  with  street  lamps  and 
fous  of  trees.  Small  yards  inside  stone 
and  picket  fences  added  to  the  picture. 

The  young  men  and  women  of  the  vari-  I 
oos  groups  lounged  about  in  national  cos¬ 
tume,  lending  great  color  to  the  general 
tffcct.  Seventeen  groups  demonstrated 
the  cooking  of  their  home  lands. 

In  organizing  the  exposition  the  Press 
tied  in  with  the  Citv  Recreation  Depart- 
tnent.  which  assisted  in  the  meetings 
t^led  to  lay  plans  for  the  event. 

^"hile  five  months  were  reejuired  to 
^anize  the  .All  Nations  affair,  the 
Press  has  worked  on  the  idea  for  more 
than  three  years. 

The  idea  of  a  “Dance  of  the  Nations’’ 
was  advanced  by  Max  B.  CcKik,  promo¬ 
tion  editor  of  the  Press,  three  years  ago. 

Assisted  by  Theodore  Andrica,  Press 
t^gn-born  reporter.  Cook  staged  a 
“Bjuice  of  the  Nations"  in  Public  Audi¬ 
torium  two  years  ago.  Twenty-six  na-  Three  pretty  Cleveland  girls  who  appeared  at  the  All-Nations  Exposition  in 
honality  groups  in  costume  gave  their  native  Tyrolian  costames. 


the  megaphone  announcer 
and  the  fan  needed  a  score  card  to  keep 
up  with  the  Ixiard’s  code. 

Before  the  score  board  appeared,  Mur¬ 
phy  said,  5,000  sales  at  the  ball  park  were 
considered  an  ordinary  occurrence.  Now 
they  had  dwindled  to  nearly  nothing. 

It  was  suggested  that  if  the  players 
were  numbered  and  a  line-up  with  their 
respective  numlicrs  were  printed,  the 
newspaper  would  be  as  valuable  to  the 
fan  as  a  score  card. 

“Mr.  Lunn  and  Mr.  Howey  both 
worked  hard  to  make  the  baseball  moguls 
see  the  advantages  of  having  their  play¬ 
ers  numliered,’’  Murphy  said. 

Mr.  Murphy  believes  that  if  every 
league  could  lie  persuaded  to  adopt  the 
numbering  idea  larger  newspaper  sales 
would  result. 


COUNT  TO  HELP  AD  CLUB 

Count  Felix  Von  Luckner,  famous 
Herman  U-Boat  commander,  will  assist 
the  Advertising  Club  of  New  Haven  in 
raising  funds  for  its  On-to-Berlin  com¬ 
mittee  bv  giving  a  lecture  at  a  local 
theatre.  May  2.  He  will  talk  on  “Sea 
Raids  of  a  Friendly  Enemy.”  Count 
Luckner  has  spoken  before  numerous 
advertising  clubs. 


KENNEDY  COMPANY  TO  MOVE 

The  Kennedy  Company,  sp^ial  news¬ 
paper  advertising  representatives  in  the 
travel  and  resort  field,  will  move  its  head- 
fjuarters  from  the  Whitehall  Building  to 
the  Chanin  Building,  New  York,  April  13. 
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NEW  PLAN  DEVISED  FOR  PLACING  RADIO 
PROGRAMS  IN  PAID  SPACE 


JOINS  HOOVER’S  STAFF 


FURTHER  PUBLICITY 
HEARINGS  APRIL  16 


Radio  Programs  Bureau,  Inc.,  Chicago,  Selling  Space  in 
Dial’*  Column  to  be  Run  in  Dailies  in  Network  Cities 
25  Advertisers  Cooperating,  Official  Says 


'Radio 


Another  plan  for  placing;  radio 
programs  in  paid  newspaper  space 
is  being  promoted  by  Radio  Programs 
Bureau,  Inc.,  58  East  Washington  Street, 
Chicago. 

Under  the  title,  “The  Daily  Dial,” 
programs  of  national  advertisers  broad¬ 
casting  over  chain  networks  will  appear 
in  ail  imporUnt  newspapers  in  all  cities 
in  which  a  chain  broadcasting  station  is 
located  every  day  of  the  week  including 
Sundays,  according  to  the  plan.  Adver¬ 
tisers  are  restricted  to  a  minimum  of 
one  inch  and  a  maximum  of  three 
inches.  The  first  column  is  expected  to 
be  released  May  15.  Space  is  to  be  pur¬ 
chased  from  newspapers  at  the  regular 
foreign  rate,  the  advertiser  paying  25 
per  cent  additional  for  service  and 
position. 

“Radio  Program  Bureau  has  the  ser¬ 
vice  well  under  way  at  the  present  time,” 
according  to  W.  C.  Eckhart,  president 
of  the  Bureau,  “and  it  has  ad\'anced  to 
such  a  point  that  a|l  parties  interested 
in  radio  broadcasting,  including  the 
National  and  Columbia  chains,  the  plead¬ 
ing  newspapers  and  more  than  25  na¬ 
tional  advertisers,  are  cooperating  to 
make  it  a  complete  service. 

“The  policy  of  the  Radio  Program 
Bureau  is  c<»nfined  entirely  to  the  radio 
prf>gram.  The  text  matter  of  the  pro¬ 
gram  annouiKement  d<ies  not  permit  ad¬ 
vertising  whatsoever,  we  thinking  that 
the  value  of  this  colunui  to  the  reader 
lies  in  its  ability  to  convey  information 
regarding  the  program  itself  and  that 
advertising  shoulfi  conK‘  during  the 
broadcast  and  not  in  this  column. 

“We  further  believe  that  complete 
coverage  is  necessary  if  the  column  is 
to  be  efficient.  Our  schedule  calls  for 
five  newspapers  in  New  York  City  ajid 
four  in  Chicago  and.  in  other  cities 
using  chain  broadcast,  we  use  every 
newspaper. 

The  advertising  schedule,  which  the 
prospectus  of  the  Bureau  gives  in  de¬ 
tail,  omitting  the  names  of  the  news¬ 
papers  to  be  used,  lists  132  daily  news¬ 
papers  and  81  Sunday  papers  in  45  cities 
touched  by  the  Columbia  system.  The 
advertiser  determines  his  cost  by  the  ex¬ 
tent  of  his  broadcasting.  In  the  daily 
papers,  which  have  a  combined  circula¬ 
tion  of  17,616,392,  the  cost  for  a  single 
one-inch  insertion  would  be  $t)18.50.  In 
the  Sunday  papers,  with  a  combined  cir¬ 
culation  of  17,411,662,  the  cost  would  l)e 
$525.35. 

The  National  Broadcasting  chain  is 
divided  into  eight  groups,  according  to 
the  territory  reached.  The  Red  net¬ 
work  lists  ^  daily  newspapers  and  37 
Sunday  papers  in  20  cities.  The  cost 
for  the  one-inch  insertion  in  the  dailies, 
representing  a  combined  circulation  of 
13,002,195,  would  be  $390.75,  while  the 
Sunday  insertion,  with  12,311,660  circu¬ 
lation,  would  cost  $336.75. 

The  Blue  network  schedule  calls  tor 
36  dailies  and  24  Sunday  papers  in  11 
cities.  The  week-day  insertion  would 
cost  $299.05  for  the  10.2t)2,988  circula¬ 
tion.  and  the  Sunday  $268.35  for  the 
10,0W,552  circulation. 

The  prospectus  in  these  words  indi¬ 
cates  that  “editorial  cooperation”  will 
figure  to  a  great  extent: 

“Arrangements  have  been  made  with 
hundreds  of  newspapers,  both  morning 
and  evening,  and  Sunday,  to  carry  this 
column  daily.  We  will  issue  contracts 
for  space  which,  in  all  probability,  will 
(with  the  exception  of  department  store 
advertising)  exceed  in  volume  any  other 
contracts  ever  issued  to  a  newspaper.  It 
is  reasonable  to  assume  (we  have  the 
promise  to  do  so  by  many)  that  we  will 
be  in  a  position  to  obtain  a  generous 
amount  of  editorial  cooperation  which 
will  enhance  the  value  of  the  Daily  Dial 
column  to  the  advertisers  using  it.” 

“The  Radio  Program  Bureau,  Inc.,” 
the  prospectus  says,  “will  act  as  a  clear¬ 
ing  house  for  the  advertiser  using  the 


Column.  Each  week,  the  advertiser  will 
be  furnished  with  a  simple  form  to  be 
filled  in  with  information  relative  to 
time,  date  and  stations  to  be  used,  also 
copy  to  be  run ;  this  will  cfxne  to  head¬ 
quarters  in  Chicago  and  there  will  be 
assemblefl  with  other  programs,  then 
sorted  according  to  stations,  days,  hours, 
etc.,  and  recompiled  into  day-by-day 
programs  for  each  newspaper.” 

Concerning  this  statement,  Eickhardt 
told  Eiutor  &  Publisher  that  he  did  not 
mean  that  a  consistent  effort  would  be 
made  to  secure  free  publicity  for  his  col¬ 
umn.  “Some  newspapers,”  he  said,  “have 
told  me  that  they  favored  the  plan  and 
would  bring  it  to  the  attention  of  their 
readers  editorially.”  He  does  not  intend 
to  push  the  “free  publicity”  angle  in  sell¬ 
ing  the  column,  Eckhardt  said. 

.\ccording  to  a  sample  column,  in¬ 
cluded  with  the  prospectus,  a  standard 
head  occupying  about  one-inch  appears 
at  the  top.  An  idea  of  how  a  national 
advertiser  may  utilize  his  space  may  be 
obtained  from  the  following,  an  excerpt 
of  the  sample  program : 

PALMOLIVE  SOAP 
9  P  M.—WGN— 416.4— 720— N.  B.  C. 
Miss  Olive  Palmer  and  the  famous  Palmolive 
Orchestra  will  present  a  most  interesting  and 
delightful  program  this  evening.  Since  Miss 
Palmer’s  last  ap|>earance  on  the  Palmolive  pro. 
gram,  she  has  received  numerous  re<|uests  for 
sfierial  numiters;  she  will  endeavor  to  fill  these 
rojuests  tonight.  The  Palmolive  Orchestra 
will  present  a  groiin  of  new  arrangements  for 
(loimlar  numbers. — don’t  miM  it. 

.\nothcr  plan  which  follows  al<Mig  the 
same  general  lines,  was  published  two 
weeks  ago  in  Eiutor  &  Publisher.  It 
was  the  plan  of  Ingraham  &  Walker, 
New  York  Advertising  agency,  and  pro¬ 
posed  a  box  two  columns  wide  patterned 


French  Strother,  author  and  former 
California  newspaper  man,  who  last 
week  joined  the  White  House  secre¬ 
tarial  staff  as  literary  and  research 
secretary  to  the  President.  Strother 
began  his  newspaper  experience  as  a 
reporter  of  the  Fresno  (Cal.)  Re¬ 
publican. 

somewhat  after  the  “Outstanding 
Events"  box  which  many  newspapers 
use  in  conjunction  with  their  regular 
program  listings. 

Radio  Program  Bureau,  Inc.,  is  a  cor- 
(Miration  with  $10,000  paid  in  capital. 
Eckhardt.  who  has  been  with  the  Wil¬ 
liams  &  Cunningham  advertising  agency 
five  years,  is  president.  Howard  Meyers 
is  vice-president,  and  James  A.  Rice, 
treasurer.  Chicago  headquarters  are  at 
58  East  Washington  street.  A  New 
York  office  at  11  West  42nd  street  was 
established  this  week. 


MONTREAL  EDITOR  VISITS  HAWAII 


Albert  R.  Carman,  editor  of  the  Montreal  Star,  and  Mrs.  Caiman  photo¬ 
graphed  in  Honolulu  where  they  recently  spent  a  winter  vacation. 


Actirities  of  Individual  Compaaisi 
WiU  Be  InToatigated  Be. 
(inninc  April  16  in 
Washington 


(Special  te  Editus  &  Puslisbm) 

Washington,  I).  C.,  April  4.— Evi- 
deuce  on  publicity  methods  employed  In 
individual  power  and  gas  utility  coo- 
panies  will  be  develop^  at  the  next  hear¬ 
ings  in  the  investigations  by  the  Federal 
Trade  Commission  to  be  held  in  a  few 
weeks,  it  was  announced  today. 

Heretofore  the  time  has  been  devoted 
to  publicity  activities  of  the  National 
Electric  Light  Association  and  geo¬ 
graphic  divisions  thereof,  and  state 
utility  bureaus.  It  is  planned  to  take 
up  this  other  publicity  phase  at  the  time 
of  the  hearings  on  the  financial  affairs, 
operating,  holding  service  and  manage¬ 
ment  companies. 

-Additional  hearings  have  now  been 
set  for  April  16,  and  May  1,  but  other 
dates  between  now  and  then  may  be  de¬ 
termined.  A  large  volume  of  papers 
will  be  examined  in  order  to  select  such 
as  should  be  offered  in  evidence. 

A.  F.  Hockenbeamer,  of  San  Fran¬ 
cisco,  president  of  the  Pacific  Gas  and 
Electric  Company,  and  member  of  the 
public  policy  committee.  National  Elec¬ 
tric  Light  Association,  has  been  sum¬ 
moned  for  Tuesday,  April  16;  while 
A.  S.  Wishon,  of  the  same  city,  secre¬ 
tary  of  the  Light  and  Power  .Associa¬ 
tion.  whose  appearance  has  twice  b«n 
postponed,  is  now  scheduled  to  be 
present  Wednesday,  May  1. 


FLORIDA  DIRECTORS  NAMED 


Preaident  Sweger  of  State  Preu 
Appoints  Aides 

R.  L.  Sweger,  president  of  the 
Florida  Press  .-Kssociation,  has  just  an¬ 
nounced  the  selection  of  a  board  of 
directors  for  the  organization. 

They  are:  J.  E.  Worthington,  Lake 
li'alcs  H'uihlamicr :  Lucille  Smith.  Lakt 
U’lOrtli  Herald;  Charles  C.  Carr,  St 
I'ctrrsburq  T  ivies;  H.  H.  Hudson, 
Titusville  Advocate;  John  C.  Lockner, 
f-lorida  Neri's(>a/>er  .\ews  ol  Clermont; 
Mrs.  Maria  Holderman,  Cocoa  Tnhmt: 
Porte  LeavengoiKl,  Ocala  Star,  and 

I.  M.  McAlpin,  Dade  City  Banner. 

.\t  the  same  time  President  Sweger 

appointed  a  legislative  committee  with 
the  following  members:  Mr.  Carr; 
Charles  Jones,  Marianna  Florid'm', 
Herbert  Felkel,  St.  Aut/ustinc  Record; 

J.  E.  Worthington.  Lake  Wales  High¬ 
lander;  Nate  Reese,  Arcadia  Arcadum; 
Gilbert  Freeman.  Aivn  Park  Sun.  and 
Porte  LeavengfKKl  of  the  Ocala  Star. 

The  legislative  committee  will  meet 
at  Pass-A-Grille  on  .\pril  13.  in  a  joint 
session  with  a  like  committee  from  the 
.\ss<Kiated  Dailies  of  Florida. 


TRADE  EDITORS  TO  CONFER 

First  presentation  of  the  full  report 
on  economic  conditions  made  by  the 
committee  on  recent  economic  changes, 
of  which  President  Hosiver  is  chairman, 
and  A.  W.  Shaw  vice-chairman,  will  be 
made  before  the  National  Conference  of 
Business  Paper  Editors  at  its  Washing¬ 
ton  meeting  April  29.  The  committee 
is  an  outgrowth  of  the  President's  Con¬ 
ference  on  unemployment  in  1921,  and 
is  the  last  of  three  national  surveys. 
Paul  Wooton  is  in  charge  of  the  meet¬ 
ing. 


DALE  CONVICTION  REVERSED 

The  Indiana  .^pf^llate  court  last  week 
reversed  the  decision  of  the  Delaware 
Circuit  court  convicting  George  R  Dale, 
editor  of  the  Muncie  Post-Democrat,  oi 
criminal  libel  several  years  ago.  A  con¬ 
fession  of  error  was  filed  by  the  state 
Oct.  25,  1927.  Dale,  who  already  has 
served  a  sentence  for  alleged  contempt 
of  the  Delaware  Circuit  court,  had  bew 
fined  $400  and  sentenced  to  W  days  in 
jail. 
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HIGHEST  REC 

Net  Paid  Sale 


ORDS 


Weekday  Circulation 

'  Yearly  Average 

mt 

1896 

21,516 

1897 

22,456 

1898 

25,726 

1899 

76,260 

1900 

82,106 

1901 

102,472 

i  1902 

100,738 

1903 

101,559 

1904 

109,770  1 

1905 

116,629  j 

1906 

124,267  ! 

1907 

133,067 

1908 

158,692 

1909 

171,653  1 

1910 

178,708  , 

1911 

187,018 

1912 

220,139 

1  1913 

242,624 

!  1914 

270,113 

1915 

313,391 

1  1916 

331,918 

!  1917 

344,585 

1918 

352,980 

j  1919 

341,559 

1920 

323,489 

1921 

330,802 

1  1922 

336,000 

1923 

337,427 

1924 

351,576 

1925 

352,655 

1926 

361,271 

1927 

391,497 

*1928 

405,707 

•1929 

437,367 

mmM  mtea  Iterck  11. 

437,367 

Week  days 

Qain  over  last  year  31,660 


752,689 

Sundays 

Qain  over  last  year  51,764 

(Aversge  for  the  tie  months  ended  Much  31,  1929,  «s  reported  to  the  Postoffice  Department) 

The  high  quality  of  The  Times  circulation 
is  even  more  impressive 
than  the  volume  or  the  gain. 


Sunday  Circulation 

Yearly  Average 

na 

1896 

22,000 

1897 

28,071 

1898 

34,041 

1899 

40,210 

i  1900 

39,204 

1901 

38,743 

1902 

48,354 

1903 

46,681 

1904 

46,991 

1905 

54,795 

1906 

59,511 

1907 

71,330 

1908 

86,779 

1909 

100,278 

1910 

113,325 

j  1911 

128,085 

1912 

158,539 

1913 

180,143 

1914 

231,409 

1915 

344,015 

1916 

377,095 

1917 

414,202 

1918 

486,933 

1919 

510,311 

1920 

486,569 

1921 

511,731 

1922 

525,794  1 

1923 

546,497 

1924 

580,745 

1925 

588,699 

1926 

610,053  ; 

1927 

666,235 

*1928 

700,925 

*1929 

752,689 

mmilts  mM  iUte%  M. 
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INLAND  SEEKING  TO  FIND  STATUS  OF 
NEWSPAPERS  IN  COLLEGES 

Questionnaire  Sent  to  1,500  Professors  Asking  Opinions  on 
Dailies  as  Educational  Mediums  and  How 
Standards  Can  Be  Raised 


AUUESTION'NAIRE  intended  to 
determine  what  place  newspapers 
have  in  the  lives  of  college  instructors 
and  their  students  has  been  sent  to  1500 
college  professors  by  Edward  H.  Harris, 
president  of  the  Inland  Daily  Press 
Associatifm  and  publisher  of  the  Rich¬ 
mond  (Ind.)  Palladium.  The  letter 
accompanying  the  questionnaire  follows: 

“There  has  been  considerable  discus¬ 
sion  among  newspaper  publishers  as  to 
whether  the  instructors  in  our  colleges 
read  newspapers  regularly  and  advise 
their  students  to  read  them.  We  realize, 
of  course,  that  newspapers  at  their  best 
are  prtxiuced  under  high  speed  and 
therefore  some  may  lack  greater 
accuracy  which  might  be  possible  un¬ 
der  different  conditions.  But  no  one 
can  deny  that  the  newspaper  today  is  a 
chronicle  of  the  daily  actions  of  human 
beings. 

“It  is  sometimes  said  that  college 
people  seem  to  look  upon  newspapers 
as  something  outside  of  their  lives  and 
wholly  apart  from  any  educational  pro¬ 
gram.  As  a  matter  of  fact,  newspaper 
publishers  feel  there  should  be  a  very 
close  co-operation  between  the  colleges 
and  the  newspapers.  If  there  is  a  gulf 
between  these  two  institutions,  then 
there  is  either  something  wrong  with 
the  newspapers  which  should  1»  cor- 
rcted  or  there  is  a  misunderstanding  on 
the  part  of  the  college  people  as  to  the 
value  of  newspapers  from  an  educa¬ 
tional  standpoint. 

“Newspaper  publishers  have  been  the 
target  for  many  attacks  from  different 
sources  but  few  really  construction  sug¬ 
gestions  have  been  offered  as  to  how 
newspaper  publishers  may  improve 
their  product  so  as  to  suit  ail  groups  of 
people.  We  are  very  receptive  to  sug¬ 
gestions  which  might  bring  about  any 
changes  for  the  betterment  of  the 
people  we  serve.  As  a  newspaper  must 
by  nature  of  its  operations  be  a  cross- 
section  of  the  community  it  serves,  it 
cannot  be  a  product  that  is  satisfactory 
to  all  groups  of  i^ople.  In  looking  for 
constr’uctive  criticism  it  seems  only  fit¬ 
ting  that  we  should  turn  to  the  teach¬ 
ing  profession.  It  is  for  this  reason 
we  are  sending  to  you  herewith  a  list 
of  questions  with  blank  spaces  for  your 
answers.  Answer  as  briefly  or  as  fully 
as  your  time  and  interest  will  permit. 

“This  letter  is  being  sent  to  a  selected 
list  of  professors  who  are  members  of 
the  American  Association  of  University- 
Professors  in  the  following  states, 
which  arc  covered  by  our  association 
newspapers:  Michigan,  Illinois,  Ohio. 
Indiana.  Iowa,  W'isconsin,  Minnesota. 
Missouri.  A  self-addressed,  stamped 
envelope  is  also  enclosed  for  your  use 
in  returning  the  list  of  qliestions. 

“No  signature  need  be  attached  to  the 
answers.  WTien  a  sufficient  number  of 
replies  have  been  received  thev  will  be 
compiled  and  submitted  to  our  Board 
of  Directors  and  membership  for 
study.” 

Among  the  questions  asked  are  the 
following ; 

“What  do  you  think  of  the  present 
dailv  newspaper  as  an  educational 
medium  ?” 

“What  suggestions  do  you  have  for 
raising  the  standard  of  newspapers?” 

“What  can  be  done  to  bring  about  a 
closer  co-operation  between  newspapers 
and  universitv  instructors?” 

Mr.  Harris  also  announced  that  the 
Inland  May  meeting  w-ill  be  held  at  the 
Morrison  Hotel,  ^icago.  May  21-22. 
He  also  made  public  the  appointment  of 
the  following  committees  for  Associa¬ 
tion: 

Accounting  and  cost  finding :  C.  R. 
Butler,  Mankato  (Minn.’'  Free  Press, 
chairman*  (ieorge  Purcell.  Bloomin~- 
ton  (Ind.)  World,  and  W.  R.  Ronald, 
Mitchell  (S.D  ^  Republican. 

Paper:  E.  P.  Adler,  Davenport  (la.) 
Times,  chairman;  (Jeorge  M.  Rogers, 


Clei'eland  Plain  Dealer;  H.  H.  Bliss, 
Janesville  (Wis.)  Gazette. 

Labor  and  production :  F.  W. 
Schwab,  Decatur  (Ill).  Revieu\  chair¬ 
man;  H.  A.  Sward,  Moline  (Ill.)  Dis¬ 
patch,  and  H.  E.  Rasmussen,  Austin 
(Minn.)  Herald. 

Income  tax :  Frederick  E.  Murphy, 
Minneapolis  Tribune,  chairman;  Attor¬ 
ney  Arnold  L.  Guesmere,  Minneapolis; 
F.  M.  Lindsay,  Decatur  (Ill.)  Herald, 
and  E.  P.  .\dler,  Davenport  (la.) 
Times. 

Postal:  C.  A.  h'rench,  Holland 
(Mich.)  .Sentinel,  chairman;  William 
Southern,  Jr.,  Independence  (Mo.)  Ex¬ 
aminer,  and  Charles  J.  Robb,  Michigan 
City  (Ind.)  News. 

Advertising  promotion :  A.  M.  Clapp, 
Clinton  (la.)  Herald,  chairman; 
Charles  M.  Morgan,  Rurlington  (la.) 
Gazette,  and  F.  R.  Starbuck,  Racine 
(Wis.)  Journal-News. 

Audit  bureau  of  circulations :  A.  L. 
Miller,  Rattle  Creek  (Mich.)  Enquirer- 
Neu’s;  Verne  E.  Joy,  Centralia  (III.) 
.Sentinel,  and  H.  G.  White,  Winona 
(Minn.)  Republican-Herald. 

Circulation  promotion :  Linwood  1. 
Noyes,  Ironwood  (Mich.)  Globe  chair¬ 
man  ;  A.  C.  Pfander,  Rattle  Creek 
(Mich.)  Emjuirer-Nni’s,  and  Tohn  Hus¬ 
ton,  Ottumu'a  (la.)  Courier. 


PACinC  COAST  CLUBS 
TO  MEET  AT  OAKLAND 


Annual  Conrention  in  June  to  be 
Preceded  bjr  “Advertising  Achieve¬ 
ment  Week,*'  With  All  Member 
Clubs  Participating 


“Advertising's  Responsibilities"  will 
be  the  keynote  of  the  26th  anniversary 
convention  of  the  Pacific  Advertising 
Clubs  Association,  to  be  held  at  Oak¬ 
land,  Cal.,  from  June  16  to  20,  in¬ 
clusive.  The  first  day’s  program  will 
be  in.spirational ;  the  second,  considera¬ 
tion  of  things  to  do  before  advertising : 
the  third,  exposition  of  .some  successful 
advertising  campaigns;  the  fourth, 
cashing  in  on  advertising.  The  fifth 
day  will  be  given  over  to  entertainment. 

An  “Advertising  Achievement  Week,” 
to  be  held  from  May  12  to  18,  is  being 
promoted  by  the  association  to  stimulate 
interest  in  the  meeting.  During  this 
week,  the  advertising  clubs  at  Seattle, 
Spokane,  Portland,  San  Francisco  and 
IvOS  Angeles  will  show  exhibits  of  the 
year's  advertising,  giving  awards  under 
1.1  major  classifications,  the  final  win¬ 
ners  to  be  selected  at  the  Oakland 
meeting. 

Also  during  this  w-eek  an  attempt 
W'ill  he  made  to  supply  speakers  on  ad¬ 
vertising  to  other  clubs,  and  by  other 
plans  to  increase  the  public’s  interest  in 
advertising.  This  program  will  be  in 
effect  not  only  in  the  five  clubs  named, 
but  throughout  the  Pacific  coast  territory. 

Officers  of  the  association  arc  K.  L. 
Hamman.  president ;  Herbert  G.  Smith, 
executive  secretary,  and  (ieorge  B. 
Furniss,  secretary-treasurer. 


OBTAINED  ELK  FOR  ZOO 

John  A.  Crawford  of  the  Cleveland 
((1.)  Plain  Dealer’s  staff,  after  several 
weeks  of  personal  campaigning  and 
publicity  raised  $625  to  defray  the  ex¬ 
pense  of  transporting  three  female  elk 
from  a  western  government  reservation 
to  the  Edgewatcr  Park  Zoo  in  Oeveland. 


MEMORIAL  MEETING  HELD 

A  memorial  meeting  in  honor  of  the 
late  Edwin  T.  Mer^ith.  publisher  of 
Successful  Farming,  was  held  at  Shrine 
Temple,  Des  Moines,  March  24.  A  mes¬ 
sage  of  eulogy  from  C.  C.  Younggreen, 
president  of  the  International  Advertis¬ 
ing  Association  was  read. 


SUES  FOR  $100,000 


Richmond  Lawyor  Allege*  Libel  in 
Suit  Ageinat  Parkersburg  Paper 

The  Parkersburg  (Va.)  Free  Lance- 
Star  w3is  named  defendant  in  a  $100,(X)0 
damage  suit  filed  March  29  in  Richmond 
by  Charles  W.  Moss,  a  Richmond  at¬ 
torney.  The  plaintiff,  a  member  of  the 
Richmond  board  of  aldermen  and  a 
candidate  for  the  state  senate,  alleged 
that  his  reputation  was  injured  by  pub¬ 
lication  in  the  Free  Lance-Star  of  a  news 
article  concerning  the  arrest  of  Charles 
R.  Moss;  also  a  Richmond  attorney  on 
a  prohibition  law  violation. 

The  article,  which  appeared  March  25, 
stated  that  Charles  R.  Moss,  Richmond 
attorney,  had  been  arrested  for  the  vio¬ 
lation,  and  added  that  he  had  assisted 
the  prosecution  in  the  trial  of  Mrs.  Sarah 
Knox  in  a  locally  well-known  case  of  a 
few  years  before. 


PRESSMEN  AID  SHUT-INS 

Pressmen  of  the  Kansas  City  Star,  in 
conformity  with  their  custom  of  many 
years,  remembered  unfortunate  children 
Plaster.  The  pressmen  distributed  100 
dozen  eggs  among  children  of  Mercy  hos¬ 
pital.  The  “fly  boys”  of  the  night  crew 
dispatched  120  chocolate  eggs  and  200 
colored  candy  eggs  to  the  same  hospital. 


ADAMS  SUCCEEDS  POLLANDER 

J.  R.  Adams  has  been  made  local  dis¬ 
play  advertising  manager  of  the  Raleigh 
(N.  C.)  Times,  succe^ing  L.  M.  Pol- 
lander.  Adams  has  been  with  the  Times 
advertising  staff  for  some  time. 


FINED  $250  FOR  LIBEL 

James  V.  Lanzetta,  publisher  of  the 
Carrier  Di  Syracuse,  an  Italian  news¬ 
paper  of  Syracuse,  N.  Y.,  was  fined  $250 
by  Justice  Leo  J.  Yehle  of  that  city  fol- 
lowing  a  conviction  on  a  charge  of  crimi- 
nal  libel.  A  prison  sentence  of  six 
months  was  suspended  on  condition  th^ 
the  publisher  refrain  from  printiig 
further  libelous  statements  concerniij  f 
Giulio  P'ulco,  publisher  of  the  Ildim  L 
Journal,  a  rival  paper.  I 


OKLAHOMA  GROUP  TO  MEET 

Members  of  Group  Ten  of  the  Okla¬ 
homa  Press  Association  will  meet  « 
Shawnee,  Friday,  April  12.  H.  G. 
Spaulding,  publisher  of  the  Shaumtt 
Morning  News,  is  president;  Miu 
Ernestine  Adams,  editor  of  the  Logm 
County  News.  Crescent,  Okla.,  is  vict- 
president;  and  Fred  E.  Tarman,  editor 
and  general  manager  of  the  Nomm 
Transcript,  is  secretary-treasurer. 


SUN  HIDES — ^PAPERS  FREE 

The  St.  Petersburg  (Fla.)  Inde¬ 
pendent,  which  gives  away  its  edition 
every  day  the  sun  fails  to  shine  in  St 
Petersburg  before  press-time  in  the 
afternoon,  recently  gave  away  iti 
ninety-sixth  edition  under  this  arrange¬ 
ment,  which  has  extended  over  a  period 
of  more  than  18  years. 


LIBEL  SUIT  DROPPED 

Fred  P.  Branson,  former  chief  justice 
of  the  Oklahoma  supreme  court,  has 
dropped  the  $250,000  libel  suit  filed  in 
October,  1926,  against  the  Tulsa  (Okla.) 
World  and  Eugene  Lorton,  its  editor. 


Grand^apids  Pre|s 
Fl^  Daily  Journal)^ 
Saginaw  Daily  News 
Kalamazoo  GazOTe/^ 
Jackson  Citizen  Patriot  \ 
Bay  City  Daily  Times  7 
Muskegon  Chronicle 
/knu  Arbor  Daily  Ne^ 


s 


These 

Booth 

Newspapers 

Give 

Complete 
Coverage  of 


BOOffl  NEWSB\reR  AREA 

om  ofamemcjCs  js  jusaunc  markets 

171,232  City  Circulation  for 

161,455  Families 

268,477  Total  Circulation  for 

275,000  Families 


Such  complete  coverage  is  the  result  of 
supplying  the  readers  of  Booth  News¬ 
papers  with  a  metropolitan  daily  that 
satisfies  their  every  news  need. 

Booth  Newspapers  reach  nearly  every 
home  in  their  trading  areas — they  hold  the 
confidence  and  interest  of  a  responsive 
populace. 

I.  A.  KLEIN,  Emtttm  Raprtfntmtion  J,  E.  LUTZ,  Wtttern  Rnprteentrtiet 

BO  East  42nd  St.,  N«w  York  ISO  North  Michifon  Avo.,  Chicaffo 

BOOTH  NEWSPAPERS,  INC. 

Cmntr^  OtKcn:  2t00  Buhl  BUg.,  Dttruit,  or  any  nuuttpupur  liatad 
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$  Out  of  Each  ^80  99 

^  9n  An  Ideal  National  Advertising Campai^ 

Would  be  Assigned  to  This  Markel 


ll'Uhin  the  area  shown  here 
the  nnvspapers  of  Dallas 
exceed  those  of  all  other 
large  cities  in  circulation. 
This  is  the  direct  Dallas 
tnarket,  closely  hound  to  the 
city  hy  tradition,  buying 
habits  and  a  splendid  sys¬ 
tem  of  higlnvays,  railzcays 
and  aineavs. 


Thf  1  >allas  News  is  the  bin 
iie\vs|>a|)er  «if  this  tnarket,  pub¬ 
lishing  a  lialf-million  more  lines 
of  national  advertising  than  any 
other  Dallas  paiter.  It's  the  only 
paiHT  that  completely  covers  the 
entire  area. 

The  Dallas  Journal  reaches  more 
than  45.(100  homes  every  evening. 
It  is  an  atlvertiser’s  Itest  “second 
pa|H‘r,”  particularly  at  the  com¬ 
bination  N'ews  and  Journal  rate. 


In  1920,  onc-cighticth  of  America’s  population  lived  within 
the  direct  Dallas  market  area.  One-eightieth  of  America’s 
homes. 

T  hat  was  in  1920.  More  now. 

The  fundamental  industry  of  this  market — although  there  arc 
many  others — is  agriculture.  And  far  more  than  1/SOth 
l  '37th  to  be  specific — of  America’s  crops  arc  raised  here. 

A  big  unit  market — a  prosperous  agricultural  comijiunity  con¬ 
taining  one  city  whose  population  is  crowding  the  300,000 
mark,  and  a  group  of  smaller  hustling  towns — all  supported 
by  a  community  of  the  most  productive  and  prosperous  farms 
in  America. 

There’s  the  picture.  V\'orth  1/SOth  of  an  ideal  advertising 
appropriation  for  nation-wide  coverage?  Uncjucstionably. 

And  yet  it  doesn’t  take  that  much.  An  advertiser  can  cover 
it  with  all  the  thoroughness  of  dominating  newspaper  power 
by  an  advertising  schedule  in  I  he  Dallas  News  and  Dallas 
Journal. 


Kr(  Salkl  Motning 

THE  DALLAS  JOURNAL 

Members,  /Iiidii  Ihireau  of  Circulations 


'Eiif:  John  Bldd  Co. 
Representatives 


■  ^ 
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GEORGIA  WEEKLY  GIVES  UVE  COUNTY 
COVERAGE  WITH  38  CORRESPONDENTS 

O.  W.  PaMavant,  Editor  of  Newnan  Herald.  Credit*  Them  for 
40  Per  Cent  Increase  in  Circulation — Pays  Bonuses 
for  Front  Page  Material 

By  W.  G.  SUTLIVE 


BUILDS  TELESCOPE 


OW.  PASSAVANT,  editor  and 
•  publisher  of  the  Wewnan  (Ga.) 
Her^d,  believes  in  county  correspondents. 

And  believing  in 
them,  he  has 
them. 

His  paper 
probably  has 
more  correspond¬ 
ents  than  any 
other  weekly 
paper  in  Georgia 
and  certainly 
more  than  a 
great  many 
weekly  papers  in 
.other  states. 
There  are  38  of 
_  ...  „  them  in  all,  and 

O.  W.  Passavawt  cover  Cow¬ 

eta  county — of  which  Newnan  is  the 
county  seat — thoroughly.  There  is  little 
in  the  way  of  personal  items  and  neigh¬ 
borhood  affairs  that  escapes  their  field 
force.  And  as  a  result  the  Herald  has 
a  substantial  circulatitm  throughout  its 
home  county,  its  congressional  district 
and  in  other  sections  of  the  state. 

“There  were  but  six  correspondents  in- 
1916  when  I  got  control  of  the  paper,” 
Mr.  Passavant  said  in  an  interview  with 
Editob  &  PuBusHEK.  ‘T  immediately 
started  to  get  more — to  cover  completely 
a  circulation  held  that  embraces  13,000 
white  people.  In  time  I  obtained  a  suf¬ 
ficient  number  to  represent  the  paper 
adequately. 

“None  of  nyy  news  representatives 
writes  for  a  living.  By  far  the  greater 
number  of  them  are  farmers  or  mm- 
bers  of  farmers’  families.  My  section 
is  an  agricultural  section.  People  are 
interested  in  the  problems  that  come  into 
the  lives  of  the  farming  class.  All  but 
four  of  my  representatives  are  women. 
They  are  largely  farmers’  wives  or 
daughters. 

“But  the  best  correspondent  I  have  is 
a  man.  He  lives  in  a  village  in  Coweta 
county.  He  is  a  store  keeper.  I  lost 
him  during  the  national  campaign  ^- 
cause  the  paper  supported  Gov.  Smith 
for  President.  He  was  the  only  one  of 
the  lot  whose  political  feelings  got  them 
off  the  list.  And  after  the  election  he 
came  back.  I  have  farmers,  a  minister 
or  two,  some  merchants  and  housewives 
on  my  list. 

“I  do  not  pay  them  for  their  routine 
service  except  to  send  them  the  Herald. 
It  is  largely  a  pride  in  their  community 
that  induces  the  men  and  women  to  give 
up  their  time  to  serving  the  paper.  And 
they  stick  to  me  pretty  loyally. 

“I  try  to  see  my  correspondents  per¬ 
sonally  as  often  as  possible.  When  they 
are  in  Newnan  they  come  to  see  me. 
When  I  am  in  the  vicinity  of  their 
homes  I  call  on  them.  And  regularly 
every  Christmas  I  send  each  of  them 
a  remembrance  in  the  name  of  the 
Herald. 

“We  never  print  less  than  six  columns 
of  neighborhood  news  a  week  and  often 
it  is  nearer  eight  columns.  I  try  not  to 
trim  the  matter,  yet  I  weed  it  of  trivial 
personal  reflections  on  the  p^t  of  the 
correspondent.  I  prefer  this  country 
correspondence  to  anything  I  print  ex¬ 
cept  purely  local  news  from  Newnan  and 
the  immediate  vicinity. 

“I  am  always  encouraging  my  cor¬ 
respondents  to  write  something  else  be¬ 
sides  mere  personals.  I  let  them  know 
that  the  Herald  wants  constructive  news 
— news  that  can  be  put  on  the  first 
page.  And  for  every  piece  of  tmus'ual 
news  of  that  character  that  is  printed  I 
pay  the  correspondent.  I  give  bonuses 
to  those  who  send  in  the  greatest  num¬ 
ber  of  items  of  county-wide  interest 
during  the  month.  There  is  much 
friendly  rivalry  created  in  this  way. 


“You  will  find  the  answer  to  this 
system  on  my  circulation  l»ooks.  I  have 
increased  my  local  rural  circulation  -40 
per  cent  since  1  adopted  this  plan  of 
cultivating  the  country  corresjwndent. 
While  I  have  increased  my  subscription 
list  in  this  way  1  cannot  say  that  there 
has  been  any  direct  increase  in  the  ad¬ 
vertising  business  because  of  it.  But  I 
know  my  advertisers  get  Ix-tter  service 
because  of  the  increase  in  circulation.” 

ADVERTISING  AIDED 
STORE  POLICY  CHANGE 

President  of  Chicago  Firm  Credits 

Newspapers  for  Success  When 
Oldest  and  Best-Known  Line 
Was  Dropped 

Newspaper  advertising  again  proved  its 
efficiency  in  accomplishing  the  recent 
change  in  policy  of  A.  Starr  Best,  Chi¬ 
cago  clothiers,  it  is  explained  by  A.  E. 
Bastian,  president  of  the  company.  The 
store,  through  heavy  and  consistent  use 
of  advertising,  had  acquired  the  reputa¬ 
tion  of  handling  certain  lines  of  merchan¬ 
dise.  It  found  that  one  line,  perhaps  the 
one  for  which  the  company  was  most 
famous,  contributed  least  to  the  profits. 
The  store  faced  the  problem  of  how  to 
discard  this  line  without  the  loss  of 
prestige. 

“That  was  our  predicament,”  Mr. 
Bastian  explained.  “We  were  founded 
30  years  ago  as  a  store  specializing  in 
infants’  wear.  We  added  boys’  and  girls’ 
and  men’s  apparel,  but  always  kept  in¬ 
fants’  wear  as  a  major  line,  because  our 
store,  and  hence  at  least  a  part  of  our 
reputation,  was  founded  on  that.  But 
infants  are  infants  only  a  short  time,  and 
accordingly  the  number  of  repeat  sales  in 
this  field  is  limited.  Therefore,  com- 
jared  without  other  lines,  it  never  held 
its  own  in  volume  of  sales. 

“When  we  definitely  decided  to  change 
our  store  to  an  exclusive  boys’,  youths’ 
and  men’s  establishment,  instead  of  bring¬ 
ing  the  shift  about  gradually,  which  ad¬ 
mittedly  was  one  way,  we  brought  it 
about  abruptly.  We  just  made  the 
change.  We  relied  on  advertising  to  get 
this  slightly  altered  policy  across  to  the 
public  quickly  and  effectively.  Advertis¬ 
ing  can  do  that.  And  because  it  can,  we 
were  able  to  do  a  clean,  speedy  job  of 
concentrating  our  lines  on  only  the  most 
profitable  items.” 

PRINTS  CORNSTALK  EDITION 

The  Webster  City  (la.)  Freeman- 
Journal  on  March  2H  printed  its  edi¬ 
tion  on  cornstalk  paper. 


A  LERT,  ener- 
getic  serv¬ 
ice  to  its  city  and 
state  has  made  Vs 
The  Florida  ^ 
Times  -  L  ii  i  o  ii 
Florhla's  Great¬ 
est  Newspaper. 


^ihc  Gorilla  Slimes -Union 

JACKSONVn.l  F.  rLA. 


i 
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('harlesE. Barnes.former  staff  member 
of  the  old  New  York  Herald  and  the 
New  York  Tribune,  retired  to  Morgan 
Hill,  (^al.,  a  short  lime  ago  and  be¬ 
came  interested  in  astronomy.  He 
began  building  telescopes  and  is  now 
considered  an  amateur  authority  on 
the  heavens. 

TO  FLY  TO  CONVENTION 

Nine  airplanes  have  been  chartered  by 
the  Portland  (Ore.)  Advertising  Club  to 
carry  its  delegation  to  the  Pacific  Adver¬ 
tising  Clubs  .Association  convention  in 
Oakland,  June  16  to  20.  Provisions  are 
being  made  for  36  delegates. 


SUES  ARIZONA  DAILY 

Former  Motorcycle  Officer 
$100,000  Charging  Libel 

Monte  King,  ex-county  motor 
officer  of  Maricopa  county,  Arizona, 
sued  the  Phoenix  (Ariz.)  Ev 
Gazette  for  $100,000  in  a  libel  suit 
in  the  Superior  court  in  Phoenix. 

The  suit  followed  a  story  telling  of 
arrest  of  King  on  a  charge  of  roW 
filed  by  two  men  who  proved  later  to 
bootleggers.  When  King  and  two  oth 
men,  all  charged  with  the  robbery, 
peared  for  their  preliminary  hearing,  tht  ^ 
charges  were  dismissed.  j 

The  Gazette  played  the  story  of  l«W 
arrest  with  a  banner,  “Ex-county  cop ■ 
held  as  hijacker.”  Complaints  in  tlgn 
state  of  Arizona  call  hijacking  “robbojfB 
by  force.”  King  makes  a  distinction  in  B 
that  he  claims  he  was  referred  to  u  i  B 
hijacker  when  the  complaint  stand® 
“robbery.” 

DEFENDING  LIBEL  ACTION 

Don  C.  Seitz,  formerly  business  man¬ 
ager  of  the  New  York  World,  was  in 
Fort  Worth  March  30  in  connection  witb 
a  $600,0(X)  libel  suit  of  heirs  of  Gen.  Saa 
Houston  against  Liberty  Magazine  over 
an  article  written  by  Seitz  entitled  “Saa 
Houston — Savior  of  Texas.” 

PARIS  PAPERS  MERGE 

T wo  Parisian  newspapers,  Le  Gauloii 
and  Le  Figaro,  have  merged,  taking  the 
name  of  the  latter  publication,  the  firit 
edition  of  the  consolidation  appearing 
March  31.  Francois  Coty,  perfume 
manufacturer,  owned  both  properties. 


He  Is  Considering  Markets 
First — Then  Mediums 


By  R.  K.  R.  Huntsman 


In  Philadelphia,  last  week,  a  part¬ 
ner  in  an  advertisings  agency  nation¬ 
ally  known  remarked  sententiously : 

“I  am  not  considering  mediums 
today  as  much  as  I  am  considering 
markets.  Advertisers  find  mediums 
galore  at  every  turn,  literally  thou¬ 
sands  of  them.  But  what  do  these 
actually  cover? 

“Many  claim  to  cover  everything 
— hut  where  ?  What  distinct  markets 
do  they  cover,  and  are  the  markets 
good  markets  for  the  particular 
product  I  wish  to  sell  hy  advertis¬ 
ing? 

“It’s  comparatively  easy  to  make 
up  an  advertising  schedule  of  me¬ 
diums  which  pull,  but  it  means  hard 
and  patient  digging  to  pick  the  per¬ 
fect  markets  across  the  map  of  this 
U.  S.  A. 

“Strange  as  it  may  seem,  there 
api)ears  to  be  more  general  misin¬ 
formation  than  facts  concerning 
many  markets  both  large  and  small. 
Too  much  is  inaccurate;  too  much 
a  result  of  careless  survey. 

“I  u.sed  to  associate  the  Bronx 
with  .squatters  and  farms.  I  find 
wonderful  apartments  with  high 
class  tenants  are  there  now.  Also 
miles  upon  miles  of  fine  private 
homes.  I  formerly  believed  that  the 
buying  value  of  the  Bronx  w’as  low. 
I  hap|)en  to  know  now  that  it  is 


very  high — higher  in  value  and 
quantity  than  the  other  boroughs 
of  Greater  New  York.  For  instance, 
by  ‘digging  in’  I  found  these  v'alu- 
able  facts  alxtut  the  Bronx : 

“In  the  Bronx,  55.8  per  cent  of 
the  families  are  in  the  ‘$3,000  to 
$4, (XX)  annual  expenditure  group,’ 
as  compared  with  19  per  cent,  for 
Manhattan,  34.5  per  cent  for  Brook¬ 
lyn  and  19.6  per  cent  for  Queens. 
In  Bronx  County  1.8.5  per  cent  of 
the  families  are  in  districts  aver¬ 
aging  $4,000  and  more.  There  is  no 
district  in  the  Bronx  where  annual 
family  average  expenditure  is  less 
than  $2,(X)0.  In  many  districts  fam¬ 
ily  average  yearly  expenditure  is 
$7,500  or  more. 

“Knowing  as  I  do  that  the  only 
way  to  cover  the  Bronx  is  by  using' 
the  only  newspaper  -  which  alone: 
covers  the  Bronx — the  Bronx  Homt 
Nezvs — I  am  giving  you  this  fine 
fat  contract  because  the  market  and , 
the  medium  satisfy  me  to  a  ‘T’.’’ 

And  so,  you  see,  this  alert  agency' 
executive  practically  wrote  this  piece 
of  copy  him.self  for  us,  and  I  think! 
he  did  a  right  good  job  of  it. 

ft.},  ft.  NAW, 

Woolworth  Tower,  N.  Y. 

National  Representative 
“The  Home  News” 
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On  this  page  we  reproduce  three  Illustrations  offer 
In  our  RotograY^nre  Photo  Services.  Opp<»slte,  we  slu 
how  thrM  newspapers^  In  three  cities  of  far  dlffert 
sizes — used  these  tlu*ee  Ulnstratlons  in  ad  vertlsemci 
of  various  spaces  for  advertisers  of  widely  differt 
products.  •  •  •  Linage  results  to  he  obtained  throa 
the  use  of  Kimherly- Clark  Photo  Services  are  i 
restricted  hy  circulation,  seasm,  location  nor  prodn 
We  helieve  there  is  no  advertiser  of  goods  or  servio 
hut  yon  could  take  to  him  suggestions  based  on  pho 
graphs  that  we  will  furnish  you  without  cost.  .  . .  1 
representative  of  yopr  rotogravure  section  has 
advertising  idea  ^  he  probably  will  find  illustratit 
for  it  in  one  of  our  Roto  Photo  Services.  If  he  sec 
an  idea,  he  possibly  may  find  one  by  looking  thros 
these  same  catalogs  of  photographs.  ^Pictures  tell 
story.^  ...  C^n  w^e  be  of  help  beyond  that  offered 
OUT  Rotogravure  Photo  Services?  The  Rotogravi 
Development  Department,  Kimberly-iClark  Corpoi 
tion,  208  S.  LaSalle  Street,  Chicago,  Illinois,  gl 
wiU  do  all  it  can  to  help  yon  get  still  more  res 
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h«ASTER  SPECIFICATIONS”  PLAN  WILL 
^AID  advertising,  HUDSON  DECLARES 

Hoover’s  Idea,  Now  Being  Promoted  by  Department  of  Com- 
niercey  Calls  for  Standards  of  Manufacture  Determined 
by  U.  S.  and  Their  Adoption  by  Industries 


DISCUSSES  FARM  PROBLEMS  WIN  GOLF  PRIZES 

-  Austin  B.  Fcnger,  general  manager  of 

F.  E.  Murphy  of  Minnoapoli*  Tribsne  L-  Morgensen  &  Co..  Inc.,  won  the 


Addrette*  Congreacional  Committeas 


runner-up  prize  in  his  flight  in  the  first 
advertising  tournament  of  the  >ear  at 


The  Senate  and  House  of  Represen-  Lake  Mercetl  tn>lf  and  Country  I'lub, 
tatives  agriculture  committees  in  San  Francisco.  Other  newspapermen  to 
Washington  this  week  heard  Frederick  win  prizes  were  Bob  Shand,  si»orting 
IL  Murphy,  publisher  of  the  Minncal'o-  idiUir,  Ooklan<i  Tribune,  and  Charles 
I  is  Tribune,  describe  cooperative  solu-  Wright,  Pacific  Coast  representative  for 


L  formulate  standards  of  manufacture  only  part  the  government  plays  is  to  tor-  “P" 

-Bording  to  government  •  master  specifi-  mulate  the  siiecihcations,  which  are  pro- 

Sons"  and  to  carry  in  all  their  adver-  vided  in  the  first  place  for  all  government  Mr-  Murphy,  who  is  widely  known  as 

ijjinc  a  label  certifying  their  acceptance  departments,  and  to  act  as  a  central  a  farmer  and  breeder,  as  w-ell  as  pub- 

J  these  standards  is  under  discussion  in  agency  for  exchange  of  these  plans.  lisher,  told  the  committees  that  inarket- 

1  United  States  Department  of  Com-  -  mg  panace^  could  not  solve  the  farm 

See.  This  plan  is  the  idea  of  Presi-  REDUCES  CLASSIFIED  RATES  problem.  He  citejl  the  results  of  im- 


lisher,  told  the  committees  that  inarket- 


STUDENTS  AIDED  BY  EDITOR 

On  suggestion  of  E.  M.  Perkins,  edi¬ 
tor  of  the  Leroy  (N.Y.)  GaitlU-New, 


_  ing  panaceas  could  not  solve  the  farm  banks  of  Genesee  county  recently  maile 

REDUCES  CLASSIFIED  RATES  problem.  He  citetl  the  results  of  im-  good  the  loss  of  $473  suffered  by  the 


Erkoover.  announced  while  he  was  The  Springfield  (Mass.)  newspapers,  prov-ement  of  the  dairy  industry  in  Den-  senior  students  of  the  Bergen  High 
.T”  *  ...  ^  /  w/^.  niark,  and  went  on  to  dcscni>e  the  School  when  operators  of  a  private 

l^is  beliLed  that  this  system,  if  ac-  M ofning  h^uon,  ^ E-Lou,  Union  and  application  of  the  principles  of  diversi-  banking  firm  which  had  ‘hmr  amount 
.  j  i. .  ...ill  c  ..j...  _  _ _  __  i- ... .  i  fication  and  cooperation  m  the  North-  disappeared.  The  money  was  raised  ami 


tqited  by  industry,  will  react  against  Sunday  Union-Refnihlican,  have  reduced 
^Itiinonial  advertising  campaigns  similar  want  ad  rates.  The  one  or  two  time 
10  those  now  placed  by  cigarette  rate  of  32  cents  a  line  has  been  cut  to 


io^nies.  27  cents  and  the  three-time  rate  of  MISSOURI  GROUP  ELECTS 

A  statement  made  this  week  by  R.  M.  28  cents  to  25  cents.  Situations  wanted  Dwight  L.  Miller,  editor  of  the  Lccs 
Hudson,  assistant  director  of  the  Bureau  ads  are  run  at  15  cents  per  line  per  day,  Summit  Journal,  has  ^en  elected  presi- 
of  Standards,  describes  the  progress  of  flat.  oi  the  CentralMissiniri  IVess  As- 


disappeared.  The  money  was  raised  ami 
the  students  were  able  to  make  their  an¬ 
nual  trip  to  Washington. 

LOUISIANA  PRESS  TO  MEET 

The  south  Louisiana  division  of  the 


standards,  describes  the  progress  of  flat.  'loit  of  the  Central  Misscniri  Press  As-  Louisiana  Press  Association  will  meet 

ibe  system.  '  _  sociation.  Other  officers  are :  (.icorge  B.  April  20  at  Ponchatoula  for  a  one-day 

-Mass  production  to  be  effective  re-  .ceinrc  niiiiniNr'  «iippii:mcmt  Harlan.  Pilot  Grove  Record,  vice  presi-  social  and  business  session  Conrad  J. 
Mies  mass  consumption.”  says  Mr.  isauta  isuiLXiinu  aurrL,c.rae.n  1  dent;  Pauline  Jacques  laubert,  ITar-  Lecoq,  president  of  the  southern  division, 
Sdson,  "and  mass  consumption  for  most  12-page  tabloid  section  was  issued  rensburg  Standard-Herald,  secretary-  will  make  the  principal  address  of  the 

modities  means  national  advertising.  March  27  by  the  Bloomington  (Ill.)  treasurer.  The  association  adopted  a  morning  meeting,  while  J.  P.  Wade,  presi- 
fotwithstanding  the  fact  that  national  Pantograph  devoted  to  its  “Better  resolution  against  giving  the  Missouri  dent  of  the  northern  division,  will  address 


“Notwithstanding  the  fact  that  national  t  (oUagraph  devot 
•ivertising  has  contributed  largely  to  Homes  campaign, 
oar  present  high  standards  of  living, 

Ihtrc  is  a  steadily  growing  criticism  of 
the  habitual  use  of  exaggeration  in 
Aaierican  advertising. 

“Manufacturers  cannot  fail  to  realize 
Ifae  value  of  a  statement  in  their  sales  ■ 

ilerature  to  the  effect  that  their  materials  H 

are  guaranteed  to  conform  to  certain  H 

■tionally-recognized  specifications.  The  H 

■ore  progressive  of  the  manufacturers  H 

realize  that  an  effective  method  of  taking  H 

advantage  of  the  publicity  given  in  the  H 

Innulation  and  promulgation  of  nation-  H 

lily-recognized  specifications  is  to  adver-  ■ 

tHC  that  their  products  comply  w'ith  H 

these  specifications.  H 

“Not  as  a  substitute  for  trade-brand  H 

advertising  or  for  any  phase  of  trade-  H 

kind  sales  promotion  work,  but  supple-  H 

■entary  thereto,  is  advertising  which  H 

identifies  one  or  more  trade-branded  H 

article  of  the  manufacturer  as  complying  H 

witfi  the  r^uirements  of  certain  nation-  H 

.jly-recognized  specifications.  For  the  H 

I  forpose  of  bringing  to  the  attention  of  H 

the  ‘over-the-counter’  buyer  most  effec-  H  || 

t  lively  at  the  time  of  making  purchases,  H 

'  nch  commodities  as  are  manufactured  to  H 

(o^Iy  with  these  specifications,  there  is  H 

king  develoi^  the  self-identifying,  qual-  H 

kjr^aranteeing  labeling  system.  H 

"This  is  believed  to  represent  an  im-  H 

Cant  step  in  expanding  the  mass-pro-  H 

inn,  mass-distribution,  mass-con-  H 

Hmption  idea.’’  H 

Although  the  use  of  these  labels  is  just  H 
kginning,  enough  has  been  learned  to  in-  H- 
f  diate  very  strongly  that  the  public  can 
k  educated  to  look  for  such  labels,  thus 
ktroducing  an  entirely  new  element  into  H 

Ittional  advertising  campaigns.  H 

This  is  the  belief  of  Mr.  Hudson  and  H 

Mher  chiefs  of  the  division  of  the  De-  H 

Itrtment  of  Commerce  which  are  in  H 

dargr  of  this  work.  H 

“It  is  believed  that  the  more  pro-  H 

fressive  of  the  advertising  agencies,  as  H 

veil  as  wideawake  manufacturers  and  H 

fctributors,  will  recognize  immediately  H 

die  economic  significance  of  this  labeling  H 

jTstem  and  appreciate  its  benefits  to  all  H 

■lerests  concerned  when  applied  to  staple  H 

tommoditics — not  to  specialties.”  H 

The  Department  emphasizes  that  all  of  H 

Ms  program  is  aimed  at  inducing  tmtnu-  H  hr 

■cturers,  distributors  and  other  indus-  H  | 

dial  agents  to  formulate  their  own  H  K 

■ethods.  There  is  no  attempt  on  the  part  H 

of  the  department  to  initiate  or  carry  out  H  /  ^ 

^se  plans  of  its  own  accord.  Always  H  ( 

■I  acts  at  the  suggestion  of  and  in  co-  ■  I 

operation  with  private  business.  H  L 

Adoption  of  its  recommendations  de-  H 

I  wives  upon  the  industry  itself,  and  the  H  /} 

r>Mcommendations  as  to  simplified  practice  H  {J 

eliminations  of  waste  are  formulated  ■ 

■T  the  committees  chosen  by  the  indus-  H 
concerned. 

likewise,  in  the  development  of  use  of 
the  certification  plan  for  national  adver- 
bsing  campaigns,  the  bureau  specifically 
■tates  that  all  certificates  must  be  be- 


state  fair  free  publicity. 


the  gathering  in  the  afternoon. 


HOnfAWIRVISiRS  i 

'€ul  The  Pies' f/ 


☆ 


'-m  lMDIANAI»OlilS  ^ 

LASSIFIED  atlvertiHing  ig  a  dependable  baroiiieler 
of  a  newspaper's  pulling  power.  It  is  bought  on  a 
basis  of  quiek  and  definite  results.  In  Imlianapolis, 
elassibed  buyers  emphatieally  eut  “The  Pie"  in  favor  of 
The  News. 

But  1928  was  no  exception.  Year  after  year.  The  News 
publishes  decidedly  more  classified  advertising — at  a 
much  higher  rate — than  either  the  second  evening 
paper,  the  morning  daily,  the  Sunday  paper,  or  any  tiro 
of  them  combined. 

The  ^'etes  .  .  .  ALOISE  .  .  .  Does  The  Job  I 


INMAIV4POEIS  News 

7%e  tndianapotip  Raditsm 

IX)N  BRIDGE,  AJverlisinf  hirector 

V  vs  UAN  A.  CARROLL  j  p  lujy 

>'-*-110  E..t  42nd  St.  ^*'-^'’-L.ke  Bldg. 


26 


Editor  &  Publisher  The  Fourth  Estate  for  April  6 , 


1 


9  29 


DON  R.  MELLETT  MEMORIAL  LECTURE 
FUND  SUBSCRIPTIONS  EXCEED  $2,000 

Donations  Still  Being  Received  Under  Moore’s  Plan — Contribu¬ 
tions  Entirely  From  Newspapers  and  Newspaper  Men — 
First  Lecture  by  Marlen  Pew  at  U.  of  Missouri 

By  JAMES  MELVIN  LEE 

Treasurer,  Don  R.  Mellett  Memorial  Committee 


SrifiKTLY  alter  printiiiR  the  news  of 
the  coiivictitMi  of  tlu.-  assassin  of 
Don  R.  Mellett,  an  editorial  in  EIditor 
&  l‘i  KIJSHKR  insisteil  that  Mellett's  name 


Don  R.  Mellett 


imi>t  not  pass  from  view  in  American 
jotlrllali^m.  Susnestions  were  invited  as 
to  the  iK-st  nK'th<Kl  of  so  preserving  the 
MelUtt  name  for  iK»>.terity  that  it  might 
live  to  inspire  youth  in  journalism. 

Rolland  H.  M<H>re,  a  member  of  the 
staff  of  the  Jilicuhcth  (N.  J.)  Daily 
Joiinuil.  and  an  instructor  in  journalism 
at  New  York  University,  came  to  me 
with  the  suggestion  that  an  excellent  way 
to  secure  such  an  aim  was  the  foundation 
of  a  lectureshij).  letter  containing  this 
suggestion,  worked  out  somewhat  in  de¬ 
tail.  was  sent  to  KDiT(Ht  &  Pi'Bi.isHFUt. 
Its  publication  brought  forth  so  many 
favorable  replies  from  newspa|H‘r  men 
that  it  was  decided  to  start  a  campaign 
to  raise  funds. 

The  trusteeship  of  such  a  fund  is  a 
sacred  trust  and  so  I  would  like  to  pub¬ 
lish  an  account  of  what  has  been  accom¬ 
plished  to  date.  The  first  subscription 
r«'eive«l  was  frt>m  the  late  Erie  C.  Hop- 
wood.  at  that  time  editor  of  the  Clrt’cland 
Plain  Dealer  and  president  of  the  Ameri¬ 
can  Society  of  Newspai>er  Editors.  With 
his  letter  came  a  hearty  endorsement. 

Right  here  1  want  to  .say  that  every 
donation  has  gone  directly  to  the  fund 
without  any  deduction  for  campaign  ex- 
l>ense.  Every  gift  has  been  officially 
acknowledged  by  New  York  University 
which  acts  as  the  official  trustee  of  the 
fund  and  guarantees  the  security  of  the 
principal.  f)nly  the  income  from  the 
fund  is  used  as  an  himorarium  for  the 
siK-aker  selected  to  deliver  the  Mellett 
address.  Obviously  this  principal  must 
be  put  out  at  interest  for  a  year  before 
there  will  be  any  income.  The  financial 
return  the  first  year  was  naturally  small 
but  the  distinguished  English  journalist. 
J. -.Alfred  Sjtender,  then  in  the  United 
States  as  the  Senior  Eellow  on  the  Wal¬ 
ter  Hines  Page  Journalism  Foundation, 
was  asked  to  deliver  the  lecture.  The 
invitation  was  accepted  and  it  is  hoped 
in  some  w-ay  to  secure  publication  of  his 
lecture. 

After  the  announcement  of  the  lecture 
by  Spender,  the  chief  editorial  writer  on 
one  of  the  New  York  newspapers  passed 
along  the  idea  that  the  purpose  of  making 
Mellett's  name  an  inspiration  to  youth 
in  journalism  would  he  better  achieved  if 
the  lecture  were  delivered  at  various 
times  in  different  sections  of  the  country. 
The  recommendation  met  with  the  ap- 
prox-al  of  the  committee. 

The  Mellett  Lecture,  therefore,  will  be 
ilelivered  this  year  at  the  University  of 


.Missfjuri  during  Journalism  VV'eek.  Dean 
Walter  Williams,  of  the  School  of  Jour¬ 
nalism  at  that  institution,  has  named 
Marlen  Pew,  editor  of  Editor  &  PuB- 
i.isHLR.  to  deliver  the  address.  Next 
\ear  the  Mellett  lecture  will  be  delivered 
in-fore  the  students  of  journalism  at  Ohio 
State  University. 

An  editorial  alxiut  the  Mellett  lecture¬ 
ship  in  the  Snv  York  livening  Post  ad¬ 
vocated  that  at  times  some  prominent  lay¬ 
man  might  well  lie  selected  to  deliver  tlie 
lecture  rather  than  an  editor  or  a  pub¬ 
lisher.  There  is  no  reason  why  such  a 
suggestifin  should  not  be  carried  out. 

.A  letter  printed  in  Editor  &  Pt  B- 
i.isHKR  at  the  time  the  suggestion  for  a 
lectureship  was  first  made,  expressed  the 
view  that  there  was  not  “spirit  enough 
left  in  newspaiier  offices  of  this  country 
to  raise  a  hundred  dollars  for  even  this 
heart-api>ealing  cause.”  For  the  benefit 
of  the  writer  of  that  letter  I  may  say 
that  the  total  funds  already  turned  over 
to  New  York  University  amount  to  more 
than  $2.(KKI  and  donations  are  still  com¬ 
ing  in.  With  the  single  exception  of 
gifts  from  the  Mellett  family— an  expres¬ 
sion  of  aiiproval  of  the  idea — every  single 
contribution  has  come  either  directly 
from  a  newspaper  or  from  a  newspaper 
man.  Donations  outside  the  Fourth 
Estate  arc  not  wanted. 

Amounts  of  individual  gifts  have  not 
tx-en  made  public.  But  the  published  list 
which  follows  shows  how  widespread  has 
tieen  the  resixinse.  The  order  is  that  of 
the  receipt  of  checks  rather  than  that  of 
promises  of  donations.  Donors  are  as 
follows : 

Wakefield  (Mass.)  Daily  Dew: 
Pueblo  (Colo.)  State  Journal;  Harrods- 
burq  (Ky.)  Herald:  Jeffersontown 
( Ky.)  Jeffersonian;  Christian  Science 
Monitor;  Columbia  (S.  C.)  State; 
W'braska  City  (Neb.)  Daily  News- 
Press:  Pun.rsutawttcy  (Pa.)  Sptnt; 
Kiltanninq  (Pa.)  Doily  Ixader-Ttwes; 
Hickory  (N.  C.)  Daily  Record;  Bloom¬ 
ington  (Ill.)  Daily  Ponfaqrafih ;  Clac- 
kasha  (f)kla.)  Daily  F.xpress;  Janesvttir 
(Wis.)  Daily  Gazette. 

Calexico  (Cal.)  Chronicle;  Paducah 
(Ky.)  Nervs-Dcmocrat;  Independence 
(Mo.)  Examiner;  IVashinqton  (D.  C.) 
Times;  IVashinqton  (D.  C.)  Evening 
Star;  Worcester  (Mass.)  Telegram- 
Gazette;  Canton  (O.)  Repository; 
Waterhury  (Conn.)  Republican;  1m  Salle 
(III.)  Daily  Post-Trilmne;  Columbus 
(Ga.)  Inquirer  Sun;  Netv  Orleans  Item; 
Ha7vrhi!l  (Mass.)  Record;  St.  Louis 
.Star;  Cadiz  (O.)  Republican. 

Aberdeen  (S.  D.)  .American  Nervs; 
Lexington  (Ky.)  Leader;  Woonsocket 
(R.  I.)  Call;  Bar  Harbor  (Me.)  Times; 
Elmwood  Place  (O.)  Blade;  Canal  Point 
(Fla.)  Es’crglade  Neivs;  Minen>a  (O.) 
Neii's;  Louinnllc  Courier-Journal ;  Haul- 
ton  (Me.)  Times:  North  Canton  (O.) 
.Sun;  Fort  Fairfield  (Me.)  Reineu’: 
Lackland  (O.)  Valley  Nezvs:  Wheeling 
(W.  Va.)  Telearaph;  Beeinlle  (Tex.) 
Picayune;  Hailey  (Ida. I  Times-Neivs- 
.(Imer. 

Alexandria  (Minn.)  Citizen-Nezvs  : 
Moundsville  (W.Va.)  Echo;  Van  Wert 
(O.)  Times;  Hollister  (Cal.)  .Advance ; 
Gloucester  (Va.)  Gazette;  Berryville 
(V’a.)  Clarke  Courier:  .Morris  (Minn.) 
Tribune;  Berkeley  .Springs  (W.Va.) 
Messenger :  Wallace  (N.C.)  Fnlerpri.se: 
Cavalier  (N.D.)  Chronicle;  Hartington 
(Neb.)  Cedar  County  .ViTi’jr.-  Lumber- 
ton  (N.C.)  Robesonian ;  Birmimiham 
(Mich.)  Eccentric:  Osage  City  (Kan.) 
Free  Press;  Liberal  (Kan.)  News; 
Bnnkley  (Ark.)  Argus;  Breckenridge 
(Minn.)  Gazette  Telegram;  Aledo  (Ill.) 
Democrat;  Hillsboro  (Kan.)  Varwaerts; 
Eaton  Rapids  (Mich.)  Resieiv;  iMngdon 
(N.D.)  Republican;  Plymouth  (Mass.) 
Memorial  Press. 

Cloverport  (Ky.)  Breckenridge  News; 


Barbourznlle  (Ky.)  .Mountain  .Adt’oeate- 
New  Orleans  (La.)  Southwestern  Chris¬ 
tian  Advocate;  Cambridge  (Mass.) 
Tribune;  Norieood  (Mass.)  Messenger ; 
Casper  (Wyo.)  Tribune- Herald;  San 
Francisco  .\'eics;  Sheridan  (Wyo.) 
Post-Enterprise ;  Attleboro  (Mass.) 
.Sun;  Laramie  ^Wyo.)  Republicatt- 
Boomcrang;  H’ashmgton  (D.C.)  United 
Stated  Daily. 

Cleburne  (Tex.)  Review;  Neivark 
(N.J.)  Evening  Sen's;  Portsmouth  (O.) 
Times;  Fort  U'orth  (Tex.)  Star-Tele¬ 
gram;  Elyria  (O.)  Chronicle-Telegram; 
Fostoria  (O.)  Reiiezv;  Chicago  Amer¬ 
ican;  Hamilton  (O.)  Journal;  .Medina 
(CJ.)  County  (Lazette;  West  Unity  (O.) 
Reporter;  Cincinnati  Western  Htlls 
Press;  Peoria  (Ill.)  Star;  .\Iihi'aukee 
Journal. 

Fort  Wayne  (Ind.)  News-Sentinel; 
Columbus  (O.)  State  Journal;  Pitts¬ 
burgh  Press;  Ashe'Alle  (N.C.)  Citizen; 
Colorado  Springs  (Col.)  Gazette; 
Charleston  (W.Va)  Mail;  Canton  (O. ) 
News;  Toledo  Blade. 

Wolf  boro  (N.H.)  Granite  State 
.\'ews;  Los  Angeles  (Cal.)  Transporta¬ 
tion;  Brinkley  (Ark.)  Argus;  I.ong 
Beach  (Cal.)  Press-Telegram;  Brook- 
ville  (O.)  Star;  Crestline  (O.)  Advo- 
acte;  Arcanum  (O.)  Times;  Chardon 
(O.)  Republican-Record;  iMndon  (O.) 
Madison  Press;  Ottawa  (O.)  Putnam 
County  Sentinel;  Danielson  (Conn.) 
Windham  County  Transcript;  Birming¬ 
ham  (.Ala.)  Avondale  Sun. 

Rockford  (Ala.)  Chronicle;  Cilnmellc 
(.Ala.)  Call;  I.ouin'ille  (O.)  Herald; 
Lewisburg  (O.)  Leader;  Columbia 
(.Ala.)  .Shelby  County  Reporter;  Bloom¬ 
field  (N.J.)  Independent  Press;  Moorcs- 
town  (N.J.)  Chronicle  Ephrata  (Wa.sh.) 
Grant  County  Journal;  Wc.ftfield  (N.J.) 
Leader;  Woodbury  (N.J.)  Gloucester 
county  Democrat. 

Versailles  (O.)  Policy;  Chchalis 
(Wash.)  Bee-Nuggett;  Preston  (la.) 
Times;  Amcnia  (N.Y.)  Harlem  Valley 
Times;  Storm  iMke  (la.)  Pilot-Tribune ; 
Center  Moriches  (N.Y.)  Record;  Chc¬ 
halis  (Wash.)  Lewis  County  .Advocate; 


Leonia  (N.J.)  .North  Jersey  Life- 
Hempstead  (N.Y.)  Sentinel;  FarnunL 
dale  (N.Y.)  Post;  Garden  City  (N.Y) 
.News;  Mineola  (N.Y.)  Nassau  Weekly 
Jamestown  (N.Y.)  Skandia-  Perr^ 
(N.Y.)  Record.  ^ 

Livonia  (N.Y.)  Gazette;  .\und« 
(N.Y.)  .News;  Story  City  (la.)  Herald 
Cuba  (N.Y.)  Patriot  &  Free  Press' 
Little  Falls  (N.Y.)  Herkimer  County 
.\ezos  &  Democrat;  Ravena  (N.Y) 
.NetL'-Herald;  Nezv  Hampton  (Ii) 
Tribune;  Sayville  (N.Y.)  Suffolk 
County  News;  Watkins  Glen  (N.Y) 
Express;  Le  Roy  (N.Y.)  Gazette-Neves 
Suffolk  County  (N.Y.)  Messenger. 

Lake  Ronkonkoma  (N.Y.)  .Mirror, 
Huntington  (N.Y.)  Kings  Park  &  Hunt¬ 
ington  Messenger;  I  slip  (N.Y.)  Shore 
Mesenger;  Salamanca  (N.Y.)  Inquirer 
Dundee  (N.Y.)  Observer;  Weedsport 
(N.Y.)  .Sentinel;  Walton  (N.Y.)  Re- 
porter;  Audubon  (la.)  Advecate-Repub. 
lican;  Seneca  Fails  (N.  Y.)  Rez>eille; 
Roselle  Park  (N.  J.)  Spectator;  Pei- 
body  (Mass.)  Times;  Brookz’Ule  (Pa.) 
.A  merican. 

Coudersport  (Pa.)  Potter  County 
Journal;  Mapleton  (la.)  Press;  l.eveis- 
burg  (Pa.)  Saturday  News;  Forest 
City  (Pa.)  .Nezi’s;  Hughesville  (Pa.) 
Mail;  .Minersz’ille  (Pa.)  Free  Press; 
Plcasantz-ille  (N.Y.)  Journal;  LanffUe 
(Pa.)  North  Penn  Reporter;  Wood- 
haven  (N.Y.)  Leader-Observer. 

Richfield  (Utah)  Reaper;  Roscoe 
(Pa.)  Ledger;  .McDonald  (Pa.)  Rec¬ 
ord;  Union  City  (Pa.)  Times-F.nter- 
pruze;  .Szvisszillc  (Pa.)  Home  News; 
Honesdale  (Pa.)  IVayne  County  Citi¬ 
zen;  Fallansbee  (W.Va.)  Reziezv; 
Warm  .Springs  (Va.)  Bath  County  En¬ 
terprise;  SykeszAlle  (Pa.)  Post-Dis¬ 
patch;  Charleston  (W.Va.)  White  Rib¬ 
bon;  Marlinton  (W.Va.)  Pocahontas 
Times. 

Patchogue  (N.Y.)  .Adz’once;  Sum- 
mcrszAlle  (W.V’a.)  Nicholas  Chronicle; 
Lezensburg  (W.Va.)  Greenbrier  Inde¬ 
pendent;  .Morristozon  (Tenn.)  .Ymii,- 
Newport  (Tenn.)  Plain  Talk;  Pough- 
(Continued  on  page  44) 


Four  Minutes 
Or  Ten  to  Twelve? 

WITH  Wood  Dry  Mats  your  papers 
can  get  on  the  street  4  minutes  after 
the  “starter”  form  has  been  closed.  They 
are  great  time  savers — and  yet,  they  give 
better  printing  plates. 


FLONG  CORPORATION 

SnLLWATE.R.  N.Y. 


Moistening 

Equipment 


Scorchers 


Cork  and  Felt 
Molding  Blankets 


ALvvwvs  vNimSM  '  ^  No.  64  Parting  Powder 


Editor  &  Publisher  The  Fourth  s  t  n  t  e 


for  April  6  ,  1  2  ^ 


Wise  buying  of  a  d  \  e  r  t  i  s  i  n  g  space  includes  a  study  of  medium 
which  goes  beyond  circulation  totals  and  which  gives  consideration  to  the 

character  and  quality  of  the  newspaper  and  the  responsiveness  of  the 

* 

readers.  Scripps-Howard  circulation  has  an  extra  value  for  the  advertiser. 


IN  THI  LIPI  OP  A  GRBAT  NEWSPAPER 


iggnog  .  .  .  that  shook 
the  city  government 


A  husband,  visiting  his  wife  at 
the  municipal  hospital,  1  istened 
to  her  complaint  about  the  ' 
watery  quality  of  the  milk  used  '  ' 

in  her  eggnog. 

The  husband  forwarded  her 
complaint  to  the  SCRIPPS. 
HOWARD  editor.  ■ 

An  investigation  revealed 
that  a  political  clique  was  sell* 

■ng  the  hospital  skimmed  milk  ||||| 
at  the  price  of  rich  milk  .  .  . 
and  getting  a  juicy  rake-off 
from  the  dairies. 

This  led  to  a  militant  probe 
of  the  whole  city  administra¬ 
tion,  which  was  found  to  be 
freighted  with  graft,  ineffi¬ 
ciency  and  extravagance.  The 
daily  stories,  printed  by  the  ! 

SCRIPPS-HOWARD  News-  M 

paper,  of  hospital  patients  ne-  H 

glected,  city  funds  misappro- 
priated  and  criminal  misman-  m 

agement  generally, aroused  the  m 

public  to  impressive  action.  ■ 

The  leading  citizens  volun- 
teeret.  for  municipal  duty;  the  reign¬ 
ing  commission  was  overthrown; 
and  a  city  manager  of  unquestioned 
ability  and  honesty  was  elected. 

Not  only  the  hospital,  but  the  en¬ 
tire  city,  was  happily  rid  of  abuses 
long  tolerated.  This  is  no  isolated 
example  of  the  services  rendered  by 
SCRIPPS-HOWARD  Newspapers. 
In  25  cities,  SCRIPPS-HOWARD  edi¬ 
tors  are  leading  the  fight  for  pub- 


A  noisy  street  car  disturbed  his  sleep 
so  he  telephoned  “Mr.  Fixit” 

osstown  car  line,  in  an  Ohio  city,  some  shortcoming  in  the  city’s  streets 
one  rickety  old  car  with  a  flat  or  service. 

el  which  bumped  and  squealed.  If  the  branches  of  an  elm  extend 
ousewives  said  it  got  on  their  over  the  sidewalk  and  brush  pedes- 

r-es.  A  minister  was  so  much  both-  trians’  faces;  if  a  crack  in  a  pavement 
I  that  he  couldn't  prepare  his  ser-  imperils  safe  walking;  if  a  manhole 
IS.  Finally,  a  man  whose  nocturnal  cover  seems  about  to  break;  if  there's 
was  being  disturbed,  telephoned  any  one  of  a  thousand  civic  annoy- 

Mr,  Fixit”  of  the  city’s  SCRIPPS-  ances  that  Mr.  Citizen  wishes  to 

WARD  Newspaper,  and  com-  remedy  without  knowing  how  to  go 
ned  of  the  noisy  nuisance.  aboutit,  "Mr.  Fixit”isthemantocon- 

Vfr.  Fixit”  got  busy  with  the  ofli-  sult.lfactionisto behad.hewillgetit. 
softhe traction  company.  Anew  In  most  cities,  life  is  so  complex 
silent  wheel  replaced  the  old  one.  that  the  average  person  has  little  idea 

I  so  the  neighborhood  quiet  was  where  to  go  to  get  things  done.  The 
mediately  restored.  newspaper  that  befriends  him  in  the 

Mr.  Fixit,"  or  someonelikehim.is  problems  that  arise  daily  is,  in  turn, 
hestaffofeverySCRIPPS-HOWARD  sure  to  win  and  hold  his  friendship 
vspaper.  His  business  is  to  help  and  confidence.  His  heart-^ieep  confi- 
te  the  minor  irritations  in  the  city’s  dence,  which  intheSCRIPPS-HOWARD 

His  ear  is  ever  attuned  to  any  Newspapers  extends  to  the  advertis- 

Ecn’s  complaint  if  it  concerns  ing  as  well  as  to  the  editorial  columns! 


PAINTSl)  FUR  SCRIPP^-HnWARD  HIWSFArKRa 


lie  welfare  against  individual  avarice 
and  selfishness. 

It  is  a  fight  that  pays,  not  only  ia 
reader-loyalty  and  confidence,  but  in 
the  resultant  reader-responsiveness 
which  more  than  2,500,000  families 
give,  both  to  SCRIPPS-HOWARD 
Newspapers  and  their  advertising 
columns. 


SCRIPPS-HOWARD  NEWSPAPERS 


SCRIPPS-HOWARD  NEWSPAPERS 


MBMBP.aS  AUDIT  BUREAU  OF  CIRCULATIONS  AND  MEMBERS  OF  THE  UNITED  FRESS 
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CIRCULATOR  SUGGESTS  ZONE  METHOD 
TO  INDICATE  MARKET  COVERAGE 


Tulsa  Tribune  Man  Would  Rate  Elach  Newspaper  According  to 
A,  B  and  C  Circulation  in  Surrounding  Territory  as 
Guide  to  National  Advertisers 


A  NATIONAL  advcrtisiiiR  Ruide  in 
which  each  state  is  zoned  off  tf»  show 
first,  second  and  third  class  circulation 
coverage  of  each  newsiwper,  just  as  high¬ 
way  maps  show  the  different  classes  of 
roads,  is  a  plan  suggested  recently  by 
M.  D.  Nicholson,  circulation  manager  of 
the  Tulsa  (Okla.)  Tribune. 

A  uniform  guide  of  this  description  is 
needed,  Nicholsrm  believes,  because  of 
the  lack  of  detail  as  to  suburban  cover¬ 
age  shown  in  the  Audit  Bureau  of  Cir¬ 
culations  statements.  National  adver¬ 
tisers,  he  says,  are  often  forced  to  buy 
more  circulation  than  they  need  in  a 
given  market,  paying  a  high  rate  for  the 
superfluous  readers. 

“In  the  United  States,”  he  says,  “prac¬ 
tically  every  state  has  laid  out  exclusive 
highways  which  lead  to  a  number  of 
cities.  These  highways  lead  the  tourist 
to  his  desired  destination  and  he  passes 
through  cities  he  most  desires  to  visit. 
He  may,  for  the  asking,  be  supplied  at 
any  filling  station  or  local  book  store 
with  numbered  maps  of  all  highways  and 
where  each  one  leads.  He  may  then  use 
his  own  judgment — if  he  wishes  to  travel 
direct  from  Colorado  Springs  to  New 
York  City  at  the  least  possible  exjjense, 
he  analyzes  his  rr>ad  may  and  highways 
and  is  easily  guided  by  this  information. 
If  he  has  more  time  and  more  money  to 
spend,  he  may  drive  off  of  these  high¬ 
ways  to  other  roads  of  less  importance, 
for  the  price  involved.  In  other  words, 
from  a  uniform  guide,  he  certainly  can 
plan  his  course. 

"Kach  state  .should  be  zoned  off  as  all 
our  highways  for  our  advertiser's  infor¬ 
mation;  first,  second  and  third  class  cir¬ 
culation  zones  as  well  as  first,  second  and 
third  class  highways,  all  leading  to  dif¬ 
ferent  destinations  at  a  different  cost.  I 
believe  the  advertising  value  of  the  small 
publications  is  often  under-estimated  by 
the  national  advertiser  in  many  instances. 
Publications  should  be  zoned  according  t<» 
the  most  circulation  for  the  territory  cov¬ 
ered.  There  should  be  a  deadline  as  to 
their  boundary  line  from  year  to  year 
according  to  the  coverage  in  the  above 
stated  highways  or  zones  and  size  .should 
be  rated  as  class  A,  B,  C,  zones  and  each 
zone  should  give  the  informatirm  desired 
by  the  local  and  national  advertiser. 

publisher  desiring  to  increase  his 
zone  limits,  would  be  obliged  through 
his  own  efforts  to  devote  such  time  and 
expense  to  promote  in  his  neighbor’s  zone 
and  hold  such  circulation  for  a  period  of 
one  year,  or  until  annual  audit  was  made, 
before  any  change  could  be  made.  In 
other  words,  it  would  be  necessary  for 
said  publisher  to  prove  beyond  doubt  that 
he  had  enlarged  his  circulation  in  such 
zones  to  an  extent  that  his  limits  be 
extended. 

“The  forced  zone  circulation  plan 
would  make  a  circulation  audit  very 
simple  and  would  avoid  much  dissatisfac¬ 
tion  which  now  exists  with  many  pub¬ 
lishers  as  to  their  circulation  conditions. 
Under  the  present  system,  it  is  almost 
impossible  for  the  A.  B.  C.  to  audit  cir¬ 
culations  except  within  a  reasonable 
radius  of  publication  location.  It  is  im¬ 
possible  for  an  auditor  to  travel  from 
state  to  state  checking  publications'  net 
paid  circulation  without  a  prohibitive 
cost ;  consequently,  the  advertiser,  with¬ 
out  desired  information,  includes  this  cir¬ 
culation  when  choosing  his  publication 
for  coverage. 

“The  advertiser,  the  publisher,  the  con¬ 
sumer  and  all  concerned  would  save  mil¬ 
lions  of  dollars  each  year  besides  giving 
the  advertiser  the  information  desired 
and  save  the  publishers  millions  of  dol¬ 
lars  now  being  spent  in  trying  to  carry 
out  the  request  of  his  present  day  adver¬ 
tisers.” 

This  request,  as  Nicholson  sees  it,  is 
for  more  and  more  circulation. 

“And  the  publisher,”  he  adds,  “in  order 
to  give  more  circulation  has  been  com¬ 
pelled  to  duplicate  in  his  neighbor's  back 


yard,  a  scattered  subscriber  here  and 
there  to  realize  this  demand  for  a  greater 
circulation.  This  sort  of  circulation  is 
exi>ensive  to  build  and  maintain,  so  con¬ 
sequently  the  publisher  is  forced  to  boost 
his  advertising  rates  in  order  to  offset 
the  increased  circulation  expense.” 

BROWN  TO  REORGANIZE 
P.  O.  DEPARTMENT 


Po«tma*ter  General  Expected  to 
Reduce  Number  of  AseistanU 
from  Four  to  One,  Retain¬ 
ing  W.  I.  Glover 


An  extensive  reorganization  of  the 
Postoffice  Department  is  to  be  under¬ 
taken  by  Postmaster  General  Walter  F. 
Brown,  with  the  view  of  injecting  new 
business  methfxls  into  the  service  and 
raising  the  standards  of  character  and 
ability  among  employees  generally,  it 
was  announced  this  week. 

The  initial  steps,  it  was  learned,  prob¬ 
ably  will  be  taken  within  the  next  ten 
days  under  a  plan  for  which  Mr.  Brown 
is  understood  to  have  received  the 
approval  of  President  Hoover,  to  con¬ 
centrate  the  executive  work  in  the  hands 
of  the  Postmaster  General. 

By  the  plan  only  one  of  the  present 
Assistant  Postmasters  General  will  be 
retained.  The  duties  of  the  other  three 
now  holding  office  will  be  covered  by 
trained  officers,  probably  selected  from 
among  postmasters  in  the  big  cities  and 
men  who  are  known  as  experts  in  the 
special  lines  called  for.  This  policy  is 
expected  by  Mr.  Brown  to  encourage 
men  of  r>utstanding  merit  to  enter  the 
service  for  a  career. 

It  is  under.stood  that  Warren  I. 
Glover,  the  Second  Assistant  Post¬ 
master  General,  in  charge  of  the  rail¬ 
way  mail,  the  international  postal 
service  and  the  air  mail,  will  be  the  one 
retained  and  that  he  will  become  the 
right-hand  man  of  the  Postmaster 
General. 

The  others  who  will  give  up  their 
present  posts  are: 

John  H.  Bartlett,  who  as  First  Assis¬ 
tant  Postmaster  General  has  charge  of 
administrative  matters,  the  appointment 
of  postmasters  and  supervision  of  post- 
office  quarters  throughout  the  country. 

Robert  S.  Reger,  who  as  Third 
.\ssistant  Postmaster  General  has 
charge  of  finances,  money  orders,  pos¬ 
tal  savings,  registered  mails  and  stamps. 

H.  H.  Billany,  who  as  Fourth 
Assistant  Postmaster  General  has  charge 
of  rural  mails,  equipment  and  supplies, 
mail  equipment  shoips  and  the  laying  out 
and  revision  of  postal  routes. 


PROMOTED  AVIATION  SHOW 

With  the  opening  of  an  aviation  show 
in  Buffalo,  \.  Y..  March  2.1.  the  itiiffalo 
Times  reprinted  an  editorial  which  ap- 
jKared  a  year  Ik- fore  advocating  the 
event  awl  reviewed  the  various  steps  it 
had  taken  during  the  year  to  jiromote 
aviation.  The  Sunday  Times  of  March 
24  was  largely  dedicated  to  the  Show 
and  carried  410  inches  of  airplane  ad¬ 
vertising.  Norman  E.  Mack  is  publisher. 


BUYS  FARM  WEEKLY 

Val  T.  Peter,  publisher  of  the  Omaha 
Daily  Tribune,  German  paper,  has  added 
to  his  string  of  papers,  Der  Ijmdmann 
(The  Farmer),  published  by  the  Excel¬ 
sior  Publishing  Company  of  Milwaukee. 
Mr.  Peter  will  move  the  paper  to  Omaha 
during  the  last  week  in  April. 


STARTS  BLOTTO  CONTEST 

A  Blotto  contest  has  been  started  by 
the  Portland  (Me.)  Exvrung  News,  an 
award  of  fifty  cents  being  offered  for 
every  Blotto  published. 


TOBACCO  ADS  BARRED 

The  Utah  legislature,  which  has  just 
ended  its  sessions  passed  a  bill  prohibit¬ 
ing  the  advertising  of  tobacco  in  any 
form  on  billboards.  No  effort  was  made 
to  include  newspapers  or  other  mediums 
of  advertising.  The  bill  has  been  signed. 

KARL  BICKEL  SCORES 
OmClAL  PROPAGANDA 

U.  P.  President  Says  American  Trade 

Will  Benefit  by  Continuation 
of  “Hands  Off”  Policy 
Regarding  News 

World-wide  distribution  of  news  will 
continue  to  be  beneficial  to  American 
trade  only  on  condition  that  the  govern¬ 
ment  continue  its  “hands  off”  policy, 
Karl  A.  Bickel.  president  of  the  United 
Press,  said  .April  3  in  an  address  be¬ 
fore  the  Chicago  Association  of  Com¬ 
merce. 

"America  today,’’  Mr.  Bickel  said,  “is 
more  interested  in  the  extension  of  its 
foreign  trade  than  at  any  time  in  its 
history.  No  better  evidence  of  this 
exists  than  in  the  fact  that  within  72 
hours  after  his  election.  President 
Hoover  determined  to  visit  many  of  the 
important  South  American  powers. 

“.\  new  civilization  is  being  created  in 
■South  America  on  the  basis  of  an  old 
and  matured  culture  and  in  the  future 
.American  foreign  policy  will  be  influ¬ 
enced  largely  by  our  relationships  with 
the  nations  of  the  southern  continent.” 

“The  United  Press  is  an  American 
press  association,  but  it  is  by  no  means 
an  .American  propaganda  agency  any 
more  than  it  is  a  French  or  British 
propaganda  agency.  The  old-fashioned 
form  of  a  government  subsidized 
‘official’  agency  has  seen  its  day. 

“American  journalism  is  to  be  con¬ 
gratulated  that  at  no  time  in  its  history 
has  it  been  burdened  by  any  kind  of 
‘official’  press  association. 

“Any  government  that  seriously  tries 


to  control  the  natural  ebb  and  flow  oi 
news  inevitably  finds  in  the  end  tha* 
such  a  policy  leads  to  disaster.” 

Mr.  Bickel  said  that  the  United  Prtj, 
has  but  one  function — “the  transinisiid 
of  an  honest  and  accurate  picture  of  tin 
world's  events  each  day.” 

“The  news  may  be  good,”  the  speaktr 
said.  “The  news  may  be  bad.  Busincn 
may  approve  of  it  or  business  may  pre¬ 
fer  that  the  news  be  suppressed.  We 
have  IK)  decision  to  make  as  to  that.  It 
is  our  duty  to  carry  the  news.” 

Mr.  Bickel  paid  a  tribute  to  the  mem. 
ory  of  the^late  Melville  E.  Stone,  founder 
of  the  .Associated  Press. 


YOUNG  JOINS  EVENING  APPEAL 


First  Editor  of  Old  Memphis  PrsM 
Named  Editorial  Writer 

koss  B.  Young,  the  first  editor  of  the 
old  .Memphis  Press,  joined  the  .Mempkii 
livening  Appeal  .April  1  as  editorijl 
writer  and  .special  promotion  man.  Mr 
Yo'ung  resigned  from  Memphis  Prest- 
Scimitar  as  farm  editor  a  month  ago, 
having  worked  on  that  paper  since  the 
fall  of  1926. 

His  first  newspaper  work  was  with 
the  Clcz'cland  Press,  which  he  joined  in 
1901  after  being  graduated  from  West¬ 
ern  Reserve  University.  He  later 
worked  as  reporter  and  city  editor  on 
the  Cleveland  Leader,  Los  Angeles 
Record  and  Cincinnati  Post,  coming  to 
Memphis  in  1906  to  launch  the  Memphis 
Press  for  the  then  Scripps-Booth  News- 
t)apcrs.  . 

Mr.  Young  is  president  of  the 
Memphis  Newspaper  Men’s  Club. 


SILURIANS  TO  DINE 

The  Silurians  organization  of  veteran 
New  York  newspaper  men  will  hold 
their  spring  meeting  and  dinner  at  the 
Hotel  Brevoort,  New  York,  .April  18. 
F.  W.  Shipman,  of  the  Xexv  York 
World,  is  in  charge. 


r 
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I  (Certified  ^Stereotyping  j 

I  ..  .  i' 

I  o  convert  the  flat  forms  as  set  tip  in  the  com- 
5*.  IKisiiifr  room  into  the  curved  plates  required  in  sj 

the  jiressrwm  presents  a  two-fold  problem.  Js 

V 

\  First, 'it  is  essential  that  the  original  forms  be 

reproduced  in  all  their  details  .so  that  the  printed 
's  jiages  will  l>e  legible  without  straining  the  eyes  v' 

of  the  readers.  Secontl,  it  is  just  as  essential  that 
the  forms  lie  multiplied  as  many  times  as  needed  Js 

^  in  order  to  produce  the  papers  on  scheduled  time. 

Certified  Dry  Mats  are  made  with  this  two-fold 
^1.  purpo.se  in  constant  view — to  produce  good  print-  ^ 

>4  ing  plates  and  as  many  of  them  as  are  needed.  v' 

V 

>4  In  over  400  newspaper  plants  they  have  solved 

4^  tlieir  stereotyjje  problem  by  adopting  Certifieds. 

4S  In  these  plants  they  are  producing  well  printed  'J 

Iiajiers  day  in  and  day  out  on  scheduled  time.  ^ 

>4  That’s  Certified.  5 


We  resjiectfully  invite  you  to  get  acquainted,  too. 
To  conqiare  is  to  know. 


Certified  Dry  Mat  Corporation 

3M  Madlaon  Avtou*.  N«w  York,  N.  T. 
for  w«t  mat  printing  with  DRY  MAT  facility— use  CXRTIFIEDS 
Mad*  In  U.  S.  A. 
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If  Brisbane  is  open  in  your  territory^  write 
or  wire  now  for  reservation  and  terms 

KINCi  FEATUKK^i  SYNItlFATE.  Iiw. 

Premier  Syndicate  International  !\eusreel  Photo  Deptirtment  Meuspaper  Feature  Service 

International  Feature  International  Illustrated  \ens 

2 circlk:  t  .  ▼  ▼  york  i  ity 

The  Feature  Cross-Roads  of  the  if  ttrld 


at  IK'i'C  /• 


His  column  ^‘‘TODAY’’ 
reaches  the  Isirgest 
CIRCULATION  of  any 
editorial  feature  in 
the  world  e\^erv  dav! 


ft.70l,2!»»  CIKCILATHLX  OAILY 
8.:i  10.01:1  t'llMl  LATION  5>il\M»AY 
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BROADCASTERS  ADOPT 
CODE  OF  ETHICS 


National  Association  Acts  to  Bar 
Fraudulent  and  Misleading  “Copy*' 
From  the  Air  at  Chicago  Con- 
▼ention — Radio  Editor  Presides 


Another  step  was  taken  in  the 
movement  to  make  radio  advertising 
conform  to  rules  of  ethics  similar  to 
those  governing  newspaper  and  magazine 
advertising  when  the  National  Associa¬ 
tion  of  Broadcasters  at  a  recent  meeting 
in  Chicago  adopted  a  common  standard 
of  practices  for  the  guidance  of  its  mem¬ 
bers  in  soliciting  broadcasting  radio  ad¬ 
vertising.  The  axle  adopted  follows : 

“1.  Recognizing  that  the  radio  audi¬ 
ence  includes  persons  of  all  ages  and  all 
ty-pes  of  political,  social  and  religious 
belief,  every  broadcaster  will  endeavor  to 
prevent  the  broadcasting  of  any  matter 
which  would  be  commonly  regarded  as 
offensive. 

*‘2.  When  the  facilities  of  a  broadcaster 
are  used  by  others  than  the  owner,  the 
broadcaster  shall  ascertain  the  financial 
responsibility  and  character  of  such 
client,  that  no  dishonest,  fraudulent  or 
dangerous  person,  firm,  or  organization, 
may  gain  access  to  the  radio  audience. 

“3.  Matter  barred  from  the  mails  as 
fraudulent,  deceptive  or  obscene  shall  not 
be  broadcast. 

“4.  Every  broadcaster  shall  exercise 
caution  in  accepting  any  advertising  mat¬ 
ter  regarding  products  or  service  which 
may  be  injurious  to  health. 

“S.  No  broadcaster  shall  permit  the 
broadcasting  of  advertising  statements  or 
claims  which  he  knows  or  believes  to  be 
false,  deceptive  or  grossly  exaggerated 

“b.  Every  broadcaster  shall  strictly 
follow  the  provisions  of  the  radio  law  of 
1927  regarding  the  clear  identification  of 
sponsored  or  paid-for  material. 

“7.  Care  shall  be  taken  to  prevent  the 
broadcasting  of  statements  derogatory  of 
other  stations,  individuals  or  com|K'ting 
products  or  services,  excejit  where  the 
law  specifically  provides  that  the  statirni 
has  iK>  right  of  censorship.” 

In  addition  to  the  set  of  rules  to  guide 
radio  advertising,  the  asscKiation  also 
officially  endorsed  three  recommendations 
which  will  serve  as  a  guide  for  member 
stations  in  formulating  commercial  poli¬ 
cies  and  regulating  commercial  practices. 
The  recommendations  follow: 

"1.  There  is  a  decide<l  difference  be¬ 
tween  what  may  be  broadcast  liefore  and 
after  ft  p.  m.  Time  liefore  ft  p.  m.  is  in¬ 
cluded  in  the  business  day,  and.  therefore, 
may  he  devoted  in  part  at  least  to  broad¬ 
casting  programs  of  a  business  nature. 
Time  after  ft  p.  m.  is  for  recreation  and 
relaxation  and  commercial  programs 
shtiuld  be  of  the  g<Mid-will  tyjK’. 

“2.  Commercial  announcenH*nts,  as  the 
term  is  generally  understood,  should  not 
be  broadca.st  between  7  and  11  p.  m. 

“3.  A  client’s  business  and  his  product 
should  be  mentioned  sufficiently  to  insure 
him  an  adequate  return  on  his  investment, 
but  never  to  the  extent  that  it  loses  lis¬ 
teners  for  the  station.” 

William  S.  Hedges,  radio  editor  of  the 
Chicago  Daily  News,  who  is  also  presi¬ 
dent  of  the  National  .Xssociation  of 
Broadcasters,  presided  at  the  meeting. 


LA  NACION  TO  BUILD 


Santiago  Daily  Will  Erect  New 
Eleven-Story  Home 

.\  new  eleven-story  building  is  to  be 
erected  soon  to  house  all  dejiartments  of 
La  Nacion,  Santiago,  Chile,  daily. 

A  free  jHiblic  medical  clinic,  free  legal 
aid  and  agricultural  counsel  pxims,  read¬ 
ing  anrl  rest  rcKims,  a  large  lecture  hall 
and  smaller  rooms  for  club  and  society 
meetings,  all  of  them  free  to  the  public, 
are  to  be  incorporated  in  the  new  plant. 

Xackin  was  purchased  two  years 
ago  by  the  Chilean  government. 


WORLD’S  GUEST  CRITIC 
SAILS  FOR  ENGLAND 


SL  John  Ervine  Return*  After  Sea¬ 
son  in  New  York — “Delayed 
Criticism*’  Plan  to  be 
Revived  Next  Year 


St.  John  Ervine,  British  playwright 
and  essayist,  who  has  been  guest  critic 
for  the  Nnv  York  World  during  the 
1928-1929  theatrical  season,  sailed  lor 
England  midnight,  .March  2*1,  with  part¬ 
ing  words  of  praise  for  the  New  S'ork 
theatre  and  America  in  general. 

Mr.  Ervine  joined  the  World  last  fall 
and  during  his  stay  afforded  "hard- 
boiled”  New  York  columnists  cause  for 
comment  because  of  his  somewhat  <lil- 
ferent  views  of  the  American  stage,  on 
actresses’  make-up,  and  his  use.  or.  as 
some  of  the  columnists  claimed,  his  mis¬ 
use,  of  .American  slang. 

No  one  has  been  appointetl  by  the 
World  to  succeed  Mr.  Ervine,  and  Wil¬ 
liam  P.  Beazell,  assistant  managing 
editor,  said  no  appointment  will  be 
made  until  the  start  of  the  new  .season 
in  the  fall.  He  said  there  is  a  possibil¬ 
ity  of  the  British  critic  returning  to  the 
World  and  resuming  his  position  of 
guest  critic. 

With  the  departure  of  Mr.  Ervine  the 
World’s  policy  of  delayed  reviews  of 
plays  and  musical  shows  has  been 
dropped,  but  only  temporarily,  according 
to  Mr.  Beazell.  Criticisms  were  prixted 
on  the  second  day  following  the  open- 
ings. 

“The  delayed  criticism  plan  has  proven 
very  successful,”  he  told  Epitor  &  Pub- 
i.ishkk,  "and  it  will  be  resumed  next 
season.  The  only  reason  for  dropping 
it  now  is  that  the  theatrical  season 
proper  is  at  an  end  and  the  standard  of 
productions  which  will  be  presented  dur¬ 
ing  the  spring  and  early  summer  will 
not  rerjuire  very  deep  consideration.” 

Prior  to  his  departure  Mr.  Ervine  was 
guest  of  honor  at  a  party  given  by  I^w'- 
rence  Langner,  a  director  of  the  Theatre 
Guild.  A  number  of  New  York  column¬ 
ists  and  dramatic  critics  were  present, 
among  whom  were:  John  Anderson, 
critic  for  the  Journal;  Ixiuis  Weitzen- 
korn,  Sunday  editor  of  the  World ; 
Russel  Crouse,  columnist  of  the  Et'cning 
Post;  ,\lison  Smith,  assistant  dramatic 
critic  of  the  World  and  Margaret  Bruen- 
ing  of  the  Post.  The  party  was  at  Mr. 
I.angner’s  home. 


AGENCY  PLANS  CONVENTION 


FLORIDA  PAPER  SOLD 

Tlie  Pori  Myers  (Ela.)  Press,  eve¬ 
ning  (laper,  was  sold  in  a  foreclosure  suit 
Monday,  .April  1,  to  the  Fort  Myers 
Publishing  Company,  a  corporation  or¬ 
ganized  by  Barron  Collier,  street  car 
advertising  magnate  of  New  York  City 
and  hlorida.  The  plant  was  hid  in  at 
$12..^I0,  the  amount  of  a  first  mortgage 
held  by  the  Ix,e  Count v  Bank  of  Fort 
M  yers  of  which  Mr.  Collier  is  a  director 
and  the  heaviest  stockholder.  The  jiajier 
will  continue  publication  with  Lucian 
Lucas  as  editor  and  publisher. 


INCREASES  STREET  PRICE 

The  Son  Antonio  Evening  News  has 
announced  an  increase  in  local  street  sale 
price  from  two  to  three  cents  per  copy. 
'The  news  carrier  delivery  price  remains 
ten  cents  per  week,  or  fifteen  cents  in 
combination  with  the  Sunday  Express. 


TAGGART  OBTAINS  INJUNCTION 


F.  E.  Conley  Restrained  from  Com¬ 
petition  Pending  Outcome  of  Suit 

leniiM>rary  injunction,  restraining  F. 
K.  Conley  from  engaging  in  the  advertis¬ 
ing  business  in  competition  with  the  L. 
E.  Taggart  (  onqiany,  Columbus,  O.,  has 
tiecn  ordered  by  Judge  H.  N.  Jewell  in 
the  common  pleas  court  in  Franklin 
county.  The  order  was  issueil  iiending 
the  outcome  of  a  >uit  instituted  by  L. 
E.  Taggart  against  Conley. 

.According  to  the  court  orrler,  the  de¬ 
fendant  is  enjoined  from  engaging  in 
competitive  business  ”in  all  territory  in 
which  he  has  worked  as  an  employe  of 
i..  E.  Taggart,  including  the  states  of 
Ohio,  Kentucky.  West  X'irginia.  Indiana, 
Illinois,  Michigan,  Wisconsin  and  Penn¬ 
sylvania.”  and  is  also  restrained  from 
soliciting  business  from  concerns  he 
solicited  while  in  the  employ  of  Taggart. 


JUDGE  FREES  DAILY’S 
NEWSDEALERS 


Men  Arrested  for  Distributing  Cir. 
cular*  for  New  White  Plaint 
Daily  Press  Dismissed  in 
Court 


DAILY  CELEBRATES  90TH  YEAR 


Hearst's  Dailies  Join  in  Congratulating 
Syracuse  Herald 

.A  lull  pjige  of  congratulatory  nu's.sages 
from  the  Hearst  newspaiK-rs  as  a  group 
was  a  feature  of  the  **ftt'>  anniversary 
edition  of  the  Syracuse  (N.^’. )  Herald. 
recently  i>snefl. 

The  i)a]KT  was  established  in  18.19  as 
a  weekly,  was  changed  into  a  dailv  in 
1844.  It  was  acquired  by  the  Hearst 
organization  in  1925,  and  with  it  was 
Consolidated  the  .Syracuse  Telegram  and 
.4  merican. 

The  sinrial  eililion  contained  a  history 
of  the  pajKT,  written  by  Harvey  D.  Bur- 
rill.  who  has  In-en  publisher  since  189S. 


Three  newsdealers,  arrested  by  Whj, 
Plains  (N.^  .j  jiolicc  on  Complaint  o: 
Josepli  Hogan,  circulation  manager  oi 
the  ll'ltile  Plains  Reporter,  tor  distric¬ 
ting  to  residences  circulars  announcii{ 
publication  of  the  White  Plains  Doit 
Press,  started  .April  1  by  T.  Harold 
Forlies  and  h'rancis  T.  Hunter,  were  dis¬ 
charged  by  Judge  William  Gray  in  Whh, 
Plains  court,  }ilarch  28. 

Two  weeks  ago,  officials  of  the  Forbtv 
Huntcr  organization  claim,  a  series  oi 
full-page  advertisements  announcing  tht 
l)aily  Press  were  tendered  to  tlie  Rt- 
jiorter  for  publication  and  the  Keportc 
refused  them.  Following  this  a  penni' 
was  sought  from  town  officials  to  dts 
tribute  circulars,  and  the  Daily  Preu 
e.\ecutives  were  told  no  permit  was 
n>-eded.  Circulars  were  given  to  regular 
news  ilclears  for  distribution  to  resi¬ 
dences.  .As  a  result  of  this  three  oi  tht 
deaIer^  were  summoned  to  court. 

Testiinonv  at  the  trial  showed  that  tht 
officers  who  made  the  arrests  did  so  a; 
the  instance  of  .Nathan  Rader,  an  em¬ 
ployee  of  the  White  Plains  I>istributin|! 
(  ompany,  which  i^  was  alleged  wa> 
working  under  th^direction  of  Mr 
Hogan. 


OPENS  LEGISLATIVE  BUREAU 

The  llnrida  Times-Vnion  legislative 
liureau  was  established  this  week  in  Tal¬ 
lahassee  for  the  legislative  session. 
W.  M.  Ball,  editor-in-chief  of  the 
Times-L’nion,  will  be  in  charge. 


NEW  NEWARK  AGENCY 

Charles  Dallas  Reach,  for  the  p;iNt  fi\t 
years  advertising  manager  for  The  De 
Cozen  Motor  Company  of  Newark,  X.  I, 
lias  resigned  and  formetl  his  own  enm- 
I>any.  Charles  Dallas  Reach.  .Advertisinii 
with  offices  at  .30  Clinton  Street,  .Newark 
-Associated  with  him  is  Bert  Jay  North, 
formerly  advertising  manager  and  di 
rector  of  publicity  for  the  Studelmker 
.Sale^  Coiniiany  of  Newark. 
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Lynn  Elli*  Group  Members  to  Meet  in 
CleTelend  April  8—13 


Every  spare  buyer  has  been  and  is  presented  with  these  unessential 
points  by  various  newspapers,  endeavoring  to  sell  him  their  medium 
as  the  most  valuable  in  their  market.  Knowledge  of  the  tme  buying 
power  of  a  market  based  on  family  income  and  other  indires,  which 
show  family  purchasing  ability,  their  reading  and  buying  habits  and 
general  characteristics,  is  necf^sary  to  correctly  judge  a  market 
or  medium. 


The  Lynn  Ellis  Group,  a  cisiperativc 
chain  of  advertising  agencies  in  the 
United  States,  Canada,  .Australia  and 
New  Zealand,  will  hold  its  first  conven¬ 
tion  at  Cleveland,  .April  8  to  13,  inclu¬ 
sive.  Attendance  will  be  limited  to 
official  delegates,  other  principals  and 
selected  employes  of  the  thirteen  active 
members  and  to  representatives  of  nine 
branch  and  associate  units. 

The  Keelor  &•  Stites  Company,  Cincin¬ 
nati.  has  joinetl  the  group  as  an  active 
member. 


A  Knight  unbiased  and  accurate  report,  based  upon  a  personal 
investigation  provides  a  safe  guide  in  judging  a  market  or  medium, 
for  it  presents  actual  conditions  with  all  unnecessary  or  unessential 
calculations  eliminated.  Knight  reports  are  used  by  many  of  the 
leading  space  buyers  because  the  true  value  of  a  market  as  well  as 
the  most  economical  and  thorough 
method  of  cultivating  the  market  is 
truthfully  presented. 

inquiry  will  bring  full  details. 


EAGLE  STAFF  PARTY  APRIL  10 

The  annual  dinner-dance  of  the  Eagle 
Club  of  the  Brooklyn  Daily  Eagle  will 
be  held  April  10  at  the  St.  George  Hotel. 


Emerson  B.  Knight,  Inc. 

Indianapolis,  Indiana 
223  N.  New  Jersey  Street 
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The  outlined  area  \n  the  real  Oklahoma  City  >1arket.  made  up  of  2f> 
eounties.  32  key  cities  and  39  secondary  centers  of  mor**  than  ldh)0. 
where  live  891',229  people.  ^  No  outside  metrop<ditan  daily  p<‘netrates 
this  area  to  the  extent  of  1%,  and  here  the  Oklahoman  and  Times 
alone  can  produce  at  one  low  rate,  coverage  that  can  he  <»nly  approxi* 
mated  hy  the  comhined  use  of  all  the  16  smaller  dailies  puhlished 
in  this  area  and  at  ahont  tw  ice  the  cost.  Oil  ilevelopnient  and  tin* 
influx  of  humireds  of  manufacturers  and  thousands  of  new  resi¬ 
dents  have  spurred  factory  producti<»n  and  hmisted  emphty- 
meut  ami  wage  payments  to  new  high  levels  in  Oklalumia  City 
and  its  market.  ^  More  money  and  people  have  meant  greater 
volume  ami  value  in  Oklahoman  ami  Times  circulathm. 

The  prosperous  Oklahoma  City  Market,  that  spends  nearly 
.1^200, (MM), 000  a  year  over  the  retail  counters  of  Oklalumia 
City,  is  hiiying  ami  reading  daily  143.3f>0  copio  of  the 
Oklahoman  or  Times — 80%  of  their  I79.2(M)  total 
February  paid  average.  €|  With  an  approximate  average 
of  2,000  adiled  monthly  to  circulation,  advertisers 
in  the  Oklahoman  and  Times  feel  the  impi'tiis  of 
this  expanding  market  through  steadily  increasing 
sales.  Your  sales  will  enjoy  like  increases 
through  an  adequate  schedule  concentraliMl  in  /  . 

H  the  Oklahoman  and  Times,  which  thoroughly  '  > 

\  ami  alone  cover  this  market  effectively  at  one  jja 

low  advertising  cost. 
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HISTORY  TELUS  THE  STORY 

IT  is  to  be  wondered  what  the  newspaper  men  of 
Minnesota  who  have  given  their  support  to  a 
state  law  which  enables  suppression  of  a  news¬ 
paper  by  the  injunction  process  will  now  say  in 
re^y  to  the  scholarly  and  crystal-clear  expose  of  the 
dangers  of  that  law,  contained  in  the  brief  just  sub¬ 
mitted  to  the  Minnesota  Supreme  Court  by  Q)l.  R.  R. 
McCormick  and  Chicago  Tribune  for  H.  A.  Guil¬ 
ford  and  J.  M.  Near,  to  be  carried  to  the  United 
States  Supreme  Court  if  necessary. 

All  that  certain  influential  Minnesrjta  editors  have 
so  far  been  able  to  see  has  been  that  this  gag  law  has 
wiped  out  three  newspapers  which  were  called 
“scandalous,  defamatory  and  malicious.”  To  them 
the  end  justified  the  means.  The  nation-wide  perils 
involred  in  such  a  precedent  were  totally  disre¬ 
garded.  The  politicians  behind  the  law,  of  course, 
saw  their  private  interest.  Chicago  Tribune  now 
supplies  a  bit  of  history  for  the  edification  of  these 
gentlemen. 

One  of  the  strong  points  brought  out  in  the  brief  is 
that  the  statute  in  no  way  qualifies  or  restricts  the 
word  “defamatory”  and  that  the  conclusion  is  inescap- 
aWe  that  the  law  resuscitates  the  ancient  law  of  “libels 
on  the  government,”  flagrantly  defying  the  constitu¬ 
tions  of  Minnesota  and  the  United  States  Government. 

Just  how  dire  this  reaction  may  be  is  indicated  in 
the  brief  by  a  recital  of  crimes  of  tyrannous  and 
corrupt  governments  upon  the  press  or  other  public 
advocates  through  all  the  weary  ages  of  civilized 
progress  from  the  day  of  Socrates.  If  we,  as  a 
people,  have  not  outlived  the  infamous  control  of 
our  actions  by  the  rule  of  "libels  on  the  government,” 
and  if  editors  are  not  privileged  to  criticize  the 
government  and  public  servants,  kept  within  bounds 
by  existing  law,  all  of  our  boasts  of  freedom  arc  so 
much  bunk  Of  course  that  is  not  true  and  we  do 
not  think  Minnesota  can  make  it  c<«ne  true. 

laist  week  the  legislature  of  that  state  by  a  vote 
of  S6  to  30  defeated  a  bill  pro|M)sing  a  repeal  of  the 
gag  law,  thereby  forfeiting  an  opportunity  to  wipe 
the  statute  off  the  b<K>ks.  The  vote  was  taken  in 
defiance  of  a  very  thorough  explanation  of  the  perils 
of  the  law.  It  was  interesting  to  observe  how 
fa.scinated  86  memlKTs  of  the  state  legislature  were 
with  the  idea  tliat  they  had  a  statute  which  shuts 
off  rough  newspaper  criticism  of  political  acts.  How¬ 
ever,  the  fathers  anticipated  such  pf)ssibilities.  The 
United  Sutes  Supreme  Court  still  stands  as  a  bulwark 
against  such  political  vandalism.  In  due  time,  if 
Minnesota  does  not  yield,  the  high  federal  court  is 
very  sure  to  reassert  the  giKxl  old  principle  of 
freedom. 


A  good  circulation  department  can  sell  and 
hold  subs  for  a  poor  paper — for  a  while. 


SPEED  IN  PICTURES 

This  is  the  day  of  the  rapidly  transmitted  news 
picture.  Little  does  the  average  reader  realize 


how  wonderfully  he  is  served.  On  Wednesday 
of  last  week  we  noted  the  picture  displays  on  the 
first  three  pages  of  S  etc  )  ork  Daily  \ews,  the  pic- 
hire  newspajier,  finding  the  following ;  three -column 
cut  showing  General  John  J.  Pershing  marching  by 
the  gun  caisson  which  txire  the  bcKly  of  General  Focii 
through  the  streets  of  Paris.  The  pliotograph  was 
transmitted  to  New  York  by  airplane  and  by  trans- 
Atlantic  radio.  There  was  a  picture  of  the  Illinois 
woman  who  was  shot  to  death  by  a  dry  law  raider, 
the  picture  coming  across  the  states  to  New  York 
over  a  telephone  line.  The  portrait  of  a  New 
England  woman  held  for  murder  came  to  New  York 
by  courier  aboard  a  fa.st  train.  The  gun  crew  of 
the  Dexter  which  sank  the  schooner  I’m  Alone  was 
shown  in  a  picture  received  by  air-mail.  How  Ixmdon 
newspapers  played  up  in  heacllines  the  incident  of  the 
I'm  Alone  was  shown  in  a  facsimile  of  three  Ixndon 
dailies  radioed  from  Umdon.  .Another  picture  of 
the  Foch  funeral  was  cabled. 

This  is  but  an  example  <»f  the  amazing  feats  in 
the  press  Cfunmunications  field.  It  is  but  one  day’s 
evidence  of  the  disposition  of  .American  editorship 
to  give  the  reader  the  cream  of  the  news  in  picture 
form  by  all  known  modern  means  of  rapid  trans¬ 
mission.  New  York  Daily  News  circulation  has 
reached  staggering  totals  and  its  editors  are  not  blind 
to  responsibilities  involved. 


RIAL 
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If  a  wise  man  ronlendeih  with  a  foolish  man, 
whether  he  rage  or  laugh,  there  is  no  rest. — 
Proverbs  XXIX;  9. 


CUSTOMS  STONE  WALL 

ONE  of  the  meanest  and  silliest  obstacles  now- 
confronting  the  newspapers  and  services  that 
supply  the  public  with  pictures  of  news  events 
is  the  arbitrary  conduct  of  the  U.  S.  Customs  office 
at  the  port  of  New  York.  Picture  men  strain  every 
nerve,  even  risk  their  lives,  and  lavishly  spend  money 
to  gain  every  possible  minute  in  transmitting  photo¬ 
graphs  from  the  scenes  of  news  to  the  printe<l  page, 
only  to  butt  up  against  a  customs  stone  wall.  Port 
authorities  sometimes  seem  to  take  delight  in 
obstructing  this  public  service.  We  can  think  of 
nothing  the  administration  at  Washington  might  do 
which  would  give  newspaper  men  more  satisfaction 
than  to  compel  some  spirit  of  co-operation  among 
New  York  port  officials. 

One  day  this  week  a  ship  arrived  bearing  photo¬ 
graphs  of  the  Foch  funeral.  vast  amount  of 
money  and  energy  had  been  spent  to  get  them  here 
rapidly.  Reporters  were  on  the  dock  to  claim  them, 
hut  as  the  ship  arrived  a  bit  late  the  newspapers 
were  solemnly  informed  that  no  customs  business 
would  be  transacted  until  R  a.  m.  the  following 
morning.  Those  news  pictures  were  allowed  to  lie 
idle  for  several  hours,  causing  delays  of  as  high 
as  12  hours  in  their  printing  in  various  cities 
across  the  country.  The  release  of  the  packages 
would  have  taken  but  a  few  moments  of  official 
time  and  millions  of  newspaper  readers  would  have 
been  served.  The  business  of  the  government,  of 
course,  is  to  aid  such  enterprise,  not  retard  it.  We 
confidently  call  the  matter  to  the  attention  of  the 
.“secretary  of  the  Treasury  and  the  Commissioner 
of  Customs. 


Knounng  that  retailing  has  become  mere 
order-taking,  how  absurd  the  manufacturer  is 
when  he  skimps  his  advertising  account. 


VALUE  OF  LINAGE  FACTS 


Linage  statistics  as  an  index  to  sales  oppor¬ 
tunities  are  a  far  more  useful  adjunct  of 
newspaper  publication  than  the  same  statistics 
as  an  index  of  individual  achievement  during  a 
bygone  periofi.  Many  advertising  people  have  realized 
this,  some  publishers  have  recognized  it  and  have 
organized  staffs  with  the  assignment  of  stixlying  the 
figures  not  for  promotion  but  for  analysis  of  the 
paner’s  strength  and  weakness  and  for  avenues  by 
which  the  latter  might  be  remedied. 

We  commend  to  all  people  interested  in  advertising 
the  cogent,  intelligent  outline  by  William  D.  Nugent 
in  this  issue  of  the  use  to  which  modern  comparable 
linage  figures  can  be  put  by  any  intelligent  publisher, 
with  little  attendant  expense  and  great  potential  profit. 
It  is  pleasant  for  a  publisher  to  point  to  linage  recorrls 
as  proof  that  his  paper  is  doing  his  job  well.  It  is 
not  so  pleasant  for  his  competitor  if  this  proof  is 
manufactured  by  unnatural  combinations  of  figures 
perfectly  honest  in  themselves  but  rendered  dishonest 
by  manipulation.  The  newspaper  business  has  grown 
beyond  such  puerile  promotion.  Although  sanctioned 
by  custom  for  newspapers,  it  would  appear  ridiculous 
if  used  by  other  advertisers.  Imagine  Marshall 
Field  Co.  taking  expensive  space  to  proclaim 
that  “In  Canne<l  Goods  Sales  for  1028.  Marshall  Field 
is  FIRST  in  the  world.”  It  can’t  even  be  imagined. 

There  is  a  far  bigger  field  for  linage  statistics 
than  exploitation  of  individual  success.  They  can 
show  a  publisher  the  thin  ice  in  his  paper’s  structure, 
the  danger  of  great  national  copy  unsupported  by 
sufficient  local  effort,  of  too  great  a  volume  of  low- 
rate  local  copy  as  compared  to  his  total  paid  space. 
Tliey  can  point  to  avenues  of  development. 


A  CRUSADE  TRIUMPH 

E.\KLY  1.1  the  year  .V'ltc  York  Evening  lYorlt 
exploded  a  political  bomb  in  the  metropolii, 
revealing  almost  unbelievable  corruption  in  ti» 
affairs  surrounding  the  I'ederal  Court  in  New  York 
in  bankruptcy  cases.  The  story  reserberated  acrw 
the  nation.  Two  official  investigations  were  sUn« 
into  the  operations  of  what  was  called  the  ‘‘ban’i 
ruptcy  ring,”  meaning  a  favored  coterie  of  lawyers 
engaged  in  making  the  most  of  the  misfortunes  m 
men  and  institutions  that  were  business  failures.  Ig 
February  the  matter  reached  the  cars  of  Congr^s 
and  a  resolution  was  passed  ordering  an  investigate 
Representative  LaGuardia  called  for  the  impeachnim 
of  Federal  Judge  Francis  .\.  Winslow.  As  rats 
leave  a  sinking  ship  the  bankruptcy  ring  leaden 
began  to  resign  or  flee.  On  April  1  the  pondenii;< 
judge  himself,  in  the  face  of  charges  of  the  grain', 
nature,  bowed  himself  out  of  the  dismal  picture, 
presenting  his  resignation  to  President  Hoover  by 
whom  it  promptly  was  accepted.  This  familiar 
judiciary  technique  of  resigning  when  confronted  by 
charges  was,  of  course,  accompanied  by  an  interviet 
statement  wherein  Winslow  asserted  his  integrity  a-ai 
“unimpugned.” 

Here  we  have  one  of  the  most  successful  pieco 
of  journali.stic  enterprise,  in  behalf  of  the  grtat 
disorganized  American  citizenship,  of  recent  times 
New  York  Evening  World  deserves  high  credit  for 
taking  the  initiative  and  all  other  newspapers  lhai 
contributed  to  the  expose  are  also  worthy  of  acclaiir 
in  proportion  to  services  rendered.  The  public 
naturally  sees  only  the  hand  of  the  newspaper  in 
such  a  matter.  But  readers  of  Editor  &  Pubi.ish» 
are  perhaps  interested  in  the  identity  of  the  rcporlcr 
We  arc  informed  that  he  is  Y'ictor  Lawn  who,  until 
last  week  Itad  been  a  member  of  the  staff  of  the 
Evening  World  for  some  nine  years.  It  apprau 
he  resigned  just  at  the  peak  of  his  acliievcmrn: 
because  of  dissatisfaction  over  salary,  or  quibbling 
over  expense  accounts,  or  some  such  trifling  matier, 
which  in  the  circumstances  seems  unfortunate. 

So  great  are  the  powers  of  the  federal  judiciary 
that  a  man  necessarily  takes  his  very  life  in  his  hands 
when  he  proceeds  to  expose  conditions  such  as  thost 
which  the  Evening  WorUl  has  poured  forth  siiKf 
the  first  of  the  year.  Victor  Lawn  must  have  known 
that  one  little  misstep  would  quickly  have  heoi 
seized  upon,  either  for  libel  or  contempt  charges. 
The  work  was  so  careful,  however,  that  there  has 
been  no  flare-back  and  the  bankruptcy  ring  has  been 
driven  from  power.  All  honor  to  the  newspa[>cr  and 
its  reporter  for  such  courage  and  ability.  The  cause 
was  worthy.  When  the  bench  is  in  doubt,  all  goi 
ernment  is  unsafe. 


IVhat  instrumentality  stands  between  the 
people  and  misgovernnient  when  the  netespaper 
fails  to  function f 


A  NEWS  BOTTLE 

CONGRESSMAN  MICHAELSON  of  Chicag. 
was  indicted  by  a  feeleral  grand  jury  at  Jack 
sonville,  Fla.,  last  October,  for  liquor  smug 
gling.  In  a  few  days  Tampa  Tribune  learned  of  thi- 
fact  and  sought  to  land  the  story.  However,  m 
authority  could  be  found  who  would  confirm  it.  TVe 
editors  of  the  Tribune  were  warned  by  lawyers  tvi 
to  take  chances.  This  was  before  the  Novembr 
elections.  Reporters  kept  on  digging,  however,  ami 
on  Thursday,  March  28.  the  Tribune  got  seerr! 
information  which  released  the  story  to  the  entirf 
country.  The  incident  serves  to  indicate  how  federal 
public  officials  may  bottle  up  news  which  conceni' 
an  office  holder.  What  would  have  happened  if 
Tribune  had  not  sprung  the  story  may  be  itnaRincl 
from  the  fact  that  a  warrant  for  the  arrc-Nt 
Congressman  Michaelson  was  finally  issued  s'' 
months  after  his  indictment.  The  Congressmans 
news  bottle  appears  to  have  been  of  firmer  stuff  than 
the  one  which  allegedly  broke  in  his  baggage  whik 
it  was  in  transit  over  the  border. 


Country  boys  commonly  make  good  in  city 
netespaper  offices,  but  the  chap  with  big  city 
notions  is  usually  a  grotesque  misfit  on  a  small 
town  paper. 
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PURELY  PERSONAL 


fOVERN'OR  HARRY  FLOOD 
V  BYRD,  publisher  of  the  Harrisburg, 
(Va.)  Kecord  and  Winchester  (Va.) 
$\tr,  and  t'olonel  LeRoy  Hodges,  former 
Petersburg,  Va.,  tlewspaper  man  and  now 
Bjnagins  director  of  the  Virginia  State 
Qumber  of  Commerce,  recently  spoke 
yiore  the  annual  meeting  of  the  National 
Association  of  State  Chambers  of  Com¬ 
merce  at  Columbus,  O. 

Edward  W.  O'Hara,  publisher  of  the 
_i,xracuse  (N.V.)  Herald,  has  returned 
liter  a  visit  to  Florida  and  Cuba.  Mr. 
O’Hara  was  accompanied  by  his  son, 
iieorge  W.  O'Hara. 

T.  E.  Sharp,  editor  of  the  Memphis 
Press-Scimitar,  addressed  the  Memphis 
Trades  and  Labor  Council  at  its  recent 
laniial  banquet. 

.A.  M.  Snook,  publisher  of  the  Aurora 
(Ill.)  Beacon  \ru’s,  and  Mrs.  Snook 
arrived  in  San  Francisco  March  27  on 
the  Malolo  from  Honolulu,  where  they 
sfent  a  brief  vacation  following  the  con- 
rentioii  of  Copley  newspaper  executives 
n  Los  .Angeles  early  this  month. 

W.  W.  Waymack.  associate  editor  of 
the  Des  Moines  (la.)  Register  ami 
Tnbune-Capital,  was  the  principal  speak- 
rrat  a  dinner  meeting  of  the  Des  Moines 
y  Mens  Club  recently. 

Bob  Davis,  feature  writer  and  col¬ 
umnist  of  the  .Vacr  York  Sun,  left  New 
York  last  week  on  a  motor  trip  across 
the  continent. 

George  F.  Milton,  erlitor  of  the  Chat- 
tsMoga  (Tenn.)  News,  is  writing  a 
bidgraphy  of  Andrew  John.son  which  he 
hopes  to  have  ready  for  his  publishers 
some  time  this  year.  Mr.  and  Mrs.  Mil¬ 
ton  are  visiting  in  Florida  where  Mr. 
Milton  went  to  deliver  an  address  on 
Andrew  John.son's  life  before  the  Insti¬ 
tute  of  Statesmensliip  at  Winter  Park. 

Col.  C.  H.  blethen.  publisher  of  the 
Setttle  Daily  Times,  is  spending  a  brief 
tacation  at  Del  Monte,  Cal. 

.M.  y.  .Atwood,  associate  eelitor  of  the 
liannett  Newspapers,  spoke  before  the 
Women's  Ad  Club  of  Rochester,  N.  Y., 
recently,  discussing  the  responsibility 
»hich  rests  upon  advertising  writers  to 
confine  themselves  to  facts  rather  than 
making  extravagant  claims. 

Charles  J.  Wonser,  one  of  the  editors 
and  owners  of  the  Tama  (la.)  Neu’S- 
Herald  is  recuperating  from  an  ooeration 
performed  last  week  in  the  Presbyterian 
Hospital,  Qiicago. 

.A.  Y.  Tully,  managing  editor  of  the 
Los  Angeles  Evening  Express,  is  seri¬ 
ously  ill  at  his  home.  His  daily  column, 
"Shootin’  Straight,"  has  b<'en  discon¬ 
tinued  until  his  return  to  work. 


IN  THE  BUSINESS  OFFICE 

P.AHT.  ENOCH  BROWN,  Jr  .  adver- 
Li  tising  manager  of  the  Memphis  Com- 
nercial  Appeal  and  Evening  Appeal,  in 
an  address  before  the  Memphis  Realtors 
•Association  last  week  stressed  the  value 
of  institutional  advertising. 

•Austin  J.  Judd  has  resigned  from  the 
idyertising  staff  of  the  Rochester  (is.  Y.) 
Tims-L'nion  to  become  sales  and  adver¬ 
tising  promotion  manager  of  the  United 
KepriKlucers  C'orporation.  manufacturers 
of  radio  loud  sneakers.  A  dinner  in  Mr. 
Judd’s  honor  was  given  by  his  associates 
prior  to  his  departure. 

Carl  O.  Stahiman,  business  manager  of 
the  Blue  field  (W.Va. )  telegraph,  has 
fetn  appointed  state  lire  marshal. 

J-  .A.  Keefe,  former  business  manager 
of  the  Memphis  Press-Scimitar,  accom- 
P»nicd  by  his  wife  and  son,  John,  left 
Memphis  this  w’eek  for  New  Orleans, 
*hfre  they  began  an  ocean  cruise  to 
Havana,  Panama,  Ouatemala  and  other 
port.?  of  the  Caribliean  Sea.  They  will 
return  to  Mempliis  the  latter  part  of 
April. 

T.  L.  Wright,  advertising  manager  of 
the  Borger  (Tex.)  Navs,  has  resigned 
^d  will  become  associated  with  the 
“feckenridge  (Tex.)  American. 

J-  T.  .Ansberry  has  been  transferred 
from  the  classified  to  the  local  display 


staff  of  the  Clez'cland  (O.)  Plain  Dealer, 
and  is  handling  real  estate  and  accounts. 
Lambert  Squire  succeeding  him  in  classi¬ 
fied.  Mary  Crocker  has  been  added  to 
the  paper's  national  advertising  depart¬ 
ment  and  J.  H.  Dornisch  is  a  new  em¬ 
ploye  at  the  classified  counter.  G.  R. 
Kngeman  is  also  a  new  man  in  this 
department. 

M.  J.  Buchanan,  office  manager  and 
cashier  of  the  Port  Worth  Press  for  the 
last  five  years,  has  left  the  newspaper 
business  to  become  proprietor  of  a  fflling 
station  in  Fort  Worth. 

Miss  Betty  Nehill  of  the  classified 
department  of  the  Albany  (N.Y. ) 
Ez'cning  Ncivs  has  returned  from  a  vaca¬ 
tion  in  St.  Petersburg,  Fla. 

R.  A.  Brodhecker,  former  circulation 
manager,  and  Glen  Rouch,  former  sports 
editor,  of  the  Kokomo  (Ind.)  Dispatch, 
have  changed  to  the  advertising  staff  of 
the  Dispatch.  Samuel  Toney,  former 
advertising  manager,  has  joined  the 
.Marion  (Irnl.)  Chronicle. 

Carl  Borchert,  assistant  cashier  of 
.Memphis  Press-Scimitar,  has  resigned, 
effective  April  15.  and  will  return  to  his 
home  in  Kansas  (Tity,  Mo. 

Caleb  Lewis,  business  manager  of  the 
Wcsten-ille  (Me.)  Sentirsel,  has  been 
awarded  first  nrize  in  an  eilitorial  con¬ 
test  conducted  by  the  Waterville  Kiwanis 
club. 

E.  G.  Scaggs.  of  Lake-Dunham- Spiro 
.Advertising  Agency,  Memphis,  has  joined 
the  .Memphis  Commercial  Appeal  as  ad¬ 
vertising  salesman. 

E<Iward  W.  Smntz,  advertising  man¬ 
ager  of  the  li'atsomille  (Cal.)  Pajaron- 
iaii,  siiffereil  a  sliirht  stroke  of  |>aralysis 
on  March  22.  He  is  reportevi  to  be 
considerably  improved. 

Miss  .Alice  Kenntdy  this  week  suc¬ 
ceeded  Mrs.  Joseph  Rettig  in  the  circu¬ 
lation  department  of  the  ("tica  (N.Y.) 
Observer-Dispatch. 


IN  THE  EDITORIAL  ROOMS 

OH.N  OLIVER  has  joined  the  copy 

desk  staff  of  the  Netv  York  Evening 
Post.  He  is  the  son  of  Owen  Oliver, 
makeup  editor  of  the  .Wte  York  Sun. 

G.  H.  Russell,  who  was  editor  of  the 
(Jnitigue  (Tex.)  Post  for  two  years,  now 
is  editor  and  manager  of  the  If' bite  Deer 
(Tex.)  Re^new. 

Clarence  L.  MockIv,  night  city  editor 
of  the  Portland,  (Afe. )  Evening  .\’ews, 
has  joined  the  cftpy  desk  of  the  Camden 
(N.  J.)  Courier. 

J.  H.  Kandcrt  has  become  editor  of 
the  Columbus  Herold,  a  (ierman  paper, 
issued  three  times  a  week.  Me  succeeds 
Otto  Kraus.  Peter  H.  Ziegfeld  is  busi¬ 
ness  manager  of  the  paper. 

Gt'orge  Foxhall,  Sunday  editor  of  the 
li'orcester  Telegram,  and  dramatic 
reviewer  f<ir  the  li'orcester  Ca:ette, 


FOLKS  WORTH  KNOWING 


Ford  a.  CH.ATTERS,  one  of  the 
publishers  of  the  Lindsay  (Cal.) 
Gasette,  started  his  newspaper  career 
by  delivering  the 
Detroit  (Mich.) 
Eree  Press  an<l 
the  Elint  Daily 
Journal  to  the 
subscribers  in  his 
home  town, 
Flint,  Mich. 
When  he  was 
17,  he  moved  to 
California  and 
immediately  be¬ 
gan  to  work  for 
the  Gazette  in 
the  mechanical 
department.  I  n 
1917  he  obtained 
an  interest  in  the  paper. 

His  first  job  on  the  (iazettc  was  on 
a  linotype,  and  tod.ay,  although  he  is 
devoting  most  of  his  time  to  the  edi¬ 
torial  or  advertising  dejiartments,  he 
can  set  a  column  of  type  in  good  time. 

Besides  his  duties,  Chatters  finds 
time  for  assiKiation  work,  b'or  the  p;ist 
three  years  he  has  served  as  chairman 
of  the  .San  Joaquin  valley  division  of 
the  California  Newspiiper  Publishers' 
.Association,  and  was  recently  elected 
vice-president  of  the  weekly  division  of 
the  .state  association.  He  has  been 
actively  identified  with  the  expansion  of 
the  firganization,  and  is  also  chairman 
of  the  legislativT  committee  of  the  or¬ 
ganization. 

He  spent  a  year  at  the  I’niversity  of 
('alifornia  as  a  spevial  student  in  jour¬ 
nalism.  Siibsc<(uently  he  enlisted  in  the 
.A.  E.  F.  and  spent  a  year  in  France. 
Me  is  a  past  coniman<ler  of  the  Lind¬ 
say  post  of  the  .American  Legion.  His 
hobby  is  mountain  climbing. 


recently  spoke  liefore  the  Bradley  class 
of  Pieslmont  church  in  Worcester  rm. 
"The  Theater  Now  and  20  A’ears  .Ago." 

C.  E.  Brazier,  managing  islitor  of  the 
Portland  (('re. )  Telegram,  recently  (lew 
in  a  mail  plane  from  ( iregon  to  Southern 
('alifornia.  During  the  flight  a  snow 
storm  nearly  wreckeil  the  ship.  While 
in  California,  Mr.  Brazier  visitid  the 
Pa.iadena  .S'lar-.\’ejes  wlvre  he  was  at 
one  time  a  mcmlxr  of  the  editorial  staff. 

Murray  Powers,  managing  wlitor, 
.Marion,  (O.)  Star,  and  Mrs.  Powers  are 
(larents  of  son,  John  Murray,  l»orn  re¬ 
cently. 

Robert  C.  Elliott,  managing  editor  of 
the  Salt  iMke  City  Telegram,  will  con- 
iluct  a  course  in  journalism  at  the  L’ni- 
versity  of  Utah  this  sjiring  for  the 
training  of  advanced  Boy  Scouts. 

(Continued  on  next  page) 


Now  you  can  buy  Ford  for  daily  publication! 

! 

‘‘Henry  Ford  on  Snccess  in  Life” 

by  Henry  Ford  and  Ralph  Waldo  Trine,  will  be  available  for 
;  daily  publication  soon. 


About  seventeen  galleys  of  material,  with  excellent  two-column  and 
three-column  art.  Release  in  instalments  to  suit  your  convenience. 

TTiis  is  the  best  Ford  material  that  has  ever  been  offered  to  news¬ 
papers.  Real  conversations,  accurately  reported. 

Wire  for  price  for  daily  release. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNitt  times  building  raASLSs  V.  McAdam 

President  NEW  YORK,  N.  Y.  Vice  President 


IN  THE  BEST 
OF  HUMOR 

,4  GAL.\XY  OF  GAIETY 

A  Sparkling  Article 
Once  a  Week  by  One  of 
Th«*se  .Star  Humorists — 


P.  C. 

Wodehouse 


Ellis 

Parker 

Butler 


If  Your  T»Tpil«»ry  Is  Open 
ip«-for  T«Tni* — OurExpense — 

Metropolitan  Newspiapier 
Service 

Maximilian  Finer.  Jr.  F.arl  j.  Hadley 
General  Manager  Associate 

150  .Nassau  St.,  New  York  City 


Richard 

Connell 


Donald 

Ogden 

Slrwarl 


Robert 

Benchley 


Sam 
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(Contiuued  from  page  35) 

Allen  Kddy,  managing  editor  of  the 


R.  L.  Hooker,  state  news  editor  of  the 
Jacksonville  (E'la.)  Times-Union  is 
handling  state  politics,  during  the  session 
of  the  Florida  legislature,  which  opened 
Tuesday  for  a  60-day  session.  .Arthur 
G.  Ivey,  of  the  Plant  City  Enterprise 


Bernard  J.  Mc^uaid,  reporter  for  th 
Portland  (Me.)  Evening  News, 
discharged  from  the  St.  Barnabas  hoj- 
pital  last  week  after  an  operation  for 
appendicitis. 


Albany,  (X.  Y.)  Knickerbocker  Press,  jj  sitting  in  on  the  state  news  desk,  dur- 
has  returned  from  a  vacation  in  Florida  this  period. 


and  in  New  Orleans.  _  ,  _  .  ,  .  ,  .  t 

Edward  M.  Collins,  formerly  with  Seiger,  of  Atlantic  City,  X.  J., 

the  Philadelphia  North  American  and  has  joined  the  editorial  staff  of  the 
the  Binghamton  (X.  Y.)  Sun,  has  been  Portland  (Me.)  Evenmg  News. 
added  to  the  copy  desk  of  the  New  York  Lucille  Norgord,  recent 

liCKdld  Tl^hUHC»  Vrtrtr  Qtat*  r^rkll^o*  fnr 


ded  to  the  copy  desk  oi  the  i\ew  lorR  Miss  Lucille  Norgord,  recently  of  the 
erald  Trtbune.  New  York  State  College  for  Teachers, 

Robert  C.  Elliott,  managing  editor  of  has  joined  the  Albany  (X.  Y.)  Evening 


the  Salt  Lake  Telegram,  addressed  the  News  as  feature  writer. 


Salt  Lake  chapter  of  the  Unitarian  Lay¬ 
men’s  League  this  week  on  “Public 
Opinion  And  The  Press.” 

Donald  Sterling,  managing  editor  ot 
the  Portland  (Ore.)  Journal,  and  Mrs. 
Sterling  are  parents  of  a  daughter,  Har¬ 
riet  .Armstrong,  Ixirii  March  18. 

Harry  Carr,  feature  writer  and  col¬ 
umnist  for  the  Ia)s  Angeles  (Cal.) 
Times,  is  covering  the  revolution  in 
Mexico  for  his  paper. 

Norman  .A.  Kueliner,  a.ssistant  mana¬ 
ging  editor  of  the  Columbus  (O.)  Dis¬ 
patch,  was  injured  this  week  when  his 
automobile  cr.ashcd  into  the  curb. 

James  H.  Power  of  the  editorial  staff, 
IVorcester  (Mass.)  Evening  Post,  is 
conducting  a  daily  story  (.n  “Do  You 
Know  Worcester.” 

Dwight  Marvin,  managing  editor  of 
the  Troy  Record,  has  returned  to  his 
desk  after  having  Iwen  confined  to  his 
home  for  more  than  a  week  with  a  severe 
attack  of  influenza. 

Maln-l  Honjean  has  returned  to  the 
news  staff  of  the  Peoria  (Ill.)  Star, 
after  an  absence  of  six  months. 

Miss  Edith  John.son,  columnist  for  the 
Oklahoma  City  Doth  Oklahoman,  was 
the  principal  speaker  at  the  Business  and 
Professional  Women’s  banquet  in  Cush¬ 
ing  March  14. 

Edna  S.  Dutton,  district  editor,  Marion, 
(O.)  Star,  has  taken  over  the  Ixiok  col¬ 
umn  of  P'rances  Jennings,  now  of  the 
Columbus  ((). )  Cilicen. 

Roliert  Harvey  has  resigned  as  city 
eilitor  of  the  .Marion  (Ind.)  Chronicle 
to  join  the  copy  desk  of  the  Indianapolis 
Star. 


Calvert  L.  Estill,  Charleston  cor¬ 
respondent  for  a  numt>er  of  West  Vir¬ 
ginia  daily  newspapers.  has  been 
appointed  secretary  to  William  G.  Con¬ 
ley,  Governor  of  VV’est  Virginia. 

George  B.  C.  Rugg  of  the  editorial 
staff,  Boston  Traveler,  is  editor  of  the 
Traveler’s  Short  Story  contest,  for  New 
England  high  school  students. 

M.  B.  Miller,  formerly  with  the  Chi¬ 
cago  Tribune,  has  joined  the  editorial 
staff  of  the  Salt  I.ake  Tribune. 

Glen  Perrins,  of  the  editorial  staff 
Ogden  (Utah)  Standard-Examiner,  and 
Mrs.  Perrins  are  parents  of  a  son,  horn 
recently. 

Wendell  Teague,  for  the  past  year 
assistant  city  editor  of  the  Springfield 
(Mass.)  Union,  has  resigned  to  enter 
the  brokerage  business  with  Reid,  King 
&  Co.,  of  Hartford,  Conn. 

Harry  Cherry,  sports  editor  of  the 
El  Paso  (Tex.)  Times  and  Herald,  is 
in  a  Memphis,  Tenn.,  hospital  suffer¬ 
ing  from  a  nervous  breakdown  which 
followe<l  an  attack  of  influenza. 

J.  T.  Lewis,  formerly  with  a  numlier 
of  Florida  newspapers,  is  now  editing 
the  Perry  (Fla.)  Herald. 

Robert  S.  Harvey,  formerly  of  the 
Marion  (Ind.)  Chronicle  staff,  has 
transferred  to  the  Indianapolis  .^tar 
copy  desk. 

James  Butler,  who  has  been  in  the 
Troy  office  of  the  Albany  Knickerbocker 
Press  for  several  months,  has  resigned 
to  return  to  his  home  in  Syracuse. 

Daniel  Rochford,  aviation  editor  of 


•fg,.  ly  I  Boston  Transcript,  sailed  recently 

,,  ,  ,  ,  ,  on  the  Muenchen  for  a  vacation  tour 

Robert  Howard  formerly  on  the  Europe.  B.  Anthony  Pollet.  traffic 


night  staff  of  the  T roy  Record  is  Imme  manager  for  the  Colonial  Air  Trans- 
from  Brown  University  for  the  Easter  ,K>rtation.  Inc.,  of  Boston,  will  act  as 

holidays.  Mr.  Howard  is  now  connected  aviation  editor  until  his  return 
With  the  rrmtacHi'c  Journal  covering  xt*  \t  • 

Brown  Universitv.  Miss  Mary  Frances  O  Brier 


Th«  little  forty-two  agate  line  rate  maker 
card  at  a  coat  of  |16  per  week,  earna 
as  low  a  rate  on  a  52-time  baaia  aa  any 
other  Bcbedulc,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
timet. 

Situations  'Wanted:  50c  per  agate  line 
one  time;  40r  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


h'lmcr  Mangum.  formerly  with  the 
.Vat’  Bedford.  (Mass.)  .Mercury,  has 
joined  the  staff  of  the  Portland  (Me.) 
Evening  News. 

John  R.  Murphy  of  the  Portland  (Me.) 
Evening  Netvs  copy  desk  has  become 
night  city  editor  of  that  paper. 

Dick  Meade,  sport  columnist,  has  re¬ 
lieved  Ken  Conn,  Toledo  Netvs-Bee 
sports  writer,  with  the  Mud  Hen  team 
at  Spring  training  quarters  at  Biloxi. 
Meade  was  formerly  president  of  the 
Mud  Hens. 

(ilenii  .Alter  has  left  the  copy  desk  of 
the  Indianapolis  .'itar  to  return  to  his 
former  home  in  Pittsburgh.  Pa.  He  will 
join  his  mother  and  probably  go  South 
for  his  health. 

Anna  Mae  Day,  librarian  of  Memphis 
Press-Scimitar,  has  resigned  and  will 
lie  succeeded  by  I>ouise  Gambill  of  the 
society  department. 

Harold  L.  Cail,  of  the  editorial  staff, 
Portland  (Me.)  Evening  Nnvs  has 
joined  the  Port  Chester  (X.Y.)  Daily 
Item. 

W'.  Blaine  Patton,  sports  editor  of  the 
Indianapolis  Star,  has  been  covering  the 
training  activities  of  the  Iiidi.inapolis 
.American  .Association  champions  at  Sar¬ 
asota,  Fla. 

Paul  Coppock.  former  reporter  tor 
.Memphis  Press-.Seimitar,  has  gone  to 
t  liicago  to  visit  friends. 

Joseph  Shapleii,  resigned  from  the 
-Vac*  York  Herald  Tribune,  April  1, 
to  join  the  staff  of  the  New  York 
Times.  Mr.  Shaplen  had  been  with  the 
Herald  Tribune  -iiice  1'>1S.  serving  on 
lioth  the  local  statY  and  as  (ierman  cor¬ 
respondent. 


After  all,  airplanes  are  more  than  they 
are  cracked  up  to  be. — Norristo'oti  (Pa.) 
Herald. 


Miss  Mary  Frances  O’Brien,  student 
at  the  New  York  State  College  for 
Teachers,  has  joined  the  Albasty  (X.Y.) 
Times-Union  as  feature  writer. 

Walter  L.  Davi^.  who  went  to  Paris 
several  months  ago  and  wrote  a  series 
of  comments  for  the  CIct'eland  (O.) 
Plain  Dealer,  is  back  with  the  paper’s 
copy  desk. 

Charles  Young,  sports  editor  of  the 
.Mbany  (X.Y.)  Knickerbocker  Pre.ss 
and  Evening  S’ews.  and  Josenh  G. 
Mahar.  swrts  editor  of  the  .S'iMk/ny 
Times-lhiion,  are  in  Durham.  X.  C.. 
covering  the  Spring  training  period  of 
the  .Alliany  Eastern  League  baseball 
team. 

John  P.  Eletcher,  city  editor  of  the 
Memphis  Pre.ss-Scimitar,  has  recovered 
from  a  severe  attack  of  tonsilitis. 

X.  C.  Christensen,  of  the  Salt  Lake 
City  Deseret  New's  staff,  has  Ix-come 
night  editor  in  Salt  Lake  City  for  the 
.Associated  Press. 

Joseph  Manley  Mellen.  of  the  Port¬ 
land  (Me.)  Evening  Express,  is  on 
vacation  in  New  York. 

James  11.  Ciuilfoyle.  political  cor¬ 
respondent  of  the  U’orcester  (Mass.) 
I'eleoram.  was  a  recent  speaker  before 
the  Catholic  Woman’s  club  of  Worcester 
on  “Women  in  (jovernment.” 

Bill  Cunningham,  sports  writer  for 
the  Boston  Po.st,  was  the  speaker  at  the 
annual  sub-freshman  dinner  of  the 
Dartmouth  club  of  Worcester,  Mass., 
recently. 

B.  .A.  Bridgewater,  sports  editor  for 
the  Tulsa  World,  acconipanietl  the 
Tulsa  hockey  team  to  Minnea|iolis. 
where  the  Tulsa-St.  Paul  .American 
Hockey  association  playoff  was  held. 


I 


Robert  Coble,  reporter  on  the  Fog 
Worth  Press  for  the  last  18  months 
has  returned  to  the  Cle-eeland  Preti 
He  was  succeeded  by  David  Leavtl( 
who  went  to  Fort  Worth  from  the 
Houston  Post-Dispatch. 

Kenneth  E.  Taylor,  fornK-rly  on  the 
copy  desk  of  the  Tort  Worth  .Star  TtU- 
gram  and  on  papers  in  Chicago,  Nn 
York,  Boston,  Dallas  and  elsewhere,  las 
joined  the  copy  desk  of  the  Sn 
Orleans  Times- Picayune. 

Mrs.  Harry  Xiemeyer  of  the  Si. 
Louis  Post-Dispatch,  who  has  beeii 
writing  a  series  of  stories  on  movie  life 
in  Hollywood.  Cal.,  has  returned  home 

George  Y.  Henger,  assistant  spons 
editor,  St.  Louis  Times,  has  resigned  to 
do  publicity  work  for  the  Skoura>  | 
theatrical  enterprises. 

Alfred  Patrick  Perry,  recently  with 
the  Los  .ingeles  Times  staff  as  a  mem- 
lier  of  the  Walter  Hines  Page 
Memorial  Fellowship  in  journalism,  is 
now  with  the  San  Francisco  Chronicle. 

•Avery  E.  Lord  of  the  editorial  staff, 
Providence  (R.I.)  .Sunday  Journal,  vhn  : 
recently  completed  an  airplane  trip, 
visiting  25  states,  is  writing  a  series  oi  ^ 
articles  for  the  Journal  on  his  observa¬ 
tions. 

Ernest  Moorefield,  formerly  assigned 
to  the  White  House  for  the  U.  P 
W’ashington  bureau,  has  joined  the  edi¬ 
torial  staff  of  the  Toledo  News-Bee. 

Kenneth  MacDonald,  telegraph  edi- ! 
tor  of  the  Des  M (fines  Register,  ha> 
been  named  as  city  editor  to  succeed 
Beryl  Miller,  who  has  resigned  to  go 
to  Cleveland.  MacDonald’s  place  as 
telegraph  editor  will  be  taken  by  Frank 
Flyerly. 

Donald  L.  Brannon,  state  editor  of 
the  Peoria  (Ill.)  Transcript,  and  Mrs 
Brannon  are  the  parents  of  a  sor  ; 
Donald  Burton,  lx>rn  on  March  26  i 


We  see  by  the  1929  seed  catalogs  that 
“mammoth”  can  be  used  to  describe 
nxiuntains,  circuses  and  peas.— 
Bend  Tribune. 


If  the  bootleggers  must  go  into  the 
chain  store  system  of  doing  business, 
they  may  as  well  adopt  Spee^icus’s  sug¬ 
gestion  and  call  it  the  Blind  Piggly- 
Wiggly. — F.  P.  .4.  in  Ne:v  York  ITorld. 


"Trade  Board  Sifts  Status  of  Oil 
Curb.” — Head  line.  There’s  a  nice  ixo- 
fession  these  spring  days,  status  sifting 
— H.  1.  Phillips.  Netv  York  Sun. 


“Xo  noo.se  is  good  news,”  says  the 
pardoned  murderer. — Annapolis  Log. 


Probably  the  most  futile  thing  in  the 
world  is  a  radio  listener  sassing  the  1 
broadcaster. — Little  Rock  Arkansas  Ci-\ 
sette. 


.A  London  hanker  says  he  would  like 
to  run  a  humorous  column  for  one  day 
.Anybody  who  ever  overdrew  his  account 
can  realize  how  funny  a  banker  can  be.— 
Nezv  York  Telegram. 


“Four  Street  Cleaners  Ignoretl  in  Col¬ 
lision” — Headline.  Well,  common  folks 
can't  expect  to  get  on  the  front  page.- 
Florence  (Ala.)  Herald. 


.-After  reading  four  pages  of  fine  print 
and  dotted  lines  we  have  been  wondering 
why  they  call  it  an  income  tax  blank.-- 
J.  J.  Montague,  Nerv  York  Ilerm 
Tribune. 


Preparedness  will  prevent  war,  they 
say.  A’ou've  noticeil  how  peaceable  ganp 
are  since  they  got  machine  guns. — Bur 
falo  Netvs. 
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All  the  News  .... 

from  press  time  yesterday  to  press  time  today 


Each  Gannett  Newspaper  is  a  24-hour  newspaper  in  the 
comprehensiveness  of  the  news  it  carries.  Completeness  is 
a  rigid  fundamental  policy.  Every  item  is  freshly  and  fully 
presented.  There  is  no  “secondary”  coverage  of  any  event’ 

To  this  is  largely  due  the  unusual  degree  of  exclusiveness 
which  distinguishes  the  circulations  of  the  members  of  this 
group.  A  large  proportion  of  readers  receive  no  other 
newspaper  because  they  need  no  other. 

More  than  500,000  homes  daily  welcome  Gannett  News¬ 
papers.  Two  million  consumers  comprise  these  families. 
Consider  the  buying  capacity  of  so  great  an  audience. 

But  more  important  still  is  the  powerful  force  of  public 
confidence  which  the  wholesome,  informative  and  unbiased 
character  of  the  Gannett  Newspapers  has  attracted.  It  is 
this  confidence  that  activates  this  strength  of  numbers  .  . 
.  .  inspires  the  responsiveness  that  leads  to  ready  buying. 


The  Gannett  Newspapers 

ALBANY  EVENING  NEWS  ALBANY  KNICKERBOCKER  PRESS  BROOKI.^  N  DAILY  EA(;i.E  ELMIRA  STAR- 

GAZETTE-ADVERTISER  ELMIRA  SUNDAY  TELEGRAM  ITHACA  JOURNAL-NEWS  NEWBl  RIHI- 

BEACON  NEWS  OGDENSBURGH  REPl’BLICAN  JOURNAL  OLEAN  HERALD  ROCHESTER 

DEMOCRAT  &  CHRONICLE  ROCHF.STER  TIMES-UNION  UTICA  OBSERVER-DISPATCH 

HARTFORD,  CONN\,  TIMES  PLAINFIELD.  N.  J.  COURIER-NEWS 


J.  P.  MrKINNEY  &  SON,  \eiv  York  Office;  19  Went  Itlh  Si.  C.hicafto  Office;  400  N.  Mirhifiaii  Av#-.  Snn  Francisco  Office;  Claus  Sprrcklf*  Bldg. 
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SPECIAL  EDITIONS 

C(jLUilBlA  (S.  C.)  Hi'cord,  lashion 
supplement,  Nlarch  27,  eight  pages. 

/  uncouver  (  B.  C. )  Sun.  fa&hiun  supple¬ 
ment,  ilarch  23,  eight  pages. 

Casper  (W’yo.)  Tribune- Herald,  special 
Wyoming  ( >pi><»rtuiiity  editif>u,  March  3, 
148  pages  in  seven  secti<jns  five  of  which 
were  tabloid  style.  The  industrial, 
recreational  and  agricultural  aspects  ot 
the  state,  and  the  natural  resources  and 
livestock  conditions  were  the  subjects  of 
the  five  tabloid  sections.  The  Tribune- 
Herald  is  published  by  J.  K.  Han  way 
and  E.  E.  Hanway. 

Jatnaira  (S.  \.)  Queens  County  Hz'e- 
nino  Nnvs,  annual  Central  Queens 
prfjgress  numl)er,  112  i»ages.  including 
two  magazine  sections.  The  special 
issue  celebrated  tbc  first  anniversary  of 
the  paper 

Setuark  (Del.)  Delmeare  I.edger, 
weekly  fa.shion  supplement,  March  29, 
eight  pages. 

Hoane  County  Reporter,  Spencer,  W. 
\'a..  weekly.  four-jtage  advertising 
rotogravure  section.  .April  3.  pnxluced  by 
file  Southern  (iravure  Corjioration. 

.-lustin  (Tex.)  .dmericanStatesnian, 
24-page  rotogravure  supplement,  March 
31.  Southern  (iravure  Corporation  pro¬ 
duced  this  section. 

I'ort  It’orth  Star-Telegram,  126  page 
siH-cial  (‘dition  for  the  annual  South¬ 
western  Exposition  and  Fat  Stfxrk  Show, 
recently.  .An  automobile  section  of  26 
pages  w'as  a  feature. 

CoUingstiHtrth  ( Tex. )  Standard,  a 
weekly,  progress  and  <li versification  edi¬ 
tion.  52  pages,  .March  28. 

.\r7i'lo7cn  (la.)  Daily  Xeies.  22-|)age 
special  edition.  .March  29.  in  connection 
with  the  spring  opening  and  fashion 
review  observed  by  the  Newt<in  merchants 
Thursday,  March  28. 

Chatluim  (<»nt.)  Daily  .Wtc.t.  building 
and  Ivnne  iN-aiitiful  edition,  16  pages, 
March  30. 

Des  kioines  (la)  Sunday  Register. 
“.Made  in  Iowa”  eilition,  Alarch  31,  8 
pages  rotogra\ure. 


WEDDING  BELLS 

IIAKL.AN  S.  MILLER,  formerly  of 
*  ■  the  Xnc  York  Evening  Post  and 
now  columnist  and  staff  writer  for  the 
Des  Moines  (la.)  Register,  to  Miss 
Doris  Green.  lX*s  Moines,  March  27,  in 
the  home  of  the  bride’s  parents,  Mr.  and 
Mrs.  James  B.  Green.  They  left  on  a 
motor  trip  to  New  A’ork  and  Canada. 

hidwin  L.  Innes.  a  piiotographer  for 
the  Portland  (Me.)  Press  Herald,  Eve¬ 
ning  E.xprcss  and  Sunday  Telegram,  to 
Miss  Ruth  .A.  Whitney  at  Portsmouth, 
N.  IL,  March  23. 

.Antliony  Joseph  Russo,  assistant  su¬ 
perintendent  of  street  sales  for  .Memphis 
Evening  Appeal,  to  Miss  Neva  .Agnes 
Fuller.  .March  31. 

Ix'wis  ,A.  Bradford,  publisher  of  the 
Verndate  (Minn.)  .S'loi.  to  Miss  Theo¬ 
dora  Bye.  Bcmidji.  Minn.,  March  24. 

Clarence  (i.  Marshall,  managing  editor 
of  the  (  nited  .States  Daily,  published  at 
Washington.  D.  C..  to  Afrs.  Pocahontas 
H.  RcH>ker.  of  Yorktown,  Va.,  in  New 
York  last  week. 

Ixxi  F'rhard.  aviation  editor  of  the 
Tul.m  H’orld.  to  Miss  Elizabeth  Hughes 
of  V’inita.  Sunday.  March  31. 


PRESS  ASSOCIATION  NOTES 

Roland  C.  DAVIES  of  the  Wash¬ 
ington  bureau  of  the  Associated 
Press,  and  Mrs.  l>avies,  are  parents  of 
a  daughter,  Jane.  Iiorn  recently. 

John  C  M<K)re.  of  United  Press  .Asso¬ 
ciations,  returned  to  New  York  this  week 
after  a  business  trip  to  Toronto,  Ont. 

John  R.  Morris  of  the  W'ashington 
liureau  of  the  United  Press,  and  Sirs. 
Morris,  are  parents  of  a  daughter,  Mar¬ 
garet.  born  April  2. 

Boh  Hereford,  St.  I>*uis  manager  of 
the  International  News  Service,  and 
Mrs.  Hereford  are  sjiending  two  weeks 
visiting  in  Tuscaloosa.  Ala.  Bernard 
Boeger  is  filling  in  during  Hereford’s 
abseiKe. 


CHANGES  OF  OWNERSHIP 

Howard  roe  of  ord.  Neb.,  has 

purchased  the  Scotia  (Neb.)  Regis¬ 
ter,  weekly  newspa(K.‘r,  from  Dale  Krebs 
and  has  taken  immediate  cnarge. 

W.  E.  Brown,  publisher  of  the  lYhat 
Cheer  ( la.)  Patriot  the  last  year  and 
a  hall  has  purchaseil  the  Guthrie 
Center  (la.)  I'idette  and  is  moving 
there.  Both  are  weekly  jiapers. 

D.  W.  Byrne  of  Red  U'ing,  Minn.,  and 
FNerett  H.  Heuer,  .Minneaiiolis,  have  jiur- 
chased  the  H'abusha  (Minn.)  .Standard, 
a  weekly.  Mr.  Heuer  has  resigned  from 
the  copy  desk  of  the  .Minneapolis  Eve¬ 
ning  Tribune  to  take  over  his  new  duties. 

Vernon  McKenzie,  dean  of  the  School 
of  Journalism  at  th*  I'niversity  of 
W'asliingtoii,  Seattle,  purchased  the 
Camas  (Wash.)  Post  on  .April  1. 

Scott  Snyder,  publisher  of  the  Dallas 
Couttty  Xe'a.'S,  .Adel,  Iowa,  has  purchase<l 
plant,  equipment  and  business  of  tbe 
Dallas  County  Record  from  Mrs.  Mary 
Sweeley  and  V^erlin  Sweeley  and  will 
merge  it  with  the  News. 

H'hitc  River  (S.  D. )  Xeivs  and  ll’hile 
Rh'cr  Courier  have  been  |)urchased  b\ 
Millard  (i.  Scott.  Mission.  S.  D.,  publisher 
of  the  .Mission  Tribune.  Tlie  papers  will 
be  consolidates!  with  Hugh  Wells  a.s 
manager. 

Bellingham  (Wash.)  .dnu’riean  has 
l)een  sold  by  L.  H.  Darwin  to  S.  II. 
Harrison,  who  has  for  tour  years  been 
business  manager  of  the  l.otun'ieiv 
(Wash.)  Xeves.  Harris<Hi  textk  posses¬ 
sion  of  the  property  March  26. 

Richard  J.  Kpp.  formerly  of  .Aurora. 
Neb.,  bas  purcliased  the  Bruning  (Neb.) 
Banner  from  W.  H.  Mc(jaftin. 

McPherson  County  (S.D.)  Herald, 
weekly,  has  Ix-en  purchased  by  H.  J. 
.Artz,  Watertown.  S.  D..  from  W.  C. 
Peer. 


SCHOOLS 

STIDENT.S  of  the  department  of 
technical  journalism,  Iowa  State 
college,  Ames,  Iowa,  had  complete  charge 
of  the  Marengo  (la.)  Pioneer-Republican 
last  week.  The  plan  was  suggested  by 
M»)rtimer. 

High  school  journalists  from  20  states 
will  meet  in  Minneapolis  for  the 
seventh  annual  conventum  of  the  Na¬ 
tional  SclKjlastic  I’ress  association  .April 
1 1  to  13.  Itivitatioiis  have  Ixx'ii  sent 
to  fifteen  hundred  nx-mbers  of  the 
organization. 

F'ourteen  students  completed  work  for 
the  B.J.  degree  at  the  close  of  the  first 
semester  of  the  school  year  from  the 
Sch(X)l  of  Journalism  of  the  University 
of  Missouri. 

William  Moves,  formerly  on  the 
reptjrtorial  staff  of  the  I’hiladelphia 
Public  Ledger,  wIk>  has  been  teaching 
in  the  School  of  Journalism.  University 
of  Washington,  during  tlx*  winter 
quarter  will  leave  the  University  at  the 
end  of  the  quarter  to  re-enter  newspaper 
work  in  the  I'acific  Northwest. 


Cline*  Westinghouse 
^  Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  u»ed  by 

Omaha  World-Herald 

Omaha,  Nebr. 

Aak  them  about  it 


CLINE  ELEC.  MFC.  CO. 
Chicaget  111  West  Waaklngtaa 
Straat 

N«w  York:  47  Wait  34t)i  St. 
Saa  Franciscos  First  National 
^  Bank  Building  . 


NEW  PUBLICATIONS 

Avon  P.ARK  (Fla.)  Times  is  a  new- 
tabloid  weekly,  with  C.  H.  Pardee 
as  editor  and  the  Schafer- Broking 
Printing  Comitany  of  Sebring  as  pub¬ 
lishers.  Another  new  l-'lorida  paper  is 
the  Commercial  Tattler  of  I.ake  \Vorth, 
edited  and  publishetl  by  J.  T.  Barton. 

Donley  County  Record,  edited  and 
owned  by  J.  C.  Estlack  of  Clarendon, 
Tex.,  made  its  apfx'arance  recently, 
giving  Clarendon  two  weeklies.  The  other 
<»ne  is  the  Clarendon  Xetvs,  edited  by 
■Sam  .M.  Braswell. 

First  edition  of  tbe  Scottsboro  (.Ala.) 
Jackson  County  Sentinel  made  its 
ap|x*arance  recently.  F.  C.  Russell, 
former  salesman  of  the  Intertype  Com- 
I«ny  is  its  etlitor. 

k.  1).  Shephard,  editor  of  a  Defiance, 
loiva  weekly  several  years,  recently  pub¬ 
lished  the  first  number  of  his  new  Bow 
City  (la.)  Star. 

Daily  publication  by  the  Del  Rio 
(Tex.)  .\eu’s  was  started  last  week.  The 
News,  owned  by  the  L.  A.  I.aCrossc  es¬ 
tate  with  Julian  LaCrosse  as  publisher, 
has  lx*en  a  semi-weekly  for  two  years. 
Oscar  Pogue  is  news  etlitor  and  business 
manager. 

.A  new  weekly  was  launched  .March 
20  in  Haddington  and  Overbrook,  Pa.. 


community  centers  of  Philadelphia. 
Curtis  E.  Blin-Singer,  publisher  of  tk 
Marcus  Hook  (Pa.)  Press. 


INK  MADE  FROM  STRAW 

Printers  ink  made  from  straw  is  bein 
used  with  success  by  the  Merrill  (Wis.)ii  • 
Daily  Herald  which  devotctl  a  special  tT 
issue  on  Friday,  March  22,  to  an  accowpA 
of  the  conversiiHi  of  straw  into  ink,|T 
paints,  germicides,  auto  top  dressingvfT 
enamels,  and  other  products  at  the  pUn!^ 
of  the  Harrison  Paint  and  (liemical  fT 
Company  at  Merrill.  From  every  toeli  < 
of  straw  1.6(K)  jxiunds  of  useful  prod¬ 
ucts  are  extracted.  A  Lincoln  county 
farmer  recently  received  $162  for  the 
straw  from  a  field  of  oats  that  yielded 
only  $82  for  the  grain,  the  daily  stated 


SYDNEY  M.  LOWRIE 

Sydney  M.  Ixtwrie,  who  for  many 
years  was  one  of  the  best-known  adver¬ 
tising  men  in  Montreal,  died  at  his  home, 
2239  Dorchester  street  west,  .April  2,  after 
an  illness  of  more  than  five  years.  Mr. 
Djwrie  was  a  member  of  the  Montreal 
Gazette  staff  for  about  35  years.  He 
joined  tbe  staff  in  188<>  as  city  representa¬ 
tive  of  the  advertising  department  and 
continued  in  that  capacity  until  l')24, 
when  he  retired  on  a  pension. 
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SudiJenly,  out  of  a  spring  sky  . . 

.  /;/  .  id'oertisemeut  of  the 
American  Telephone  and  Telegraph  Company 


.Ai.i.  was  well  on  the  tele¬ 
phone  front  on  .April  27, 

I <>28.  Suddenly,  out  of  a 
spring  sky,  rain  began  to 
fall  over  central  Pennsylvania.  .As 
night  came  on  this  turned  into  a 
furious  storm  of  sleet,  snow  and 
wind.  I nside  of  48  hours,  .1700  tele¬ 
phone  jxtles  were  down.  Seven 
thousand  miles  of  wire  tangled 
wreckage.  Thirty-nine  exchanges 
isolated.  Eleven  thousand  tele¬ 
phones  silent. 

Repair  crews  were  instantly  mo¬ 
bilized  and  sent  to  the  scene.  From 
Philadelphia  47  crews  came.  Other 
parts  of  Pennsylvania  sent  1.1. 
New  Jersey,  6.  New  York,  4. 
Ohio,  6.  .Maryland  and  West  Vir¬ 
ginia,  I  2.  In  record  time,  1000  men 
were  stringing  insulated  wire  and 
temporary  cables  along  the  high¬ 
ways,  on  fences  and  on  the  ground. 

Within  72  hours  the  isolated 


exchanges  were  connected 
and  the  ii,oco  telephones 
back  in  service.  Then, 
while  the  temjxirary  con¬ 
struction  carried  on,  neighlxiring 
Bell  System  warehouses  poured 
out  all  needed  etjuipment,  new 
poles  were  set,  new  crossarms 
placed  and  new  wire  and  cable 
run. 

In  any  crisis  there  are  no  state 
lines  in  the  Bell  System.  In  all 
emergencies  of  AckkI  or  storm, 
as  well  as  in  the  daily  tasks  of 
extencling  and  maintaining  the 
nation-wiile  network,  is  seen  the 
wisdom  of  One  Policy,  One  -Sys¬ 
tem,  Universal  Service. 

Better  and  better  telephone  ser¬ 
vice  at  the  lowest  cost  is  the  goal 
of  the  Bell  System.  Present  im¬ 
provements  constantly  going  into 
eriPect  are  but  the  foundation  for 
the  greater  service  of  the  future. 


“The  Telephone  Books  are  the  Directorv  or  the  Nation”  * 
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Dail^  N<^w9piip€^r’  Can  ^al4e 

This  is  the  commendation  of  the  Ludlow  syftem  by  G.  Logan 
Payne^  publisher  of  the  faft^growing  San  Jose  News,  one  of  the 
moft  vigorous  evening  newspapers  in  California* 

Here  is  the  letter  in  full: 

''It  is  jusT:  about  a  year  ago  that  we  in^alled  our  Ludlow 
and  permit  me  to  say  that^  in  my  mind,  it  is  the  besl:  inve^^ 
ment  any  daily  newspaper  can  make.  It  is  not  only  a  great 
economizer  and  money-maker  but  it  has  the  advantage 
of  giving  fresh,  new  faces  of  the  mo^  modern  type  each 
day  to  our  readers  and  with  the  greater  possible  speed. 


Such  a  definite  ftatement  by  a  representative  publisher  is 
significant*  It  is  proof  of  the  value  of  the  Ludlow  to  the 
growing  newspapers*  Have  you  considered  its  possibilities 
in  your  plant? 

LUDLOW  TYPOGRAPH  COMPANY 

2032  Cl^boui^n  Awonuo 
CkicA^o^  lllinoM 
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AGENCY  FORMS  BUREAU  TO  CONDUCT 
INDUSTRIAL  SURVEYS  FOR  CLIENTS 


New  Department  of  Evans,  Kip  &  Hackett,  Designed  to  Aid 
Concerns  Not  Having  Industrial  Engineering  Experts 
on  Staff — Churchill  and  de  Saas  Join  Firm 


A  XKW  industrial  engineering  depart- 
ment  has  been  formed  as  a  depart¬ 
mental  service  of  Evans,  Kip  &  Hackett, 


A  P.  DE  Saas 


W.  L.  Chi'icrili. 


New  York  agency.  A.  I*,  de  Saas, 
formerly  manager  of  the  industrial  divi¬ 
sion  of  the  J.  G.  White  Management 
Corporation,  and  W.  L.  Churchill,  indus¬ 
trial  economist,  writer  and  lecturer,  have 
become  memliers  of  the  firm  to  direct 
the  department. 

The  service  is  a  new  dciiarture  in 
agency  work,  it  was  explained  by  Mr. 
de  Saas,  and  has  been  started  as  a  means 
to  aid  in  placing  industries  which  do  not 
maintain  industrial  engineers  of  their 
own  on  a  profit-making  liasis,  if  such 
effort  IS  necessary. 

“Our  work  is  designed  to  help  indus¬ 
tries  not  operating  at  a  profit  to  put 
themselves  on  a  profitable  basis  before 
attempting  an  advertising  campaign,” 
Mr.  de  Saas  said.  “The  advertising 
agent  can  only  function  properly  if  his 
client  is  operating  on  a  paying  basis.  If 
a  prosjiective  client's  business  does  not 
produce  profits,  this  agency,  through  its 
new  department  will  make  a  study  of  his 
problems  with  a  view  to  setting  his  busi¬ 
ness  on  a  firm  basis. 

“This  service  will  be  operated  sepa¬ 
rately  from  the  advertising  work  of  the 
agency.  It  nwy  operate  in  some  instances 
where  the  client  is  not  an  advertising 
client  of  the  agency,  but  merely  comes 
to  us  for  an  industrial  survey." 

Mr.  de  Saas  stated  that  surveys  of 
markets  suited  to  particular  industries 
will  be  part  of  his  department's  service. 

“We  will  not  limit  our  service  to  an 
interior  survey  of  a  business,”  he  ex¬ 
plained,  “but  will  also  go  outside  the 
business  and  make  a  study  of  possible 
markets  for  distribution.” 

It  is  Mr.  de  Saas’  opinion  that  an  in¬ 
dustrial  merchandising  department,  or 
something  similar,  will  eventually  be  a 
necessary  part  of  every  advertising 
agency's  service. 

“Agencies  will  have  to  broaden  the 
scope  of  their  services  before  very 
long,"  he  stated.  “Small  industries,  con¬ 
templating  advertising  quite  often  require 
an  industrial  survey  as  well  as  a  mer¬ 
chandising  and  sales  survey.  These  small 
concerns  are  not  usually  equipped  to 
carry  on  such  work  themselves  and  must 
employ  a  professional  industrial  manage¬ 
ment  concern  to  handle  their  affairs,  if 
such  work  is  necessary. 

“Agencies,  in  the  future,  I  believe,  will 
find  it  a  valuable  asset  to  include  such 
work  as  part  of  their  service  or  as  a 
correlative  service  to  their  w'ork  of  plac¬ 
ing  and  planning  advertising  campaigns. 

“Large  concerns  of  the  size  of  Palm¬ 
olive  soap  or  others  do  not  usually  re¬ 
quire  industrial  engineering  service  of 
an  agency,  taking  only  the  copy  and 
merchandising  service,  but,  I  think 
agencies  handling  a  number  of  small 
accounts,  cither  exclusively,  or  in  addi¬ 
tion  to  larger  advertisers,  will  some  day 
adopt  a  management  service.” 

Mr.  de  Saas  has  been  engaged  in  in¬ 
dustrial  engineering  for  many  years  with 
various  concerns.  In  addition  to  the 
J.  G.  White  Management  Corporation, 
he  did  industrial  analysis  work  with  tke 
(ieneral  Cigar  Company  and  for  the  In- 


deiH-iident  I^mp  and  Wire  Com{>any. 

He  has  been  a  close  friend  of  Mr. 
(  hurchiH’s  for  more  than  20  years,  and 
the  two  men  worked  together  for  about 
eight  years  with  Stephen  T.  Williams 
and  Staff,  an  industrial  management 
concern. 

Mr.  Churchill  has  recently  been  en¬ 
gaged  in  industrial  engineering  inde¬ 
pendently,  serving  a  number  of  clients. 
He  has  written  extensively  on  the  subject 
of  industrial  management.  His  articles 
have  appeared  at  various  times  in  the 
.Vcu'  Vork  Times,  American  Banker, 
Iron  Afic  and  many  other  business 
magazines. 


New  Reincke-ElIU  AccouaU 

The  Keincke-Ellis  advertising  agency, 
Chicago,  has  secured  the  accounts  of  the 
I'rederick  K.  Stearns  company,  Detroit, 
manufacturers  of  drug  products,  and  the 
Fuller-Parker  Hat  company,  Chicago 
millinery  firm.  New'spapers,  magazines, 
trade  journals,  religious  papers  and 
dealer  helps  will  be  used  on  the  Stearns 
account. 


Bell  St  Howell  Name  Frey 

The  Charles  Daniel  Frey  agency,  Chi¬ 
cago,  has  been  apjKiinted  to  handle  the 
account  of  the  Bell  &  Howell  company, 
('hicago,  makers  of  moving  picture  ap¬ 
paratus,  effective  July  1.  Until  that  date 
the  account  will  continue  to  be  handled 
by  Henri,  Hurst  &  McDonald. 


Obtains  Candy  Account 

The  Portier-Eastman-Byrne  agency, 
Chicago,  has  been  named  to  handle  the 
advertising  of  the  Fred  W.  Amend  Com¬ 
pany,  Chicago,  makers  of  Chuckles  jelly 
candy.  Newspapers,  magazines,  trade 
publications,  radio  advertising,  outdoor 
and  direct  mail  will  be  used. 


Chicago  Agency  to  Move 

After  May  1,  Crowell,  Crane,  Wil¬ 
liams  &  Co.,  Chicago  advertising  agency 
will  be  locate<l  in  larger  quarters  in  the 
new  Palmolive  building,  opposite  the 
Drake  hotel.  The  company  is  now  lo¬ 
cated  at  612  North  Michigan  Avenue. 


Powers-House  Moves 

The  Powers-House  Comjianv,  Cleve¬ 
land,  general  advertising  agency,  has 
moved  from  the  Hanna  building  to  the 
new  Terminal  Tower  at  the  Public 
Square.  This  concern  serves  23  clients, 
most  of  them  nationally  known,  and  has 
lieen  in  business  17  vears. 


Mor-Wear  to  Reimers  St  Whitebill 

M.  C.  Schrank  Company,  New  York, 
making  Mor-Wear  lingerie,  slips,  under¬ 
wear  and  nightwear,  have  appointed 
keimers  S:  Whitehill.  Inc.,  of  New  York, 
to  handle  their  advertising. 


Milwaukee  Agency  Named 

The  account  of  the  Waukesha  Mineral 
Water  Company  has  been  placed  with 
the  Klau-Van  Pieterson-Dunlap- Young- 
green,  Inc.  Magazines  and  newspapers 
will  be  used  during  the  coming  year  to 
advertise  their  Silver  King  Fizz  and 
Silver  King  Ginger  Ale.  The  agency 
also  has  the  account  of  the  Bundle 
Manufacturing  Company,  Milwaukee, 
manufacturers  of  porcelain  bath  room 
equipment. 


Oil  fli<*  A  merit' 
of  Vi«ioo. 


Sofieiy  for  the 


Tiedman  With  Art  Firm 
Scott  k.  Tiedman,  for  the  last  three 
years  production  manager  for  the  Crow¬ 
ell,  Crane,  Williams  agency,  Chicago, 
has  joined  the  Nelson-Wells  company, 
Chicago  commercial  art  firm,  as  contact 
manager. 


Green  With  Chicago  Agency 

Paul  Green,  formerly  advertising  and 
export  manager  of  the  Kingsley-Miller 
Company,  Chicago,  has  joined  the  Van 
Auken-kagland  advertising  agency.  Chi¬ 
cago.  who  handle  the  Kingsley-Miller 
account. 


Sa-Se-Maid  to  Reimer*  St  Whitebill 

Seham,  Inc.,  New  York,  makers  of 
Sa-Se-Maid  smocks,  housedresses  and 
Hwver  aprons,  arc  placing  their  adver¬ 
tising  through  Reimers  &  Whitehill,  Inc., 
of  New  York. 


Batten.  Barton.  Duntine  A  Oabom.  ^18.1 
MadiMiii  avfniir.  .N>w  York.  Kmewlni;  Home 
newApaiMT  for  tlx*  Cllquot  Club  Com- 

I'any,  ElUKcr  alp,  .Mlllli,  Mau. 

Buchan  Company,  L’S  Enat  Jarkann  houlavartl. 
CbioaEo.  IMai'Ini;  ai-onunt  for  the  Coiitinentai 
Kadio  CoriKiration,  •.ukyraider,’’  radio,  ton 
Wayne,  Indiana. 

ClaTeland  A  Shaw.  Inc.,  .V)  IZaat  dlind  afreet. 
New  York  Keported  will  place  account  for 
R.  C.  Wllllama  t'oinpany.  Royal  Scarlet  foo<l 
producta,  .New  York. 

Critchfleld  A  Co.,  14  Kaat  Jackaon  latule- 
yard,  Chlcapo.  Are  laanlnz  contracta  to  newa- 
papera  xenerally  on  Kireatone  Tire  ti  Rubber 
Coinpany,  Akron.  Ohio. 

WinSeld  D.  DotU  Agency,  Raltlmore.  Md. 
Re|K>rted  will  later  place  ordera  with  aoiiie 
eaatern  new'n|>a|>era  for  William  Boucher  tt 
Sona,  rlgara.  Raltlmore,  Md. 

Borland  Adyertiainc  Agency,  Kll  Park  ayenue. 
New  York.  Renewing  aome  newapaiier  con 
tracta  for  the  (TInical  I.aboratoriea.  Inc., 
"Rlnei,”  New  York. 

Oaorge  L.  Dyer  Company,  2S.'i  Madiaon  ave¬ 
nue.  New  York.  Placing  ordera  with  aome 
Peniiaylranla  iiewa|>ai>era  for  the  Ott  Engraving 
Company,  atatlonery,  Philadelphia. 

Franklin  Advertlaing  Corporation.  24A  Fifth 
avenue.  New  York.  Placing  ordera  with  newa- 
papera  generally  for  the  Pbenoleptol  Company, 
Brooklyn,  N.  Y. 

Fraexa.  Vogel.  Crawford.  Inc.,  441  Broadway. 
Milwaukee.  Wla.  Now  handling  account  for 
the  t'nlted  Kertlllr.era  Company,  United  Plant 
Foods,  Carmllvllle,  MTaconaln. 

Gardiner  A  Wells  Company,  2  Park  avenue. 
New  York.  Now  handling  account  for  George 
C.  Batcheller  A  Company,  New  York. 

C.  K.  Oummerson  Company,  Nixon  building. 
Pittsburgh.  Pa.  Now  handling  account  for 
John  T.  Bartley  Company,  Perfection  Paint 
Cleaner,  Beaver  Falla.  Pa. 

Raymond  Heer  Adyertiaing  Company,  222« 
North  Racine  avenue.  Chicago.  Will  issue  one 
time  orders,  112  lines,  to  ab^t  a  doxen  papers 


Honri.  Hurst  A  McDonald,  .'tS  East 
ton  sireet.  Chicago.  Are  sending  lopy  ' 
ules  to  a  few'  pa|H-rs  on  the  Acme  White  I.c 
Company,  lietrolt.  May  add  some 
tlieir  newapaiier  list  for  the  U.  S.  Gypsum  (' 
pany,  Chicago. 

Lord  A  Thomas  and  Logan.  247  Park  si.  1 
New  York.  Placing  ordera  with  newspapets  - 
fifteen  selecteil  cities  for  the  Auierican  i  •- 
Company,  Cremo  cigar.  New  Y'ork.  " 

Marschalk  A  Pratt,  Inc.,  JUb  I/e\ingioa  r  - 
nue.  New'  York.  Placing  accounts  fur  . 
National  I.«ad  Company,  Dutch  Boy  r  -i  ... 
New  Y'ork,  and  the  United  States  '  .r'/- 
Company,  New  Y’ork.  ’ 

Mattoaon-Fogarty  A  Jordan  Compaay 
North  Michigan  avenue.  Chicago.  .\re  i-  - 
contracts  to  newspapers  generally  on  in-. 
Malt  Extract  Company,  Chicago. 

John  Thomas  Millar,  267  5th  avenue,  V. 
Y'ork.  Placing  orders  with  neW8|ia|iers  ii  > 
lei-ted  sections  for  the  Paterson  Mutual  11-'^ 
.Mills,  Ruby  Ring  silk  hosiery,  Pateraon,  .Y,  j 

Mitchell-Fanst  Adyertiaing  Company,  7  sr,'- 
Dearborn  street,  Chicago,  111.  Now  pIsHag 
count  for  the  Fort  llowani  Paper  ' 

Green  Bay,  Wla. 

Mumm-Romer-Jaycox  Company,  .114 
Broad  str«et,  Columbus.  Ohio.  la 
schedules  to  a  list  of  newspaiiers  on  the  Kb 
Edward  cigar,  John  Swisher  Cigar  Co.,  itS. 
sonyllle,  Fla. 

Feck  Advertising  Agency,  271  .Madlaoa  am. 
nue.  New  Y'ork.  Placing  ordera  with  some  .\(e 
Y'ork  newspaiiers  for  tlie  Alls  Products  A  .v— 
Ice,  Inc.,  “Acqua  8ila,"  New  Y'ork. 

Porter.  Eastman,  Byrne  Company,  lac.,  Tz. 
West  Adams  street,  Chicago.  Reisirted  a 
have  secured  account  for  Fred  W.  Amend  Tsm 
pany.  Chuckles  jelly  candy,  Chicago.  Bat 
Issueil  April  schedules  to  newspspera  m 
Grigsby Criinow  Radio  Company,  Chicago. 

Potts-Tumbull  Advertising  Company,  Uatai 
building.  Kansas  City,  Mo.  Place<l  orders  win 
newspapers  in  selected  sections  for  the  lisrak 
Aircraft  Company,  Inc..  I.lncoln,  Nebraska. 

Frank  Presbrey  Company,  247  Park  arnaa, 
.New  Y'ork.  Placing  onlers  with  aome  Paaa 
sylvania  newspaiiers  for  the  Domestic  .Slate 
Company,  automatic  atoker.  New  York. 

Frank  Presbrey  Company,  Union  Bank  bslU. 
Ing,  Pittsburgh,  Pa.  Placing  orders  with  aam 
Pennsylvania  newsiiaiiers  for  the  Old  '.erd  ., 
Coni|Miny,  ferlillaer,  1‘ittsburgh. 

William  H.  Rankin  Company,  4.7.1  Nsatt 
Michigan  avenue.  Chicago.  Is  sending  fast 
advertisements,  large  copy,  on  the  Wilann  Wrft 
ern  ^porting  Goods  Company,  Chicago,  to  a 
list  of  metroiHilitan  papers,  and  four  adrae 
tisements,  .'ifi  line  copy,  to  some  smaller  met 
papers. 

Kline  L.  Roberts  Company,  Columbus,  Okla 
Is  Issuing  contracts  of  several  thousand  llr.» 
to  newspaiiers  on  Sacco,  Smith  .tgriraltaial 
Cheiiiical  Co.,  Columbus. 

Robinson,  Lightfoot  A  Co.,  Metropolltas 
tower.  New  York.  Handling  advertising  at 
the  Crime  Club,  a  department  of  Doubledty, 
Doran  A  Comiiany,  Inc.,  New'  Y'ork. 

Roche  Advertising  Company,  31U  .South  MIcb 
igan  avenue,  Chicago.  Has  April  sihedate 
ready  on  the  New  Pierce  Arrow  .Motor  Csr 
Company.  Buffalo,  N.  Y’. 

Allen  C-  Smith  Company,  Davison  hiiildlaf, 
Kansas  City,  .Mo.  Is  issuing  conlrscts  ts  I 
large  list  of  newspspers  on  the  Knox  I'nmpaM 
(Cy-Stex),  Kansas  City. 

Small-Lowell,  Inc.,  17  East  4.'ith  street,  Nte 
Y'ork.  Reimrted  will  place  orders  with  aswa 
New'  Y'ork  state  newspapers  for  the  Snraeaf 
Bottling  Works,  ginger  ale,  .Middletown.  N.  T. 

Southwick  Company,  420  I.exinKton  sveaai. 
New  Y'ork.  Placing  orders  with  newspspaw 
in  selected  sections  for  the  Grinnell  Comiiaaf, 
automatic  sprinkler. 

Street  A  Finney,  40  West  40th  street,  Kt* 
Y'ork.  Renewing  some  Dewspiii>er  ''ontiarts 
for  the  Unitetl  Drug  Company,  Itoston,  Msatt- 
chiisetts. 

Arthur  Tewell.  Inc.,  Madison  WIs.  PIselM 
onlers  with  uew'spa|>ers  in  selected  secUaaS 
for  the  llankscraft  Company,  electric  fU 
conker.  .Madison.  Wisconsin. 

Toung  A  Rnbicam.  28.5  Madiaon  avenue,  Nte 
Y’ork.  ReporttsI  to  have  secured  sn'onat  at 
Devoc  A  Reynolds  Company,  paints.  New  Y'art. 
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Boy4  on  W.  I.  Tracy  Staff 

J.  Clement  Boyd,  formerly  of  the 
F'rank  Presbrey  C'timpany,  has  joined 
\V.  1.  Tracy,  Inc.,  N’ew  York  advertis¬ 
ing  agency,  as  an  account  executive. 


.  ^  , 

Company  We  Keep^ 


Opaaa  Buffalo  Branch 

The  Roche  Advertising  company,  310 
South  Michigan  avenue.  Chicago,  has 
opened  a  branch  office  at  Buffalo,  with 
H.  S.  Bishop,  vice-president,  in  charge. 


yiiwther  Real  Publisher. 


Bruillatte  With  Colcord 

Lucien  Bruillette,  formerly  with  the 
Irwin  L.  Rosenberg  advertising  agency, 
Chicago,  has  joined  the  David  H.  Col¬ 
cord  agency,  180  North  Michigan  ave¬ 
nue.  Chicago. 


..from  FRED  SCHILPUN 
ST.  CLOUD  (MINN.)  TIMES: 
.h.  or  o., 

a,  yours  available  for  its  building. 


Joins  Porter  Copy  Staff 

Theodore  Southwick.  Jr.,  formerly 
with  the  Boston  (Mass.)  Traveler  has 
joined  the  staff  of  the  Porter  Corpora¬ 
tion,  Boston  advertising  agency  as  a  copy 
writer. 


(The  (Tharles  t3nrtlou)e  (Honipani) 

Member,  Better  Business  Bures u  ^ 


iKth  Floor  Occidtntal  Building 
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UNLIKE  OTHER  news  faces,  Ionic  No.  5  has 
no  hairlines  to  make  reading  difficult  and  to 
break  down  under  pressure  in  stereotyping. 
IT  IS  ONE  news  face  that  was  particularly 
designed  for  the  purpose.  Hairlines  have  been 
eliminated,  because  hairlines  are  troublesome. 
Its  lower  case  letters  are  larger  because  small 
letters  are  the  most  read,  and  should  be  larger. 
IONIC  IS  MORE  legible  because  it  was  de¬ 
signed  specifically  for  small  sizes,  and  not 
adapted  from  display  sizes.  It  has  more  white 
within  each  letter,  instead  of  between  letters, 
because  Linotype  designers  gained  a  more  even 
distribution  of  white  by  putting  it  there.  Light 
comes  through  Ionic  and  not  around  it — a 
great  factor  in  increased  legibility. 

IONIC  No.  5,  the  easy-reading  type,  is  un¬ 
questionably  the  most  popular  news  face  yet 
designed.  More  than  1400  papers  are  using  it. 
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■  in  now  be  met  in  a  .satisfactory 
taller  size  of  Ionic  is  as  easy  to  ; 
5  a  larger  size  in  some  other  face,  | 
hence  a  reduction  in  type  size  does  not 
mean  a  lessened  legibility,  but  instead 
means  an  easier  reading  than  the  type- 
The  comparatively  short 'a-scenders 
and  descenders  give  the  iines  an  open, 
leaded  appearance  even  when  they  are 
set  solid.  The  S'i  point  size  may  be  .set 
14  lines  to  the  inch,  with  special  short 
descenders;  the  6‘2  point  may  be  set 
on  a  6' 2  point  slug  and  the  seven  on 
seven,  or  they  may  be  leaded  to  any  de- 
After  several  years  of  investigation 
and  exjjerimentation.  the  Mergenthal- 
er  Linotype  Company  announces  the 
introduction  of  a  new  newspaper  body 
face.  This  new  Ionic  is  an  exceptionally 
readable  face.  The  openness  of  the 
rounded  letters — the  height  and  width 
of  the  lower  ca.se — the  clear-cut  capi¬ 
tals — the  size  and  fullness  of  the  fig¬ 
ures — the  absence  of  marked  contrast 
between  thick  and  thin  strokes — t  ■ 
well-fitted  units— the  maximum  lettc  I 
count — all  of  the.se  things  go  to  ma  I 
There  are  no  “pin-holes”  or  sha  I 
corners  to  fill  up  with  ink;  no  fine  lir  I 
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400  ILLINOIS  EDITORS  ATTEND  3-DAY 
CONVENTION  IN  SPRINGFIELD 

Visit  to  Cornstalk  Paper  Plant  and  Address  on  Utility  of 
This  New  Product  Features  of  Sessions — 

Free  Radio  Programs  Scored 

By  J.  D.  MYERS 


More  than  400  editors  of  Illinois 
newspapers  attended  the  annual  con¬ 
vention  of  the  Illinois  Press  Association 
which  closed  with  an  appropriate  "thirty" 
on  Saturday,  March  30,  after  a  theatre 
party  and  get-together  rally.  The  con¬ 
vention  sessions  covered  a  period  of  three 
days,  featured  by  addresses  by  men  dis¬ 
tinguished  in  public  life  and  ex|>erts  in 
newspaper  editing  and  production.  They 
were  the  busiest  three  days  that  Illinois 
editors  have  spent  in  some  time.  Spring- 
field  was  a  mecca  for  newsi>ai>cr  men 
while  the  convention  lasted. 

Shop  talks,  discussions  of  various 
phases  of  newspaper  wf>rk  and  commer¬ 
cial  job  work,  discussion  of  free  radio 
publicity,  and  a  trip  to  a  cornstalk  paper 
manufacturing  mill  filled  in  the  three 
days’  time  spent  in  the  city. 

The  convention  began  its  sessions 
with  Chauncey  S.  Conger,  president  of 
the  association  and  erlitor  of  the  Carmi 
(III.)  H'hitc  County  Democrat,  in  the 
chair  and  Thomas  Rees,  publisher  of  the 
Illinois  State  Register,  of  Springfield, 
master  of  ceremonies.  Among  those  at 
the  speakers'  table  at  the  opening  session 
were  Governor  Louis  L.  Emerson,  who 
spent  his  youth  in  a  printing  shop, 
United  States  Senator  Cliarles  S.  Den- 
een,  David  £.  Shanahan,  speaker  of  the 
house  of  Illinois,  and  other  legislative 
leaders. 

The  Friday  session  was  opened  with 
a  talk  on  "'Printing  Shop  Production" 
by  FI.  L.  W'ilstm,  superintendent  of 
I'opular  Mechanics  print  shop.  Other 
talks  were  ma»ie  by  \V.  \V.  Ixomis, 
editor  of  the  Im  H range  Citizen;  C. 
Fegert.  Chicago,  western  editor  and 
manager  of  Printing;  J.  L.  I'razier, 
editor  of  the  Inland  Printer  who  spoke 
on  "Effective  Typfigraphy,’’  and  Henry 
T.  Ewald  of  I)etr<Mt,  Mich.,  president 
of  the  new.spaper  committee  of  the 
.\merican  Association  «>f  Advertising 
.Agencies.  At  notm.  Attorney  C.  j. 
Doyle,  of  Springfield,  former  secretary 
of  state,  spoke  on  "Responsibility  of  the 
Newspaper  to  (iood  (iovernment.’’ 

As  guests  of  Corwine  E.  Roach,  of 
the  Capital  Chy  Paper  company.  Spring- 
field,  the  editors  went  to  the  Hopper 
paper  mill  in  Taylorville,  Ill.,  to  see  the 
manufacture  of  cornstalk  paper. 

William  W.  Loomis,  of  the  La  (irange 
Citizen,  took  newspaper  editors  and  their 
publishers  to  task  for  publishing  radio 
prf)grams  as  free  publicity,  declaring 
that  the  “radio  is  eating  into  the  adver¬ 
tising  funds  of  firms  that  should  go  to 
the  printing  trades  and  particularly  to 
newspapers.”  Other  talks  of  the  day 
were  made  on  "Are  Weekly  Papers 
Ready  for  a  Circulation  Audit?”  by  H. 
V.  Morgan,  Sl>arta  (III.)  Xews  Plain- 
dealer.  A  discussion  was  held  under  the 
leadership  of  A.  L.  Richmond,  of  the 
Mt.  Carmel  Rcfmldican  Regi.tter. 

The  last  speaker  of  the  Friday  session 
was  Joe  Page.  R4-year-old  editor  of 
Jerseyvilic,  111.  Page  reviewed  his  active 
career,  from  the  time  of  his  arrival  in 
Jerseyville  with  25  cents  in  his  pocket, 
through  his  activities  as  farmer,  chief 
of  police,  mayor,  editor  and  member  of 
several  state  commissions. 

Opening  the  Saturday  session.  Judge 
E.  Allen  Frost,  of  Milford,  spoke  on 
“Marketing  and  Distribution  of  (ioods.” 
A  tribute  was  paid  to  "F'red  Mann"  by 
Bruce  Cole,  of  the  Phophetstosen  licho. 

Harvey  J.  Sconce,  of  the  Danville 
Cornstalk  Products  Company,  one  of  the 
first  manufacturers  of  conistalk  i)aper. 
declared  that  “this  age  will  soon  be 
known  as  the  cellulose  age.  and  the 
cornfields  of  this  great  middle  west  will 
constitute  the  greatest  source  of  cellu¬ 
lose.” 

Relationship  between  the  paper  manu¬ 
facturer  and  the  printer  was  outlined 
by  Ellis  Frampton.  advertising  manager 
of  the  Hammermill  Paper  Company  of 


F>ie,  Pa.  .A  film,  “The  Romance  of 
Paper,"  was  shown  in  connection  with 
his  ad<lress. 

The  CfMiventif)n  was  coiKluded  with  a 
l>an(|uet  Saturday  afternoon,  followed  by 
a  theater  party. 

ILLINOIS  HALL  OF  FAME 
PLANS  PROGRESSING 

Lorado  Taft  Commissioned  to  Make 
Bust  of  Victor  Lawson — - 
Three  Other  Editors 
Selected 

An  F'ditors’  Hall  of  F'ame,  proposed 
by  the  Illinois  Press  .A.ss<Kiation  at  its 
coiuention  last  week,  was  a  step  nearer 
realization  as  a  committee  iK-gan  plans 
for  mofleling  the  busts  of  the  four  Illi¬ 
nois  editors  already  named  to  the  Hall, 
which  will  be  maintained  at  the  State 
University.  This  journalism  Hall  of 
Fame  would  be  similar  to  the  historic 
Hall  at  New  ^'ork  University. 

The  four  eilitors  so  far  selected  to  be 
honored  are  Joseph  Medill,  former  owner 
and  editor  of  the  Chicago  Tribune,  Elijah 
Paris  Lovejoy,  minister  and  anti-slavery 
editor  of  .Alton,  III.,  who  was  killed  by 
anti-aholitionists :  A'ictor  l-awson,  former 
erlitor  of  the  Chicago  Daily  Xews,  and 
Henry  Wilson  Clendenin,  former  editor 
of  the  Illinois  State  Register,  Springfield. 

Lorado  Taft,  close  pr'rsonal  friend  oi 
X’ictor  I-awson,  will  model  the  bust  of  the 
former  erlitor.  It  was  also  announced 
that  Col.  Roln-rt  McCormick,  of  the 
Oiicago  Tribune,  and  Walter  Strong  of 
the  Chicago  Daily  Xews,  are  now  pro¬ 
ceeding  with  plans  for  the  Medill  bust. 
The  committee  has  contacted  with  Oskar 
J.  W.  Hanson,  Chicago  .sculptor,  for  the 
Divejoy  bust. 

The  idea  for  the  Hall  of  F'ame  was 
first  presentcrl  by  L.  M.  WckkI.  editor  of 
the  Flora  J ournal-Rccord  in  P>27.  Only 
those  editors  who  have  done  something 
for  journalism  and  have  been  outstanding 
in  their  generation  of  publishers  will  be 
considered  for  the  honor.  Xot  more  than 
three  will  be  chosen  in  any  one  year. 

The  names  of  three  famed  men  in 
journalism  were  offered  to  the  committee 
at  the  meeting  of  the  Hall  of  Fame 
committee  by  Lawrence  W.  Murphy, 
professor  of  iournalism  at  the  University 
of  Illinois.  Tliey  are  Melville  E.  .Stone, 
founder  of  the  Associated  Press  and  a 
former  Chicago  newspaper  publisher; 
Harvey  W.  Scfrtt,  editor  of  the  Portland 
(Ore.)  Oregonian  for  40  years,  and  FM- 
ward  Scripps,  founder  of  the  Scripps- 
McRac  (now  Scripps-Howard)  chain  of 
newspapers,  the  Newspaper  Enterprise 
.Associatifm  and  the  L^nited  Press. 

Members  of  the  Hall  of  Fame  com¬ 
mittee  are  L.  M.  Wood,  chairman;  A.  I- 
Bowen.  former  editor  of  the  Sprinfield 
(III.)  State  Journal:  J.  E.  Dertinger, 
Rushnell  Record;  W.  E.  Rush.  Pike 
County  Demorral;  and  Prof.  Murphy. 
F'x-officio  members  of  the  committee  are 
C.  S.  Conger,  of  Carmi.  president  of  the 
Illinois  Press  .Association,  and  H.  L. 
Williamson.  Springfield,  superintendent 
of  state  printing  and  secretary  of  the 
association. 

NEW  ZEALAND  EDITORS  MEET 

.All  daily  and  weekly  newspai>ers  of  New 
Zealand  were  represented  recently  at  the 
annual  meetings  of  the  Newspaper  Pro¬ 
prietors’  .Assf>ciation  of  New  Zealand  and 
the  United  Press  .Association,  which  is 
the  cable  distrib»ition  agency  of  the 
county  held  in  Rotorua.  N.  Z.  Tele¬ 
graphic  and  cable  services,  the  licensing 
of  advertising  agencies  and  Parlimentary 
affairs  were  among  the  subjects  dis¬ 
cussed.  P.  Selig.  who  recently  resigned 
as  president  of  the  N.  P.  -A.  after  13 
\ears  of  service,  was  elected  a  life  mem¬ 
ber  of  the  Association. 


Staff  Flonor*  Coleman 

Oiarles  Coleman,  who  recently  re¬ 
signed  as  assistant  circulation  manager 
of  the  .Atlanta  Georgian-Atnerican  to  be- 
C(*me  circulatkni  manager  of  the  Colum¬ 
bia  (S.  C.)  Record,  was  presented  with 
a  handsome  Hamilton  wrist  watch  by 
employees  of  the  Georgian-.American. 
-Mr.  Coleman,  whf)  was  with  the  Geor¬ 
gian-.American  for  more  than  15  years, 
joined  the  Record  .April  1. 

EFFECT  OF  RADIO  NEWS 
CIRCULATORS’  TOPIC 

Summer  Slump  and  Canva»sing  AUo 

to  be  Ditcuased  by  N.  Y.  State 
Aaaociation  at  Spring  Meet¬ 
ing  in  Binghamton 

How  to  fight  the  sumnwr  circulation 
slump,  the  effect  of  radif*  news  broad¬ 
casting  on  circulation,  and  the  merits  of 
house  to  house  canvassing  are  among  the 
subjects  to  he  discusswl  at  the  spring 
meeting  of  the  New  A'ork  State  Cir¬ 
culation  Managers  Association  at  Bing¬ 
hamton,  N.  Y..  Tuesday  and  Wednesday, 
.April  lb  and  17.  W.  F.  Baldwin  of  the 
.VcTc  York  World  is  president  of  the 
group. 

John  M.  .Annenburg.  president  of  tlic 
International  Circulation  Managers  .As- 
sociatHin,  will  make  an  address  at  the 
afternoon  session  Tuesday,  after  which 
various  circulation  problems  will  be  dis¬ 
cussed.  Circulation  problems  incidental 
to  labor  troubles  in  the  mechanical  de¬ 
partments  will  be  presented  by  John  W. 
O’ConiKir,  of  the  .Albany  Knickerbocker 
Press.  M.  A.  Miner,  oi  the  .Syracuse 
Post-Standard,  will  discuss  the  advan¬ 
tages  of  magazine  clubbing  to  get  sub¬ 
scriptions  on  a  daily  newspaper. 

J.  .A.  .Abey,  of  the  Ctiea  Observer- 
Dispatch.  and  Bernard  Knight,  of  the 
.Syracuse  Herald,  are  also  on  the  after- 
n<Min  program.  ,AI>ey  speaking  imi  bovs’ 
contests,  and  Knight  on  the  ratio  be¬ 
tween  circulation  income  and  the  cost  of 
ojK'ration. 

(ieneral  discussion  will  hinge  on  four 
f/uestions — the  new  A.  B.  C.  practice  re- 
gardittg  unsold  copies,  delivery  allow¬ 
ances  to  dealers  in  large  cities,  house  to 
house  canvassing,  and  the  new  Canadian 
customs  regulations  which  govern  news¬ 
paper  entry. 

Motor  truck  delivery  to  single  sub¬ 
scribers  will  be  analyzed  by  George  F>b, 
Jr.,  of  the  Buffalo  lisrning  .Weu's  at  the 
Wednesday  n*)rning  sessifHi.  Other  sub¬ 
jects  for  this  session  are;  Following  up 
city  stops  and  changes  of  address  at 
moving  time,  by  J.  F'.  (jriffin.  of  the 
Olcan  Herald;  street  car  or  other  boxes 
operated  under  the  Imnor  system,  by 
F'red  R.  Weston,  of  the  Rochester  Demo¬ 
crat  and  Chronicle,  and  getting  along 
with  newsboys  and  carriers,  by  Alton  H. 
Adams,  of  the  lYatcrtown  Times. 

.At  the  afternoon  meeting  carrier-boy 
f)rganization,  wire  bundling  machines, 
the  accident  policy  and  cooperatirm  be¬ 
tween  the  classified  and  circulation  de¬ 
partments  will  be  discussed  respectively 
i)y  F'red  Ohrt,  of  the  Xiagara  Falls 


Gazette;  William  Henry,  of  the  .Vru 
York  .American;  Set  L  Moore,  of  tht 
Brooklyn  liagle,  and  Fred  R.  .Arn,  of 
the  Gloversville  Leader-Republican' 

A  round  table  discussion  oi  prcimotior 
plans  will  close  the  meeting. 

Fjitertainment  features  include  j 
niK)n  luncheon  at  the  .Arlington  Hotrl 
each  day  of  the  convention  and  a  din¬ 
ner  at  the  Kalurah  Country  Club  og 
the  closing  day.  Tom  HuttiHi,  mana«- 
ing  editor  of  the  Binghamton  Press,  is 
one  of  the  scheduled  speakers  for  'dif 
dinner. 

James  Winters  III 

James  Winters,  city  circulation  man¬ 
ager  of  the  .\cu'  York  Tele  (/ram.  hat 
lieen  ill  at  his  home  in  Rockville  (  entia 
N.  V.,  for  the  past  week.  ■ 

Celebrates  Anniversary 

WckkI,  Putnam  and  WikkI  Compauf 
Boston  advertising  agency,  celebrated  iti 
25th  anniversary  last  week.  The  only 
surviving  mcmlier  of  the  firm  living  to-‘ 
day  is  Allen  H.  W^ood,  now  president  aal 
treasurer.  Other  members  of  the  i)res«t 
staff  are:  Allen  Wood  Jr.,  first  vic^ 
president ;  R.  Flarl  I>udley,  second  vice-] 
president ;  (Tharles  J.  Olson,  copy  chief; 
Richard  .Northrop,  account  executive  anl 
David  Besse,  rate  and  statistioli 
manager. 

Jordan  Adds  to  Staff 

Roliert  M.  Otto,  recently  with  (ieorRc 
C.  May,  Ltd.,  Norwich,  England,  and 
Scheerer,  Inc.,  New  York,  has  joined 
Iordan  .Advertising  Abroad,  Inc.,  as  a'- 
si.stant  account  executive.  Harold  B 
Day.  recently  with  the  Mathewson  ano 
Sinclair  agency.  New  York,  as  a  cop) 
writer,  has  joined  Jordan  in  a  similar 
capacity. 

Flarris  Joins  N.  W.  Ayer 

.Al  Harris,  executive  director  o(  the 
"Believers  in  Jacksonville,”  and  for  son* 
years  connected  with  newspaiH-i  work  ■ 
Florida,  has  resigned,  to  join  .N.  W. 
.Ayer  &  Son,  of  Philadelphia.  Before  1*^ 
eating  in  Jacksonville,  .Mr.  Harris  wai 
a  feature  writer  on  the  Birminyhas^ 
Ledger. 

Joins  Special  Agency 

George  Rogers  has  joined  the  Chicago 
office  of  Cone,  Rothenburg  &  Noec,  Inc-  | 
publishers’  representatives  with  liead- 
(|uarters  in  New  York.  Rogers  has  hal 
more  than  ten  years  sales  and  advertis¬ 
ing  experience. 

Dunwody  With  Scheerer,  Inc. 

Robert  R.  Dunwody,  Jr.,  formerly 
with  George  Batten  Company,  Inc.,  and 
the  Wm.  j.  Morton  Company,  joined  the 
New  York  staff  of  Scheerer.  Inc.,  news¬ 
paper  representatives.  .April  1. 

Wakefield  Item  Appoints 

Hamilton-Delisser,  Inc.,  has  hew 
named  national  advertising  representt 
tive  of  the  Wakefield  (Mass.)  Poil.r 
Item. 


Hotaling’s  News  Stand 

IN  NEW  YORK 

At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 

Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 

“Perhept  th*  most  cosmopolitan  spot  in  New  York  City  is  Forty-third  Strsot 
and  Broadway.  .  .  Hare  is  a  mammoth  naws-staad  which  soils  newspapors  from 
every  city  in  the  world.  .  .  Every  town  has  elmilar  stands,  but  none  as  huge  as 
this,  and  none  as  varied  and  as  picturesque  in  its  patronage.” 

— Boston  Trmnscript,  Oct.  29,  1921. 


Batten,  Barton,  Durstine  &  Osborn 

INCORPORATED 

ADVERTISING 

383  Madison  Avenue,  New  York 
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NO  FORMULAS  FOR  ADVERTISING 
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this  agency  does  not  apply  any 
set,  inflexible  formula  to  the  practice  of 
advertising.  The  needs  of  its  clients  pre¬ 
clude  such  a  procedure,  and  the  disposition 
of  the  agency  is  at  all  times  to  build  iijton 
the  broad  base  of  organized  effort,  yet  retain 
the  ease  and  flexibility  that  are  required 
in  the  operation  of  an  advertising  agency. 
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T.  ARNOLD  RAU 

At.iM.nl  Tm.ar«r— M.ntfrr  of 
Arconnling  DrpvtnMal 

iVm.  York 


PALL  M.  HOLUSTER 

Vice  Pre.idait 
MdAoroiuii  R.prMentotiTO 

Now  York 


E.  B.  MASON 
Aeoount  RepmenUtiTO 
Now  York 


GEORGE  MrANDREW 
Art  OrportnirBl 
Now  York 
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NEWARK  AD  CLUB  GETS 
1.  A.  A.  CHARTER 

Earle  Pearson  Presents  Document  of 

Afi&liation  With  International  Ad* 

Tertising  Association  to  E.  W. 

Farrell,  Club  President 

The  Advertising  Club  of  N’cwark, 
N.  J.  was  presented  with  a  charter  of 
affiliation  with  the  International  Adver¬ 
tising  Association  and  a  New  Jersey 
state  charter  of  incorporation  at  a  dinner 
in  the  Robert  Treat  Hotel,  Newark, 
April  2.  Eugene  W.  Farrell,  publisher 
of  the  Newark  Evening  News  and  presi¬ 
dent  of  the  club,  was  toastniaster  and 
accepted  the  international  charter  from 
Earl  E.  Pearson,  general  manager  of 
the  I.  A.  A. 

Senator  J.  Henry  Harrison,  counsel 
for  the  Newark  Club  presented  the  state 
charter,  and  the  principal  speaker  was 
Senator  Walter  E.  Edge  who  gave  a  30 
minute  address  urging  business  men  to 
attend  the  forthcoming  I.  A.  A.  conven¬ 
tion  in  Berlin  as  a  means  of  cementing 
relations  between  this  country  an<l 
European  nations  and  as  an  opportunity 
to  study  German  markets.  Senator 
Edge’s  speech  was  broadcast  over  radio 
station  WOR. 

Mayor  Congleton  of  Newark  wel¬ 
comed  the  club  to  the  city’s  civic  life. 
The  executive  committee  which  assisted 
President  Farrell  were:  Arthur  Price, 
vice-president;  E.  B.  Wolfe,  treasurer 
and  J.  Douglas  Gesford,  secretary.  L. 
A.  Chambliss  was  chairman  of  the 
dinner  committee,  assisted  by  Harry 
Auth,  Philip  Baldwin  and  Johnson  Fay. 

About  400  persons  attended  the  dinner. 


SUN  EMPLOYES  DINE 


TO  HONOR  KNECHT 

A  dinner  in  honor  of  Dr.  Marcel 
Knecht,  general  secretary  of  Le  Matin 
of  Paris,  will  be  given  at  the  Union 
I^cague  Club,  New  York,  April  10,  by 
H.  H.  Charles,  president  of  the  H.  H. 
Charles  Advertising  Service;  C.  K. 
W(jodbridge,  of  Prince  &  Whitely,  stock 
brokers;  and  H.  R.  Swartz,  president 
of  R.  H(je  &  Co.,  Inc.  Mr.  Knecht  ar¬ 
rived  in  this  country  from  France  last 
week. 

PLANNING  BILLBOARD  TAX 

Amending  a  measure  to  reduce  the 
tax  on  billboards  one  cent  a  square 
foot,  the  Minnesota  house  tax  laws 
committee  passed  out  the  measure  with¬ 
out  recommendation.  The  bill,  sponsored 
by  Representative  George  Rodenberg  of 
St.  Paul,  originally  proposed  a  tax  of 
two  cents  a  square  foot. 

RATE  INCREASE  SUSPENDED 

Plans  of  the  Maine  Central  Railroad 
to  increase  the  present  rates  on  wood- 
pulp  by  6  cents  per  100  pounds  from 
Great  Works,  Me.,  to  Troy,  N.  Y., 
were  blocked  when  the  Interstate  Com¬ 
merce  Commission  suspended  the 
schedules  containing  the  proposed  in¬ 
creases,  from  April  2  to  November  2. 

HOLDS  CURRENT  EVENTS  BEE 

The  fourteenth  annual  Current  Events 
Bee  of  the  Brooklyn  Daily  Eagle  was 
hekl  on  March  22,  when  34  contestants 
representing  17  high  schools,  competed 
for  individual  and  school  prizes.  H.  V. 
Kaltenborn,  associate  editor,  again  acted 
as  interrogator. 


DON  MELLETT  MEMORIAL 
LECTURE  FUND  DONORS 


Dewart  Gire*  Dinner  to  Circulation 
Staff  of  New  York  Daily 

A  dinner  was  given  to  the  circulation 
and  delivery  department  force  of  the 
New  York  Sun  by  William  T.  Dewart, 
president  of  the  Sun,  April  3,  to  cele¬ 
brate  the  passing  of  the  300,000  mark  in 
circulation  for  the  first  time  in  the 
paper's  history.  Mr.  Dewart  was  in 
Bermuda  this  week  but  cabled  his  best 
wishes  and  congratulations  to  the  staff 
and  the  message  was  read  at  the  dinner. 

Fred  A.  Walker,  chairman  of  the 
board,  was  toastmaster,  and  the  speakers 
were:  Eldwin  S.  Friendly,  business  man¬ 
ager;  Frank  O’Brien,  editor;  Herbert 
Fairchild,  advertising  manager ;  J.  E. 
Hasenack,  circulation  manager;  and  Sol 
Rubinstein,  superintendent  of  the 
Mailers’  Union.  (Others  seated  at  the 
speakers’  table  were:  R.  H.  Tithering- 
ton,  vice-president  of  the  Sun ;  Keats 
Speed,  managing  editor ;  Gilbert  T. 
Hodges,  member  of  the  board;  Clarman 
T.  Dixon,  secretary;  George  Yaisley, 
assistant  circulation  manager;  John 
Powers,  city  circulation  manager ;  and 
John  Geilan,  Brooklyn  circulation 

manager. _ 

SNELL  DOING  PUBLICITY 

George  B.  Snell,  manager  of  the  Gan¬ 
nett  Nepspapers  bureau  at  the  Capitol  in 
Albany,  has  been  appointed  publicity 
director  of  the  Republican  state  commit¬ 
tee  at  ?10,000  a  year.  Mr.  Snell  was 
formerly  an  officer  of  the  Russian  bureau 
of  the  department  of  state  at  Washing¬ 
ton.  He  left  that  work  to  be  jxJitical 
writer  for  the  Rochester  (N.  Y.)  Titnes- 
Union.  He  was  also  Capitol  correspond¬ 
ent  for  the  New  Y'ork  Sun. 


(C(nitinued  from  page  6) 


RALEIGH  TIMES  ISSUES  SURVEY 

Results  of  a  survey  made  by  the 
Raleigh  (N.C.)  Times,  covering  the  in¬ 
dustrial  possibilities  of  Sanford  and  1-ee 
county,  were  published  as  a  supplement 
to  the  issue  of  March  14. 


WEEKLY  HAS  COOKING  SCHOOL 

The  Knoxville  (la.)  Journal,  a 
weekly,  sponsored  a  four-day  cooking 
school  starting  March  20.  During  the 
previous  week  the  newspaper  conducted 
a  “news  writers’  school”  for  its  cor¬ 
respondents  and  for  high  school  students, 
conducted  by  H.  J.  Metcalf  of  Ames,  la. 
M.  L.  Curtis  is  editor  of  the  Journal. 


TO  CONVENE  ON  SHIP 

The  annual  convention  of  the  Eighth 
District  of  the  International  Advertising 
Ass(x:iation  will  be  held  aboard  a  lake 
steamer  on  Lake  Superior,  June  28  to  30, 
it  was  announced  this  week  by  W.  H. 
McGenty,  chairman  of  the  district  and 
publisher  of  the  Stockman  and  Dairy 
Earnter. 


PAPER  DONATES  AIRPLANE 

Directors  of  the  New  vealand  Herald 
and  the  Aucklami  Weekly  News  were 
the  donors  recently  of  a  Gipsey  Moth 
airplane,  given  to  the  .Auckland  Aero 
Club.  Mrs.  R.  M.  Hacket,  wife  of  the 
editor  of  the  Herald,  christened  the 
plane,  naming  it  after  the  Herald. 


BRANCH  PLANTS  SOLVING 
PUBLICATION  PROBLEMS 


(Continued  from  page  26) 


keepsie  (N.  Y.)  Star  and  Enterprise 
Kingwood  (W.  Va.)  Preston  County 
Journal;  Boston  Post;  Ashton  (Md. ) 
White  Ribbon  Herald;  Alliance  (O.) 
Review;  Chelsea  (Muss.)  Record; 
Geneva  (N.  Y.)  Times;  Quarryinlle 
(Pa.)  Sun;  Bel  Air  (Md.)  Democrat 
and  Enterprise. 

Becklcy  (W.  Va.)  Raleigh  Register; 
Scranton  (Pa.)  Sun;  Arcadia  (Fla.) 
Arcadian;  Mobile  (Ala.)  Register  and 
News  Item;  Hudson  (N.  Y.)  Star; 
Ashland  (O.)  Times-Gazette ;  Eratiklin 
(Pa.)  News-Herald ;  Olcan  (N.  Y.) 
Herald;  Editor  &  Publisher;  Moncs- 
sen  (Pa.)  Daily  Independent;  Chicago 
Journal;  Tarentum  (Pa.)  Policy  News; 
Qgdensburg  (N.Y.)  Republican- Journal. 

Charleston  (Ill.)  Courier;  Corry 
(Pa.)  Journal;  Bath  (Me.)  Times;  De¬ 
troit  News;  Ottawa  (Ill.)  Republican- 
Times;  Los  Angeles  Examiner;  Water- 
ville  (\fe.)  Sentinel;  Jamestown  CS.Y.) 
Journal;  Lancaster  (Pa.)  Intelligencer- 
Journal;  Ashtabula  (O.)  Star-Beacon; 
Kewanee  (Ill.)  Star-Courier ;  Weston 
(W.Va.)  Democrat. 

Lafayette  (La.)  Adz'crtiser;  .4kron 
(O.)  Times-Press;  Delaware  (O.) 
Gazette;  Newport  (R.  I.)  Neios;  New 
Philadelphia  (O.)  Times;  Conneaut 
(O.)  News-Herald ;  Devils’  Lake  (N.  D.) 
Journal;  Lincoln  (Ill.)  Courier;  Port¬ 
land  (Me.)  Press-Herald;  Middletown 
(Conn.)  Press;  Harrisburg  (Pa.)  Tele¬ 
graph;  Norristown  (Pa.)  Times-Herald. 

From  returns  received  it  has  not  been 
possible  to  distinguish  whether  a  gift 
was  made  in  the  name  of  the  newspaper 
or  whether  it  was  a  personal  donation  on 
the  part  of  the  publisher  or  editor.  From 
the  list  printed  above  it  will  be  seen  that 
the  city  best  represented  b  Canton,  O., 
with  donations  from  both  the  News  and 
the  Repository,  sent  through  their  pub¬ 
lishers.  The  newspaper  having  the 
largest  number  of  gifts  from  individual 
donors  is  the  Toledo  Blade,  with  the 
Christian  Science  Monitor  of  Boston  a 
close  second. 

Possibly  the  best  thing  about  the  Mel- 
lett  campaign  was  the  expression  of 
genuine  approval  of  the  idea.  Over  and 
over  again  a  letter  enclosing  a  check . 
had  a  postscript,  “If  you  want  more 
come  again.’’ 


page  arc  sent  by  train  in  mat  form 
with  the  advertisements  and  features. 
.More  important  news  pictures,  such  as, 
to  quote  a  recent  example,  the  pictures 
sent  by  wireless  from  America  of  the 
speed  record  attempt  and  the  resultant 
tragedy  at  Daytona  Beach,  are  tele¬ 
graphed  from  London  to  the  north  by 
the  Western  Electric  system.  A  film  of 
the  maximum  size  takes  minutes  to 
transmit.  Advertisements,  illustration 
and  text  matter  are  also  occasionafly 
photographed  and  transmitted  by  this 
system  in  certain  cases,  although  the 
majority  of  advertisements  are  sent  the 
day  beforehand  in  mat  form  by  train. 

The  Daily  Express  has  acquired  a 
new  site  that  will  add  50  per  cent,  floor 
space  to  its  present  London  premises 
with  a  large  frontage  on  h'leet  street. 
This  is  the  fourth  enlargement  made  by 
Lord  Beaverbrook. 

E.  J.  Robertson,  general  manager,  and 
S.  W.  H.  Lrwig,  production  director  of 
the  Daily  Express,  were  primarily  re¬ 
sponsible  for  the  organization  and  the 
subsequent  efficient  working  of  the  Lon¬ 
don  and  Glasgow  plants.  Their  first 
lieutenant  was  E.  Trotter,  works  man¬ 
ager.  Asked  his  opinion  of  the  possi¬ 
bility  of  a  similar  system  of  zone  pub¬ 
lication  being  operated  successfully  in 
America,  Mr.  Long  said  that  American 
newspaper  stereotyping  was  not  of  so 
high  a  standard  as  that  obtaining  in  this 
country.  He  pointed  out  that  it  is  not 
an  uncommon  thing  for  an  illustration 
for  an  advertisement  to  pass  through  the 
process  of  making  the  mat  and  casting 
a  stereo  and  again  making  a  mat  and 
the  subsequent  stereos  so  that  the  illus¬ 
tration  as  finally  printed  is  several  de¬ 
grees  removed  from  the  original  but 
shows  little  difference  when  compared 
with  a  proof  taken  from  the  original 
half-tone  block.  Foundry  work  in 
America  has  not,  Mr.  Long  believes, 
reached  this  stage  of  perfection  and  this 
fact  presents  a  handicap  to  the  success¬ 
ful  publication  of  simultaneous 
facsimile  editions  in  various  centres 
there. 

The  Chicago  Daily  News,  in  order  to 
speed  up  its  service  to  (Thicago’s  north 
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Rights 

to  the  Signed  Dispatches 
from  die  members 
of  the 

B5rrd  Antarctic 
Elxpedition 

are  being  s<Jd 
through 

Current  News  Features,  Inc. 

Washington,  D.  C. 


and  northwest  sides,  recently 
a  branch  plant  on  the  north  branch  c 
the  (Chicago  river.  From  this  loca*!-- 
five  miles  from  the  downtown  plant,  t* 
Daily  News  prints  and  distributes  co4| 
of  the  paper  circulated  in  the  north  P 
northwest  territory,  eliminating 
miles  of  trucking  through  conge;;;, 
districts  and  delivering  its  edition,^ 
the  territory  served  much  more  quicM, 
than  formerly  possible.  ~ 

The  News  has  also  for  some  tr 
maintained  a  west  side  plant  wheit : 
portion  of  the  paper  distributed  throi^i 
out  the  west  and  southwest  sides  - 
printed. 

Because  of  the  strategic  location 
both  the  new  Daily  News  building 
the  north  side  plant  on  the  ChigJ 
river,  it  will  be  possible  for  barges  r 
ships  to  unload  newsprint  at  both  shr^ 
The  north  side  plant  is  located  in  a  lisl 
growing  district  and  convenient  to 
ways  which  tap  the  suburban  zone  ■ 
the  northwest. 

The  North  Side  plant  of  the  Dail 
News  is  equipped  with  10  units 
presses,  stereotyping  equipment  and  t 
linotype  machines.  Mats  are  rushr 
there  from  the  main  plant  by  Ford  car 
riers.  From  70,000  to  80,000  copies  »• 
turned  out  from  this  plant  daily,  sur 
ing  with  the  home  edition. 

During  the  baseball  season  box  senp 
are  set  there  and  printed  from  a  fo 
cast,  permitting  sate  of  papers  at  Culx 
Park,  not  far  from  the  plant,  within  1 
or  15  minutes  after  the  game  is  finishi 
A  warehouse  and  garage  will  soon  br| 
erected  adjoining  the  North  Side  bui!(: 

'"K- 

The  Hearst  organization  maintains 
plant  on  the  south  side  of  Cliicago  u>- 
color  work.  There  the  comics  ai 
American  Weekly  sections  are  prim 
not  only  for  the  Herald  and  I'xaniiri 
and  (Chicago  Evening  _  American,  h 
also  for  the  Detroit  Times,  A/i/vaai 
Sentinel,  Evening  Wisconsin, 
Bee-News  and  San  Antonio  Light.  T!- 
plant  has  been  in  operation  since  I'L 


“A  picture  is  worth 
10,000  words." — 
Chinese  proverb. 

Always  first  with 
the  picture — NEA. 


NEA  Service,  Inc., 

1200  W.  3rd  St..  Cleveland.  Ohio 


293,522 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for  the 
month  of 

March,  1929 

The  average  net  paid  circu- 
laUon  of  THE  SUNDAY 
SUN  per  Sunday  for  the 
month  of  March,  1929,  was 
195,382. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 
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More  Speed!  More  Produetion! 


Time  in  the  Composing  Hooiii  is  precious.  Delays 
must  he  avoided.  Emergencies— peak  loads— must 
not  interfere  with  the  regular  routine.  How  can 
these  modern  essentials  he  achieved  ? 

It  is  a  matter  of  details.  Perf(H*ted  details  make 
it  possible  to  cross  the  ocean  in  an  aeroplane.  Per¬ 
fected  details  are  behind  all  modern  achievements. 
Perfected  details  make  the  difference  between  profit 
and  loss  in  composing  machine  operation. 


The  details  of  a  composing  machine  are  neces¬ 
sarily  technical.  But  you  have  the  means  at  hand  to 
make  a  thorough  investigation  for  yourself.  You 
have  a  mechanical  expert  who  can  study  Intertype^s 
detail  improvements— make  comparisons— and  report 
to  you.  Have  it  done !  Have  your  <‘xpert  investigate 
all  of  the  Intertype  features  listed  on  this  page.'  A 
booklet  describing  them  will  be  sent  to  you— or  to 
your  machinist— on  reipiest. 


Features  Which 

SAVE  TIME 

Keyboard  Cam  Yoke,  Quick-Change 
Rubber  Roll,  Keyboard  Rods  (Reeds) 
Rear  Removal  of  Magazines,  No  Maga- 
lines  **Tied  Up,'*  Automatic  Locking 
of  tbe  Magazines,  Quick-Change  Star 
Wheel,  Vise  Jaw  Adjustment,  Univer- 
mUv  Interchangeable  Mold  Liners, 
l■lp^>ved  Electric  Thermostat,  Large 
Metal  Pot,  Auxiliary  Gas  Burner,  Uni¬ 
versal  Mouthpiece,  Blank  Slug  Device,- 
Electric  Pot  Details,  Double  Mtdd  Disk 
Pinion,  Interchangeable  Mold  Caps, 
Screw-Bearing  Knife  Block,  Front- 
Change  Font  Distinguisher,  Two-Part 
Channel  Entrance  Partitions,  Distrilv- 
ulor  Scale,  Side  Magazine  Power  Key¬ 


board,  Handy  Grip  on  Line  Delivery 
Carriage,  Bottom -Hinged  Assembler 
Font  Cover. 

Features  Which 

PREVENT  DELAYS 

Keyboard  Rubber  Roll  Retainer,  Con¬ 
tinuous  (Jointless)  Magazine  (Chan¬ 
nels,  Assembler  Front  Guides,  Assem¬ 
bling  Elevator  Release,  Line  Delivery 
(Carriage  Release,  Matrix  Retaining 
Pawls,  Mold  Slide  Safety  Device,  Im¬ 
proved  Pump  Spring,  Ejector  Slide 
Releasing  Hamlle,  Solid-Blade  Univer¬ 
sal  Ejector,  Sec’ond-Elevator  Starting 
Weight,  Elevator  Transfer  Mev-banisni, 
Distributor  Details,  Back  Mold  iper. 


Features  Which 

INCREASE  OUTPUT 

Adjustable  Spaceband  Key,  Light- 
Touch  Keyboard,  Auxiliary  Spaceband 
Key,  Two-Part  Escapements,  Curvevl 
Assembler  Front,  Positive  Assembler, 
Improved  Spaceband  Release,  l-2-eni 
Slugs,  Steep  Angle  of  Magazine,  Steep 
Angle  of  Matrix  Delivery  Belt. 


Features  Which 

PREVENT  DAMAGE 

Spaceband  Release,  Assembler  Front 
Cover  (Ciisbion,  Two-Piece  Line  (Car¬ 
riage  l.oiig  Finger,  Mold  Driving  Shaft 
Friction  (Clutch,  ^  ide-Tootb  Matrices, 
Wide  Valleys  in  Distributor  Screws. 


Have  Your  Machinist  Investigate  These  Intertype  Features 

The  Iiitertype  Improvements  listed  on  this  page  are  have  your  maehinist  read  it,  before  you  buy  another 
>11  illustrated  and  described  in  “Profit-Making  Inter-  composing  machine.  Tlie  nearest  Intertype  Office 
type  Features.”  Be  sure  to  read  this  Imoklet,  and  will  he  pleased  to  send  you  a  copy  free  on  reipiest. 


Standa rdized 

[I  N  T  E  RT  Y  P  E 

TRAnr  MARK 


intertype  CORPORATION;  A’eir  York  1440  Broadway;  Chicago  130  North  Franklin  St.;  ISeu'  Orleans 
816  Howard  Ave.;  San  Francisco  1.32  Fremont  St.;  Los  Angeles  1220  S.  Maple  Ave.;  Boston  80  F'ederal  St. 
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MRS.  PULITZER  LEFT 
$2,640,528  ESTATE 

Widow  of  Joseph  Pulitzer  Wills  Pub¬ 
lishing  Stock  to  Three  Sons, 
Ralph,  Joseph  and  Herbert — 

Art  Works  Appraised 

Mrs.  Kate  Davis  Pulitzer,  widow  of 
Joseph  Pulitzer,  newspaper  owner,  left 
an  estate  appraised  by  Deputy  Tax  Com¬ 
missioner  Stephenson  at  ^,(>48,605  gross 
and  ^,640,528  net,  of  which  $2,459,8^ 
was  in  securities.  She  had  no  stock  in 
the  Press  Publishing  Company,  owner  of 
the  Xew  York  li'orld  and  liveniny 
li’orld,  but  had  800  of  the  10,(X)0  shares 
of  stock  of  the  Pulitzer  Publishing 
Company,  owner  of  the  Si.  Louis  Fost- 
Dispatch,  which  were  appraised  at  $702,- 
056,  or  $877.50  a  share,  an  increase  over 
the  appraisal  of  $790.33  a  share  made  in 
Missouri. 

Mrs.  Pulitzer,  who  died  July  29,  1927, 
was  more  than  80  years  old. 

The  will  gave  $30,000  in  cash  and 
$t)5,049  in  personal  property,  one-third  of 
the  Pulitzer  Publishing  Company  stock, 
$234,018,  and  a  third  of  the  residue,  $400,- 
072,  to  her  son  Ralph.  The  second  son, 
Joseph,  received  the  same  interest  in  the 
stock  and  residue,  a  total  of  $692,457, 
while  a  similar  befjuest  went  to  the 
youngest  son,  Herbert,  in  addition  to 
$82,900  in  personal  property. 

To  her  daughter,  Edith  P.  Moore,  Mrs. 
Pulitzer  left  jewelry  and  other  property 
valued  at  $118,570,  while  Constance  P. 
Emslie,  another  daughter,  received  prop¬ 
erty  valued  at  $37,805.  Gladys  Munn 
Pulitzer  and  Elizabeth  E.  Pulitzer, 
daughters-in-law,  received  $6,750  and 
$3,200  worth  of  personal  property,  re¬ 
spectively,  while  Ralph  Pulitzer,  Jr., 
grandson,  received  gifts  amounting  to 
^,450.  Total  personal  bequests  aggre¬ 
gating  $99,290  were  left  to  her  grand¬ 
daughter,  Kate  Davis  Pulitzer. 

Maude  A.  Macarow  received  $5,200 
in  jewelry,  $10,0(X)  in  cash  and  a  life 
interest  in  $190,000,  while  Ruth  l.aw- 
rence,  also  unrelated  to  Mrs.  Pulitzer, 
got  $10,000,  and  $25,(X)0  was  left  to 
Worthington  Davis,  nephew.  The  public 
gifts  consisted  of  $10,000  each  to  the 
\ew  York  Post-Graduate  Hospital  and 
the  Xew  York  Association  for  the  Blind 
and  a  Venetian  lace  set  worth  $500  to  the 
Museum  of  Art  of  St.  Louis.  Blight  em¬ 
ployes  received  $1,0(K)  each. 

Mrs.  Pulitzer’s  art  effects  included  a 
portrait  of  her  husband  by  Sargent 
valued  at  $25,000  and  left  to  Ralph 
Pulitzer,  and  a  portrait  of  Mr.  Pulitzer 
by  Bonnat  valued  at  $1,500,  given  to 
her  son  Joseph,  who  also  got  a  marble 
bust  of  Mr.  Pulitzer  by  Rodin  valued 
at  $7,500  and  a  portrait  by  Sir  Thomas 
I.awrence  of  the  Rev.  Burroughs  T. 
Xorthgate,  appraised  at  $8,000.  She 
owned  21  Whistler  etchings  v-alued 
at  $41,085. 

The  appraisal  of  the  Pulitzer  Publish¬ 
ing  Company  stock  was  based  on  the  re¬ 
port  of  John  B.  Fitzpatrick,  who  reported 
that  the  total  capital  and  surplus  for  a 
period  of  six  years  prior  to  the  death 
of  Mrs.  Pulitzer  was  ^5,555,391,  and 
after  certain  legal  deductions  were  made 
the  average  capital  was  $4,059,231,  on 
which  average  annual  profits  of  $932,^2 
were  made.  During  a  ten-year  period 
reported  on  the  smallest  profit,  $317,000, 
was  made  in  1917,  while  the  largest  was 
$1,7.50,770,  in  1926.  The  good-will  was 
fixed  at  $3,444,745  and  the  capital  and 
surplus  at  $5,330,982,  leaving  a  valua¬ 
tion  of  $8,775,982  for  the  10,000  shares. 

KILLED  IN  AUTO  CRASH 

Mvron  Halperin,  24,  sports  writer  for 
the  Madison  (Wis.)  Capitol-Times,  was 
killed  and  his  brother.  Samuel,  was  prob¬ 
ably  fatally  injured  last  Friday,  March 
29,  when  the  automobile  in  which  they 
were  riding  collided  with  another  machine 
near  Rockford,  Ill. 

RITES  FOR  COAST  VETERANS 

Ashes  of  two  veteran  stereotypers  of 
the  San  Francisco  Examiner  were  scat¬ 
tered  to  the  winds  from  the  top  of  Twin 
Peaks,  San  Francisco,  March  24.  With 


80  members  of  the  Stereotypers’  Union 
in  attendance,  the  rites  were  conducted 
for  Blmil  A.  Dengel,  foreman  of  the 
Examiner  stererjtype  room  for  35  years, 
and  Frank  Thomas,  for  32  years  a 
stereotype  employe.  Dengel  died  Dec. 
13,  1926,  and  Thomas  on  Oct.  31,  1928. 

WILLIAM  J.^  C.  MEIGHAN 

Former  New  York  Herald  Editor 
Under  Bennett  Diet 

William  J.  C.  Meighan,  79.  for  many 
years  a  member  of  the  editorial  staff  of 
the  A'eu>  York  Herald  under  James 
(jordon  Bennett  and  the  younger  Ben¬ 
nett  and  one  time  editor  of  that  news¬ 
paper,  died  on  March  29  at  his  home, 
f/)  West  B'ighty-eighth  street.  New 
York. 

Mr.  Meighan  joined  the  staff  of  the 
Herald  in  1867  and  later  became  the 
i>ar>er’s  city  e<litor.  which  positifm  he 
held  until  1888,  when  he  was  sent  to 
Paris  to  take  charge  of  the  Paris 
Herald.  From  the  time  of  his  retire¬ 
ment,  until  a  very  few  years  ago,  Mr. 
.Meighan  was  often  engaged  in  special 
writing  for  various  periodicals. 

Funeral  services  were  held  on  Sunday, 
March  31,  at  St.  Gregory’s  Roman 
Catholic  Church  in  West  Ninetieth 
street,  and  burial  was  in  Calvary  Ceme¬ 
tery.  Mr.  Meighan’s  wife  survives,  a 
daughter  having  died  several  years  ago. 

MRS.  THEODOSIA  MARSTERS 

Woman  Newspaper  Columnist  Dies  in 
Peoria  Hospital 

Mrs.  TheiKlosia  Marsters  died  March 
27  in  the  Proctor  Hos|>ital,  Peoria,  111. 
Mrs.  Marsters  was  one  of  the  first 
women  column  conductors  in  the  United 
States.  She  started  her  newspaper 
career  in  1902  as  society  reporter  on  the 
Penrut  ( III.)  but  did  not  care  for 

that  type  of  writing  and  in  a  few  months 
was  assigned  to  the  police  beat. 

In  1916  she  started  a  column  called 
“Close-Ups,”  on  the  editorial  page  of 
the  Peoria  Journal  which  she  condeted 
until  1920  when  she  went  to  New  York 
where  she  wrote  motion  picture  scenarios. 
In  1924  she  returned  to  Peoria  and 
started  her  “Peoria  As  We  Go  .\long’’ 
crJumn  in  the  Journal,  which  she  con¬ 
ducted  until  entering  the  hospital  recently 
to  undergo  an  operation. 

She  was  the  author  of  the  play  “Other 
People’s  Clothes’’  which  was  successfully 
produced  several  years  ago  and  later 
filmed  under  the  title  “Fine  Feathers.” 


#t)ttuarp 

JB.  OZMENT,  68,  retired  Tennessee 
•  publisher,  died  in  W'inter  Park,  Fla., 
recently.  Mr.  Ozment  for  25  years  was 
editor  and  publisher  of  the  Hickman 
County  News,  at  Centerville,  Tenn.  He 
moved  to  Florida  in  1919  where  he  or¬ 
ganized  and  published  the  Johnstown 
Neu’S  until  his  retirement  in  1927. 

Thomas  Diixer,  83,  former  publisher 
of  the  Sterling  (Ill.)  Register,  died  in 
San  Antonio,  Tex.,  March  M.  Mr. 
Differ  at  one  time  was  treasurer  of  the 
Republican  organization  of  Illinois.  He 
served  in  the  Civil  war  as  a  captain  of 
Illinois  volunteers. 

Atty.  John  H.  Johnson,  one  of  the 
founders  and  a  part  owner  of  the 
Worcester  (Mass.)  Post,  died  April  1  in 
his  home  in  Dana  Center,  Mass.  He  was 
64  years  old  and  iff  but  a  short  time.  For 
12  years  he  practiced  law  in  Worcester. 
Besides  his  wife,  he  leaves  a  daughter, 
Miss  Marion  Johnson  of  Worcester. 
The  funeral  was  held  Thursday. 

O.  Fi,TiNSCTH,  publisher  of  the  Bagley 
(Minn.)  Farmers’  Independent,  died  at 
his  home  March  25.  A  widow  and  six 
children  survive. 

Henry  Yerger,  58,  former  city  editor 
of  the  Memphis  Commercial- Appeal  and 
later  correspondent  at  Jackson,  Miss., 
committed  suicide  at  Jackson  last  week. 
He  was  city  editor  of  the  Commercial 
Appeal  about  25  years  ago.  He  married 
Miss  Helen  Goodwin,  then  society  editor 


of  the  paper,  and  moved  to  Jackson, 
where  he  entered  politics.  Surviving  are 
his  widtjw,  a  daughter,  two  sons,  three 
brothers  and  a  sister. 

Garrett  M.  Walrdd,  82,  Civil  w^ 
veteran  and  former  editor,  died  in 
Indianapolis  last  week.  He  was  editor  of 
the  .American  Tribune,  a  publication  of 
Civil  war  soldiers  in  Indianapolis  many 
years  ago,  and  later  became  editor  of 
the  Wisconsin  Equity  News  at  Madison, 
Wis.,  a  publication  of  the  American 
Society  of  Equity,  a  farmers’  organiza¬ 
tion.  He  also  edited  the  American  Non¬ 
conformist,  published  in  Indianapolis. 

Charles  Hamilton  Baker,  56,  former 
editor  of  the  Parkersburg  ( W.\  a. ) 
News  and  other  West  Virginia  papers, 
died  March  29 at  Parkersburg.  Mr.  Baker 
learned  the  printing  trade  while  very 
young,  but  abandoned  the  mechanical 
department  in  1895  to  become  editor  of 
the  Sistenille  (W.Va.)  Oil  Keiiexv. 
Later  he  was  telegraph  editor  of  the 
U 'heeling  Telegrapher  and  Intelligencer. 

Thomas  W.  Berry,  26,  employed  in 
the  advertising  department  of  the  St. 
Louis  Post-Dtspatch,  died  recently  of 
pneumonia  following  an  operation.  Ferry 
was  graduated  frrim  the  Missouri  School 
of  Journalism  in  June,  1926. 

Ja.mes  .\.  Horne,  director  of  publi¬ 
cations  for  the  (ieneral  Electric  Com¬ 
pany,  died  at  his  home  m  Schenectady, 
.X.  V’.,  March  31.  Mr.  Horne  U-camc 
editor  of  the  G.  B1  Monogram  when 
Russell  Owen,  now  with  the  Byrd  Ant- 
artic  expeilition,  resigned  to  go  with  the 
AV:t’  )’ork  Times  in  1923. 

Forest  Bl.  Langworthy,  6S,  veteran 
editor  of  the  Spring  Valley  (Minn.) 
.Mercury,  died  .March  26.  He  was  con¬ 
nected  with  the  weekly  publication  for 
47  vears. 


Edward  Klein,  59,  a  printer  at  the 
Louis  Times  since  its  organization  a 
1907,  died  suddenly  March  26. 

.^LicE  Penney  Cornwall,  1\,  for  25 
years  an  employe  of  the  Portland  Ort. 
gonian  died  March  26,  after  an  illnen 
of  five  years.  In  1924  Miss  Corawil 
was  injured  in  an  automobile  accident 
and  was  forced  to  give  up  her  work  at 
iKxikkeeper  in  the  Oregonian  mechanical 
department.  A  few  months  later  she 
suffered  a  stroke  of  paralysis. 

William  J.  Cogan,  73,  father  of 
James  Bl.  C<igan  of  the  editorial  staff  of 
the  Chicago  Daily  News,  died  last  we^ 
at  his  home  in  Chicago. 

Mrs.  Ia>cise  Hinrichsen,  widow  of 
W.  H.  Hinrichsen,  in  the  late  ’80’s  and 
early  90’s  co-partner  in  the  Quincy,  (III.) 
Herald,  prior  to  its  incorporation,  died 
March  23  in  Alexandria,  Morgan  county, 
Ill.,  which  had  been  her  home  in  late 
years. 

MEMORIAL  WINDOW  DESTROYED 

.\  fire  which  partly  destroyed  Graa 
and  Holy  Trinity  church  in  Kansas  City 
March  27  resulted  in  the  ruin  of  the  ! 
$8,000  memorial  window  donated  by  the 
late  Irwin  Kirkwood  of  the  Kansas  City 
.S'lar  in  memory  of  Mr.  and  Mrs.  Wil¬ 
liam  Rockhill  Nelson  and  Mrs.  laura 
Nelson  Kirkwood.  The  windows  will  be 
restored. 

PUBLISHER’S  ESTATE  $23,716 

Wells  L.  Hill,  publisher  of  the  Athol 
(Mass.)  Transcript  until  his  death  left 
personal  property  of  $23,716  according 
to  an  inventory  filed  in  the  Probate 
court.  His  son,  J.  Clarence  Hill,  present 
publisher  of  the  Transcript,  is  named  as 
administrator. 


W\TERBURX  CONNECTICUT  ISTHt' 
SHOPPING  CENTER  FORTMIS  / 
PROSPEROUS  TERRITORY.^  I 


;ORNwau^ 


,  TxORRiNCrON 


LITCHFIELW 

BANTAM^^ 


morris'^ 

kWASMIN&TpN 

fNORTHVIluV  V 

NfWMIieORDN^  WATjnTOWW 
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MorcHKissviur) 
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IV/  ROXBURv 
HDCCWATERNs. 


POPULATION 


fERBURY 

NAUGATUCIW  CHESHmq^  I 


200.000 


SEYMQUP 


^CON  FAILS 


Waterbury,  Connecticut,  ia  the  fhopping  canter  (or  a  trading  territory 
of  42  cities  and  towns  with  an  eatimatH  population  of  209,000.  The 
excellent  railroad,  trolley  and  bus  lines  and  network  of  state  highways 
in  the  Waterbury  territory  unites  the  entire  market  into  one  great 
community. 

The  Republican  and  The  American  are  read  by  more  than  4  out  of 
every  5  English  reading  families,  who  read  a  Waterbury  newspaper, 
and  81%  ol  these  Republican  or  American  readers,  read  no  other 
Waterbury  newspaper.  Hence,  you  can  economically  cover  this  mar¬ 
ket  at  one  coat  through  the 


WATERBURY  REPUBUCAN 

AND 


filLM  AN.  NICOLL  A  RKTHMAN 
NatiMiAl  ReprearnUtivc* 


San  Francisco 
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The  Great  Middle  West 


From  Wisconsin 
to  Texas 

IS  THE  section  that  we  particularly  cover  and 
serve  in  supplying  newspapers  with  their 
newsprint  needs. 

Our  four  paper  mill  plants  in  Wisconsin, 
modern  in  every  way,  equipped  with  the 
newest  machinery  and  the  latest  scientific 
processes  for  the  manufacture  of  pulp  and 
print  paper,  enable  us  to  produce  a  clean, 
strong  newsprint,  its  surface  especially  pre¬ 
pared  for  newspaper  presses. 

For  a  quarter  of  a  centur\'  we  have  been 
producing  newsprint  —  all  the  time  aiming 
constantly  to  better  our  product  in  order  to 
serve  and  satisfy  every  patron. 

The  location  of  our  mills  in  Wisconsin  makes 
our  plants  nearer  to  the  publishers  of  the 
Middle  West  than  any  other  important  news¬ 
paper  print  manufacturing  organization,  thus 
insuring  the  quickest  of  freight  delivery  and 
the  promptest  service.  We  can  ship  news¬ 
print  in  car  lots  any  day  and  have  it  reach 
the  Chicago  market  next  morning. 

We  have  been  supplying  newsprint  to  pub¬ 
lishers  from  Wisconsin  to  Texas,  and  the 
attached  list  of  papers  shows  some  of  the 
important  dailies  we  have  served  satisfactorily 
in  the  past. 

Consolidated  newsprint  in  quality,  strength, 
texture,  color,  and  service  is  unsurpassed. 

We  invite  correspondence  from  publishers 
who  need  quick  shipments  of  single  cars,  or 
who  desire  a  permanent  connection  with  a 
long-established  paper  manufacturing  con¬ 
cern,  equipped  and  located  to  give  the  ver\’ 
best  of  service.  Address: 


1  HERALD‘"#''EXAMINER  k 

Stxarkana^  (§aztUt 

The  Minneapolis  Star 

ctBtaAc 

(Kfic  ^Julsajlrxbunc 

1  the  Milwaukee  Sentinel 

1  roi  T«*  Mar  a  emt  ftAti  *ra  iatimal  attaih 

1  un  MO  a.M  moamn^  .MotLxiict  iw  T 1 

Wit  Winona  Bnmbli^n'39etaUi  I 

Che  ^nirwm®  1 

The  Rocf^ord  Morning^^^^ 

ROCKFORD  DAILY  REPUBLIC. 

BorkforD  ^ilsi 

rvTAiifAMiu  - *  c 1  TtFAtui  nfirHM.li  11. niifnr> 

TheWisco^^teJoumal  | 

Wausau  Daily  REcoRD-HERAin 

The  Beloit  daily,  news  ■ 

DENNI  HLASATEL.  ■ 

(T«»M.TWUU> 

Marshfield  NeWs-IIerald  i 

THE  QUINCY  HERALD-WHIG  I 

CHTPPKW A  HERALD-TELEGRAM.  1 

IBailu  ^meriran  S^ribtine  || 

FbndduLac  Commonwealtli  Reporter  | 

NowinyPolskie  I 

CONSOLIDATED  WATER  POWER  &  PAPER  COMPANY 

WISCONSIN  RAPIDS,  WISCONSIN 
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WOMAN  WRITES  SPORTS 
FOR  ALBANY  DAILY 


Mitt  Cccilc  Ladu  Corert  Feminine 
ActiTitiet  in  Sport  World  and 
Handlet  Full  Sunday 
Pte 


The  position  of  woman's  sports  editor 
has  been  created  on  the  Albany  (N.Y.) 
Tinirs-l'nion.  A  page  devoted  entirely 


Creile  Ladu 


to  women's  .s|)orts  appears  in  the  Sunday 
e<lition  of  the  news|)aper  in  charge  of 
Miss  ('ecile  l-adn.  Miss  l^du,  prior  to 
joining  the  Times-L’nion  toured  the  coun¬ 
try  as  a  swimming  exi*ert  in  the  interests 
of  the  Red  Cross. 

"The  interest  shown  by  wf)men  in  prize 
fighting,  baseball  and  virtually  every 
siKirt.”  says  fieorge  O.  Williams,  manag¬ 
ing  editor,  "indicates  strongly  that  they 
want  to  read  the  sjHirts  pages  of  news- 
pa|K'rs.  But  they  want  them  addressed 
to  their  own  understanding.  The  men 
readers  enjoy  the  slang,  but  the  women 
don't  know  what  half  of  it  is  about. 

“.\  woman's  sports  editor  can  get  the 
female  viewpoint  and  alter  reportorial 
language  to  be  agreeable.  .\t  the  same 
time,  the  woman  editor  can  promote 
girl's  athletics  to  attain  a  scale  of  general 
interest  as  great  as  that  of  men’s  sports. 
She  can  do  much,  too.  to  improve  the 
entire  sp<irts  departments  and  elevate  the 
standards  «>f  athletes  as  well.’’ 

Men  are  too  facetious  in  their  handling 
of  women's  sport  news.  Miss  I,adu  told 
Kkitor  &  Pi  BLiSHKR  this  Week. 

“They  do  not  treat  the  stories  of 
women’s  activities  seriously,”  she  said, 
“and  they  are  always  looking  for  the 
sensational  side  of  the  girls’  efforts. 

“And  they  have  a  pretty  girl  complex, 
stressing  too  much  the  accomplishments 
of  the  pretty  girls  who  are  champions 
and  overlooking  the  work  of  others, 
chiefly,  1  suppose,  because  of  the  popular 
apiH-al  that  a  picture  of  a  good-looking 
girl  has. 

“Women  do  ivit  and  will  read  the 
sports  pages  of  newspapers  as  long  as 
thev  are  edited  in  men's  style.” 

Miss  I,adu  wouldn’t  report  a  boxing 
bout  or  a  baseball  game  in  high-toned 
feminine  exclamations,  she  says,  but  she 
would  edit  news  of  girls’  athletics  to 
conform  with  the  best  standards  and  to 
meet  the  average  understanding  of  the 
games  played. 

When  it  comes  to  professionalism  in 
women’s  sports.  Miss  Ladu  is  a  decided 
liberalist.  She  even  approves  of  girl 
champions  endorsing  certain  brands  of 
cigarettes  and  health  food,  and  getting 
all  the  publicity  and  money  that  go  with 
those  endorsements. 


Idali  McGlone  Gibaon  III 

Idah  McGlone  Gibson,  of  the  Tolcao 
Nnrs-Ree  editorial  staff,  is  recovering 
at  her  home  from  a  sudden  illness  which 
caused  her  collapse  at  a  local  theater. 


"//<>  brings  out  the  best 
in  everyone  —  no  troii- 
der  he  has  such  a  fob 
louring.” 


William  lijroii  Phelps 

(I  McClure  feature  of  sterling  worth 

Few  men  in  America  command  so  large — so  enthusiastic 
—  an  audience.  Few  indeed  are  so  widely  quoted.  Professor 
Phelps'  extraordinary  ability  as  a  critic,  his  good  taste,  vast 
kindliness,  and  fascinating  style  have  endeared  him  to  thou¬ 
sands  everywhere. 

Whatever  he  touches,  gleams  with  interest.  His  work  has 
humor — wisdom — variety — authority.  That’s  why  many  of  the 
finest  newspapers  in  the  country  feature  William  Lyon  Phelps’ 
weekly  articles.  Terms  quoted  on  request,  if  available  in 
y<»ur  territory. 


F>‘w  kmtu'  the  public's  Uiste  better  than  John 
Golden.  He  writes: 

McCliirp  Syndicatp, 

SZS  Kolirth  Avenup. 

New  York  City. 

<  JeiitleTm'ii: 

I  have  Kiinply  irot  to  write  and  tell  you  how 
iiiiieli  I  have  laa-n  enjoying  and  appreeiating  tlioae 
artielea  of  William  l.yon  I'help*. 

The  NewH  in  Miami  carries  tiu-m.  and  I  la-lieve 
yon'll  la-  irlatl  to  kno\^  tluit,  during  tlie  two  months  I 
was  tlM-re,  I  ami  a  niimla-r  of  my  Bsam  iates  fsome  of 
them  rather  well  known  men)  looked  (orward  to 
reading  and  diseussing  them  with  a  great  deal  of 
intep-st. 

la-t’s  have  more  of  tliem.  He  brings  out  the  best 
ill  everyone — no  wonder  he  lias  such  a  follow  ing. 

Sincerely. 

John  (ioLiH  N 


Be  sure  you  receive  your  copy  of  "CIRC'.l  LATION  K)R 
EDITORS,”  the  McClure  featurepaper.  Each  month  it  brings 
vt»u  complete  information  on  all  McClure  activities,  with  late 
releases  of  established  features.  Prominent  among  them  arc: 


JOHN  GOLDEN 

Producer  of ‘T.ightnin’.”  “»  Wise  Knolt." 
“Turn  to  tlie  Right."  and  numensa 
other  stage  luccestes 


Reacued  from  Fire 

M  iss  Edith  Nichols  of  the  Froi'idence 
(k.I.)  Journal  editorial  staff,  was  one 
of  three  women  who  had  to  be  rescued 
from  the  Hanley  building  fire  in  that 
city  March  25  by  the  aerial  ladder  of 
the  fire  department.  With  two  others, 
she  was  taken  from  the  fifth  floor, 
where  they  had  been  trapped  by  a 
second  floor  fire  while  attending  the 
Social  VVorkers’  Club  meeting.  After 
the  experience  she  wrote  nearly  a  column 
story  on  the  rescue. 


Wins  Rubel  Fellowahip 

Ruth  l^lizabeth  Fairman.  daughter  of 
Charles  F.  Fairman.  industrial  editor  of 
the  Sl'riufi field  (.Mass.)  Union,  has  been 
awarded  the  Rubel  fellowship  of  $1.^) 
for  study  abroad  by  Bryn  Mawr  Col¬ 
lege,  where  she  is  a  graduate  student. 
Miss  Fairman  has  served  on  the  staff  of 
the  Union  during^  her  summer  vacatkins 
for  the  last  three’  years. 


Addrestet  Journalism  Sorority 

Miss  Vina  Lindsay,  writer  for  the 
Kansas  C  ity  J ournal-l’ost ,  was  the  prin¬ 
cipal  speaker  at  a  recent  “Matrix  Table" 
banquet  given  by  Theta  Sigma  Phi, 
national  journalism  sorority,  at  the  Uni¬ 
versity  of  Missouri  School  of  Jour¬ 
nalism. 


Joint  Chicago  Daily 

•Mrs.  Mabel  G.  Reinecke.  for  the  jiast 
seven  years  collector  of  internal  revenue 
for  the  Cliicago  district,  has  joined  the 
staff  of  the  Clticayo  lifening  American 
and  will  write  a  series  of  articles  on  the 
many  problems  of  taxation  and  eco¬ 
nomics. 


Reviving  “Just  Kids’*  Campaign 

The  “Just  Kids  Safety  Club”  cam¬ 
paign  conducted  last  spring  by  Ad  Carter, 
creator  of  “Just  Kids.”  daily  comic  strip, 
for  King  Features,  will  be  revived  dur¬ 
ing  the  week  of  April  15.  The  campaign 
this  year  has  received  the  indorsement  of 
Postmaster  General  Walter  F.  Brown 
and  the  Boy  Scouts  of  America.  The 
campaign  consists  of  an  effort  to  teach 
children  to  be  careful  crossing  streets  and 
club  buttons  are  distributed. 

Gene  Cohen  Co-Author  of  Book 

(Jene  Cohen,  who  writes  a  New  York 
feature  for  NEA  Service  under  the  pen 
name  of  Gilbert  Swan,  is  co-author  of 
a  history  of  man’s  efforts  to  combat 
diseases  to  be  published  by  Horace 
Liveright  this  month.  Richard  Horace 
Hoffmann,  M.  D.,  is  co-author. 


Cardinal  Writes  for  United 

Cardinal  Bonaventura  Cerretti,  former 
Secretary  for  Extraordinary  Ecclesiastic 
Affairs  at  the  Vatican  in  Rome,  has 
written  a  series  of  three  articles  for 
United  E'eatures  .Syndicate.  Inc.,  ex¬ 
plaining  the  recent  agreement  between 
Pope  Pius  XI  and  the  Italian  govern¬ 
ment. 


Glenn  Frank  ....  Editorial 
Frank  Simonds  .  Foreign  Affairs 

Fannie  Hurst . Fiction 

Rruee  Barton  .  .  .  Inspirational 

Foster  and  (Patchings  .  Prosperity 


J.  Carroll  Mansfield  .  .  "High 
Lights  of  History." 

George  Storm  .  .  .Adventure  Strip 

Howard  Garis  .  Bedtime  Stories 
Mary  Marshall  .  .  .  Fashions 


The  McCeure 

]^E’w>>iPAPER  Syndic  ATI 

LONDON  373  Fourth  Avenue,  New  York  SYDNEY 

Clinton  T.  Brainard,  Chairman  of  the  Board  Richard  H.  Waldo,  Prestdt0 


MAYOR  PRAISES  GIRL  REPORTER  ; 


Philadelphia  Executive  Commends 
Writer’s  Working  Girl  Series 

“Publicity  is  the  most  militant  arm  of 
the  law,”  Mayor  Mackey  of  Philadel¬ 
phia  declared  this  week  in  commenting 
on  the  series  of  articles  by  Vivian  Shir¬ 
ley,  now  being  published  by  the  Evening 
Public  Ledger. 

Miss  Shirley  has  just  completed  an 
investigation  into  the  work  and  lives  of 
young  girls  who  leave  their  homes  to 
travel  throughout  the  country  soliciting 
subscriptions  to  magazines.  In  discuss¬ 
ing  Miss  Shirley’s  work  the  mayor  said: 

“I  suppose  there  will  always  be  temp¬ 
tations  and  pitfalls  for  girls  who  come 
to  the  city  to  make  a  livelihood.  The 
Evening  Ledger  will  receive  the  thorough 
cooperation  of  the  city  and  of  the  public 
in  breaking  up  such  pitfalls.” 

Miss  Shirley  got  herself  a  job  in  Bos¬ 
ton  recently  as  a  magazine  solicitor  and 
the  series  of  stories  she  is  writing  tells 
of  her  experience  in  the  work. 
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FROM  THE  SAN  FRANCISCO  NEWS 
TO  THE  NEWS  OF  NEW  YORK 


HE  New  York  News  has  just  given  the  Harvester  Com¬ 
pany  an  order  for  28  new'  International  trucks.  Tliis 
is  the  latest  chapter  in  what  is  prohahly  the  greatest  trans¬ 
portation  story  in  the  newspaper  world.  The  fleet  of  the 
Chicago  Tribune  Company,  publishers  of  the  Chicago 
Tribune,  the  New  York  News,  and  Liberty,  now  numhers 
close  onto  200  Inteniationals,  and  Internationals  only. 

Six  or  eight  other  leading  newspapers  in  New  York 
City  are  using  International  trucks.  Like  the  News  they 
are  all  continuing  to  buy  Internationals,  proof  positive  of 
thoroughly  modern  truck  design  ainl  construction  and  of 
growing  popularity. 


The  28  new  InternationrUs 
ordered  by  the  !S'ew  York 
News  are  2Vi-ton  heavy- 
duties.  The  full  Interna¬ 
tional  line  includes  the 
Yi-ton  Special  Delivery; 

1- ton  Six-Speed  Special; 
Speed  Trucks.  1’’4,  IVii  and 

2- ton ;  and  Heavy-duty- 

trucks  to  5-ton. 


Across  the  country  the  record  stands  the  same.  Scores 
of  great  newspapers  in  the  well-known  cities  place  their 
strenuous  hauling  schedules  in  the  custody  of  International 
Harvester.  The  service  rendered  by  the  trucks  and  the 
after-sale  service  we  render  them  is  the  same  everywhere. 
We  now  maintain  152  branches  in  the  United  States  —  a 
Company-owned  truck  service  unexcelled. 

Any  branch  will  he  glad  to  give  you  a  demonstration, 
or  you  may  write  us  for  a  catalog. 


[INTERNATIONAL^ 

A 

/■  'x 

This  attractive  "‘^Six-Sipeed 
Special"  truck  has  been  de¬ 
livered  to  the  San  Francisco 
News.  It  is  the  first  unit  of 
the  fleet  of  Internationals 
which  this  daily  will  soon 
l>ut  on  the  streets. 


International  Harvester  Company 

606  So.  MICHIGAN  AVE.  OF  AMERICA  CHICAGO.  ILLINOIS 

(INCORPORATED) 

INTERNAnONAL  TRUCKS 


V 


/ 


WHAT  OUR  READERS  SAY 


his  81st  year  and  lives  in  Nashua,  N.  H. 
Although  the  years  have  slackened  him 
up  physically  he  is  as  keen  and  active 
as  he  was  40  years  ago. 

Sincerely, 

G.  J.  Barccs, 
Cincinnati,  O. 


NEWSPRINT  MEN  DISAPPOINTED 

To  Editor  &  Piblishij*: — You  may 
be  interested  in  learning  that  the  atti¬ 
tude  of  the  American  Newspajier  Pub¬ 
lishers,  as  indicated  by  that  of  the 
A.  N.  P.  A.  Paper  Committee,  is  caus¬ 
ing  some  surprise  and  not  a  little  dis- 
apiKiintmcnt  to  Canailian  newsprint 
prcKlucers. 

It  had  always  been  assumed  here  that 
what  the  publishers  were  most  interested 
in  securing  was  an  ample  supply  of  sat¬ 
isfactory  newsprint  at  a  reasonable 
price  with  no  discrimination  as  be¬ 
tween  buyers.  It  seems  to  the  manu¬ 
facturers  here  that  these  conditions  are 
fully  met  in  the  arrangeimnts  that  have 
recently  been  concluded  and  which 
were  designed  to  correct  a  situation 
fraught  with  peril  alike  to  the  news¬ 
print  industry  and  the  newspaper  pub¬ 
lishing  business. 

Exception  appears  to  be  taken  by  the 
A.  N.  P.  A.  Committee,  if  our  infor¬ 
mation  is  correct,  to  the  new  arrange¬ 
ment  respecting  freight  absorption.  In 
the  pa.st,  as  you  know,  an  effort  was 
made  to  etjualize  prices  hy  allowing  a 
freight  differential,  but  this  practice  was 
objected  to  by  many  of  the  publishers. 
To  meet  these  objections  the  new  con¬ 
tracts  call,  for  a  price  “f.o.b.  mill  with 
full  freight  allowances  to  destination.” 
This  places  all  buyers  on  a  common 
footing.  It  is  true  that  the  net  price 
received  by  the  producers  may  vary 
from  point  to  point,  but  as  it  is  the 
average  price  per  ton  received  that 
counts,  and  since  the  prixlucer  is  satis¬ 
fied,  it  is  difficult  to  see  wherein  the 
publisher  has  any  cause  to  complain. 
He  is  asstircfl  of  an  equal  price  from 
all  sources  of  supply  and  is  further 
assured  that  the  cost  of  paper  to  him¬ 
self  and  to  his  competitor  is  identical. 

I  think  you  will  agree  with  me  that 
a  fair  and  uniform  price  to  all  pub¬ 
lishers  has  its  advantages  over  a  system 
of  unrestricted  com|x!tition  whose  effect 
would  have  been  to  demoralize  both  the 
paper  trade  and  the  publishing  business. 
In  order  to  bring  this  about  the  jiaper 
manufacturers  have  had  to  make  sacri¬ 
fices  and,  in  some  instances,  to  yield  ad¬ 
vantages  which  they  could  legitimately 
have  retained.  In  so  doing  they 
naturally  felt  they  could  count  upon  the 
support  of  their  customers  whose  in¬ 
terests,  thev  had  been  led  to  believe, 
were  identfcal  with  their  own.  It  is, 
therefore  a  matter  of  disappointment  to 
them  to  find  that  the  headquarters  of 
the  A.  N.  P.  A.  profess  to  be  dissatis¬ 
fied  with  the  arrangement  and  is  circu¬ 
lating  literature  designed  to  create  dis¬ 
trust  in  the  minds  of  publishers.  Pos¬ 
sibly  those  responsible  haven’t  given 
sufficient  consideration  to  the  fairly  cer¬ 
tain  alternative  to  the  present  arrange¬ 
ment.  Are  they,  or  are  they  not,  work¬ 
ing  for  wide  open,  cut-throat  competi¬ 
tion  among  new.sprint  manufacturers, 
and  if  they  succe^,  wherein  will  the 
newspaper  publishers  benefit? 

Yours  truly, 

RtiifLAR  Reader. 

Montreal,  March  28. 


Editor  &  Pcri.ishkr  regrets  this  error 
which  was  based  mion  a  reference  in  Mr. 
McRae’s  !»or>k  **Forty  Years  In  Newspaper- 
fhrni.”  Writinjf  there  Mr.  McRae  wa-s  led  into 
the  misstatement  that  he  was  the  sole  survivor 
amoiiK  the  fo^ir  A.  N.  V.  A.  fimnders,  W.  H. 
Brearley.  Detroit  Snvt;  J.  Aml/rose  Butler, 
Buffalo  St'U's,  Mr.  Brif^^s  of  Columbus  State 
Journal,  and  Mr.  McRae.  (Hd  newspaper 
friends  of  Mr.  HriKj'*^  and  all  meml>ers  of 
A.  I*.  A.  will  no  doubt  lie  hafipy  to  salute 
the  veteran  at  his  home  in  Nashua.  Editor  & 
PvBLiSHKR  ap|rreciates  the  kindness  of  Mr. 
Brifftfs*  grandson,  who  is  associated  with  the 
Seri  f»ps- Howard  newspaiiers,  in  cailinft  our 
attention  to  the  error,  rlditor. 


LINAGE  RESOLUTION  ADOPTED 

To  Editor  &  Publisher:  I  am  in¬ 
structed  to  advi.se  you  that  the  following 
resolution  was  unanimously  adopted  at  a 
meeting  of  this  Association  held  .^pr.  4 : 

“Re.solvki).  That  the  official  ailvertis- 
ing  linage  figures  for  New  York  news¬ 
papers  arc  the  figures  compiled  by  the 
.Advertising  Record  Company  of  New 
York  and  Chicago. 

“That  the  measuring  methods  used  by 
the  Advertising  Record  Company  here 
are  identical  with  those  used  by  this  serv¬ 
ice  in  the  mea.surement  of  Chicago  news¬ 
papers.  The  Publishers  Association  of 
New  York  City  approves  the  suggestion 
made  in  Editor  &  Publisher  for  a  na¬ 
tion  measuring  bureau,  but  suggests  that 
the  figures  quoted  for  any  city  be  the  offi¬ 
cial  figures  adopted  by  that  city. 

“That  if  Editor  &  Publisher  con¬ 
tinue  to  publish  the  .statistics  compiled  by 
the  Media  Records  Service  and  they  are 
compared  with  those  of  the  Advertising 
Record  Company,  it  will  create  confusion 
and  disputes  with  space  buyers  of  adver¬ 
tising  agencies  and  publishers.  The  Pub¬ 
lishers  Association  suggests  that  figures, 
to  be  of  value,  will  only  be  so  when  offi¬ 
cial  figures  are  used.” 

Very  truly  yours. 

L.  B.  Palmer, 

Secretary.  Publishers  .Association  of 
New  York  City. 


La  Nacion 
Santiago,  Chile. 


Saves  Time  and  Cosi 
on  Circulation  Worl 


"pOR  quick  corner^coverage,  the 
speed  through  traffic,  and  easy 
parking  of  the  Package  Truck  give 
it  a  great  advantage  over  all  four' 
wheel  vehicles.  No  traffic  jam 
stops  it,  and  no  curb  is  too  crowded 
to  let  it  nose  in. 

On  suburban  and  interurban  routes, 
the  low  running  cost  of  the  Pack' 
age  Truck  offers  a  big  saving  —  it 
costs  2/3  per  mile  less  than  any  car 
or  truck.  And  it  is  a  wonderful 
“ad”  for  your  paper  everywhere  it 
goes.  People  notice  it. 

Let  your  local  Harley'Davidson 
Dealer  demonstrate.  T^o  obli' 
gation.  Phone  him  today. 


SUGHT  DROP  IN  1928 
ABITIBI  PROFITS 


First  Year  of  Operation  After  Merger 
Witb  Spaniah  River  Company 
and  Other,  Show,  Earning, 

Over  Seven  Million, 


Earnings  of  the  Abitibi  Power  and 
Paper  Company,  Ltd.,  for  1928  were 
$7,.W0,9f)3,  according  to  the  financial 
statement  of  the  company  for  the  year 
ended  Dec.  31,  1928.  made  public  recently. 
Net  profits  for  the  year  were  $2,904,.S74. 
Comparison  with  previous  years  could 
not  adequately  be  made,  since  the  com¬ 
pany  took  over  the  Spanish  River  and 
other  paper  and  power  concerns  on  Jan. 
1,  1928. 

Operating  profits  for  1927  were 
$4,215,489.  The  net  profit  for  1928  was 
$2,846,041,  as  compared  with  $2,904,574 
in  1927.  Preferred  dividends  paid 
amounted  to  $1,529,325,  leaving  a  bal¬ 
ance  of  $1,316,716. 

Payment  of  common  dividends  of 
$2,255,416,  plus  $179,436  common  divi¬ 
dends  on  shares  of  subsidiary  companies 
outstanding  but  since  redeemed,  left  an 
apparent  adverse  balance  of  $1,118,136. 
It  is  shown,  however,  that  the  balance  at 
credit  of  surplus  as  of  Dec.  31,  1927,  was 
$59,719,000,  which  included  undistributed 
profits  of  companies  now  consolidated  of 
$16,801,767.  There  is  a  profit  and  loss 
balance  in  the  current  of  $59,145,391. 

Confidence  in  the  future  of  the  com¬ 
pany  was  expressed  by  President  Alex¬ 
ander  Smith.  In  reference  to  the  merger 
he  stated  the  management  believes  that 
the  present  year  will  see  a  satisfactory- 
solution  of  the  practical  problems  neces¬ 
sarily  involved  in  the  controlled  operation 
of  properties  so  widely  distributed. 


HARLEY'DAVIDSON 

lcapl?5yl  Jhjcka^ljuck 


VALUED  APPRECIATION 

To  Editor  &  Publisher: — Just  a  little 
word  of  appreciation  to  Editor  &  Pub¬ 
lisher  which  is  particularly  interesting 
to  me  because  nearly  my  entire  business 
life  ha.'  been  siient  in  the  field  which  you 
cover,  and  I  find  that  I  am  as  much 
interested  in  the  editorial  and  general 
publishing  material,  as  I  am  in  the  ad¬ 
vertising  news. 

Sincerely  yours, 

Conklin  Mann, 
Conklin  Manx,  Inc. 


CORRECTION 

To  EIditor  &  Publishiji:  In  your 
article  (page  32,  issue  for  March  30) 
concerning  the  forty-second  anniversary 
of  the  American  Newspaper  Publishers' 
Association  you  state  that  Mr.  Milton 
-A.  McRae  is  the  last  survivor  of  the 
four  original  founders  of  the  Associa¬ 
tion.  This  is  an  error.  My  grandfather, 
Jerome  C.  (not  “G.”)  Briggs  is  now  in 
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NEWSPRINT  BULLETIN  No.  11 


K/tfERCOHBiiJs 


To  Newsprint  Contract  Customers  of 
INTERNATIONAL  PAPER  COMPANY 
THE  BOWATER  PAPER  COMPANY,  Inc. 


ASA  MEANS  of  consolidating  and  improving  our  service  in  the 
Southern  states,  •  International  Paper  Sales  Company,  Inc.,  has 
been  formed  to  supply  the  customers  formerly  served  by  The  Bowater 
Paper  Company,  Inc.,  from  Comer  Brook,  Newfoundland,  and  by 
the  International  Paper  Company. 

Owing  to  the  acquisition  of  the  Corner  Brook  mill  by  International 
Paper  &  Power  Company  of  Newfoundland,  Ltd.,  our  tonnage  in  the 
Southern  states  has  increased  to  such  an  extent  as  to  render  advisable 
the  formation  of  a  selling  organization  to  handle  the  ntimerous  problems 
surrounding  the  supplying  of  publications  in  that  section. 

International  Paper  Sales  Company,  Inc.,  will  include  in  its  organiza¬ 
tion  several  of  the  former  employees  of  The  Bowater  Paper  Company,  Inc., 
who  are  thoroughly  familiar  with  the  handling  of  ocean-shipped  paper, 
together  with  several  men  who  have  been  specially  trained  by  us  during 
the  past  year  to  meet  the  particular  problems  of  this  territory. 

J.  L.  Fearing,  Vice-President  of  International  Paper  Company,  will 
head  the  new  organization  as  President,  for  the  purpose  of  insuring 
complete  co-ordination. 

INTERNATIONAL  PAPER  COMPANY 


100  EAST  42nd  STREET 


NEW  YORK,  N.Y. 


- 


-/ 
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CANADIAN  DAILY  COMPLETES  NEW  HOME 


y  i.oupon 

Will  Bring 
A  Free  Book 


That  you  will  enjoy 
reading  —  the  Swift  & 
ay  Company  1929  Year  Book. 
F  It  contains  information  of 
value  and  interest  to  every 
person  who  eats  meat.  In  it 
you  will  find 


The  New  Kitchener  (Onl.)  Daily  Record  Plant 

The  Kitchener  (Ont.)  Daily  Record  ing  direct  access  to  the  mechanical  de¬ 
ls  now  printing  from  its  new  plant,  partments. 

The  building,  two  stories  and  liasement.  The  offices  are  finished  in  panelled 
is  constructed  of  fumed  oak.  On  the  right  of  the  centred 

H  solid  reinforced  public  space  are  the  classified  and  display 
concrete  through-  offices.  On  the  left  are  the  accounting 
out.  All  floors  ^ud  circulation  departments.  A  stairway 
are  designed  to  'e^ds  to  the  editorial  rooms  which  are 
carry  a  live  load  finished  to  match  tlmse  on  the  main  floor, 
of  200  lbs.  per  Here,  the  senior  reporters  are  given  pri- 
square  foot,  so  offices,  with  enclosures  of  clear  glass, 
that  machinery  juniors  occupy  desks  in  the 

can  lie  placed  general  offices. 

wherever  desired.  editorial  departmmt 

without  having  to  '*  composing  room.  Metal  heating 
consider  the  loca-  done  by  electricity.  Below  the  com- 
tion  of  supports  Pos'ng  nx>m.  and  in  the  rear  is  the  press 
underneath.  The  f*  large  plate  glass  windows 

outside  is  faced  street  side,  so  the  passing  public 

W.  J.  Moti  can  get  a  clear  view  of  the  24-page 

brick,  trimmed  with  limestone  Duplex  tubular  at  work.  Plates  are  sent 

The  front  of  the  building  faces  cast.  ^ 

admits  to  the  ad-  foundatbns  are  con- 

vertismg  circulatiOT,  and  accounting  of-  .t^ucted  to  carrv  two  more  stories  similar 
fiws  on  the  mam  floor  and  the  editorial  capacitv  to  those  now  constructed. 

oHices  on  the  second  floor.  An  employes  \\\  n.  Euler  is  president  of  the  Daily 
entrance  is  located  on  the  side  street  giv-  Record  and  W.  J.  Mot*  general  manager. 


—  an  address  by  the  President, 
Louis  F.  Swift 

—  the  Treasurer's  re* 
port  —  in  which  ideals 
and  financial  state- 

ments  are  related  iNmyT 

—  discussions  of  the 
cattle  and  sheep  industries 

—  the  story  of  the  remarkable 
*^dot  marking"  which  enables  you 
to  identify  a  fresh  steak  or  roast 
and  even  individual  slices  of  ham 
or  bacon  as  “Swift’s” 

1.-  —  a  description  of  how 

^'^Virr  I  tke  meat  of  Swift  & 
n  I  Company  to  mar* 
•  I  more  than 

5»y  |r  f  I  7000  telegrams  a  day 
are  sent  and  received 
by  the  Chicago  Sales  Department 

—  other  chapters  on  radio,  hogs, 
cotton,  gelatin,  anemia,  packer 
profits,  records  of 
employes’  service 

—  unusual  pictures 
and  illustrations 


ADDRESSES  CHURCH  GROUP 


HAS  NEW  DAYLIGHT  SIGN 

A  company  known  as  the  Trans- 
nuitograph.  Limited,  is  being  organized 
in  London  for  the  manufacture,  .sale  and 
rental  of  ‘  an  electric  luminous  sign  de¬ 
vice  which  is  novel  in  that  it  is  bril¬ 
liant  Inith  by  day  and  night.  The  chair¬ 
man  of  the  company  is  Thomas  Ware- 
ham  Smith,  formerly  of  the  Associated 
Newspapers  of  London,  and  among  the 
directors  is  Thomas  McDougall.  the 
Liiidon  advertising  agent. 


Grove  Patteraon  Discuaae*  Church 
Attitude  Toward  Newspaper* 

tirove  PattersiMi,  editor  of  the  Toledo 
<().)  Blade,  in  an  address  Indore  the 
Rosewocnl  Presbyterian  church  in  To¬ 
ledo  recently,  answered  the  question,  ‘  If 
I  Were  Pastor  of  a  Church  What  Would 
Re  My  .\ttitiKle  Toward  the  N'ews- 
pai>ers 

He  pleaded  for  a  greater  understand¬ 
ing  of  the  mechanics  of  news  getting, 
and  for  fair  judgment  of  the  news  that 
was  printed.  Accuracy  and  sincerity,  he 
said,  were  qualities  that  anyone  had  a 
right  to  demand  of  a  newspaper. 

Paul  Block  is  publisher  of  the  Blade. 


AD  CLUB  TO  BUILD 

(iriiuiid  will  be  broken  about  .\pril  10 
for  the  new  mcnlel  home  of  the  .Adver¬ 
tising  Club  of  Aurora.  Ill.  Plans  ap¬ 
proved  call  for  a  $20,000  strticture  incor- 
tKiratitig  a  studio  living  room  two  stories 
in  heiglit  as  a  part  of  the  eight-room 
home.  The  club’s  building  committee  in¬ 
cludes  Charles  W.  Hoefer,  chairman;  C. 
L.  Perrin  and  Frank  B.  Gray.  A.  K. 
romlinson  is  business  manager. 


Would  you  like  to 

see  the  1929  Year  Book  of 

B  Swift  &  Company  ? 

Mail  the  coupon  and 
a  free  copy  will  be 
sent  to  you  promptly. 


STUDENTS  EXHIBIT  PHOTOS 

.An  exhibitiiHi  of  pictorial  photography 
by  the  students  of  the  photographic 
classes  ci>nducte<l  by  William  H.  ZeriK-, 
of  the  picture  department  of  the  Si’ie 
I  ork  Herald  Tribune,  under  the  aus¬ 
pices  of  the  BriM>klyn  Institute  of  .Arts 
and  .Sciences,  was  held  this  week  in  the 
studio  rooms  of  the  department  in  the 
Brooklxn  .Academy  of  Music. 


OFFERING  PRIZES  TO  STUDENTS 

Prizes  totaling  $2,100  have  Iieen  of¬ 
fered  students  in  vocational  agriculture 
by  the  Weekly  Kansas  City  Star.  The 
champion  student  in  all  the  United  States 
will  receive  a  cash  prize  of  Sl.UOO.  Other 
jirizes  of  $100  will  go  to  sectional 
chainpiiMis. 


FORT  WORTH  TO  ADVERTISE 

.Approximately  $00,(KKI  a  year  will  lie 
spi-nt  by  the  Fort  Worth  .Ass<iciaiion 
of  Commerce  for  national  advertising,  it 
just  has  been  decided.  Fred  .A.  Martin 
is  chairman  of  the  publicity  committee. 
.A.  L.  Shuman,  advertising  manager  of 
the  Star-Telegram,  also  is  a  memlier  of 
the  committee. 


GREEN  HEADS  OHIO  GROUP 

Charles  C.  fireen.  president  of  Charles 
C.  Green,  Inc.,  advertising  agency  of  New 
A'ork,  was  recently  elected  president  of 
the  Ohio  -Society  of  New  A'ork. 


OOR 


.  .  .  I’w  not  bluffed  by 
Constitutional  Rights!” 


This  advertisement  which 
was  published  last  November, 
is  repeated  by  request. 


CON-STITITION  OF  THE  liNITED  STATES 
{Fourth  Amendment) 

Kiftht  of  Search  and  Seizure  Ket^ulated 

The  rijlht  of  the  people  to  be  secure  in 
their  persons,  houses,  papers,  and 
effects,  aitainst  unreasonable  searches 
and  seizures,  shall  not  be  violated,  and 
no  warrants  shall  issue  but  upon  prob* 
able  cause,  supported  by  oath  or  affir¬ 
mation.  and  particularly  describinit  the 
place  to  be  searched,  and  the  persons 
or  thinits  to  be  seized. 


JUSTICES  of  the  peace  from  remote 
counties  of  a  western  state  were 
raidin{(  city  homes.  They  issued 
search  warrants  signed  in  blank. 
Their  men  hammered  and  crashed 
their  way  into  private  houses  on 
anonymous  information. 

Citizens  were  denied  jury  trials. 
They  paid  heavy  fines,  which  the 
justices  pocketed.  Wets  and  Drys 
alike  protested. 

The  local  Scripps-Iloward  News¬ 
paper  fought  the  raiders  from  the 
start.  Other  Scripps-Howard  papers 
in  the  state  chimed  in.  More  than 
100  men  were  sent  to  jail.  And  the 
State  Legislature  combined  with  the 
Supreme  Court  to  curb  the  roving 
justices  forever. 

Residents  of  this  state  will  never 
forget  the  part  played  by  the  Scripps- 
Howard  Newspapers  in  plugging  this 
legal  loophole.  From  beginning  to 
end  they  followed  every  angle  of  this 
case,  collected  and  produced  evidence, 
and  led  a  state-wide  fight  for  civil 
liberty. 

The  Scripps-Howard  pattern  is  not 
stamped  on  thejsurface  of  the  news. 
It  is  woven  into  the  fabric  of  our  courts 
and  churches,  of  our  homes,  our  busi¬ 
ness,  our  pleasures.  .And  the  adver¬ 
tisements,  like  the  editorials,  do  not 
skim.  They  penetrate. 


Painted  fot  Scrlppa-Howard  Newfpapctt  by  Georite  Brehm 


ttrmm  SAN  FRANCISCO  .  N,wt  INDIANAPOLIS  .  Tim., 
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SUGGESTS  “COLYUM”  ON  CLASSIFIED 
PAGE  AS  PROMOTION  FEATURE 


BASKETBALL  PLAY-BY-PLAY 


Readers  Will  Contribute  Drawing  Attention  to  Advertise¬ 
ments,  Coast  Manager  Says — Regards  Cartoons  as 
Promotion  Matter 


(^Second  of 

AST 


series  of 
problems.) 

Last  wetk  we  set  Jjefore  ourselves 
some  questions ;  and  we  answered 
some  of  them.  (.)ne  that  remained  un¬ 
answered  had  to  do  with  the  place  for 
classified  promotional  advertising;  should 
it  o>‘  run  K.O.F.  or  on  the  classified 
page  r 

Well,  for  one  thing,  it  depends  upon 
the  nature  of  the  promotion.  We  know 
that  we  should  concentrate  on  reader- 
interest  copy ;  we  know  that  we  should 
devote  some  space,  however,  to  result 
stories  and  copy  appeals.  There  are 
other  types  of  promotion,  however ; 
some  classified  managers  even  go  so  far 
as  to  throw  reader-ads,  set  solid,  into 
their  very  classified  columns,  scattered 
judiciously  among  the  real  classified  ads. 

What  alxiut  cr>mic  .strips  and  similar 
features?  Aren't  they,  in  a  manner  of 
speaking,  classified  promotion  when  run 
on  classified  pages?  Don’t  they  serve 
as  magnets  to  draw  reatlers  to  the  clas¬ 
sified  section? 

On  the  Tulsa  Tribune,  some  years 
ago,  1  linkefl  all  these  thought-trends 
together;  copy-aiipeals  through  result 
stories,  promotional  material  on  the 
classified  pages,  features  on  the  classified 
pages  to  draw  readers  thereto,  and,  last 
hut  not  least,  levity  in  promotional  copy. 
And  at  last  I  hit  uinm  an  answer: 

A  daily  “colyum”  or  department  in 
one  corner  of  the  classifieil  page! 

-Some  people  on  the  iwjier  were  dubi¬ 
ous  about  the  idea,  but  we  tried  it  any¬ 
how.  I  dublieil  the  “colyum”  RE¬ 
SULTS,  and  conducted  it  just  as  F.  P. 
A.,  R.  H.  L.  and  other  well-known 
newspaper  columnists  conduct  theirs — 
that  is,  I  departmentalized  it  in  a  way ; 
I  invited  contribs  to  sluxit  in  jokes, 
IHiems,  etc.,  and  w'herever  possible  I 
japed  at  (Kldities  in  the  day’s  news. 
But  always  managed  to  tuck  in  one  or 
two  paragraphs  of  cennment  on  Tribune 
classified  ads;  sometimes  a  result  story, 
sometimes  a  comment  on  some  peculiar 
classified  ad  I’d  seen,  sometimes  a  gen¬ 
eral  ilissertati<Mi  on  classified  as  a 
whrJe. 

People  iK'gan  to  read  the  darn  thing! 
■And  they  iK'gan  to  send  in  wheezes, 
contributions,  paragraphs.  What’s  more, 
the  column  was  drawing  reader-attention 
to  my  classified  in  two  ways :  first,  by 
bringing  the  readers  os-er  to  the  classi¬ 
fied  section,  aixl  second,  by  reminding 
them  that  the  classified  ads  were  handy 
to  the  spot  where  they  were  at  that 
moment  reading. 

I  ran  a  series  of  “Dnig-Distance 
Calls,”  of  which  the  following  is  a  fair 
sample ;  “The  phone  on  my  desk  rang 
sharply.  It  was  after  ten  Saturday 
night  and  the  last  ad  had  gone  upstairs 
to  the  composing  rfiom.  I  lifterl  the  re¬ 
ceiver  sleepily.  ‘Tribune  classified.’ 
“‘Hello.  Is  this  Earth?’ 

“‘Is  it  F.arth?’  I  repeated,  puzzled. 
‘.Sav.  who  is  this?  Trying  to  kid  me?’ 

“‘We  don’t  kid  down  here;  it’s  too 
hot  and  we’re  usually  busy  shoveling 
coal,  although  to  give  the  Devil  his  due, 
he’s  installing  oil-burners  using  Okla¬ 
homa  crude - ’ 

‘‘‘Will  vou  tell  me  who  this  is?’  I 
asked  again. 

“‘Me?  I’m  Dante.  I  want  to  give 
a  Lost  and  Found  ad.  I  came  down 
here  on  a  second  trip  to  gather  fresh 
impressions  so  that  I  could  write  an¬ 
other  Inferno,  but  I  lost  the  return  half 
of  my  round-trip  ticket,  ainl  I  want  to 
advertise - ’ 

“ ‘Trni  late.’  I  started  to  say;  hut 
there  came  a  clicking.  Dante  snorted. 
‘Darn  it!  There’s  Homer  breaking  in 
on  the  line !  He  wants  to  talk  to  a 
descendant  of  his  who  runs  a  restaurant. 
I  have  to  go;  I’m  allowed  only  five 
minutes  a  year.  I’ll  call  vou  twelve 


By  ROBERT  L.  BELLEM 

Classified  Manafer,  Pasadena  Star*News 

artidts  on  classified  ni*>nths  from  now  !* 


“I  wonder  who  has  Dante’s  return 
ticket?” 

There  were  other  series,  too — Fairy 
Tales  in  Slang  with  classified  twists; 
Go<>fy  Horoscopes  ditto;  Crazy  Kwiz- 
zes;  and  interspersed  with  the  para¬ 
graphs  and  the  articles  would  be  result- 
stories  and  adversions  to  the  classified 
ads. 

I  stopped  writing  the  thing  only  when 
press  of  other  duties  forbade  my  giving 
it  sufficient  time.  But  I  still  enjoy  get¬ 
ting  out  the  old  scrap-book  and  ItKiking 
over  those  colyums.  And — I  admit  it ! 
— I  often  swipe  material  from  ’em  even 
now  for  my  classified  promotion! 


Det  Moines  Register  Gires  Special 

Corerage  on  Ckampionsliip  Game 

What  is  believed  to  be  the  first  use  of 
play  by  play  special  wire  coverage  of  a 
haskettell  game  was  utilized  by  the  Des 
Moines  fla.)  Register  in  reporting  the 
state  high  .school  basketball  champion¬ 
ship  recently. 

Jack  North  of  the  sport  staff  went  to 
Iowa  City  to  cover  the  game  between 
Davenport  and  the  Roosevelt  high  school 
of  Des  Moines.  He  dictated  a  play  by 
play  account  and  in  the  Register  office, 
Bert  Mcfirane  tof)k  the  report  and  expan¬ 
ded  it  into  a  running  story.  The  game 
endeil  at  9:.^  p.  m.,  and  forms  for  the 
e<lition  that  had  to  catch  the  Davenport 
train,  closed  at  10  p.  m.  Nevertheless, 
the  Davenport  edition  carrieil  a  play  by¬ 
play  account  and  a  brief  lead. 


STARTS  AVIATION  COLUMN 

The  IVorcester  (Mass.)  Telegram- 
Gacette  has  started  a  column  of  avia¬ 
tion  news,  edited  by  E.  B.  Radcliffe. 


FRAUDULENT  AD  BILL  SPONSORED 
CLASSIFIED  MEN  BECOMES  LAW 


BY 


Governor  Roosevelt  Signs  Measure  Making  It  a  Misdemeanor 
to  Supply  False  Information  Concerning  Property 
to  a  Newspaper 


'J'HE  “misleading 


advertisement’’  bill, 
intrtxluced  by  Senator  Henry  G. 
Schackno,  a  Democrat  of  New  York 
City,  and  strongly  endorsed  by  news¬ 
paper  publishers  seeking  to  protect  read¬ 
ers  against  fraudulent  advertising,  became 
law  .\pril  2  with  Governor  Roosevelt’s 
signature. 

The  law  makes  it  a  misdemeanor  for 
any  person  or  corporation,  or  agents  or 
employes  thereof,  dealing  in  property, 
to  make  any  false  statement,  either  in 
advertisements  inserted  for  the  promotion 
of  such  a  business  or  to  the  publishers 
in  explanation  of  sikIi  advertisements, 
with  a  view  to  concealing  the  fact  that 
they  are  dealers. 

The  full  text  of  the  bill  follows ; 

Section  1.  The  penal  law  is  hereby- 
amended  by-  inserting  therein  after  Sec¬ 
tion  421  thereof  a  new  section,  to  lie 
Section  421  .•\,  to  read  as  follows : 

421  .\  .-Xdvertisements.  .\ny-  person 
firm,  coriH)ration  or  association,  or  agent 
or  employe  thereof,  hereinafter  called 
person,  who,  being  engaged  in  the  busi¬ 
ness  <»f  dealing  in  any-  property,  makes, 
publishes,  disseminates,  circulates  or 
places  liefore  the  public  or  causes,  direct¬ 
ly  or  imlirectly,  to  be  made,  published, 
disseminated,  circulated  or  placed  before 
the  public,  in  this  State,  any-  advertise¬ 
ment  respecting  any  such  propertv,  in  any 
newspaper,  magazine  or  other  publication, 
unless  it  is  stated  in  any  such  advertise¬ 
ment  that  the  advertiser  is  a  dealer  in 
such  property-  or  from  the  context  of 
any  such  advertisement  it  plainly  appears 
that  such  person  is  a  dealer  in  such  prop¬ 
erty-  so  offered  for  sale  in  any-  such  ad¬ 
vertisement  ;  or  when  placing  or  causing 
any  such  advertisement  to  appear  in  any 
newspaper,  magazine  or  other  publication 
as  descrilx'd  in  subdivision  one  of  this 
section,  if  re<|uestc<l  by  the  publisher  of 
any  such  new.spaper,  magazine  or  other 
publication  or  any  agent  or  representative 
thereof  to  file  with  such  pubilsher,  agent 
or  representative  thereof  his  true  name, 
or  where  he  is  transacting  business  under 
a  name  other  than  the  true  name  pursuant 
to  law,  then  the  name  under  which  such 
business  is  transacted,  and  each  business 
address  wherein  any  business  is  trans¬ 
acted  by  him.  in  the  class  of  property 
advertised  or  to  be  advertised  for  sale 
in  such  advertisement,  shall  make  any 
false  statement  in  relation  to  any  of  such 
items;  or  if  requested  hy  the  publisher 
of  any  such  newspaper,  magazine  or  other 
pubilcation  or  any  agent  or  representative 
thereof  to  file  with  such  publisher,  agent 
or  representative  thereof  a  statement 
showing  whether  he  is  causing  such  ad¬ 
vertisement  to  appear  or  is  offering  to 
make  such  sale  or  disposition  or  trans¬ 


action,  as  herein  set  forth,  as  principal 
or  agent,  and  if  as  agent,  to  set  forth 
such  information  as  is  specified  in  this 
sulxlivision,  in  relation  to  his  principal 
as  well  as  in  relation  to  himself,  shall 
make  any  false  statement  in  relation  to 
any  of  such  items ;  is  guilty  of  a 
misdemeanor. 

Section  2.  This  act  shall  take  effect 
Sept.  1.  1929. 


SPECIAL  FEATURES  FOR 
CLASSIHED  MEETING 


Departmental  for  Small  City  Dailies 
to  be  Part  of  Program  of  Classi¬ 
fied  Convention  at  Louisville 
June  24-27 


A  feature  of  the  10th  annual  meeting 
of  the  .Association  of  New-spaper  Classi¬ 
fied  Advertising  Managers,  to  be  held 
June  24-27  at  Louisville,  Ky.,  will  be  a 
departmental  for  small  newspapers  for 
w-hich  a  special  program  has  been  ar¬ 
ranged  by  Roy  Ballou  of  the  Peoria 
Star,  who  will  lead  a  discussion  of  prob¬ 
lems  directly  affecting  small  city  dailies. 

The  convention  is  expected  to  draw  the 
largest  attendance  of  any  in  the  history 
of  the  association,  according  to  John  A. 
Finneran,  classified  manager  of  the  New 
York  Times  and  president  of  the  group. 
The  “On-to-Lo'uisville”  committee  is 
arranging  for  special  trains  to  be  run 
from  important  centers  in  several  sec¬ 
tions  of  the  country. 

The  “On-to-Louisville”  committee, 
headed  by  O.  S.  Wespe,  of  the  Louis¬ 
ville  Courier-Journal,  is  composed  of  the 
following  district  chairmen: 

I.  \V.  Williams,  Philadelphia  Record; 
Henry  G.  Barringer,  Pittsburgh  Press; 
Charles  W.  Horn,  New  York  American; 
Norton  S  Cole,  NyrariMc  (N.  Y.)  Post- 
Standard;  J.  A.  Mannix,  Springfield 
(Mass.)  Union;  James  A.  Doherty, 
Pros-idence  (R.  I.)  Journal;  F.  C.  Flora, 
Roanoke  Times  and  IVorld-News; 
Charles  T.  Hardin.  Columbus  Dis¬ 
patch;  P.  M.  Hughes,  Minneapolis  Trib¬ 
une;  Harry  Dryden,  Peoria  Journal- 
Transcript;  Walter  Murdock,  Detroit 
Tree-Press;  David  Y.  Knight,  Atlanta 
Georgian- American;  B.  J.  Dietrich,  St. 
I.ouis  Post-Dispatch ;  Walter  W.  Dathe, 
Dallas  Ncsi’s  and  Journal;  H.  D.  Keller, 
Des  Moines  Register  and  Tribune-Capi¬ 
tal;  J.  A.  McDonald.  Oakland  Tribune; 
W.  O.  Sessions,  Salt  I^ke  City  Trib¬ 
une;  J.  J.  Tierney,  Spokane  Spokes- 
man-Reviezi’;  J.  E.  Wright,  Toronto 
(Ont.)  Globe;  W.  O.  Boyd,  Los  Angeles 
Hxaminer. 


BARBARA 

WEBB’S 


Flapper  Serials 


ALL  RRST  RUN 
STORIES 

In  Advance  of  Magazine  or 
Book  Release 


Now  Ready: 

“GOOD  GIRL” — The  love  slory  of 
a  back-stage  Cinderella.  With  am¬ 
bitions  to  become  an  actress  the 
heroine  becomes  an  usher  in  a  movie 
theatre  and  falls  in  love  first  with  a 
handsome  “sheik,”  then  with  the 
theatre  manager  and  finally  with  the 
stage  director  whom  she  marrici. 
(42  installments — first  6  illustrated.) 

“THE  GOLDEN  GIRL”— The  hero¬ 
ine  who  runs  a  lunchroom  at  an  avi¬ 
ation  field  learns  to  fly  and.  hearing 
J  that  the  man  she  loves  is  to  be 
driven  from  New  York  to  Rio  by  an 
I  aviator  with  a  weak  heart,  she 
I  stows  away  on  the  plane,  reveals 
herself  and  flys  the  plane  to  safely, 
when  the  aviator  collapses  en  route. 
(39  installments — the  first  6  illus¬ 
trated.) 

“PRETTY  POLLY” — The  romance 
of  a  girl  from  an  orphan  asylum 
whose  devotion  to  a  younger  child 
with  whom  she  runs  away  from  the 
j  home  brings  her  trouble,  hardship— 
'  and.  finally,  love.  T*he  discovery  of 
a  wealthy  grandfather  and  a  mother 
who  runs  a  night  club  make  further 
j  complications.  (In  30  2000-word  in- 
j  stallments.) 

“ONE  MAN’S  WIFE”— The  absorb¬ 
ing  romance  of  a  demure  French 
girl  who  became  a  famous  dancer, 
the  toast  of  Broadway,  and  her  own 
rival  for  the  love  of  her  husband  A 
story  which  the  reader  will  follow 
with  breath  taking  interest.  (In  30 
installments — the  first  5  illustrated.) 


For  Early  Release: 

“BROKEN  WINGS”  —  Aviation 
Story  of  love  in  the  air. 


“RICH  MAN  — POOR  MANT— 
Story  of  a  poor  girl  in  love  with  • 
rich  man  whom  she  believes  to  be 
poor. 


LEDGER 

SYNDICATE 

Philadelphia 


Editor  &  Publisher  The  Fourth  Estate  for  April  6,  1929 


r 


I 


W6r6  is  a  Market  of 

Mich  Consumers 


WHERE  can  you  locate  a  market  of 
such  proportions  in  wealth  and 
buying  power  as  the  Empire  State? 
Ranking  first  in  population,  wealth, 
industry,  finance  and  commerce,  it  does 
not  require  much  visualization  to  under¬ 
stand  the  reason  for  its  premier  position 
in  the  merchandising  world. 

Eleven  Million  consumers  constitute 
the  back  bone  of  its  great  wealth  and 
buying  power,  and  it  is  not  a  problem  to  reach  them  if  you  engage  the 
services  of  the  New  York  State  group  of  leading  daily  newspapers.  Dis¬ 
tribution  obtained  is  not  local,  or  national,  but  international,  for  the  Em¬ 
pire  State  is  a  world  market,  for  people  from  every  part  of  the  world  come 
here  to  buy. 


Your  advertising  campaign  directed  in  New  York  State’s  daily  news¬ 
papers  to  these  eleven  million  consumers  will  brirtg  you  more  business 
and  greater  distribution  than  any  other  market  in  the  world.  Concen¬ 
trate  on  this  world  market.  Use  the  daily  newspapers  to  tell  New  \  orkers 
and  the  world  the  merits  of  your  product. 


Circu-  2,500  10,000 

Ution  Lines  Line* 


'Albany  Evening  News . 

....(E) 

54,751 

.13 

.13 

*  Albany  Knickerbocker  Press . 

34,307 

.12 

.12 

*  Albany  Knickerbocker  Pres* . 

....(S) 

55,863 

.17 

.17 

*Amsterdam  Secorder-Democrat  . . 

....(E) 

7,640 

.05 

.05 

Auburn  Citisen-Advertiser  Journal 

....(E) 

10,211 

.065 

.055 

■Brooklyn  Daily  Eagle . 

....(E) 

81,083 

.25 

.25 

■Brooklyn  Daily  Eagle . 

....(S) 

92,720 

.25 

.25 

■Buffalo  Courier  Eapress . 

...(M) 

125.261 

.22 

.22 

■Buffalo  Courier  Express . 

....(S) 

167,302 

.30 

.30 

■Buffalo  Evening  News . . 

,...(E) 

154,716 

.30 

.30 

■Buffalo  Evening  Times . . 

....(E) 

122,014 

.24 

.24 

■Buffalo  Sunday  Times . 

....(S) 

154,710 

.24 

.24 

■Coming  Evening  Leader . 

....(E) 

9,232 

.05 

.05 

t Elmira  Star-Caxctte  Advertiser... 

(EftM) 

34.396 

.11 

.11 

■Geneva  Daily  Times . 

■GlovertviUe  ft  Johnstown  Leader 

....(E) 

5,972 

.04 

.04 

Republican  . . 

....(E) 

7,678 

.04 

.04 

■Ithaca  Jouroal-Nesrs  . 

....(E) 

7,727 

.05 

.05 

■Jaaseatown  Morning  Post . 

...(M) 

10,184 

.04 

.035 

Circa- 

2,500 

lAOOO 

Ution 

Line* 

Lines 

■Newburgh-Beacon  Daily  News _ _ 

, . .-,  (E) 

15,644 

,08 

.08 

tThe  Sun.  New  York . 

...(E) 

309,389 

.70 

.65 

tNew  York  Times . 

...(M) 

418,687 

.90 

.882 

tNew  York  Times . 

....(S) 

697,337 

1.15 

1.127 

■New  York  Herald-Tribune . 

...(M) 

309,959 

.70 

.686 

■New  York  Herald-Tribune . 

....(S) 

404,539 

.75 

.735 

■New  York  World . 

...(M) 

336,869 

.595 

.58 

■New  York  World . 

„...(S) 

542,655 

.72 

.69 

■New  York  Evening  World . 

,...(E) 

291,792 

.595 

.58 

■Niagara  Palls  Gazette . 

...(E) 

23,124 

.07 

.07 

■■Poughkeepsie  Star  and  Enterprise. 

...(E) 

14,348 

.06 

.06 

tRochester  Times-Union  . 

....(E) 

78,226 

.23 

.22 

■Troy  Record  . 

(MftE) 

23,362 

.07 

.07 

t  Utica  Observer  Dispatch . 

...(E) 

35,415 

.09 

.09 

■Watertown  Standard  . 

...(E) 

17,192 

.07 

.07 

■A.  B.  C.  Publisher's  Statement, 

Oct.  1. 

1928 

tGovernment  Statement.  Oct.  1, 

1928. 

■•A.  B.  C.  Publisher's  Statement, 

April  1, 

1929. 

t+Government  Statement,  April  1, 

1929. 
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►UR  OVH  VORip 
"  or  LetTtRS 


JAMES  MELVIN  LEE 


^  HAT  newspaper  classic,  “I  Am  the 
Printing  Press,”  by  Robert  H.  Davis 
of  the  Xeiv  York  S'kh,  has  had  many 
parodies.  Possibly  the  poem  may  have 
suggested  the  article  “I  Am  the  One- 
Horse  Weekly,”  which  Bruce  M.  Pearce 
of  Simcoe,  Ontario,  prints  in  the  March 
23  issue  of  The  Saturday  Sight,  pub¬ 
lished  in  Toronto.  Briefly,  this  article 
takes  up  many  of  the  humors  and  some 
of  the  problems  of  neightK)rhood  jour¬ 
nalism. 

Mr.  Pearce  begins  by  saying; 

Oner  a  week.  52  times  a  year,  I  go  out  into 
the  surrounding  community  >shere  1  am  eagerly 
devourcfl  by  those  who  cherish  me. 

I  know  nothing  at»out  what  is  going  on  in 
the  outside  world.  Th<»se  who  want  to  read 
alK>ut  happenings  in  japan,  C»reenland,  Russia. 
Australia  or  even  in  the  Dominion  where  1  am 
published,  will  have  n<»thing  to  do  with  me 
because  I  do  not  concern  myself  with  things 
out'^ifle  by  own  realm. 

Then  Mr.  Pearce  adds  that  there  are  a 
few  thousand  readers  who  do  care  lor 
the  one-h«»rse  weekly  because  it  tells 
them  what  their  neighbors  are  doing. 

<  )n  the  advertising  side,  the  one-horse 
weekly,  s|K-aking  through  Mr.  Pearce, 
makes  this  observation: 

I  have  a  few  big  city  advertiscrii  who  appre¬ 
ciate  niy  worth  and  Mimetimr.  take  a  whole 
page  of  me.  But  I  exist  mainly  for  niy  local 
merchants.  They  know  what  I  mean  to  them 
for  I  carry  their  mrssagr>.  to  all  their  cus¬ 
tomers  anl  on  Satur-lay  when  I  glance  down 
the  street  I  see  hutwireds  of  my  readers  flock 
ing  to  buy  goods  from  my  business  men.  That 
does  my  heart  good,  because  I  know  then  that 
my  advertisers  are  getting  more  money  to 
spend  on  me  next  week. 

The  biggest  problem  is  set  forth  as  a 
job  of  pleasing  all  classes  of  jK*ople.  The 
weekly  is  made  to  say  : 

If  1  ;im  tw>t  careful  ivtme  of  them  will  think 
I  am  talking  down  to  them;  if  1  make  a  gram 
matical  error,  the  higher  minded  will  call  me 
an  unetlucat^  f(Md  ami  wholly  unfit  e^en  to 
be  a  One-Hor»e  Weekly.  If  !«ome  of  the 
elderly  ladies  of  the  community  cannot  find 
the  report  of  their  quilting  l>ee.  then  I  am 
likely  to  be  called  lutter  names  and  to  lie 
accused  of  showing  partiality. 

What  is  said  about  the  mixing  of  head¬ 
lines  and  the  printing  of  grammatical 
errors  is  most  amusing.  How  the  depart¬ 
ment,  “Items  of  Ixing  .\go,"  betrays  the 
age  of  women  that  have  ceased  to  have 
birthdays  is  sure  to  bring  a  smile  or 
two  from  every  reader,  as  will  the 
fabricated  report  of  a  mythical  wedding 
— “contributed  by  some  irresponsible 
rascal.” 

The  last  remark  that  Mr.  Pearce 
makes  the  weekly  say.  “I  may  be  only 
a  One-Horse  Weekly,  hut  in  my  opinion 
if  I  may  say  s<i,  I  am  SOMK  Horse.” 
may  well  be  the  final  take  of  this  com¬ 
ment  about  the  article. 

*  *  * 

pKACTIC.ALLY  an  encyclojiaedia  of 
what  has  been  accomplished  by  way 
of  technical  instruction  in  journalism 
may  be  found  in  “Twenty  Years  of  Edu¬ 
cation  for  Journalism”  (E.  W.  Stephens 
Publishing  Oimjiany )  by  .Sara  I^k- 
wood  Williams,  who  was  until  recently 
assistant  professor  of  journalism  at  the 
University  of  Missouri.  While  the  pur¬ 
pose  of  the  volume  is  to  record  the  more 
important  facts  relating  to  teaching  jour¬ 
nalism  at  Missouri  University  from  the 
earliest  lieginnings  down  to  the  present 
time,  so  much  is  included  about  the  press 
that  the  book  is  of  real  value  not  only  to 
teachers  of  journalism  in  other  institu¬ 
tions  but  also  to  men  and  women  actually 
engaged  in  newspaper  work. 

In  the  opening  chapter  the  claim  of  the 
School  of  Journalism  at  the  University 
of  Missouri  of  being  the  first  in  the  field 
is  well  established.  Credit,  however,  is 
given  to  other  institutions  for  having  one 
or  two  courses  in  journalism  before  the 
school  at  Missouri  was  established.  Sev¬ 
eral  pages  are  devoted,  for  example,  to 
what  was  accomplished  by  General  Rob¬ 
ert  E.  Lee  when  he  was  president  of 
Washington  College  at  Lexington,  Vir¬ 
ginia.  The  Great  Chieftain  of  the  South 
was  the  first  to  add  newspaper  courses  to 
the  curriculum  in  order  that  young  men 


in  Dixie  I^nd  might  have  instruction  in 
the  ways  of  peace  as  well  as  in  those  of 
war.  Somewhat  recently  a  real  School  of 
Journalism  has  been  established  at  Wash¬ 
ington  &  I-ee  University  with  Professor 
Roscfie  H.  Ellard,  a  graduate  of  the 
School  of  Journalism  at  Missouri,  in 
charge. 

The  sec<Hid  chapter  takes  up  the  begin¬ 
ning  of  journalism  instruction  at  Mis¬ 
souri  University  and  pays  tribute  to  Pro¬ 
fessor  David  R.  Mc.\nally  who,  in  the 
scImioI  year  of  1879-80,  offered  a  prelim¬ 
inary  course  ill  the  history  of  journalism. 
Instruction,  however,  was  spasmodic, 
though  in  Senator  Charles  E. 

^'ater  introduced  a  bill  into  the  State 
.'senate  which  would  establish  a  chair  of 
journalism  and  empower  the  University 
to  grant  the  degree  of  Bachelor  of 
Journalism. 

How  a  scIkmiI  was  later  establislieil 
with  Walter  Williams  as  dean  is  out- 
lincil  somewhat  in  detail.  This  new  addi¬ 
tion  to  the  schools  of  the  University 
oiH-ned  in  the  fall  term  of  l‘(()8.  Those 
who  want  a  complete  record  of  what 
Walter  Williams  has  achieved  during  the 
twenty  years  that  followed  may  find  it  in 
several  of  the  other  chapters  that  consti¬ 
tute  Part  I  of  the  volume. 

Part  II  takes  up  the  purpo.se  and  or¬ 
ganization  of  the  school  and  lists  for  the 
reader  what  has  lieen  accomplishe<l  by 
way  of  lalKiratory  work.  Special  atten¬ 
tion  is  pai<l  to  The  Missourian.  e<lite<l 
aiul  made  by  the  students  of  journalism. 

Part  III  is  a  section  that  has  possibly 
the  widest  ap|ieal  to  the  general  reader. 
In  taking  up  the  by-products  of  the 
.sch<H(l,  esjKi'ially  the  journalism  bulletins 
which  have  been  issued  from  tiuK'  to 
time,  this  section  gives  the  reader  a 
worthwhile  resume  of  the  topics  treatcrl 
by  s|>ecial  »t>eaker.s  who  have  spent  Jour¬ 
nalism  Week  at  the  University  of  Mis¬ 
souri.  Here  also  may  be  found  an  ac¬ 
count  of  the  various  gifts  made  to  the 
school. 

Part  IN',  which  revolves  around  the 
birthday  party  with  twenty  candles  on 
the  cake,  is  limited  to  discussion  of  the 
school  of  tiKlay  and  what  it  may  be  to¬ 
morrow.  .■Nil  appendix  contains  some  of 
the  more  important  addresses  which  Dean 
NVilliams  has  delivered  at  various  news¬ 
paper  gatherings.  Special  mention  may 
Ik*  made  of  “The  State  University  School 
of  Journalism”  delivered  before  the  Mis¬ 
souri  Press  .Association  in  1908  and  “Are 
Sch<M)Is  of  Journalism  (jetting  Any¬ 
where?"  delivered  before  the  American 
Society  of  Newsjiapcr  Editors  at  NVash- 
ington,  1).  C..  in  1925. 

“Twenty  Years  of  Education  for 
Journalism"  must  have  taken  a  tremen¬ 
dous  amount  of  research.  It  puts  into 
IH-rmanent  form  records  that  should  be 
preserved.  The  restraint  shown  in  giv¬ 
ing  credit  to  Dean  Williams  is  to  be 
commended.  But  the  volume  does  not 
suffer  on  that  account,  for  every  one 
knows  the  sacrifices  made  by  him  in  de¬ 
voting  the  liest  years  of  his  life  to  build 
up  the  great  School  of  Journalism  at 
Missouri  of  which  he  is  the  dean. 

•  *  * 

^^H.AT  Heywood  Broun,  formerly 
^  with  the  Self  York  World  and  now 
with  the  Sctc  York  Telegram,  thinks  of 
the  guest  cxjieriment  of  having  .St.  John 
Ervine  review  \ew  York  dramatic  pro¬ 
ductions  temporarily  in  the  columns  of 
the  former  pafier  may  be  found  in  The 
Sation  for  .April  3.  Broun's  contention 
is  that  Ervine.  while  here  as  a  visiting 
critic,  was  not  natural  and  did  not  write 
the  way  he  covered  the  news  of  the 
theatre  for  London  newspapers. 

*  *  * 

'T'HOSE  who  want  a  good  example  of 
•*-  what  might  he  called  accurate  re- 
(Mirting  will  find  it  in  "Middletown" 
(Harcourt  Brace  &  Co.)  by  Robert  S. 
and  Helen  Merrell  Lynd.  .A  research 


foundation  takes  the  place  of  a  city  editor 
and  sends  staff  workers  to  merge  them¬ 
selves  for  a  year  in  the  life  of  the  typiral 
small  midwestern  city.  They  are  in¬ 
structed  to  report  what  they  find — noth¬ 
ing  else.  The  part  of  “Middletown"  that 
is  live  matter  for  readers  of  Editor  & 
PuBLisHF.R  may  be  found  in  the  reports 
of  how  the  Middletown  press  behaved  as 
it  was  j>ut  under  the  microscope  of  the 
investigators. 

Those  who  are  planning  to  work  on 
small  city  dailies  would  do  well  to  peruse 
“Middletown."  Xo  other  book  contains 
such  a  penetrating  treatment  of  city  situa¬ 
tions  as  may  be  found  in  this  volume. 
Those  who  edit  and  make  newspapers  in 
small  cities  will  find  the  volume  a  good 
yard  stick  in  measuring  the  activities  of 
their  own  communities. 

«  *  « 

A  GOOD  article  to  read  along  with  the 
volume  “Twenty  Years  of  Education 
for  Journalism”  by  Sara  Lockwotxi  NVil¬ 
liams  is  “Taking  StcKk  After  Twenty- 
Four  Years”  which  (irant  M.  Hyde,  of 
the  School  of  Journalism  of  the  Univer¬ 
sity  of  NVisconsin,  contributes  to  the  cur¬ 
rent  issue  of  The  Journalism  Quarterly. 
In  this  article  Mr.  Hyde  reviews  what 
the  SchiMils  of  Journalism,  including  that 
of  -Nlissouri,  have  accomplished  in  the 
past  two  decailes. 

.Another  coin  rilnit  ion  of  general  inter¬ 
est  in  this  same  issue  of  The  Journali'm 
(Quarterly  is  ".'schiKils  Make  Their  Bow 
to  the  NVorld"  by  John  Oscar  .Simmons 
who  heails  the  .'school  of  Journalism  at 
-Syracuse  University.  The  article  de¬ 
scribes  the  exhibit  made  by  .AiiH-rican 
sehiM(ls  at  the  Iiiteriiatioiial  Press  Ex¬ 
hibition  hehl  last  year  at  Cologne, 
Ciermany. 

The  Journalism  Quarterly  is  edited  by 
Lawrence  NN'.  Murphy  of  the  School  of 
Joiinialisiii  at  the  I'niversity  of  Illinois. 

*  *  « 

The  two  latest  pamphlets  in  the  Jour¬ 
nalism  Series  published  by  the  School 
of  Journalism  at  the  University  of  Mis¬ 
souri  and  edited  by  Roliert  S.  Mann  are 
“.A  N'ew  Journalism  in  a  New  Far  Ejist" 
by  NValter  Williams,  Dean  of  the  School 
of  Journalism  at  that  institution,  and 
"The  Journalism  of  Uhile”  by  Senor  I'on 
Carlos  (i.  Davila.  .Ambassador  Extraordi¬ 
nary  and  Envoy  Plenipotentiary  from 
Chile  to  the  United  States  of  .America. 
Each  of  these  liooklets  will  later  be  men- 
ti<Mie<l  more  in  detail. 

*  •  • 

^HE  articles  in  The  Schola.ttic  lidilor 
for  March  deserve  a  little  space  in 
"Our  Own  World  of  Letters.”  I  refer 
to  “How  to  Read  a  News|)aper”  by  NVil- 
lard  G.  Bleyer  of  the  Schcxil  of  Journal¬ 
ism  at  the  University  of  Wisconsin,  ami 
“The  .American  (Newspaper”  by  E. 
Marion  Johnson  of  the  School  of  Jour¬ 
nalism  of  the  Universitv  of  Minnesota. 
*  «  * 

AMONCi  the  contributors  to  The  \orth 
American  Review  for  April  is  Alvaii 
F.  .Sanborn  who  is  now  in  Paris  as  a 
corresp<Hulent  of  the  Boston  Transcript. 
He  furnished  "Little  Flower  of  Lisieux." 
Another  newspaper  man  who  contributes 


to  this  issue  is  Cedric  Worth  of  tlie  .\  J 
York  Evening  Post.  Mr.  Worth  wiiiE 
remembered  as  having  been  on  the  sJl 
of  The  Amaroc  News,  a  daily  newsfgS 
published  in  English  from  1919-1^'S 
Coblenz,  Germany,  ’  m 

FATE  HAS  DESIGNS  q| 
EDITOR^S  LEFT  ARM| 

Series  of  Painful  Injuries 

That  Portion  of  Momphis  Prsu. 

Scimitar  City  Editor’s 
Anatomy 

.According  to  latest  reports  at  press  tis 
John  P.  h'letcher,  amiable  and  sometioj 
hardboiled  city  editor  of  the  A/cm^s 
Press-Scimitar,  still  possessed  a  left  ha 
and  a  left  arm,  despite  recent  and  sunc- 
attempts  of  fate  or  something  to  do  a»-, 
with  both. 

It  all  started  last  summer  when  J 
making  something  or  other  for  the 
severely  mashed  his  left  thumb.  He  r» 
covered  and  went  on  his  vacation. 

NVhile  disporting  himself  in  the 
or  .Arkansas  away  from  the  worries  r, 
cubs  and  deadlines  he  fell  on  a  idi;;,) 
cut  an  artery  in  his  left  arm  and  .ilinci 
hle<l  to  death  before  a  country  (!(<!, 
could  be  reached  and  routed  out  ot  t« 
The  (kictor  seweil  up  the  wound  with  i 
rather  primitive  needle  and  some  cat  c;: 
while  John  gritted  his  teeth  and  bore 
there  lieing  no  anesthetic. 

Two  months  pas.sed.  Late  one  i'\<r.,r4 
John  brought  a  hammer  down  ra;':- 
forcibly  on  his  left  hand  in  an  attempt 
drive  a  nail.  Another  month  went  by 

About  supper  time  the  cook  at  his  h(  n 
turned  up  the  wick  on  the  oil  stove  am 
forgot  to  light  it.  Coal  oil  slopped  dun 
into  the  pan  underneath.  Someone  a 
hour  later  struck  a  match.  Then  thfv 
were  screams  for  John. 

He  came  running  up  grabbed  the  sti 
flames  and  all,  carried  it  to  the  back  di"- 
ami  heaved  the  burning  mess  "utik- 
However,  flaming  oil  ran  upon  his  if 
hand  and  arm,  burning  both  stvtrti 
NVeeks  passed  before  John  could 
the  hand  and  arm  again. 

The  bandages  were  taken  off  receml' 
■A  little  stiff — the  hand,  but  with  a  !>•( 
days’  practice  he  was  able  to  manipuli'f 
his  typewriter  again. 

Fhen  last  week  he  came  to  work  « ;.• 
the  thumb  on  his  left  hand  in  a  mainm ■■•■ 
bandage. 

“I  tried  to  saw  it  off,”  he  explaFr 
“while  fixing  some  shelves  for  the  win 

AIRPLANE  GETS  PICTURES 

.An  airplane  was  called  into  'eroi- 
by  the  Springfield  (III.)  State  Re^stv 
in  getting  two  photos  of  crash  victms 
who  were  killed  in  an  accident  with  > 
.Springfield  police  car  recently.  .Aite 
two  d.iys'  search,  photos  were  located  ‘C 
miles  from  .Springfiehl,  sent  to  eni:ravr> 
at  another  town  also  90  miles  fri« 
Springfield,  and  nishetl  to  Springfield  » 
time  for  final  edition  of  the  paper.  Tl* 
daily  editorially  demanded  a  thorough  in¬ 
vestigation  of  the  accident. 


Spot  news  informs  the  in¬ 
vestor  what  has  already  hap¬ 
pened  to  his  securities.  But 
intelligent  interpretation  of 
that  news  is  necessary  to 
point  out  future  possibilities 
or  dangers. 
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By  MARLEN  PEW 


for  numths  I'zr  been  treasurinff  u/' 
nwood  Broun’s  story  of  hoiv  he  made 
.  'itad-line  at  the  Xezv  York  Telegram 
'  reproduction  in  this  column, 
liskoll  dedicate  it  to  the  most  unhappy 
i  mortal.<: — newspaper  uriters  and  ar- 
f.:  vho  work  on  an  advance  schedule. 

Faster,”  I  said  to  Frank,  the  taxi 
driver,  “much  taster.  It’s  a  mat- 
'  of  life  and  death.  You  and  I  are 
cnK  tonight  for  a  Scripps-Howard 
rvi -paper.” 

The  situation  came  as  a  challenge, 
toy  the  other  day  I  had  written  ab^t 
t«>pii|'<r  loyalty  in  a  review  of  “The 
•et  Page.”  There  had  been  some 
wtioti  of  the  young  man  who  was  ready 
idic  for  the  dear  old  Bugle,  and  for  no 
L-icular  reason  1  added  that  I  would 
Dthe  same.  Now  it  was  necessary  to 
r  those  words  or  make  them  good, 
lo  the  lieginning  I  was  fast  asleep  and 
■ininy.’.  I  seemed  to  be  some  sort  of 
■  iifr  pining  for  a  person  who  lived 
UiiKlalay.  .\s  1  remember,  her  little 
i-  was  yellow  and  the  temple  bells 
;  -O'i  furiously.  “Come  ycxi  back  ;  come 
hack.”  they  seemed  to  say.  So  I 
to  consciousness.  It  was.  of 
•->  the  telephone. 

"Where  in  hell  is  your  copy?”  asked 
voice  at  the  other  end  of  the  wire. 
"Who*  What?"  I  answered  stupidly. 
“We’ve  got  no  load  of  ’It  Seems  to 
'-’for  Thur.sday’s  paper,”  he  .said  tome. 
•  *  • 

'OR  a  moment  I  wondered  if  I  could 
have  overlooked  the  daily  stint.  1 
a  deep  breath  and  rememivered. 

"That  went  down  yesterday  afternoon,” 
Ii4d  him.  "1  sent  it  hy  a  mes.senger 

Somehow  that  particular  statement 
e  f'  sounds  truthful.  At  6  o’clock  in 
S-  morning  it  was  peculiarly  unimpres- 

:vt. 

"It  isn’t  here,”  the  voice  said,  “and 
oclock  is  the  deadline.” 

"111  get  it  done  and  bring  it,”  said  the 
<  columnist  in  a  voice  of  chilled  steel 

'  imney. 

Lee  Tracy,  who  plays  the  man  with 
Mrv  to  write  in  “The  Front  Page.” 

'  jM  have  seen  me  then.  The  old  ma- 
■oc  was  just  a  Heeney.  Such  keys 
'  I  could  not  hit  with  either  finger  1 
ivfT'  h’vd  with  my  elbows.  The  type- 
friw  ‘  wheezed  and  groaned  but  finally 
IH  *  -to  singing. 

•py  In  a  vague  w  ay  some  memory  remained 
I,  jj.  »hat  the  missing  column  had  been  all 
P>ut  the  nuances  were  completely 
votten.  It’s  the  nuances  that  eat  up 
necessary  space.  Since  the  missing 
t  umn  was  lost  and  gone  forever,  it 
to  take  on  overtones  and  values, 
’ice  nobody  would  ever  see  it,  I  thought 
myself.  "That  was  the  piece  which  I 
''iM  have  captioned  ‘Simply  Swell.’  ” 

^  stuff  in  front  of  me  was  different. 

I  W  no  more  than  put  one  little  word 
*n  after  another.  For  tropes  there 
'‘'.no  time,  and  metaphors  get  messed 
roorul  your  ankles  when  there  is  need 
■  We. 

If  only  I  had  kept  a  carbon.  But  1 
like  to  keep  carbons.  A  carbon 
^,«s  all  the  fun  out  of  writing.  It’s 
«  kissing  a  girl  through  a  heavy  dotted 
^  Time,  according  to  its  custom,  flew, 
o*  odds  were  all  against  me.  There 
^e  no  clippings  or  letters  from  any- 
oy,  but  then  I  remembered  an  ancient 
;'[>'*tory  front  six  years  back  which 
*0  been  typed  out.  It  would  be  in  the 
’"If  cabinet. 

*  *  * 

OME  day  I  must  put  that  filing  cabi- 
^  in  order.  Out  of  the  top  drawer 
a  pair  of  rubbers,  a  Isottle  of 
'uno  seltzer,  the  manuscript  of  a  young 


man’s  play  and  a  can  of  salmon.  The 
fairy  story  was  not  in  the  place  where  it 
had  been  laid  away  for  safe  keeping. 
For  a  moment  the  idea  came  of  rippin<T 
a  couple  of  pages  out  of  the  play  and 
throwing  them  into  the  column.  It  be¬ 
gan  with  stage  directions  for  a  street  in 
Venice,  and  the  curtain  went  up  with  a 
girl  looking  out  of  a  window  at  a  large 
canal  and  saying,  “I  wonder !” 

With  this  went  the  stage  direction, 
“Sound  of  distant  revellers.  She  laughs 
hysterically."  I  decided  against  it. 

In  the  second  drawer  under  a  rich 
vein  of  unanswered  letters  I  found  the 
piece  about  the  princess.  Hastily  I  typed 
a  paragraph  to  the  effect  that  a  reader 
named  Horace  L.  Burkit  had  written  in 
to  say  that  he  always  loved  that  particu¬ 
lar  story  and  wouldn’t  I  please  reprint 
it.  “By  request.”  I  wrote  and  was  ready 
for  the  journev.  Six  forty-one,  said  the 
clock,  ilv  house  is  on  8Sth  St.,  and  The 
Telegram  is  printed  down  on  Dey  St. 

team  that  won’t  be  beaten  can’t  be 
Iveaten."  I  muttered  to  myself  an<l  hailed 
a  taxi.  . 


TAAW.\"''  fingers  had  smudged  the  wet 
^  paint  in  the  Ivastern  sky  and  so  on. 
Red  sky  in  the  morning — columnists  take 
warning.  Or  maylH’  it  should  Ive  red  eye. 

“’Ten  dollars  if  you  make  it.”  I  said 
to  Frank,  the  taxi  driver.  (Note  to  the 
auditor  of  exiK'Use  accounts  : — I  really  did 
give  him  a  dollar.) 

I  lookevl  about  to  ob.serve  the  strange 
phenomenon  of  New  York  city  Ivefore  7 
o’clock.  Once  or  twice  I  had  fveen  up 
that  late,  but  then  the  mood  of  coming 
home  was  one  of  weariness  and  I  noticed 
nothing..  The  wasters  and  the  workers 
met  at  every  subway  entrance.  It  was 
like  the  ocean  tidts  at  time  of  turning. 
This  was  the  slack  hour.  Men  vm  their 
way  t»>  toil  bumjved  into  cithers  home 
from  night  clubs.  They  seemed  to  form 
an  eddy.  .\  very  good  eddy,  if  you  like 
it. 

W  e  did  W  est  End  .Xve.  in  nine  seconds 
flat,  and  sckui  it  became  11th. 

“Faster,  Frank.  Much  faster!” 

Now  a  train  with  pigs  and  cattle  hap- 
Iiened  to  he  using  the  same  street,  and 
we  raced  it. 

“I'aster,  Frank!  I’ll  die  for  old 
Scripps-Howard.” 

The  pigs,  also,  were  ready  to  die  and 
for  some  purpose  obscure  to  them.  But 
there  was  no  moaning  as  they  neared  the 
slaughter  houses. 

Frank  ran  head  and  head  with  the 
train  for  a  few  blocks,  and  when  I  said 
“Ten  dollars”  for  the  second  time  we 
drew  away  and  left  the  freight  as  if  it 
had  Iveen  flagged  by  some  red  lantern. 

Now  we  swung  into  W’est  St.  with  piers 
uiKin  the  right  hand.  Here  were  odors 
much  more  pleasant.  .\  great  variety  of 
smells  were  offered  hy  the  morning 
breezes.  You  could  have  chocolate,  coffee 
or  vanilla.  The  place  was  full  of  ra¬ 
tion  wagons.  Great  hordes  of  men  were 
milling  alvout  provision  shops  and  making 


Newspaper  Engineering 

\An  organixation  specializing 
in  newspaper  buildings,  all 
V  phases  of  newspaper  en- 
gineering.  operation  and 
production  problems, 
\  analytical  surveys  and 
X  valuations. 

S.  P.  WESTON,  INC. 

HtmiMer  BmMnts. 

PfWactwn.  Opermtiou, 

Snrwejt,  VaiutUemt. 

420  Lexington  Avenue,  New  'York 


it  po<isible  tor  me  to  get  a  breakfast. 

But,  of  cour.se,  I  had  no  time  for  break¬ 
fast.  The  h<iur  had  now  turned  to  6;.sl. 
and  I  had  to  speak  to  F'rank  again  about 
the  matter  of  acceleration.  The  slacker 
>eemed  unwilling  to  take  chances.  Wag¬ 
ons  hemmed  him  in,  and  once  we  almost 
nudged  a  truckload  of  bananas.  Irony 
entered,  as  always,  in  the  upper  reache^ 
of  a  crisis.  Swinging  around  a  milk- 
wagon.  we  almost  smashe<l  ourselves 
against  a  iK'wspaper  truck.  I'pon  its  side 
was  a  poster  of  a  certain  column  and  a 
huge,  gawklike  picture  of  an  all  too  fa¬ 
miliar  face.  That  would  have  been  a 
death  almost  amusing  enough  for  the 
front  page.  V’aguely  1  experimented  with 
the  headline  and  tliought  that  "Hoist  by 
His  Own  Petard”  might  be  rather  pretty. 

By  now  F'rank  had  caught  the  spirit 
of  the  thing,  and  he.  too,  seemed  ready 
to  die  for  Scripps-Howard.  No  longer 
was  it  possible  to  shout  admonitions  at 
him  or  any  encouragement.  It  was  all 
the  passenger  could  do  to  let  air  seep  in 
past  his  heart,  which  had  found  lodgment 
in  his  mouth.  By  clinging  to  the  sides 
of  the  car  with  both  hands  and  bracing 
my  feet  it  was  possible  to  keep  my  head 
from  drilling  a  hole  in  the  top  of  the  taxi. 
With  a  last  mad  flourish  we  swung  into 
Dey  St.  on  one  and  two-thirds  wheels.  .\ 
clock  struck  7. 

“Very  sorry  to  have  Ixithered  you,” 
said  the  man  at  the  desk.  “We’ve  just 
found  that  missing  stuff  of  yours.  Sorne- 
IxkIv  made  a  mistake  and  stuck  it  in  with 
your  letters.” 

CALIFORNIA  GROUP  ACTIVE 

Four  Sectional  Meetings  of  Publishers 
to  be  Held  in  April 

F'our  group  meetings  of  the  California 
N'ewspaiM'r  Publisher-.  Association  will 
be  held  during  .April.  They  are ; 

At  Stockton,  April  6.  I-ouis  Meyer 
and  George  H.  Moore,  committee.  F'or 
.•\ma<lor.  Calaveras,  F?l  Dorador,  Sacra¬ 
mento  and  San  Joatiuin  counties. 


The  net  daily  circu¬ 
lation  of  The  Sun  is 


now  over 


300,000 

a  gain  of  more  than 

27,000' 

over  last  year. 


NEW  YORK 


In  Peoria 


-IN  NEWS, 
CIRCULATION, 
^^^ADVERTISING 

Largmst  UNDUPUCATED 
UNIT  of  gRCULATlON 

THE  PEORIA 

JOURNAL 

TRANSCRIPT 

PECO.! A,  ,  ILL. 

CNA»  H  epev  CO  MAT'L  nf  eecstMTAnvts 
CMICASe  MCW  TOnM  eOSTON 

Member; 

100.000  Croup  of  Amerieuu  Cftiee 


At  Eureka,  April  IJ.  Jack  Crothers 
and  Paul  G.  jasper,  committee.  For  Del 
Norte,  Humboldt  and  Trinity  counties. 

.\t  Dunsmuir,  .April  20.  John  Miller. 
■Avery  and  Fllmer  1.  Jenks,  committee. 
F'or  Lassen,  Northern  Tehama,  Siski¬ 
you.  Shasta  and  Northern  Modoc  coun¬ 
ties. 

.At  Jose.  .April  27.  George  F'.  Morell, 
Fred  Weybret  and  CL  1-ogan  Payne, 
committee.  F'or  San  Mateo,  Santa  C'lara, 
Santa  Cruz.  San  Benito  and  Monterey 
counties. 

A'ice  Proidents  H.  R.  Judah,  NtnitJ 
Crus  .Yeti'S ;  F'ord  .A.  C'hatters,  Lindsay 
iiasette;  and  C'arroll  H.  Smith,  La  Me.sa 
Scout,  plan  to  attend  these  meetings. 

MEMPHIS  PRINTERS  ADVERTISE 

The  .Allied  Printing  Trades  Council 
of  Memphis  is  advertising  "to  convince 
business  men  that  the  best  and  cheape>t 
work  can  be  done  in  Memphis.” 


On*  n0w«pap«r — th*  Pittaburgb  i 
PRESS  —  blankaU  th*  grant 
Pittnburgh  market,  the  fifth  larg-  | 
eat  market  in  the  United  Statea.  | 
The  PRESS  haa  overwhelming  I 
leaderabip.  At  on*  coat,  through  | 
a  aingl*  newapaper,  the  adver-  | 
tiaer  quickly  and  thoroughly  . 
aella  both  dealera  and  conaumera. 

THE 

PITTSBURGH ' 
PRESS 

A  Scripps-Howard  Newspaper 

National  Advertising 
Department 

250  Park  Avenue,  New  York  City 

New  York  Chieato  Detroit  Atlanta 
San  FranelMo  tai  Anfelaa  Soattle 
Portland  Philadalalila 


LA  PRENSA 

of 

BUENOS  AIRES 

First  in  News 
First  in  Prestige 
First  in  Public 
Service 

JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 
250  Park  Avenue  •  New  York 
14  Cockapur  Street  •  London 


^  ROTO^„ 

GravurE 

Sections 

Newspapers 
&  Magazines 

STANDARD 

GraVurc  Corpor/tfion 

r.Olll>.\  ILI  K.  KtMl  <  hV 


58 


Editor  &  Publisher  The  Fourth  Estate  for  April  6,  1929 


OFFERING  “UNTAINTED’ 
TESTIMONIAL  COPY 


Candy  Denier*  Being  Supplied  With 
Unpnid-for  Endorsement*  to 
“Guarantee  Honesty  in  Ad- 
▼ertising” — Abuses  Cited 


“T<»  take  the  taint  out  of  testimonials 
aiul  to  guarantee  the  honesty  f»f  opin¬ 
ions  quoted  in  advertising,"  the  National 
Confectioners  Association  is  now  sup¬ 
plying  candy  dealers  with  standardized 
testimonial  advertisements  wliich  ctm- 
tain  the  statement  signed  by  prominent 
stage  stars  that  he  or  she  was  not  paid 
for  endorsing  the  product,  according  to 
an  ass<»ciation  statement. 

In  sending  out  this  advertising  ma¬ 
terial.  C.  J.  Xadherny,  advertising  man¬ 
ager  of  the  association,  calls  attentifsi 
to  recent  protests  against  the  use  of 
purchased  testimonials,  and  declares  that 
the  custom  of  offering  financial  or  other 
inducements  to  stage  and  movie  stars, 
athletic  and  society  leaders  and  other 
celebrities,  for  their  endorsements  of  ad¬ 
vertised  products,  has  defeated  its  own 
purpose  because  the  public  has  become 
aware  that  many  such  endorsenKnts  are 
iMiught  and  paid  for. 

"The  testimonial  which  fails  to  assure 
the  reader  that  it  is  not  purchased  will 


soon  have  little  or  no  value  as  an  ad¬ 
vertisement,”  Xadherny  said.  “Public 
resentment  against  the  purchased  testi¬ 
monial  threatens  to  injure  all  advertis¬ 
ing.  Already  it  has  destroyed  some  of 
the  good  will  that  adverti.sing  enjoyed. 
Bills  against  this  form  of  advertising 
have  b^n  intrcxluced  in  several  state 
legislatures  during  the  past  two  months. 
Several  organizations  representing  ad¬ 
vertising  interests  have  this  problem 
under  consideration.  The  leading  adver¬ 
tising  magazines  are  carrying  on  a  vig- 
i>rous  crusade  against  the  abuse  of  the 
testimonial.  The  Xational  Better  Busi¬ 
ness  Bureau  has  sent  out  a  questionnaire 
to  leading  advertisers  f<»r  the  purpose  of 
collecting  opinions  on  this  vital  issue.” 

The  new  policy  atlopted  by  the  asso¬ 
ciation,  Xadherny  said,  affects  anproxi- 
inately  retail  candy  dealers  in 

the  United  States,  and  "has  received  the 
enthusiastic  ai)proval  of  the  confectionery 
trade,  of  newsi>aj)er  publishers,  and 
others  interested  in  defending  the  integ¬ 
rity  and  the  value  of  advertising.” 


TO  JUDGE  PRESS  CONTEST 


Newspaper  Men  Chosen  by  College 
Journalism  Fraternity 


CORRECTION 

In  the  1929  yearl>ook  of  I^pitor  &  P'Jti- 
i.isiiKR,  Dwight  Ixveritt  is  listed  as 
sports  editor  of  the  Gak'cston  (Tex.  I 
XctK's  and  X'ictor  Kmanuel  as  spores  edi¬ 
tor  of  the  Galveston  Tribuve.  l..everitt 
is  sports  editor  of  the  Tribune  and 
F.manuel  sp*>rts  editor  of  the  Xews. 


Supplies  and  Equipment 


HOE 


oAd/ustahle 

^HEAD 


Flatshaver 


Day  and  Night 


Emergency 

Service 


Real  Service 
Always: 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
cast*  a*  far  a*  possible. 


Moulding  Blankets 


“The  gears  made  excellent  time 
via  Express  and  have  both  been 
installed  in  the  press  which  is 
back  to  normal  again.” 

The  Leader  Pubg.  Co.,  Ltd., 
Regina,  Sask. 

Jan.  14,  1929. 


Hoe  Maintains  Facilities  at 
the  New  York  Works  for 
24-hour-a-day  Service 
on  Repairs  and 
Repair  Parts 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .ooi  in.  5  H.  P. chain 
drive.  Shaves  plates  up  to  1 9''x  26'. 

Send  for 

Folder  J2D  which  tells  ALL  about  it. 


GOSS  PRINTING  PRESS  COMPANY 

I  ;  }  $  So.  Paulina  Street 

NSW  VOBK  CHICAGO  SAW  rSAWCIiCO 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Siaea) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Addresa  NENSCO 
Worcester,  Maas. 


NEWSPAPER  PRINTING 


PRESSES 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 


DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40.000  per  br.  The  heavtoat 
and  moat  productive  hlgb  speed  unit  prees.  Eqolpp^  with  latest  quick 
lock-up  plate  clampa.  automatic  electric  brakes,  etc.,  etc.  Autoplate  and 
dry  mat  equipment.  All  materials,  steels,  bronses,  etc.,  of  the  latest 
approved  mechanical  enKineerinf  prmctlce. 


N.  Y. 

New  York  Boston  San  Francisco 
Chicago  New  Orleans  London 


THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  30,000  running 
■peed  with  single  platea.  All  stereotype  costs  (material  and  labor)  ent  In 
half.  Economy  for  the  growing  moderate  sized  dally.  Unit-dealgned ;  hnilt 
In  8  pg.,  12  M.,  16  pg..  20  pg.,  etc.  And  any  size  can,  by  adding  units,  be 
Increased  In  its  capacity. 


THE  DUPLEX  FLATBED  WEB  PRESS  for  amaller  dailiea  and  weekUea 
Prlnta  from  the  roll  and  oaf*,  /oUe  and  deltrero  perfected  newapapera 


mnis  from  tne  roii  ana  om*,  joiae  ana  aeurero  pcriectea  newapapera. 
8,  8.  10,  12,  14  or  16  pagei  complete  In  one  operation.  Speed  6,000  to 
6,000  per  hoar.  Half  page  fold  or  quarter  page  at  option. 


Clients  and  prospects  are 
reached  by  the  shortest 
route  through 

Editor  &  Publisher 


Write  us  year  proa*  netdo—Lat  a*  help  you  toloo  your  prootroom  problo 
Our  oto0  it  mt  your  oorvieo 


Duplex  Printing  Press  Company 

Battle  Creek,  imehigan,  U.  S.  A 


Columbia,  and  Frederic  William  W:, 
of  the  Frederic  William  Wile 


Xatioiially  known  newspaper  men  have 
consented  to  act  as  judges  in  the  news- 
story  and  editorial  competitions  for  col¬ 
lege  journalists  sponsored  by  Pi  Delta 
Epsilon,  honorary  college  journalism 
fraternity,  according  to  announcement  by 
Henry  (irattan  Doyle,  dean  of  men  at 
the  (jeorge  Washington  University, 
Washington,  D.  C.,  under  whose  direc¬ 
tion  the  comi>etitions  will  be  conducted. 

Karl  Bickel,  president  of  the  United 
Press :  Kent  Cooper,  general  manager  of 
the  Associated  Press ;  Russell  Kent, 
president  of  the  Xational  Press  Club; 
David  Lawrence,  president  of  the  Cf>n- 
solidated  Press  and  e<litor  of  the  I'nitcd 
Stales  Daily,  and  Richard  \'.  Oulahan, 
Washington  correspoiulent  of  the  .Vete 
York  Times,  will  act  as  judges  in  the 
news-story  comiR-tition. 

In  the  editorial  comi>etition,  all  the 
judges  of  last  year’s  competition  have 
agreed  to  serve  again.  They  are  Ira  E. 
Bennett,  of  the  ll'asliintflon  Post;  Claude 
(j.  Biiwers,  of  hte  Xew  York  World; 
Keiircsentative  Ix>uis  Ludlow  of  Indiana, 
former  president  of  the  Xational  Press 
(  luh;  Major  Oliver  P.  Xewman,  vice 
president  of  Thomas  R.  Shipp,  Inc.,  and 
former  Commissioner  of  the  District  of 


SPONSORS  MAXWELL  MEMORU^ 
Representative  H.  EL  C.  Rowe,  whoj 
secretary  of  the  Ohio  Newspaper  .C.. 
ciation,  has  introduced  in  the  Ohio  hoa 
of  representatives  a  bill  approiiriitj 
S1,(XK)  for  preliminary  work  IcH'ia 
to  the  purchase  of  a  site  in  <,rcr. 
cr>unty  and  the  erection  of  a  mem'-' 
to  W’illiam  Maxwell,  the  first  i.ubli  - 
in  the  Northwest  Territory.  I  !,(• 
would  be  purchased  and  the  mmir-j 
erected  by  Ohio  newspaper  men.  F-. 
Xew  York  Maxwell  brought  a  iirir,  . 
j)ress  to  Ohio  and  established  the  C,- 
tinel  of  the  Xorthwest  Territory,  a-  . 
is  now  known  as  the  Cim  innati  C 
mercial  Tribune. 


I 
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Classified 


EDITOR  &  publisher! 
Classified  Advertising 


RATES 


SITUATIONS  (C**h  with  Order) 
1  Tima  — .80  p*r  line 
3  Time*  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 


(Cash  with  Order) 

1  Time  —  .78  per  Hue 
4  Times  —  .60  per  line 
Count  *ix  word*  to  the  line 


White  apac*  chart*  at  aame  rate  per  InJ 
per  insertion  as  earned  by  frequency  sf  is 
ssrtion.  Minimum  space,  three  lines.  Th 
Editor  A  Publisher  reserves  the  right  k 
claaaify,  adit  or  reject  any  copy. 


BUSINESS  OPPORTUNITIES 


Middle  West  Properties — Ezrlosive  Itatlofa  R 
damaging  publirlt.v.  Peraonal  service  In  nc; 
deal.  Everything  coDfldential.  Clyde  B.  Kae 
861  Board  of  Trade,  Kansae  City,  Mo. 


W*  Hava  CUanta  ready  to  boy  for  cask.  ■**> 
paper  propertlea  from  $50,000  to  $5,00$.SSS;  th 
here  large  or  small  properties  for  sal*. 
Eddy,  Wrlgley  Bldg.,  Cbicage;  Met.  Tt 
Bldg..  Los  Angele*. 


Bargains  for  duiek  Buyers — Evening  peg* 
Midillc  West;  evening  pa|>er.  New  Enghoi 
evening  |>aper,  rennsylvanla:  evening  pspn 
Middle  South:  nemi-weekly  in  East;  neekl; 
Job  pUnt,  New  England.  J.  B.  Shale.  TI9M 
Bldg.,  N.  Y. 


Antomsbila  Snide  Backs,  astabUahad,  nd 
known,  up-to-date,  avaUabla  for  $t0,tS$.  fS 
Usher  bavlag  distrlbotlon  facilltlaa  saali  Mt 
die.  Harrls-Dlbbl*  Company,  11  Went  4MI  A 
New  York  city. 


Interest  Offered 


Opportunity  for  experienced  editorial  eiec*tl» 
to  Join  sareesaful  young  publisher  In  buM 
exelnstve  mid-west  evening  paper  with  tpfnt 
10.000  l■lreuIatlon  and  In  prosperous  cundltMi- 
$100,000  necessary  to  awing  this  deal— the  rip: 
man  can  get  In  on  .50-50  basis  with  $90,16 
provided  his  charai'ter,  ezperlencc  and  elMr 
qnallflritionn  will  stand  rigid  Inveetlgtthi 
name  will  be  Invited.  C-576,  Editor  A  PnblMs 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 


to  your  nearest 


G«E  sales  office 


GENERAL  ELECTRIC 
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business  opportunities 

Newspaper  Financing 

fgbltihert  who  iiwil  llnan<  tni;  nnil  w« 
propertlon  tmllt  up  In  cltloii  over  L*0.i» 
C-T  pp,at  h.v  wrltinic  to  mo.  All  vurroK|Himl 
^fldontinl.  Koferonoo*  fiirnlwhed.  C.  I.. 
"  81  Corson  s»e.,  Akron.  Ohio. 

a 


Newspapers  for  Sale 


u 


H_Rtan:tT  for  Youn(  Man.  We  have  an 
opportunity  for  a  younit  newapaper  man 
bai  about  83.0ia>  capital.  We  will  aell 
•a  ufe  terniK  one  of  the  moat  attractive 
sap-T  propertlea  In  eaatern  Texas.  The 
r  la  aniall.  the  town  la  aiiiall.  but  a  real 
'^krt  with  experience  on  newa  and  adver- 
:  aide  of  weekly  can  earn  a  paper  of 
own  In  a  abort  time.  Plant  la  well 

■<.,!  with  I.lnotyiie  machine. 

Write  r-.V>«.  Hditor  *  Piibllaher. 
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nlli  VatU's  Lsrgsat  Clrculstlee  BelMtag  Organ, 
rathe— The  only  elrtaiUtlse  halMIsg  serrles  Is 
■aswaptrSooi  fnralahlBg  gehllehars  aSMaTlta 
d  tta  axset  rsenlts  of  Its  STsry  eaaapelgB.  Tks 
Partlswe  Ceagssr,  OceUsatal  BalMIng. 
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lale— Semi  weekly  and  Job  office  In  Wla- 
a  dairy  section.  Xeta  2.">%  on  price  aaked. 
);re<  $20,0<l0  cash  to  handle.  C-ATS.  Editor 


News  Serrice  For  Sale 


mU  aatabliahed  Mews  Serrice  In  WaahInRton. 
['  C.  coverlnif  foreljfn  alTalri*.  fw>rviDg  out- 
aiUBiliBjt  nf*w»i»«|K‘ni,  growing  buNlnpiM.  Groaa 
iri-'wrif  IS.OOO  yearly,  profit  kt.iKIO.  Will  aell 
J«  15.500.  Owner  taking  over  larger  property, 
fg  liformatlon.  write  Box  C-606.  Mitor  A 


CIRCULATION 


Promotions 


laaat  Briraa  net  4.000  to  15.000  new  snbserlh- 
SL  Wteklies  sad  dallies.  Eorinsr  pnbllsber. 
■dint.:  ada  pabllabers’  problems.  Badaes  De 
^1Ht.  P.  0.  Box  771,  Brooklyn.  M.  Y. 


AttUttas  »aUior»-Blalr  A  Anstla.  IM  NsrU 

Bdl  at,  Kaedlag.  Psas.  Orlglnatsrs  of  Baleo- 
aaaaklg  Qnb  OaapalCBS. 


Al  V.  g  KsndaH  Osaapaay.  104  N.  BaUey  aro- 
Bk  LaatSTlllo,  Ky.— Sngorlor  Clrenlatlon  Bslld- 
■e-Oatalers  and  sola  owaars  of  the  Koadall 

nn. 


Reader  Interest 


Aailstioa  Building  dally  features  of  startling 
naagtli  and  speed.  Special  Peaturea  Syndicate, 
kl..  Ull  Graybar  Building.  New  York. 


EDrrORlAL 


STndicate  Features 


Attarial  Briefa  -wimple,  direct,  true.  Al« 
"Waaentatlve  In  New  York  City.  ITerre  W 
Waa.  14.3  E.  15tb  St.,  New  York. 


EMPLOYMENT 


Help  Wanted 


tAwtiaiag  Salearaan  Wanted.  Eire  men  who 
y  wt  afraid  of  a  commission  pmitoaitlon  when 
••tad  by  unquestionable  merit  and  aponaored 
•7  the  governor  of  a  state.  Men  of  ability, 
•aa  can  work  8  hours  every  day  except  Sunday, 
k*  aake  from  $100  to  $300  per  week  and 
*  Mid  every  Saturday.  Permanent  connection 
••Adlgnlfled  proposition  and  concern  75  years 
LMalneas.  who  are  expanding.  Address  C-57.3, 
■■tav  k  Publisher. 


J^MTiaing  Salesman  for  high  class  magaxlne 
•fi*  aelectfd  subscribers’  list;  co-o|>eratlon  and 
Jtvlce  plus  publicity  makes  our  plan  attrac- 
b>  advertisers  and  easy  to  sell.  Liberal 
••■■laslons  paid.  177tt  Broadway,  Suite  701. 

J^lng  Manager  wanted  who  ran  sell  and 
■jalllgenil.v  direct,  the  efforts  of  department. 
•Btherner  preferred.  Should  be  about  30  years 
,  ***  Blve  complete  history,  salary,  and  sell 
U  »lf  In  first  letter.  Box  C  fiOS,  Editor  A 
MMIsher. 


EMPLOYMENT 


Help  Wanted 


Circulation  Man  wuiited  to  take  4  barge  of  out 
of-towii  eireulatloii  on  Urge  ii)etroiH»lltaa  ilaily 
ami  Minflay.  Muii  with  knowletige  of  S<»uthert» 
I'eniiKylvHiiU  and  adjaeent  territory  preferred. 
MiiNt  be  a  builder  with  executive  ability,  cap 
able  of  hiiudlliig  traveliug  men.  carrierT*  and 
ageiitM.  State  exiH'rleme  and  detalU.  All  re 
pile's  eoiitideiitial.  .tddreH*  (‘.'14.  Kdllor  A 
PubtlMher. 


Circulation  Man.*ger  u  ho  Iuik  had  vurietl  e\|H>ri 
eiH-e.  Mtaiid  street  and  <'arrier  prouiotiou. 
ueekl>  pbiM  InmhI"  itive  lull  hlHtory.  lbi\ 
('  .’tpo,  Kditor  I'ublUher. 


Claaaified  Advertising  Manager  wanted  by  a 
itioniiiig  iieWMpaiKT  lu  a  eity  of  ti\e  huiidretl 
tlioUMiiiid  liihabitantH,  A  man  preferred  who  la 
iiow  aetiiig  a!4  an  aHMUtant  and  aeeka  further 
Mdxaneeinenl.  lK>  not  want  a  chair  warmer 
but  one  who  ran  direet  and  alao  aollcit.  State 
a.ibiry  deMired,  premuit  or  previous  connection 
and  give  referenceM.  All  coiniiiunicatlona 
tr*Mted  « oiiiidentially.  Addreaa  Ho\  t'  rklKf.  K<11- 
tor  kV  I'uldinher. 


Teacher  -.Man  with  reconi  of  succeta  lu  adver* 
tialiig  held  wanted  to  teach  advertlaing  and 
one  or  tv\o  other  braucheM  in  eebool  of  Journal 
lam  in  large  middle  weatern  uiiiveralty.  Oppor¬ 
tunity  to  work  fur  higher  degree.  State  ap¬ 
proximate  salary  expected,  give  references,  age 
and  ex|>erience.  Anawer  C-&5Us  Editor  A  iMib- 
llaher. 


Syndicate  Salesman— licadlug  new'ai>api‘r  syiidi- 
rMte  In  need  of  iu*rvlcea  of  traveling  repreaenta- 
five;  excellent  opportunity  for  tu»bcr.  indua- 
trUtua.  intelligent  man  of  initiative  and  ex 
l»erieiHH‘  in  Kelling  atar  features.  Lilteral  salary 
and  expeua<‘a.  IMeaae  forward  promptly  refer- 
emea,  iieraonal  photo,  brief  atatement  of  career 
and  atute  aalary  exi>ecte4l.  Address  C-tiOl. 
Editor  A  I'libllaber. 


SilOAtioBs  WaBt«d 


Advertising  Manager,  Solicitor —t'apable  and 
entbuaiaatU'  advertising  aollcltor  with  aucceaa- 
ful  record  t'overlng  several  years  in  present 
I»oaltiou,  but  whoae  o(iiK>rtuiilt>  la  limited, 
wants  hanler  Job  on  progressive  daily  in 
uietliuiii  aUe  city  where  reai>onalbllltlea  are 
greater!  Excellent  anleamao,  poaaeaalug  thor¬ 
ough  knowledge  of  advertising;  a  builder  of 
linage  and  good  will.  Thirty-three  years  old. 
married.  Now*  aaslNtant  advertising  manager 
on  daily  lu  city  of  75,(kH>.  C-5b3,  Editor  A 

PuldlHher. 


Advertising  Manager  on  Mld-Weat  eeml-weekly, 
diaaatiaticMl  with  iM>altlon,  has  already  tendered 
resignation.  Married.  Can  aell  and  do  layout 
work.  kMltor  A  Publisher. 


Advertising  solicitor;  high  grade;  can  luindle 
regular  ami  B|»ei’tul  accounts;  organise  and  con 
duct  s|»eclal  department;  business  review  pages 
and  spec  ial  edlilone;  seeklug  permanent  connec¬ 
tion  in  large  growing  community,  with  good 
tnduatriul  luickgrijuiid.  Address  C-I102.  Editor 
A  Publisher. 


Artist,  Pen  and  Ink,  tt  yeara  newspaper  ex* 
l>ertence — I.ayouts,  cartmms  and  advertising 
art.  Steady,  sober  and  Industrious.  Want  con¬ 
nection  with  dully  newspaiier  in  live  city.  Will¬ 
ing  to  work  faithfully  and  well,  and  expe<'t 
good  salary.  Kefereoces.  tMllU,  Editor  A  Pub 
Haber. 


Aaeiatant  to  Publithor  one  w*bo  in  addition  to 
relieving  busy  exe<*utive  of  many  matters  which 
could  l>e  delegateil  to  an  assistant,  can  take 
complete  su|»ervislon  as  tiie<‘banlral  superin¬ 
tendent  or  productloo  manager  acquainted  vrlth 
imMlern  prialuctlon  prnettaes  and  econoinlee. 
Eight  years*  Intimate  connection  with  bustueas 
end  of  newspa|>ere.  C  51^.  E<lttor  A  Publisher. 


Btuinese  Manager  or  advertising  executive. 
General  knowleclge  advertising,  claeelfled,  cir¬ 
culation.  business  othce  and  promotion,  lb  years* 
successful  re<‘ord.  Meet  you  Publishers*  Con¬ 
vention.  (**5o5,  Faditor  A  Publisher. 


Circulation  Director,  ex{>erienced  metropolitan 
dallies  desires  position  In  any  department  of 
circulation  work;  In  or  near  New  York.  Ills 
record  endorses  his  claim  of  unnsiiat  ability. 
C-MKt.  FMltor  A  Puldisher. 


Circulatioo  Manager,  thoroughly  versed  In  all 
phases  4»f  circulation  promotion,  desires  con- 
ne4’tlon  with  newsiia|»er  where  there  is  opjair 
tuiilty  to  l$ulld.  F!xiK>rlen<'e  Includes  numl>er 
of  years  with  ilesrst  organisation.  Age  >!.*>, 
married.  Will  go  anywhere.  .Wailable  now. 
C-.’>94.  FMitor  A  I’ubHsher. 


Circulation  Manager— I'irruIatioD  assistant  on 
dally  of  Hki.iNMi  desires  p«>sltlon  as  Circulation 
Manager  or  Assistant  on  pai>er  not  lesa  than 
2-*>.0fM>,  lie  know’s  all  iletails  of  carriers,  soli¬ 
citors,  street  sales  and  mall  promotion.  Ten 
years*  ex|>erlence.  High  school  graduate,  mar¬ 
ried.  age<l  ISt.  a  hard  worker  and  a  pnalucer 
at  low  cost.  Will  not  consider  any  isniltlon  le«s 
than  |)er  year.  At  present  employed, 

ftervices  available  three  months  after  accept 
ance  of  offer.  C  612,  F^lltor  A  PublUher. 


EMPLOYMENT 


Situations  Wanted 


Circulation  Manager  t'ircul.-tthui  usslMtant  «»n 
tlully  deslr<'H  poslthm  ns  t-irculation  iiianiigcr  or 
.lAKNtant.  He  has  vvorketl  tm  paisTs  nf  l‘».<Ni0 
to  PNt.iNNi  circulation,  daily  and  su  ofay.  Ilua 
bad  wide  experience  ill  promotion,  street  sales, 
currier  organizing  atnl  solit  ttors.  Htt>  promo¬ 
tion  his  si*eciult>.  .Vvailatde  at  once.  .\1  refer¬ 
ences.  (’  till.  FMitor  A  Puldisher. 


Claaaified  Manager:  F’ur  years  at  head  of  me¬ 
dium  high  up  among  b'atb'rs.  Heceiitly  on  *Jnd 
newspa|>er  in  inetro|Hditan  city.  Keit>rils  and 
references  fr<»in  executives  ttf  latth  paiH*rs  fur- 
iiishetl.  .\ge  :ir».  married.  .Wailable  now. 
.\tMress  r-r»S2.  FMitor  A  Publisher. 


Classified  Manager  T  years  stuind  experience 
laiibling  and  selling  cl.issititM.  Have  ability  to 
urgaiilsi*  department,  train  street  and  tele¬ 
phone  staffs  ami  han«llc  cttllections.  Will  con- 
shier  iMtHitittn  asMNtant  to  maiiag«‘r  «m  giMMl 
n«‘W s|Ni |H‘r.  Will  gti  unyv4bcr«‘.  Marrit'il  .\tl- 
ilr«*Hs  lb>x  t’  .'tHT,  E«litor  A  Publisbt'r. 


Claasified  Manager  h  year'*'  experience  iiNtrn* 
ing  and  evening  papers,  recent  rect.nl  of  large 
gains.  Now  available.  .\  proxen  protlucer. 
VtMiiig.  married,  will  go  anywhere.  Hox  (' otUI, 
FMltftr  A  Publisher. 


Desk  Man.  ti'legrapli  (slititr.  make  up.  etc.,  first 
4*lass  eX|H>rience.  wants  iMisIthm  on  S<»ittliero 
afteriuMiii  daily,  t'  FMitor  A  Piiblislier. 


Editorial  Assistant:  exi>erience<l.  make  up,  re¬ 
write.  etc.  Iteliable.  inarrleil,  wants  pernia* 
nent  connection  .Moderate  Initial  salary.  C  &39. 
FMitor  A  Publisher. 


Editorial —I  want  lamltloii  re<|ulring  literary 
talent  ami  offering  W’rittng  op|K>rtunlties.  Am 
4‘ollege  graduate,  3  years  editorial  and  adver¬ 
tising  experience.  Now*  on  Woman's  page  of 
New  York  pa|»er.  Editor  A  Publisher. 


Editor-Manager  of  large  weekly  new8pa|>er.  Now- 
employed  on  old  establisheil  weekly,  wishes  to 
get  out  of  city,  r  UtHt.  FMitor  A  l*ubHsher. 


Editorial — All  around  newspaperman.  Since  1911 
-street,  desk.  s|M»rts.  aviation,  ni«llo.  featiirea. 
travel  bureau.  Record  of  success  In  F!ast.  West 
and  South.  .Available  now.  Go  anywhere, 
r  tkG.  F^lltor  A  i^iibllsher. 


Editorial — I'nusiial  Itackground  for  newspa|»er 
man.  FHglit  years  of  university  training  com 
blned  with  ex|>erience  in  press,  schmd,  church, 
and  business.  Re(*ord  for  leadership  among 
varldl  groups.  Interesting  s|>esker  as  W’ell  as 
writer.  I'ersonallty  an  asset  for  community 
contacts.  Can  handle  news,  editorials,  or  a 
column.  Have  done  all  three  at  the  same  time. 
I.jirge  and  medium  site  city  reimrting.  Small 
city  editing.  Will  show*  what  I  can  do  at  my 
own  expense.  Married.  29.  ('-697,  FMitor  A 

Publisher. 


Exocutive,  thorough,  and  exc'eptlonal  personal 
prislucer.  now*  General  Manager  in  City  of 
Hundred  Thousand,  seeks  more  desiralde  and 
periiiHiient  connection.  .Age  -40.  married,  nearly 
twenty  years  metroiK>Htan  and  smaller  city  ex 
perleoce  as  advertising,  promotion  and  business 
manager.  .Vddress  C MOH.  Eilltor  A  Publisher. 


Executive  F'orrner  publisher  of  semi-weekly 
seeks  |NMilt<on  on  small  dally,  large  weekly  or 
senil  weekly.  Capable  of  taking  full  charge. 
AIm>  has  knowleilge  of  oommen'Ial  printing, 
can  estimate,  plan  or  sell.  Oi»en  Lx  any 
one  of  the  various  Jobs  alsuit  a  newspaper, 
tutorial,  advertising  or  commercial  (except 
clrc'ulatlon).  Go  anywhere.  (*-r>s9.  FMitor  A 
Publisher. 


General  Manager  -Ad  writer  with  knowledge  of 
btislneas  administration,  now  managing  editor, 
wanta  position  as  general  manager  on  Eastern 
evening  palter.  Can  mske  small  Investment. 
4'-.S68,  Editor  A  Publisher. 


Managing  Editor  large  Western  evening  news¬ 
paper  desires  change.  C-541,  FMitor  A  Pub* 
INher. 


JOBS? 


Plenty  of  them;  and  they 
can  be  located  by  intelli¬ 
gent  effort,  aided  by  the 
cooperation  of  the  Clas¬ 
sified  Service  of 

Editor  ^  PriiLisuFR 


EMPLOYMENT 


Situationa  Wanted 


Managing  Editorship  in  city  of  not  less  than 
KMt.tRSJ.  preferably  S4»utberii.  wanted  by  news¬ 
paper  man  of  high  standing  on  a  leading  Newr 
York  paiHT.  t*  .Vw,  FMitor  A  l*ub|lsher. 


Managing-Telegraph  Editor,  ten  years'  exi»erl 
ence,  st'i'ks  northwest  ivositlon.  Handled  klot 
with  Hire  wires  and  five  ri'aders;  written  c<d 
uiiin  and  tMlltorlals.  Marrleil,  age  twenty  nine. 
Address.  F'relman.  ITlNt  Third  .\veiiue.  South 
MluneaiNdW^  Minn. 

Managing  Editor-- Young  publisher,  whose  plant 
lias  Ihm'Ii  destroy«'4l  by  tire,  seeks  i>osition  as 
iitanagliig  editor,  business  manager  or  general 
manager  of  eastern  dally.  Tw*elve  years  exi>erl 
enee.  colle;:e  education  and  marrird.  F'ormerly 
manaclng  editor  of  McKeesimrt  tPa.)  Journal 
and  of  .VltiMina  Trlluine;  several  years  with 
.''crlpps  Howard.  Gmxl  references  Will  come 
for  interview.  Thomas  T.  laingdon,  «Y49  She 
nango  Hlvd.,  Farrell.  Pa. 

Mechanical  Superintendent,  now  employfsl  hut 
wishes  a  change.  Have  held  this  |K>altlon  for 
the  past  six  years.  Know  all  the  me4*hanical 
departments  Can  be  an  assistant  to  business 
manager.  <*  r»‘‘6.  FMitor  A  Publisher. 

Newspaperman,  nowr  employed  on  New  Y<»rk 
daily,  s«'*kM  to  mver  special  assignments  In 
New*  York,  for  ^^ut  of  town  imwsttaivers.  F*lf 
teen  years  ex|»erlence.  C  .*^92.  FMitor  A  Pub¬ 
lisher 


Reporter.  university  graduate.  exp4*rlence<). 
w'aiitH  |K*rmaneiit  Jid>  with  middle  western  or 
eastern  dally.  C  .%9I.  F!dltor  A  Publisher. 

Reporter  or  Desk  Man.  ttrst  class  exi»erlence 
ami  available  immediately.  Prefer  aniall  dallies 
an.v  w  here  West  of  Alleghanles.  Age  24;  col¬ 
lege  graduati*  C  F^Htor  A  Publisher. 

Society  Reporter  Flperlenced,  39,  12  years  In 
newspaper  work  Know*  luistness  ottice.  pr«»f 
reading.  S4ime  ex|M>rience  in  advertising  and 
l  ire  ilatlon.  Prefer  evening  dally  In  city  10,009 
t«»  2.'».(sm».  References.  C  r»97,  FMitor  A  Pub¬ 
lisher. 


MECHANICAL 


Equipment  for  SaU 


Complete  Mew, paper  k  Job  Equipment  for  aale. 
8  |iK.  IViiiift;  4  iiioK.  Inlertype.  etones.  tjrpe, 
iilllce  fur.,  rtr.  (iuod  condition.  Mnit  aell. 
$li.u)0  tukcH  nil.  Teriim,  Wire  Ilnmllton.  214 
Fifth  .*11..  Bnclne.  Wli. 


Job  Preue,.  Papor  Cnttora,  Wlro  Btltohor*.  otc. 
— A  coiiipletr  line.  Orcrhenlod  and  fnaranteod 
marhliiee  at  herpaln  prlret.  Eaep  terma.  Hoff- 
mun  T7i<e  k  Encrarlnt  Co..  114  B.  IStb  et.. 
New  York  Clt.r. 


Photoenfrarinx  equipment  for  aalo.  Complate 
lilant  or  uii.r  part.  MIlea  bfarhlneiT  Co.,  480 
Went  Brnadwa.v.  N.  Y.  C. 


Equipment  Wanted 


Wanted  to  Buy:  I'Hcd  Hue  or  Goee  32  pare 
Hlralitht  line  prean.  ('  .571*.  K.llt(>r  k  I’ahllaher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confid  ntial 

PALMER,  DEWITT  A 
PALMER 

Buaineaa  Eatabliahad  in  Ittf 
350  Madison  Are.  New  Yerk 
Pacific  Coast  RapraaentatiTo: 

M.  C  Moors.  272  North  Rodeo  Drive, 
Beverly  Hills,  Calif. 


Harwell  &  Rockwell 

.Sftecializing  in  ronfidential  ne¬ 
gotiations  for  the  purchase, 
Hale  and  ronsolidation  of  newii- 
I>a|M>rH,  niagazinea  and  trade 
|>iihlirationM. 

W'e  alwi  wcloome  consultation 
on  new8|>«j)er  financing  and  ap¬ 
praisals.  Our  record  of  busi- 
ncea  activity  in  these  line*  ex¬ 
tends  over  IH  years. 

Write  or  call  at  the  neareet 
office. 

Comer  Building  Timea  Buildiug 

Birmingham,  Ala.  New  Yoidc  City 
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DOLLAR  $$ 

$$  PULLERS 


Ont  Dollar  voill 
be  paid  for  each 
idea  published. 
Send  clipping 
far  payment. 


^HE  Denver  Post  in  its  want  ads  runs 
^  a  heading,  “Call  An  Expert,”  under 
which  trades  and  professions  are  listed 
such  as  “Painters  and  Paperhangers,” 
Geaners  and  I>yers,”  Electricians,” 
Carpenters  and  Contractors,”  etc. — J.  A. 
Rose.  _ 

“Planned  by  a  Woman  for  Woman’s 
Convenience”  is  an  expression  used  by 
a  Boston  realtor  in  calling  feminine 
attention  to  his  advertisemei^  of  the 
houses  he  offers  for  sale. — L.  D.  Cham¬ 
berlain.  _ 

A  “$1.00  Menu”  has  been  used  to 
induce  sales  by  an  Indiana  merchant. 
He  assembles  a  combination  of  groceries 
totaling  about  $1.00  and  suitable  for  a 
day’s  menu.  This  is  then  featured  both 
in  the  newspaper  advertisements  and  in 
his  window. — P.  O.  N. 

It  is  well  known  among  newspaper 
advertising  managers  that  the  principal 
factor  of  sales  resistance  in  putting  on 
a  classified  business  director,  is  the  argu¬ 
ment  that  the  page  commands  little  at¬ 
tention  after  its  initial  appearance.  The 
Malden  livening  News  runs  such  a  page 
every  'Hiursday  throughout  the  year,  in 
the  ffirm  of  an  illustrated  classified  busi¬ 
ness  directory,  featuring  telephone  serv¬ 
ice  in  diverse  fields.  To  maintain  the 
interest  of  readers,  the  jtajter  offers  a 
prize  of  $5  to  anyone  who  can  detect  a 
wrong  telephone  numtter  in  the  page.  If 
the  error  was  in  the  newspaper's  hand¬ 
ling  of  the  copy,  the  jtaper  pays  the 
award ;  otherwise,  the  advertiser  pays  it. 
and  they  are  glad  to  jtay  under  any  sys¬ 
tem  that  furnishes  a  means  for  proving 


that  the  advertisements  are  being  read. — 
Victor  N.  Vetromile. 

Merchants  whose  business  do  not  jus¬ 
tify  more  extensive  advertising  outlays 
carry  one-column  one-inch  cards  in  a 
department  in  the  Vincennes  (Ind.)  Su» 
which  has  the  caption  “Who  Sells  It?” 
A  quarter  of  a  page  of  this  advertising, 
which  is  carried  under  a  four  column 
head,  appears  once  each  week. — Yandell 
C.  Cline. 

“Like  a  Great  Department  Store”  was 
the  caption  over  a  page  of  real  estate 
classified  ads  appearing  in  a  recent  issue 
of  the  Los  Angeles  (Cal.)  Evening 
Herald.  The  page  was  divided  into 
seven  subheads,  each  of  which  told  the 
type  of  property  and  the  total  valuation 
of  all  property  under  that  classification, 
as  follows:  “680,000  worth  of  homes,” 
“$600,000  worth  of  lots,”  “$1,420,000 
miscellaneous  buys,”  “$1,600,000  in  ex¬ 
changes,”  etc. — H.  J,  A. 

“Let  your  neighborhood  florist  tell 
you — what  you  need  to  beautify  your 
window  biixes,  sun  parlor  and  garden" 
is  the  title  of  a  new  special  group  of 
ads  secured  by  the  Boston  (Mass.) 
Herald-Traveler.  The  ad  states  “If 
your  neighborhood  dealer  is  not  listed 
here,  call  the  Herald-Traveler  (jarden 
Department  for  information,  etc.”  These 
ads  arc  not  confined  to  Boston  alone 
but  stretch  far  into  the  suburbs  and  sur¬ 
rounding  communities. — D. 

How  alxtut  the  idea  of  encouraging  “pro" 
and  “con”  letters  from  readers  on  im¬ 


HUNCHES 


TT  is  difficult  to  believe  that  a  city 
A  of  17(MKI0  could  get  worked  up  over 
an  official  city  flower  contest,  but  that 
is  what  liappened  recently  in  a  contest 
s|)onsored  by  the  Fort  H'orih  Star- 
Telegram.  .\ny  other  pai)er  undoubtedly 
could  create  great  <lay  to  day  reader  in¬ 
terest  by  holding  such  a  contest,  under 
the  sponsorship  of  the  Garden  Club  or 
a  similar  organization.  The  leading 
flower,  the  redbud,  received  3,969  votes, 
signed  by  as  many  individuals.  The  rose, 
next  in  line,  was  favored  by  2,656,  the 
crepe  myrtle  by  2.062.  Many  other 
flowers  also  received  votes.  Names  of 
voters  were  published  until  the  last  day, 
when  the  list  became  too  long. — R.  L.  R. 


The  Waco  News-Tribune,  under  a 
heading  of  “The  Sidewalk  Review,”  runs 
one  line  personals  about  Waco  citizens. 
Each  reporter  brings  in  a  number  of 
items  every  day  for  this  column.  By  de¬ 
manding  a  variety  of  names,  in  a  short 
time  there  is  a  wide  coverage.  Items  are 
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not  news  briefs,  but  such  as  “John 
Brown  leaving  his  office  in  a  hurry,”  or 
“Wm.  Miller  speaking  to  Officer  Har- 
rigan.” — Richard  Wall. 

By  finding  out  what  the  initials  used  by 
city  officials  in  connection  with  their 
names  stand  for,  and  how  and  when  the 
officials  adopted  the  .style  of  signature 
used  in  transacting  the  city’s  business, 
the  Indianapolis  Times  worked  up  a 
good  feature  story,  which  was  played 
for  six  columns  across  the  bottom  of 
page  one. — Yandell  C.  Cline. 

Every  editor  knows  the  circulation¬ 
building  value  of  a  virile  letter  forum. 


KAY  FEATURES,  Inc. 

offers 

THE 

LAMBKINS 

Amaricidt  Funniart  Family  I 

A  Six  Column  Comic  Strip  by 
Brandon  Walsh — 6  Times  Weekly 

For  terms  WIRE  or  WRITE 

KAY  FEATURES,  Inc. 

M.  Koenigsberx,  Pres. 

1650  Broadway,  Naw  York  City 


portant  issues  of  transcendent  public  in¬ 
terest,  and  offering  a  cash  prize  each 
week  for  the  letters  decreed  the  best  in 
each  “camp”  by  vote  of  the  readers? 
This  incentive  will  bring  ‘  out  the  best 
thought  on  both  sides  of  local  projects 
of  current  interest,  and  will  serve  to 
introduce  many  new  writers  to  the 
ranks  of  forum  contributors. — Victor  N. 
\‘etromile. 

The  Des  Moines  (la.)  Register  re¬ 
cently  held  a  contest  for  the  best  average 
budget  furnished  by  any  Iowa  woman. 
Brief  letters  were  to  accompany  contest 
entries. — L.  G.  M. 

The  Carrol  Vocation  Club  of  New 
^'ork  found  that  the  average  New  York 
girl  cams  $33.50  after  three  years  for 
a  50-hour  week.  It  will  make  an  inter¬ 
esting  feature  to  find  out  how  this  com¬ 
pares  with  the  salaries  and  working  con¬ 
ditions  of  girls  in  your  city,  opportuni¬ 
ties  and  comparative  living  expenses. — 
A.  L.  F. 

People  like  to  hear  what's  wrong 
with  our  laws.  Sound  out  a  couple  of 
leading  attorneys  and  judges  as  well  as 
educators.  Too  many  laws,  too  lenient 
with  old  and  new  offenders,  too  lax  en¬ 
forcement,  too  slow  in  carrying  out  the 
means  of  justice,  or  what?. — B.  B. 

LABORATORY  PAPER  IN  MICH. 

A  laboratory  newspaper  to  be  known 
as  the  Michigan  Journalist  and  to  be  pub¬ 
lished  periodically  in  ten  Michigan  news¬ 
paper  plants,  has  been  established  by  the 
journalism  dejiartment  of  the  University 
of  Michigan.  Each  edition  will  be  printed 
in  a  different  plant.  Newspapers  cooper¬ 
ating  are  the  Ann  Arbor  Daily  Neu's, 
(hi'osso  .drgus-Press,  Pontiac  Press, 
Battle  Creek  Enquirer  News,  Adrian 
Telegram,  Detroit  Polish  Daily  Record, 
'Trentim  Times.  Port  Huron  Times- 
Herald  and  the  IVashtenaw  County 
Tribune,  .•\nn  .\rbor. 


During  the  six 

months  ended 
April  1,  the  net  gain 
in  number  of  news¬ 
papers  served  by 
the  United  Press 
was  62.  The  United 
^  Press  now  serves 
^  1,148  newspapers. 

PRESS 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  yon  in  touch 
with  experienced,  energetic  men 
— it  uvea  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  3ron  expect  a  vacancy,  please 
write  John  G.  Barhart,  I^ector 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IIL 

NO  CHARGE  TO 
EMPLOYERS 


STUDENTS  PLACED  ON  DAii  ip 

Group  From  Modill  School 
Week  on  Midwest  Papers 

Students  from  the  Medill  School  3 
Journalism  at  Northwestern  Universe 
were  assigned  to  26  mid-west  newspjpe 
during  Easter  week  for  actual  ex^ 
ence  in  reporting  and  copywriting. 

The  following  newspapers  co-operatK 
Terre  Haute  Star,  Burlington  Haiti 
Eye,  Howard  News,  Chicago;  Dai-enpr 
Democrat,  Dekalb  Chronicle,  Chiti, 
American,  Southtown  Economist,  (> 
cago;  South  Bend  News-Times,  5 
Louis  Post-Dispatch,  Milxvaukee  Leoie 
.Marshall  tozvn  (la.)  Times-Republi;^ 
Ottumzva  Courier,  Aurora  Beocon-S’n 
Sycamore  Tribune,  Kansas  City  Sla 
Pontiac  Daily  Press,  Grand  Haven  Du 
Tribune,  Elgin  Courier,  Michigan  C- 
.\ews.  Prairie  Farmer,  Chicago;  Eiu- 
ton  Revictv,  and  Evanston  News- Ind- 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Engineert 

Flatiron  Building 

175  Fifth  Ave.  et  23rd  St. 


Designer*  and  builder*  of 
special  equipment  to  meet 
the  economic  production 
requirementa  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  building* 
to  meet  printing  and  pub¬ 
lishing  need*. 


A  DVERTISERSwhoun- 
AXderstand  the  Iowa  situ¬ 
ation  know  from  experience 
that  the  consumers’  market 
there  cannot  be  properly 
sold  without  the  use  of 
newspapers  in  these  twenty- 
five  key  cities. 
fOWA  DAILY  PRESS  ASS’N 

DAVENPORT,  IOWA 
Amm  Tribune  low*  City  Preee  Ctl* 


lican 

BurUnctoo  OeMtU 
llurllnfftoo  Hawk-lfe 
Ceder  lUplde  OuMtf 
CenteiTllle  lowigUB 
A  CltlBen 
Clinton  Hemld 
c^ouneil  Bluffs  Non- 
pnreil 

Dafeoport  DenMnmt 
A  Lente 

Dsfsnport  Timm 
Dubuque  Ttlegrnpfc* 
Herald 

Fort  Dodfe  Hmm* 
wm  A  ^ronlela 
Fort  Madlaon  Demo^ 
Prat 


iseo 

Keokuk  Gate  Cici 
Maraballtown  TlMS* 
Republican 
klaaon  City  Globs* 
OsteCU  A  TiOMS 
Ifuaoatine  Journal  A 
News-Tribune 
Newton  News 
Oelwaln  RefUter 
Oakalooea  HsraJd 
Ottumwa  Courlsr 
IVtry-  Uhief 
Miouz  City  Journal 
8I0UZ  Oty  Tribuns 
Waahlnfton  Journal 
Waterloo  t'ourler 
Waterloo  Tribune 


TheWELFARE  COMMITTEE 

of  the  I 

INTERNATIONAL 
CIRCULATION  MANAGERS  | 
ASSOCIATION  I 

Can  supply  you  with  com-  | 
petent  circulation  men  of  1 
capacity  and  ability  capable  i 
to  take  entire  charge  of  | 
your  department  or  to  fiU  | 
important  posts  in  the  de-  j 
partment.  1 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


